Interactive Media Brief : 360 Videos

The Digital Heritage Interpretation project's aim is to increase the visitors to Carmarthenshire heritage sites. The primary target audience is families with children 7 - 11 years old.
There are three elements to the project:
· Adventure App - for the children, which will use a mission-based game model to entice them to visit the heritage sites.
· Web Portal - where parents can access information about the heritage sites and access digital experiences related to the sites.
· Media Repository - containing digital experiences that will be accessed by the web portal and app, as well as being a library of assets for the heritage sector to use for marketing and interpretation purposes.

The project requires a series of 360 Video experiences to engage with the visitors before, during and after their visit to the heritage site.
These videos will be experienced within the Adventure App, as well as being available on the Media Repository.
The 360 videos can take the form of either a single shot or a multi-shot interactive, and can use either videos or stills.
The interactive format can use one of the following concepts, or you may develop your own:
· Clue hunting - using real or augmented elements, the visitor must hunt for clues via a 360 interactive
· Fact finding - using a visual or audible guided tour, the visitor can gather facts about the heritage site or topic
· Virtual Experience - the user can virtually experience an event or journey
· Exploration - visual interactive tour with augmented information

The specific heritage site and details of the content to be used will be available in week 3. 
The following heritage sites are currently being considered:
· National Wool Museum
· Tin Shed Experience
· Kidwelly Industrial Museum
· Gwili Steam Railway
· Carmarthen Museum
· Pembrey Country Park
