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[bookmark: __RefHeading__38194_682413742][bookmark: __RefHeading___Toc82856599]INTRODUCTION 
The concept of Community Engagement is basically defined as the process of working in a collaborative manner and with the help of group of individuals who are generally affiliated by similar situation, geographic proximity, and special interest in order to address the issues and problems which affects the well-being of those individuals. The current report is based on the local authority Community Engagement Process on Age UK that is one of the registered charitable organisations. The firm Age UK was launched on 1st April in the year 2009 and formed on 25th February 2009. The main purpose of this firm is to offer support and help to everyone to make the most of later life. They focus on helping the aged people and solving the problems faced by them. The report involves the reflection on the core community issues such as discrimination, insecurity, environmental concerns, lack of recreational facilities and social deprivation. Moreover, the report involves the analysis of the best practices specially on the standards, principles of community engagement and benefits of participation by stakeholders. 
[bookmark: __RefHeading__38196_682413742]MAIN BODY
[bookmark: __RefHeading__38198_682413742]Community engagement principles and Standards 
	In context to community engagement, it is very important to build connections and values among the group members (Gilleard, 2021). Being a community engagement officer, it is very important for Age UK to focus on innovating and focusing on adding value to the overall customer experience. In relation to community engagement, it is very crucial to follow certain principles when it comes to create an effective local authority community engagement process for the purpose to boost the engagement of the community. 

Understanding your community: With reference to Age UK, it is crucial to have a deep understanding regarding the community and when launching a new community, it is very important to research regarding the members and identifying the customer base. To boost community engagement, it is crucial to build effective personal relationships with the members. 

Prioritizing the members of Community: To boost the engagement of community, it is very important for Age UK to make the members the star of the entire community and allowing them to take all the important decisions in an effective manner (Stanmore and et.al, 2019).  The community power is being around the individual of same groups who basically have same experience, want the same kind of information and going through challenges and issues. The main motive is to bring those individuals together and helping them to find the right answers and connections they need. 

Making the process of participation very easy and effective: To encourage community engagement, it is very important for Age UK to carry out brainstorm tactics. It is very important to offer discussion prompts in the online community spaces (Shawa, 2020). The opportunities involved in the engagement don’t need to be time intensive for the community. The nature of the community will really help in dictating the direction of the prompts and over time and increasing the amount of vulnerability. 

Participation of the community leader: It is very important for the leader of Age UK to engage within the community. With the support of visible interactions and presence, it really helps a lot in model the behaviour and culture you want to see from the members of the community. To boost the engagement of community members, it is very crucial to be extra active in the spaces. It is very important to be very helpful, supportive, and welcoming. 

Being consistent and Thoughtful: It is very important for Age UK to be very thoughtful and consistent to boost the participation of the community members. It is very crucial to measure and track the results on regular basis. 
	The community engagement is basically described as the way and manner to sustain and build relationships among the community groups and public services and helping them both take actions and understand the issues and needs that communities experience (Mbah, 2019).  In reference to community engagement, it generally comprises of a total of 7 standards which involves Inclusion, support, planning, working together, methods, communication, and impact. In relation to community engagement, it is very important for Age UK to follow and apply the important standards associated with community. For any community, it is very important to offer imply quality standards and indicators in the community engagement for the purpose to offer globally establish guidance and support on the contribution of the community engagement for the purpose to develop practice as well as humanitarian action. The main aim of the standards is to offer support in implementation of the evidence-based community, high quality at scale in humanitarian and development contexts. When done well, community engagement improves the likelihood that communities lead on issues that affect them, access and use services, improve their well-being and build resilience (Garcia, 2019). Community engagement expands the influence of local actors, facilitate the acceptance of information and public education communications, and builds on existing local capacities.
[bookmark: __RefHeading__38200_682413742]Benefits of Stakeholder's Participation 
	In context to Programmes, mostly all of them are generally developed for the purpose to boost the engagement of stakeholders and local community members. For Age UK, it is crucial to enhance their overall image and attracting individuals for more better engagement. 
· The main objective of the stakeholders in Age UK is to basically enhance the process of overall decision making of the company. According to World Health organization, the stakeholders play a very important role in taking important decisions (Dean, Johnson and Luhmann, 2019). 
· With the help of proper engagement, it basically results in reduction in social deprivation.
· The continuos communication process helps Age UK in managing the work in an effective manner and also building effective relationships.
· It supports the community for the purpose to get better advice and helps in solving the issues which are resolved and offers variety of advantages to the members in an effective and efficient manner. 
[bookmark: __RefHeading__38202_682413742]Relationship among stakeholders and various strategies which are suitable for the engagement. 
	In reference to charity organization, it is important to maintain better and effective relationships among the stakeholders. It is very important for Age UK to develop effective relations for smooth working. The success of Age UK totally depends upon the relationship with the stakeholders and also helps in enhancing the image in the market. For the purpose to build relations, it is necessary to implement all the strategies and boost engagement. Through better communication, all the data or information could be used for better decision making. The usage of various social media platforms is done in an effective way for the purpose to keep the stakeholders highly engaged. 

[bookmark: __RefHeading__38204_682413742]Engagement with the support of different social media platforms
	When it comes to market trends, they keep on changing and the usage of different social media platforms and digitalisation offers support to the community for the purpose to engage the individuals and collaborate with them in an effective manner. It is very crucial for Age UK to use the internet and digital source for the purpose to enhance the online presence over all the social media platforms. In addition to that, it helps in reaching out a lot of customers and managing their working (Guerra and et.al, 2021). In current scenario, the usage of social media platforms and tools helps in boosting up the participation of the stakeholders. In context to organization, there are different social media platforms which are used such as Twitter, Facebook, YouTube, and Instagram. For stakeholders in Age UK, it is very important to be aware regarding the actions which are being carried out in the organization. The usage of different social media platforms is important to engage with the individuals. The most widely used platform is Facebook which is used for the purpose to have better interaction and plays a crucial role in connecting with friends and relatives. For the purpose to develop relationships, it is generally used by different individuals. It is important for the Age UK to post on a regular basis and making the website more attractive to make the people aware. It is important to post regularly on various social media platforms and making them aware regarding the operations of the firm. Through increased awareness, it allows to boost the people's participation. Through different social media posts, it will help in motivating the local individuals and solving the issues. It is very crucial to focus on building the image and boosting engagement among individuals towards the community. It is necessary to take such actions to offer benefit to the community members. 

Collaboration: The term collaboration can be basically defined as the ability to achieve a common objective or work together in an effective manner. It is important for Age UK to consider the collaboration factor for the purpose to achieve the desired aims and objectives. The usage of collaboration approach allows to have a successful position. 

Community Participation: The usage of different social media platforms helps in boosting up the participation of the community. For the purpose to reach more and more customers, it is very essential for Age UK to post regularly on different social media platforms such as Instagram, YouTube and Facebook. There are different types of problems and issues which are faced by the local individuals, and it is important to solve these issues in an effective manner. The usage of right techniques and tools allows the individuals to overcome the challenges faced by them. Through boosting the stakeholder's engagement, it helps in dealing and overcoming the various issues and motivating the participation of community. 

Socio-Cultural Integration: With the support of socio-cultural integration, it helps in following the values and norms and therefore it is very important for Age UK to focus on maintaining relations with other members of the community and focusing on understanding the values and norms. For organizations, it is essential to focus on managing the work and diversity of individuals. 

Multiculturalism: The social media platforms are basically the place where individuals of different culture become friends. Everyone has their own language, perception, thoughts, and talents. Through using platforms, it allows Age UK to enhance the process of community engagement. 
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	It is very important to use the forward-looking approach which is generally being adopted by the community engagement (Tshishonga, 2020). For the future growth, they basically work to educate the community members. The factors which influence the development of the community are mentioned below:

Internal Factors: Such factors have a major control over them. It is important for Age UK to take care of the members of the community and focusing on assisting the development of skills which also helps in managing the overall work.

External Factors: The external factors have a major influence on the organization. Such factors are not under the control of Age UK and also there is a need to consider these factors and focusing on adopted a forward-looking approach which is important for managing the work. 

[bookmark: __RefHeading__38208_682413742]CONCLUSION
	From the above report, it can be analysed that the community engagement is basically defined as the act of boosting engagement among the society members and focusing on resolving the issues which are faced by Age UK. To carry the work in an effective manner, it is important for the organization to manage the work of community members. In context to community's success, stakeholders play a really important role, and the use of various strategies helps in managing the work in an effective manner. It is very crucial for the firm to use different strategies in relation to digital marketing and considering the different factors that influences the charitable organization. 
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Age UK : [Online]  available through <https://www.ageuk.org.uk/>

Who we are: [Online] available through<https://www.ageuk.org.uk/about-us/people/#:~:text=Age%20UK%20is%20the%20country's,but%20it%20can%20be%20challenging.
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