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Does family life cycle stage influence e-shopper’s 

post-adoption behaviour in southern part of  China?

An examination using the UTAUT-2 model.

(Picture Source: Baidu.com)
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1.1 Applied Justification

self-reflexivity

●backstage

● buried seeds

● the social identity

map
-educational experience

-working experience

Figure 1 My social identity map (adapted from 

source: Jacobson and Mustafa,2019, p.3)
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1.2 Academic Justification

From “nice-to-haves” to “musts”

research of  Post-adoption behavior 

of  e-shoppers as differentiation 

strategy

the study regarding to the influence 

of  FLC stages on e-shoppers' post-

adoption behavior remains scant
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2

Question 

Context
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Figure 2 An integrative model of online purchasing behavior

(Source: Taylor and Strutton, 2010)

Taylor and
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Figure 3 Unified theory of acceptance and use of technology (UTAUT-2) 

(source: Saha, Zhuang and Li, 2020)
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Figure 3 Unified theory of acceptance and use of technology (UTAUT-2) 

(source: Saha, Zhuang and Li, 2020)
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Figure 4 The adapted unified theory of acceptance and use of technology (UTAUT-2)
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2.Why FLC in my research?

Why to do How to do

*Applied in many literature

*It is significant in China context

*based on Liu’s model

*focus on the southern part of

China
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(Source: Liu, 2008)
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3
Academic 

Contextual 

Information
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Figure 5 Elements of a Conceptual Framework

(source: Ravitch & Riggan, 2017, p. 9) 
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Figure 7 Influence on FLC stages on UTAUT-2 variables/conceptual model
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4
Methodological

Approach
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4.1 Justification of  the research method choice

0

0.5

1
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类别 1 类别 2 类别 3 类别 4group 1                       group 2                       group 3                         group 4

*Why choose quantitative

approach?

The homogeneity and 

commonality of  measurements

conducted with deductive logic

the positivist paradigm

be objective and quantifiable
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3. Justification of  the research method choice

create their own measuring variables

positive stance and harnessing the 

“generalizability” of  findings

needs plenty of  time and commitment

*Mixed Approach is also

applicable

dynamic, emergent, less-understood 

digitization world
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4.2 Research Methodology

E-questionnaire

25 itemsSurvey

Part 1

Part 2

CSE (5 items), DE (5 items),

OSE (5 items), ES (5 items) 

and RI (5 items)

A seven-point Likert scale 
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4.3Data Analysis

Preliminary

tests

Data 

Analysis

PLS–MGA

One-way 

MANOVA
PLS-SEM
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4.4Research ethic risks

Flinders

deontological 

layer

Seedhouse

consequential 

layer

Flinders

relational 

perspective

Seedhouse

Individual

layer

(Source:Stutchbury and Fox,2009)
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