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The hotel standard means they ensure to offer the same accommodation experience whenever their customer will have a stay at their premises (Huynh, 2020). These hotel standards include both the operational, i.e., the amenities providing there to the staying guests as well as the physical standards, i.e. the room and furniture standards, the fixed flooring of the room and living room etc., so they will remain sanitized, whenever the person will have the stay after 10 or 20 years too, he or she will have the same exposure as he had years before. 
Hospitality managing staff has to manage their reputation since it has a greater effect on their annual revenue generation. Hence, by building customer loyalty, they will eventually have a flourishing hospitality business. 
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1. What is the Purpose of Brand Consistency Standards?
As its name indicates, the brand consistency standards mean to continue to offer the same value of amenities, the same staying experience as well as the same standard of accommodation both physically and operationally (Berezina et al., 2016). Since brand consistency is mainly a matter of maintaining a certain level of standard which customers expect from the certain hospitality industry and fulfilling their expectations and needs as they were having on the last time exposure, so in this way, the guest will continue highlighting the certain hotel brand onto others, just because of their same level of serving standards for years. 
So thus, this brand consistency has much more benefits in terms of the success of the hospitality industry; first, by maintaining the same level of standards, the brand becomes a separate distinctive, recognizable brand among all (Kandampully et al., 2015). Even though people wouldn't have stayed in that particular hotel sector, they still get to know it just by its name. Secondly, this brand recognition helps in customer loyalty and customer adherence to a certain hotel industry; they will ultimately prefer to have accommodation over there just because of their non-changeable staying standards; ultimately, they will market too and eventually, the hospitality industry will definitely grow and have more annual revenue generation (Reidhead, 2020). 
2. Do All Hotels Have the Same Standards?
Definitely not, that's why a AA Associate Recognition Establishment has been made in order to check the standard quality level of the different hospitality industries, and thus they give hospitality industries star ratings on the basis of their providing amenities, the hospitality behaviour of their staff members, cleanliness maintenance, additional providing facilities to the staying guests (Ertuna et al., 2022). Different hotels are well recognized by providing different quality standards with respect to the cleanliness of the hotel industry and the staff behaviour, some are well recognizable just because of the quality food they provide to their guest, and others are popular for the quality of bedroom furniture and room sanitization (Mekhruza et al., 2022).
3. Example 
The Hilton Hotel UK has world-class hospitality, i.e. they are the best hotel in serving their customers, they work together whatever they are up to and serve in such a way that their customers remember it for their whole life long, and thus this quality has made theirs brand consistency standard and later on this make the Hilton Hotel a world-class top hospitality industry among all of the Hotel sector in the UK (Hilton, 2023). The Marriott Hotel keeps its brand recognition by providing quality standard stay at their premises, i.e. they prioritize area hygiene, put their people first, and always act with integrity. This is their specialization, which makes them identical among others and sets their brand standards (Marriott, 2023). 
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1. How can hotels manage their reputation effectively?
It is important and necessary to manage the reputation for the hotel's growth and annual revenue generation. Since there are multiple ways hotels can manage their online reputation, i.e. by making different social media pages and remaining active and engaging with people there. Also, responding to all the online reviewing channels not just sticks to anyone (Dardeer et al., 2017). And also, personalizing the responses to reviewers, i.e. by mentioning their names while responding to them etc., this help in making them remember certain hospitality staff and next time they prefer to have stayed in the same hospitality industry. Moreover, the hotel sector must do marketing which remains engaged in marketing campaigns for the respective hotel sector. Thus, the more view, the more stays and, ultimately, the more effective online reviews. So thus, along with that, responding to customers frequently is the more effective method to keep their remains engaged and maintain a good reputation among new as well as previous clients (Kopuz and Bal,  2023). 
2. What is the Importance of Effective Guest Reviews Management?
Managing reputation online is the best ever effective way to take one's hospitality business to the next level. In this digitalized era, society is not only restricted to offline and traditional sharing media like newspapers but also maintaining a brand's reputation and urging the previous customer to leave a positive review regarding certain hotel industry and give them positive feedback is super essential for the growth of the hotel sector (Anwar, 2017.). This is because (According to recent research by Trip Advisor), 72 % of the guest search for "where should they have to stay?" Before taking any decision, they decided just by overviewing the feedback given by the previous customers. Nearly 79 % of people prefer to stay in all those hotel sectors, whichever has the higher star rating (Іerko and Rudyk,  2020).


3. What is the impact of negative reviews?
The majority of customers are more likely to leave feedback whenever they would have a bad experience than a good one. So these negative responses are having a greater impact on the hospitality business and in terms of new upcoming guests, i.e. if they found to have any negative feedback, they would probably have to search for another hospitality industry. So it is the duty of managing staff members to keep all negative points under consideration and ensure they overcome all those related issues before they become a bigger problem for the whole hospitality industry (Abardeh, 2022). 
4. Example 
For instance, Marriott Hotel UK used effective online management for managing their customers' reviews, which the Marriott Bonvoy. Thus, the Hilton Hotel UK used Trustpilot's online platform to manage their customer's reviews. Thus, they also manage their online reputation on different social media platforms. 
[bookmark: _Toc129252165]Customer Loyalty
1. How can hotels build and retain customer loyalty (e.g. Loyalty Programs)?
Ensuring the quality experience of stay in a certain hospitality industry is the best effective way to retain customers for a longer time period; hence, also by providing them with attractive discount packages, introducing different points programs to attract more people, and exceeding the customer expectation and also to satisfy them on their every visit, are the best effective ways to retain customer loyalty, i.e. to make them loyal to a certain hospitality business (Jang et al., 2018). However, the customer is always attracted to exceptional and distinctive services, and they always prefer to stay at certain hotel industry which offers them plenty of benefits and thus prefer to choose them again and again (Nikolskaya et al., 2020). A customer loyalty program is a reward program by the hospitality management staff members to all those guests who have repeated exposure to a certain hospitality sector, and these are in terms of free nights, free breakfast and lunch packages or free rental cars for a long time stay etc. Since every client is different in nature, offering them personalized benefits (according to their nature) is the best way to keep them retained for a longer time duration too. In this way, more and more customers will be attracted, and hence the hotel industry will generate greater annual revenue (Tefera and Govender,  2016). 
2. What is the purpose of this?
The customer loyalty programs' basic purpose is to keep guests retained for a longer duration. Thus, in this way, the hospitality industry will have more repeated customer exposure and indirect word-of-mouth marketing, i.e. more and more new customers stay. This is the best ever effective way since the previous customers will definitely recommend a certain hospitality industry to their relatives and other friends too and about their distinctive discount packages; in this way, more hotel annual revenue generation and profit will occur.
3. Example 
Since the Hilton Honor Reward Program is the best loyalty program offered by the Hilton Hotel staff members and, like that of the World of Hyatt Rewards Program, it is the best ever effective way to retain customers for a longer duration and keep them having repeated exposure to a certain hospitality industry (Birinci and Cobanoglu, 2018). 
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The hotel standards are mainly the combinable operational and physical standards of the hospitality sector. Since the same experience expectations they are providing to their customers, later on, these transformed into brand recognition, making the consistent brand standards. Moreover, the online reputation of a company has a great impact on the hospitality business's annual revenue generation, the more good reviews; the more will be customers stay and hence improved profits since a customer can only be loyal to a certain hotel sector once he/she would be given certain benefits and rewards. 
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The current market trends related to the hospitality industry are mainly the introduction of robot systems for the warm welcome to every new customer who enters the hotel premises. Along with that, keyless doors, integrated guest applications, virtual hotel reality and thus, online ordering are the new technologies which must be get introduced to the hotel premises. Moreover, before having an internal visit to the hotel industry, the new guests can have a complete virtual tour internally so that they can take decisions about whichever hotel sector is the best to choose. 
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