  Questionnaire Design
Questionnaires are often used in situations where the researcher wants to reach a large sample of people that are spread out across a large area. For this reason, it is crucial that questionnaire are clear and simple to fill in. This section will focus on self-completion questionnaires; where the respondents complete the questionnaire themselves.

A good questionnaire needs clear objectives i.e. needs to respond to clear research questions. For example, if one is interested in the views of people attending a particular theatre regarding the quality of the sitting arrangement, then one should have a question of the type:

How do you rate the sitting arrangement in the theatre?

1. Very good              2. Good                      3. Ok               4. Bad             5. Very bad

If however, you want to compare the views of men and women regarding the same sitting arrangement, then your questionnaire should contain a profile gender question such as:

Are you:          1. Male?         2. Female?

Sometimes, you may think that the categories for questions are exhaustive such as: What mode of transport did you use to get to the theatre?

1. Car             2. Bus             3. Train                       4. Walk

Until you realise that the majority of people want to tick the category “Taxi” as their mode of transport.

Also, we may think that our questions are clear such as:

How long does it take you to get to work from home (in minutes)?

1. Less than 20                      2. 20 but less than 40            3. 40 but less than 60            4. 60 or more

when clearly, your question should be "How long, on average, does it take ..."

It is clear therefore that before you send questionnaires out for the main survey, a proper check needs to be done – The Pilot survey.

2.  Types of questions:
Closed Questions
Closed questions have a pre-set list of possible answers. Often the pre-set list will have an

“other, please specify” section when the list of options presented is not exhaustive.
How did you travel to work today?
(Please indicate the main method of transport used):
A commonly used form of closed question is when Likert scales are used to discover the views of the respondents. These scales should always be 'balanced' in the sense that there is the same number of 'positive response' options as 'negative response' options.

I support the local council's plan to introduce parking controls.
	Strongly agree
	 1

	agree
	 2

	neither agree nor disagree
	 3

	disagree
	 4

	strongly disagree
	 5


Advantage of Closed questions
They are quicker for the respondents to complete. This may increase the response rate. It is easy to process the answers as they are already (or very easily) coded.

By limiting the number of possible responses, it is easier to make comparison between responses and types of respondents. Contingency tables (or 'cross-tab' tables) can be constructed by combining the answers to 2 separate questions.

The pre-set answers can make it clearer to the respondent what they are being asked.

Disadvantages of Closed questions
Respondents’ replies are limited. It is possible that open questions may elicit interesting replies that the designer had not thought of.

It is sometimes difficult to make the choice of answers mutually exclusive. It is sometimes difficult to make a list of pre-set answers exhaustive.

Some terms may mean different things to different respondents. For example what does the use of a gym 'frequently' actually mean. In this case it is better to ask the respondents about the number of times a week/ month they use a gym.

Open Questions:
The respondents are asked the question and they write their answers in any way they choose.
How did you travel to work today?
(Please write down the main method of transport used in the space below): ............................
Advantages of Open questions:
Respondents can answer in their own way and are not restricted to a pre-set list. Unusual responses may emerge that the designer had not anticipated.

They are useful in a pilot survey for generating fixed-choice format in the main survey.

Disadvantages of Open questions
It is very time-consuming to code the answers. Each open question has to be read through, identifying the points being made in the answer in order to code them.

A greater commitment is required from the respondents, as it takes longer to write in answers than respond to closed questions.

There is still often a need for the 'other, please specify' type of response.

3. Designing Questionnaires Some general issues: Presentation

It is often considered desirable to make the questionnaire look as short as possible so as not to deter the respondents from answering.

However, research shows that an attractive layout is likely to increase the response rate. A

cramped questionnaire not only looks unattractive but also runs the risk of questions being missed if they are too closely packed together.

A well-designed questionnaire facilitates answering of all the questions that are relevant to the respondent. A variety of styles and fonts can help to make the questionnaire clear. For example, one style for instructions, one for questions and another for closed answers can help to guide the respondent through the questionnaire.

Design of the questions

In the case of closed questions, use a vertical format whenever possible, because confusion can sometimes arise when a horizontal format is used.

It is often easier to use precoded questions with a vertical format.

Example:
What do you think of the service provided by the cleaning staff?
(Please tick the appropriate response)
	Very good----
	good----
	fair----
	poor----
	very poor---

	1
	2
	3
	4
	5


Instructions

The respondents need to be clear as to how they are expected to indicate their responses when answering closed questions. Are they expected to tick  or circle or underline the

appropriate answer or are they expected to delete inappropriate answers? Respondents also need to know when they can choose more than one answer.

Clear instructions need to be included so respondents know what to do with completed questionnaires. For example do they need to post the completed questionnaires to a particular person / address?

Layout

A common error is for the question to appear at the bottom of one page and the range of possible answers at the top of the next page. This is not good practice as respondents are unlikely to answer the question.

Some examples


Question 1:     Which of the following best describes your ethnic origin?

Question 2:     With respect to your relationship status, are you currently:

1) Married                  2) Living with a significant other        4) Single

Question 3:     Which of the following best describes your own personal income for 2010?

1) Less than £5k        2) £5k but less than 10k        3) £10k but less than £20k

4) £20k and over

Question 4:     What is your highest educational achievement?

1) Primary school       2) Secondary school              3) College level

4) Bachelor's degree  5) Master's degree                 6) Doctor

Question 5:     What is your employment status?

1) Student                  2) Manager                            3) Self-employed

4) White collar            5) Running own business      6) Unemployed

Question 6:     How old are you?

1) Under 20                2) 20 to 30                  3) 30 to 40                  4) 40 to 50

5) 50 or more

Second Example

Question 1:     What mode of transport do you use?

1) Underground          2) Bus             3) Train           4) Cycle

Question 2:     How many miles (one way) do you commute to university? Please state: ...........

General attitudes, opinions and reason for going to university. Use the scale:

1=Not important at all, 2=Not very important, 3=Unimportant,

4=Important and 5=Very important
Question 3: Question 4: Question 5: Question 6:

Question 7:     Besides attending classes, how much time do you spend per week at the university?

1) 1- 10hrs           2) 11-20hrs           3) 21- 30hrs               4) 31hrs or more

Question 8:     During the university semester, about how many hours a week do you generally spend working at a job for pay?

1) 1 to 10hrs        2) 11 to 20hrs        3) 21 to 30hrs             4) 31hrs or more

Football league attendance – Fans’ feedback Questionnaire
Dear fan,

We hope that you will have an enjoyable time at the game. Your opinions are important to us, so please help us to improve our services by taking a few minutes to complete this questionnaire.

Part one:

Please tell us your perceptions towards attending the league games – why you attend games? Rate your response to Q. 1 to Q. 15 on the scale 1 to 5, (1= Not at all, and 5= Very much so). Give a score (1 to 5) to Q. 16 to Q. 19 based on how many games you attended.

[1=Less than once and 5=More than 4 times]
1. Because this is the local stadium

2. Because of a convenient kick-off time

3. Because of the only game played locally

4. Because of the family friendly atmosphere

5. Because the stadium's car parking

1       2       3       4       5

6. Because of the team history

7. Because the team play offensive football

8. Because the team won recently

9. Because of team’s loyalty

10. Because of the star players in home team

11. Because of the team’s league position
12. Because of the price of food and drinks

13. Because of the price of merchandise

14. Because of the parking fee

15. Because of the entrance fee
16. Because saw advert for ticket availability

17. Because it is a special/big game

18. Because of no game on TV that day

19. Because of a spare ticket from a friend
Part Two:

Please tell us who you are.

20. Are you

Male                                                                          1

Female                                                                     2
21. Highest education
	Middle school
	
	1

	High school
	
	2

	Undergraduate
	
	3

	Graduate and above
	
	4


22. Occupation

	Student
	
	1

	White-collar
	
	2

	Service
	
	3

	Freelance
	
	4

	Housewife
	
	5

	Others
	
	6


23. Age
	Less than 25
	
	1

	25 to less than 35
	
	2

	35 to less than 45
	
	3

	45 to less than 55
	
	4

	55 and over
	
	5


24. Household monthly income
	Less than 1,000
	
	1

	1,000 to less than 2,000
	
	2

	2,000 to less than 3,000
	
	3

	3,000 to less than 4,000
	
	4

	4,000 to less than 5,000
	
	5

	5,000 and over
	
	6


Part Three:

Please tell us about your attendance at games.

25. Number of games attended
	Less than 3
	
	1

	3 to 5
	
	2

	6 to 8
	
	3

	9 to 11
	
	4

	12 and over
	
	5


26. Transport to stadium
	Car
	
	1

	Underground
	
	2

	Bus
	
	3

	Walking
	
	4

	Train
	
	5

	Other
	
	6


27. Type of companionship in stadium
	Family
	
	1

	Company client
	
	2

	Friend
	
	3

	Person you are in love with
	
	4

	Alone
	
	5

	Other
	
	6


28. Source for game schedules
	Newspaper
	
	1

	Television
	
	2

	Internet
	
	3

	Suggested by a friend
	
	4

	Other
	
	5
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