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Chapter Reference 
Chapter 6: Market Segmentation and Positioning

Overview
This worksheet will help you to understand the three stages of Market segmentation and positioning: Segmentation, Targeting and Positioning.
Learning Outcomes
After completing this worksheet you should be able to:
· identify the characteristics of different segments;
· give reasons for whether segments should be targeted or not;
· propose ideas for positioning the product or service in the targeted segments.

Worksheet
Look at the adverts for Dove on http://www.dove.co.uk/. What would these adverts look like for a man in the same age group? What about a single man in his 30’s? Would Dove target these segments at all? Why do you think this?
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