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Lawton, McGuire and Rajwani (2013) state in their paper that companies belonging to several industries such as tobacco, oil, and gas, pharmaceuticals, etc. have used their activities to influence the policies of governments to develop long-term competitive advantages that they can enjoy sustainably. These activities ranged from contributions to the campaign of political parties, lobbying, bribery, etc. However, the companies are now discovering new ways to influence the political view of its consumers through the CSR activities of the organization. According to Yip, Van Staden and Cahan (2011), the increase in awareness of the consumers and several institutions across the world regarding the impact of the operations of the organizations on the climate of the world has increased the significance of the CSR activities of the company. The notion of CSR was brought to increase the accountability of the organization towards the society and its members but researchers are now questioning the integrity of the CSR disclosures being made as some companies have been found making false claims simply to comply with the necessary regulations. Often the management of a company would voluntarily make CSR disclosures if it directly benefits them in terms of a reduction in the tax liability of the organization or any other monetary benefits.
As opined by Fooks, et al (2013) in their paper, the companies in the Tobacco industries have used their political influence to overcome the attempts of the regulators to reduce the amount of tobacco consumption in the society because of its harmful effects. The CSR activities are often used by the tobacco companies to restore their public image so that their consumer base is not affected by the actions of the regulators. The researchers discovered that the CSR policies developed by such organizations are do not have a significant positive impact on society but rather are intended to evade the restrictions imposed by the regulators and the government. Lawton, McGuire and Rajwani (2013) also agree on the vehicles that are generally utilized by the organizations to obtain favorable outcomes and emphasize that companies have to exchange something valuable to receive advantageous policies. The researchers, however, wished to focus on whether these activities were undertaken individually by the companies or collectively as an industry. As stated by Joutsenvirta and Vaara (2015), several factors influence the CSR practices of the organizations across regions and countries such as the policies framed by institutions of a particular country that influences the CSR practices, the orientation of the society and the negotiation surrounding potential CSR issues and standards. Furthermore, the authors also discovered a trend in their research that large organizations were transferring their irresponsible practices to departments and branches that were located in countries with poor regulations on the operations of a company. The actions and decisions of an MNC are often linked with the idea of globalization that makes it easier to conduct business in an environment of deregulation, promotes market economy, and improves corporate rights. An increase in the study of political impact of the CSR activities of the organization has been witnessed due to the emergence of economies such as the Gulf and China economies where most of the companies are predominantly funded by the government and hence, do not a need for CSR activities since the policies and decisions are undertaken for the benefit of the society at large. Since the decisions of organizations were purely motivated by the principles of capitalism, the governments of Western countries are securing stakes in companies as well as industries that they believe are important for ensuring that interests of the society are not overlooked (Lawton, McGuire and Rajwani, 2013). 
Yip, Van Staden and Cahan (2011) focused primarily on establishing a relationship between the CSR activities of a firm and the actions undertaken by them to manage and smoothen the Earnings of the firm over a period of time. The researchers discovered in their research that organizations that followed the appropriate methods of financial reporting and did not engage in earnings management had voluntarily disclosed all relevant information regarding the CSR activities of the organization. The researchers also opined that in an environment with high political scrutiny organizations are more likely to use the CSR activities to not only evade the regulations but the costs associated with them. Fooks, et al (2013) determined that the stakeholders should not force the necessary change in the organization so that the policies of the companies are more in line with the interest of the society. The government should step in to enforce the change in the organization through a formal process.
A major challenge for concocting the theory of CSR is that there is not enough agreement where the CSR boundaries lie. CSR has been supplanted or supplemented by innumerable terms, which comprise accountability, corporate citizenship, and sustainable development. Liedong et al., (2015) state that a distinction forms between industry and national contexts and thereby can change over a certain period of time. Thus, it is apt to define the political aspect of CSR as a term which would include an ample number of practices and concepts, all of which leads in the identification of the organizations to develop a kind of responsibility which would potentially impact the natural environment and the society. This would be categorised as an aspect that would be fundamentally beyond the liability of the individuals and the legal compliance (Bair and Palpacuer, 2015). Nevertheless, the absence of the accepted concept of CSR stays a considerable challenge for theorizing CSR. However, there is not enough consensus on the boundaries of CSR as there has been no classification of the theories. There have been various studies that have been conducted before had provided numerous criteria for strategically categorizing the theories regarding managerial autonomy, the firm’s role, and the level of analysis (Liedong, et al., 2015). There are various perspectives that rely on the level of analysis. This essentially provides an appropriate yardstick for which various number of perspectives will be further analyzed to primarily focus on the analysis as it addresses and thereby, attempts to call for a redefined study which is to be undertaken within a wide range of business researches. Nevertheless, Frynas and Stephens (2015) established a distinction between the various aspects of political CSR like the Rawlsian political CSR’, Rawlsian political CSR’, and political CSR.  A core challenge of political CSR is the postulation which results in the normative theory which would exclusively focus on the global governance to the eradication of the domestic political process. In contrast, Bair and Palpacuer (2015) states that there have been various discussions which have been conducted by elongating the detailed description of the political CSR. There are various other perspectives which have been undertaken and thereby have resulted in a different phenomenon as it encompasses a wide range of concerns at the cognitive dimensions or organizational level, in both normative and descriptive concerns. The activities which come under the domain of political CSR have a hidden agenda of unintended or intended political impact on the existence of CSR (Bair and Palpacuer, 2015). Based on various parameters, there may be a recognizable impact on the attempt that is made intentionally on the behalf of the organization to have a specific competitive advantage in respect of the reactive strategies in terms of alterations in the political environment. 
Political CSR includes a wide range of perspectives and issues which are related to the organizations’ environmental and social responsibilities. CPA and CSR may sound opposite at both ends with a wide range of spectrums which would be in relation to the content and their target. There has been a growing inculcation of literature that affect the outcomes of the policy by potentially influencing the constituencies which would relate to the political scenario (Frynas and Stephens, 2015). CSR is regarded as an altruistic option with no connection of political dimensions; however, the notion holds still for it is attributable to the single direction of the management which has indirectly overlooked the agendas which might be behind CSR (Bair and Palpacuer, 2015). Organizations are corporate citizens and have been playing political roles to ensure social welfare and the common good (Liedong, et al., 2015). Therefore, they must address the social and environmental aspects by strategically analyzing and evaluating the various factors taking into consideration the temporary and permanent aspects.
According to Detomasi (2008), the authors gave an overview of how business firms chose Corporate Social Responsibility as an initiative that is provisional in the domestic and political structure that is present in the market. It further demonstrates that there exists an economic globalization that has increased pressure on the firms for developing CSR policies that can help to overcome the particular finance gaps associated with globalization. It has been found that technology, falling trade and investment barriers have allowed the Multinational Companies to rationalize their operations, entering into new markets, increase their foreign direct investment that results in statistical explosion in both national and international business explosion and there are many countries who were part in this process (Roberts, 2005). At present, it has been found that the internal production capacity has greatly enhanced the income levels and they are capable to distribute products to eager consumers throughout the globe. Thereby, have further entrenched themselves deeply into the aspect of national monetary relating to the local economies.
According to Roberts (2003), a multinational company in terms of CSR (Corporate social Responsibility) has competitive and political implications throughout the global landscape. As opined by Bonardi (2005), CSR becomes politically significant when there are elected officials who begins to pay attention to the outcomes and the requisite results of the actions undertaken by the corporations in respect of CSR. However, Ryder (2010) argued that the content of the government decisions and one who takes the final decisions is contingent on both the domestic and institutional structures and political values are meant to likely protect one another. It has been determined that the pattern of corporate social responsibility among the statist countries and the societal countries are different from each other. Statist countries do not have such a greater public participation in the capital markets and they typically rely on the debts rather than equity financing. Japan, France and Germany are significant examples of Statist countries. These countries have high level of government involvement in the economy through mixed ownership of the companies, or complete ownership of the firms that are operating in the industries of deemed strategies. The firms play significant roles in generating social cohesion and also encouraging the economic growth of the nations. On the other hand, in the societal countries, the consent of the governed is guarded and granted resentfully. Here, citizens are considered to be suspicious of the focussed power of authority and just granting them is not enough. The United States is chief example of societal country where there are particular conceptions of the role of the companies that directly reflect the concern with dividing of power while reducing the scope of the organizations. In societal countries, market activities are determined primarily in terms of economic contraction that is significant in terms of the economic contraction disciplined by continuous drafting and implementation of arms-length agreements or contracts. The corporate firms here have the main purpose to generate a nexus of all these contracts that can overcome the incompetence related with clean spot market dealings (Keillor, Wilkinson and Owens, 2005; Filatotchev and Nakajima, 2014).
As per Tsoi (2010), in the present day, with an increase in the economic size of the multinational companies that has further exceeded the economies of several countries as there has been an emerged theoretical, critical and empirical work that has been often termed as “dark side” of globalization. The author has also claimed that the MNC’s have become proficient at exploiting the “governance gaps” that has been existing among the weakening states. In addition to this, also fledging international framework that helps them for operating in an essentially free of regular oversight. The other point is that in relation to political CSR there is relentless market logic, it eventually drives the companies for reducing their costs and significantly seek the production sites where operating costs are lesser and controlling burden light. As opined by Di Giuli and Kostovetsky (2014), CSR has become a significant part of doing business all around the world. The companies are allocating huge amount of money in CSR that would be financially profitable for them in the long run. As per the hypothesis of the authors in the Democratic-leaning firms (firms where there are large number of democratic stakeholders), the companies are linked with excess social responsible policies than those of Republican-leaning firms. There are various examples like Starbucks and Wendy’s which undoubtedly the two large companies are in American soil. The current owner of Starbucks Howard Schultz is a renowned Democrat who nearly contributed an amount of $130500 to the Democratic Federal candidates and $1000 to the Republic candidates. Wendy’s founder Mr. Dave Thomas is a Republican supporter has contributed an amount of $47000 to the Republic and $2000 to the Democrats. The authors claimed that based on the internal and external political differences, Starbucks need to be more socially responsible than Wendy’s however, it has been found that Starbucks is one of the substantial CSR under-performers. While giving this instance of CSR with the political parties, the authors suggested that standard deviation of the companies in respect to its political environment is related with a 0.1 standard deviation for improving the CSR in the business (Di Giuli and Kostovetsky, 2014).
As opined by Di Giuli and Kostovetsky (2014), political affiliation is mainly a natural measure of preferences for maintaining social responsibilities. It is clear that party platforms give more emphasis on CSR-related issues like anti-discrimination laws, environmental protection, affirmative action, employee protection and also helping under-privileged and poor people. Tsoi (2010) overviewed a noteworthy difference between Democratic and Republican investment managers in their portfolio of holding CSR corporations. Further, current papers have determined that political views have affected corporate variables like investment and leverage as well as the decision of each investors whether or not to participate in the share market (Kaustia and Torstila, 2011).
In another article by Garsten and Jacobsson (2011), the authors determined that organizational production and distribution of nominatively charged ideas have governed transactional business. The article has determined that aspect of the Global Compact of UN has challenged conventional ways of organizing interests and positions. Hence, politics which largely invests in a set of critical questions pertaining to democratic procedures and accountability has raised a question on democratic accountability and effectiveness of such kind of regulations in the corporate world. Globalization has significantly created a new operational and formal opening for participating in a variety of corporate actors in the regulatory framework. This has created the Corporate Social Responsibility standards that reflect the pursuit among the politicians, activists, policy-makers and the corporate leaders for harmonizing the norms that lacks till date. According to Garsten and Jacobsson (2011), the normative assemblage of CSR has been considered globally called as “worldism”. Further, the authors claimed that transparency and accountability are considered as the symbol for corporate trust and health. In the UN Global Compact initiative, there is an essential role of transparency. Transparency in the organizational process and decision-making is essential to reduce the element of risk and establish trust (Hood, 2006). Thus, in this case, CSR is positioned as the entrepreneurial tool that is used for gaining competitive advantage in the global market. The organized thinking and the decision-making around the ethical subjects has essentially relied on the multilateral organizations like UN. As per the authors, it is considered powerful in its normative appeal but has weak ethical sensibilities (Garsten and Jacobsson, 2011).
As opined by Luo (2006), the author provides three study on political behavior corporate responsibility and corruption that exists in the Multinational Companies and how these companies manage social and political forces in the global emerging market. At present, MNCs operate in an environment where there exist complex and critical relationships with the government. There are three lenses of politics, Corruption and CSR that have been articulated in various fields like international business, sociology, ethics and management. However, this integration is critical to the MNCs particularly those are dynamic in foreign emerging market. This is mainly because politics, CSR and corruption are entwined in such a manner that government and political corruption pervade in many emerging economies (Scherer, Palazzo, and Matten, 2014). In this respect, it is essential for CSR to address the ethical practices in dealing with the local and political agencies of the respective country where the company is doing its business. In determining the political impacts in the CSR of the companies, the study focusses on two distinct dimensions where multinational corporations host government relations that can be managed along with assertiveness. MNC’s tries to deal with its own initiatives and refrain itself from that of the government’s initiatives. This does not arise to any kind of conflict arising within the administration. This essentially influences government’s policies that is based on the bargaining policies while gaining control through cooperativeness and negotiations. Keillor et al., (2005) have stated five political responses that multinational companies consider namely integration, avoidance, accommodation, domination and compromise. Bargaining power of the companies arises from their distinguishing resources on which government of the respective country usually depends. Thus, it is necessary for the companies to have social connections with the people of the country to deal with the business process and also with the government officials. In terms with the CSR activities of the company, companies focus on the host country and on four aspects which are connected with corruption and politics. These aspects are organizational credibility, ethical codes, philanthropic contribution and resource accommodation (Kytle and Ruggie, 2005). All these aspects greatly emphasize various stakeholders and together they try to address social responsibilities which are relating in association with the local economy, environment and society and is cognizant to the business stakeholders like customers, suppliers and employees of the countries (Conference Board, 2005). The study gave different aspects of Human Resource Management of multinational companies that are highly impacted by the governments and political aspects of the countries. It has been found that CSR usually represents a form of rules are regulations that are used to challenge the existing social and political power of any government. Hence, CSR and accountability practices represent global ethics and also expresses a conflict-free “worldism” in the global world.
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The paper that has been selected for further analysis has been written by Joutsenvirta and Vaara, (2015) and discusses the legitimacy of potentially controversial projects that would provide a better understanding to the readers regarding the significance of CSR activities in an international setting. The authors defined CSR as ways that are adopted by various stakeholders of an organization to ensure that the management incorporates their interest in the decisions that are undertaken by it. The researchers agreed that the awareness of CSR across the world has increased by multiple folds so that the organizations can exhibit their concern towards the interest of the members of the society that do not have a profit motive. In their research, the authors discovered that the CSR policies had assumed an underlying political motive of the organization so that the company can, to some extent, influence the policies and regulations of the government and other such bodies (Joutsenvirta and Vaara, 2015). The paper emphasizes the legitimacy of the literature that is available on the topic of political CSR and the legitimacy is proved by justifying CSR activities undertaken by the organizations and how does it impact the general public.
[bookmark: _Toc28089450]Critical Analysis
Despite the relevance of Political CSR under the current scenario of globalization, it was discovered that there were very few relevant pieces of literature available on the topic. The authors Joutsenvirta and Vaara also encountered the same issues during their research, there were several articles on the political activities of an organization or CSR activities and they were often discussed separately. Hence, the researchers have used the case of a disputed pulp mill project in Uruguay located close to the border of Argentina and the case drew extensive attention from the media of all the three countries Finland, Argentina, and Uruguay. The researchers used their analysis to bridge the research gap in the existing literature surrounding political CSR and establish a link between the legitimacy of the topic across countries as well as to the challenges of globalization that organizations currently face (Joutsenvirta and Vaara, 2015). 
[bookmark: _Toc28089451]Methodology 
Research methodology of a paper is used to examine its validity and reliability as well as contains information regarding the specific techniques that have been utilized by the researchers to recognize, process and analyze the information collected on a certain topic (Mackey and Gass, 2015). The methodology of the paper reveals that the analysis of the authors focused on the case of the foreign direct investment made by the businesses in Finland to set up a project in the region near the border of Argentina and Uruguay. People belonging to the local region protested the setting up of the plant because it would pollute the river that forms the boundary between the two South American countries and supplies essential water to the nearby people of both the countries. Despite the claims made by the Finnish government of their non-involvement in the case due to the private nature of the investment, the government of Argentina argued that Finland was also to be held liable for the situation that was created between the two South American Countries.
Data Collection refers to the process of gathering and analyzing information on particular variables that enable the researchers to derive outcomes and answer questions that are related to the research (Cleary, Horsfall and Hayter, 2014). Most of the primary data about the research were collected from media materials, the plans, and documents of the mill, press releases from the governments, etc. Primary data generally refers to the first-hand sources from which a researcher collects the information. In this case, mainly three newspapers were used as a data source Helsingin Sanomat that is based in Finland, the La Republica from Uruguay and the La Nacion which is distributed in Argentina (Cleary, Horsfall and Hayter, 2014). The researchers also highlighted that the data reported by these newspapers can partly be influenced by the politics that are prevalent in those countries and hence the authors had acknowledged their political bias in the paper. The researchers collected 600 articles that were published in the period 2005-2007 but only 159 articles were found to be relevant and belonged to the period of 2005-2006. The chosen articles were segmented into 909 data segments and the researchers conducted a qualitative analysis to derive a conclusion on their chosen topic of study. The researchers also used various plans and documents that were associated with the case and all the relevant information to develop theoretical ideas as well as accurately map the entire case. The researchers found that all the data points used by them either supported or rejected the proposal that the project impacted the surrounding environment adversely. 
[bookmark: _Toc28089452]Research Philosophy 
Research philosophy is considered to be the initial and most crucial aspect of the entire research process. Research philosophy is an idea or a belief about the interpretation, collection and analysis of the accumulated data (Edson, Henning and Sankaran, 2016). It implies the strategic development of the knowledge which is in relation to a specific field. It would be adopted to determine the core study to reflect on the vital assumptions about the views and the opinions and the manner in which a certain individual gains an understanding of the world. This would have a major influence on the strategy of the research which would be in tandem with the research plan or the requisite method which is to be adopted or further implemented thereafter (Quinlan, et al., 2019). In addition to this, research philosophy primarily deals with the nature, source and development of the knowledge. It is considered to be more of a belief about the innumerable ways in which data should be readily accumulated, utilized and evaluated at a given point of time (Hughes and Sharrock, 2016). However, the core idea of the knowledge which has been created is the accumulation of the primary, as well as the secondary data, engaged in the data analysis to come to a conclusion that would address the research philosophy by formulating the assumptions and the beliefs. Every stage of the process depends on the assumptions about the various sources and the requisite nature of the knowledge (Edson et al., 2016). The research philosophy is formulated to primarily reflect on the crucial assumption’s and based on the set of requisite assumptions these serves as a base for developing a viable financial strategy. The research philosophy is closely associated as it provides a crystal-clear view of the theories and the literature that it has been related to the contemporary beliefs (Noddings, 2018).  There is a wide range of philosophies, however, the three branches which are popular and are often incorporated in the research philosophy are ontology, epistemology and axiology.  
Epistemology is considered to be a philosophy branch that deals with various sources of knowledge. It is primarily concerned with nature, possibilities, limitations and sources in the requisite field of study (Hughes and Sharrock, 2016). It emphasizes on the fact of what is known to be essentially true. It is the opposite of ontology. There are four types which are as follows: 
Intuitive knowledge- Based on faith, intuition, beliefs, etc. Human feelings would play a greater role in intuitive knowledge in comparison to the dependency on the facts. 
Logical knowledge- It is a creation of new knowledge via the implementation of logical reasoning (Žukauskas, Vveinhardt and Andriukaitienė, 2018). 
Authoritarian knowledge- Depends on the information that is primarily procured from a wide number of research papers, books, experts and supreme powers, etc. 
Empirical knowledge- Depends on the objective facts that are to be established and further demonstrated in a concise manner (Noddings, 2018). 
Ontology, on the other hand, is considered to be a science that primarily deals with the nature of reality. It is regarded as a belief system that essentially reflects on the interpretation of the individual about what comprises a given fact (Quinlan et al., 2019). The recognition of ontology at the initiation of the research is crucial as it ascertains the selection of the research design. 
While, axiology is considered to be a branch of philosophy that studies the judgment about the value. Axiology implies the aims of the research as the philosophy clarifies what one is trying to assume or to explain the world (Padilla-Díaz, 2015). It emphasizes on the value generated to conduct the research as it is vital because of the values that would indirectly affect the research and the findings of the paper. The study of the scope and the various components relating to knowledge is backed with requisite justification which in turn, will address a wide range of situations in the field of research. This is to be further conducted by taking into consideration the phenomenon of epistemology while at the same time the study of reality is conducted with that of ontology (Žukauskas, et al., 2018). Epistemological has been selected as the primary research which is further divided into further segments, known as positivism, pragmatism, interpretivism and realism. The paper has used positivism in the case of epistemology as the paper provides a set of credible facts and data which emphasized on the law like generalization and causality, by mitigating the phenomena to the simplest of elements. Hughes and Sharrock (2016), on the other hand, state that for ontology the opposite that is realism is incorporated. It is primarily objective as it exists independently on the human beliefs and the thoughts or knowledge of the existence as it is interpreted via social conditioning. Similarly, for axiology interpretivism is to be selected to address the research questions effectively. The paper will be used extensively to interpret and analyze the perception that has worked on innumerable research studies. 
[bookmark: _Toc28089453]Ethics
Research Ethics refers to the principles that a researcher should adhere to so as to undertake morally sound decisions, it also educates researchers and scientists to research while maintaining a high standard of ethics (Wallace and Sheldon, 2015). The paper prepared by Joutsenvirta and Vaara (2015) maintained a high standard of research by honestly reporting the data used in the research, publication status of the paper, results of the study, etc, and did not fabricate or falsify any data. The researchers also strived to maintain objectivity while researching as the authors identified and outlined the potential bias in the data and ensured that the bias does not affect the outcome of the research. The scholars were also careful to not make careless mistakes while conducting the research and were open to any criticism from other researchers as the authors published the paper so that it is available to the general public (Wallace and Sheldon, 2015). The researchers also ensured to respect the intellectual property rights of other scholars by properly acknowledging the source of secondary information and did not plagiarize the paper. 
[bookmark: _Toc28089454]Reliability and Validity 
Generally, reliability and validity are concepts that are used to evaluate the quality of the research, such as the methods or techniques that have been used in the paper to maintain consistency and accuracy in the research. Hence, reliability can be explained as the extent to which the outcome of the research can be replicated by other researchers using the same source of information. Due to the qualitative analysis of the research it can be emphasized that different researchers are likely to interpret a given set of data from a different perspective (Noble and Smith, 2015). Hence, it can be determined that the reliability of the research conducted is low. The validity of the research refers to the extent to which the researchers have used scientific methods to derive the conclusions of the paper (Noble and Smith, 2015). It has been observed that the researchers abided by the scientific methods of qualitative research to derive the outcomes of the paper. Thus, the validity of the paper can be considered to be high. 
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