[bookmark: _Toc76739059]Introduction 
The critical thinking concept refers to the severe thinking by an individual in that the person makes critical assumptions and thought about particular topic and then comes to the conclusion on a particular decision. Critical thinking is considered as an important part of an individual’s life because there are many phases or situations in a person life where they have to make critical thinking and make some immediate decisions. Many a times these situations arise in workplaces with managers and other managerial staff. The primary focuses of the report in to know about critical thinking and its importance in the workplace. The writer of the report has selected Tesco for the report therefore all the discussions that mentioned in the report are in context of the Tesco UK only. Apart from it the report also discusses about the change in the beliefs, attitude, behaviour and value of employees as a post Covid-19 repercussion. Some of the management theories and critical thinking models are used in the report in context of the chosen business organisation Tesco UK that will help the reader to make better understanding about critical thinking at workplace. In the last part of the report some of the recommendations and suggestions are being made by the writer for the better post Covid results and behaviour of employees (Saade et al., 2021).
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Figure 1: Tesco UK Logo 
Source: (Tesco UK, 2020)



[bookmark: _Toc76739060]Company Overview
Tesco is considered as one of the leading British international brand of retail market of UK that has the numerous of brands under its name that are Jack’s, One Stop, F&F, Booker, Makro and Premier etc. The company is one of the oldest companies that were launched in the year 1919 that is near about 102 years ago by John Allen and Ken Murphy. The product range of the company is divided into four different categories that are supermarket, Hypermarket, superstore and Convenience store. The annual revenues earned by the company are about 65 million pounds with the major contribution of more than 500000 employees that are presently working with Tesco UK. The importance of critical thinking is there in Tesco especially in the tough times of the pandemic because of the new norm that the organisations needs to adopt to continue the business. The outcome of the company during the critical thinking is that it has taken care of safety of all the employees as well as the customers and has taken all the necessary steps to curb the spread of the virus and also continue the economic activities. Before packaging the food items, the company performs regular sanitisation of the places where the food is being prepared. The company has started online services to reduce the contact and sales near about 500000 orders per week through online. There are several other steps Tesco has taken after making critical thinking on the adverse effect of pandemic (Tesco UK, 2020).
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Figure 2: Tesco Growth

image1.png
N A & -




image2.png
140

£m | Annual Revenue

-

-

.

- ] l
=

proeeq

o e
w
o
B . .
5 -

20 T —





