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     It is important that the hotel brands have a dynamic marketing strategy that will adopt to changes in the market, those strategies should always be able to serve the needs of the costumes and Provent competitions from taking over. Hotel Marketing strategy should also be able to adopt to the changes in the market, this is why is important that this days the company has digital marketing strategy. This type of strategy involves the use of various forms of technology, such as email, interactive television, and phone communication. Digital marketing has become an integral part of hotel marketing activities like both brands bellow.
As a perfect example will be comparing marketing methods and strategy of two international hotel brands (Six Seance and Moxy) Six Seance and Moxy are using two different marketing strategy The Moxy Hotels is the budgeted hotel brand (Vastind NL Hospitality 2022) focusing on Technology and is addressed to the young population, when compered brand Six Sence is paying extradentary attention for saving the planet by reducing the Single use plastic and supporting other communities with access to clean water and deliver Luxury services.

     Moxy hotels is the new lifestyle boutique hotel brand participate in Mariott Bonvoy, the global travel program for Marriott International, focusing on technology and virtual Experience. According to Moxy hotels official website (Moxy 2023) the new hotel brand is designed for the costumers who are looking for playful, affordable, stylish hotel rooms and public spaces. Moxy celebrate nonconformity, open-mindedness, the marketing strategy is to bring individuals young guests by introducing “Moxy universe, play beyond”
“Moxy universe, play beyond” is the AR experience allow visitors explore its hotels using a custom digital avatar (Marriot International July 2022)
This new concept has launched in Asia Pacific. Created by Media is to use Technology in service of both the brand and experience to deliver a unique interactive AR Experience that passes on the “PLAY ON” Spirit of Moxy. (D. Chern 2022)
AR marker is placed in all hotel areas such a Gym, Bedrooms or Bar, for instance after arriving to the Moxy hotel the guest will not be able to be checked in at the reception desk however, at the bar with complementary cocktail, by scanning the AR marker placed in the bar counter will activate animated welcome message presenting exiting reality experience of Moxy Universe.
According to (R. Wiliams July 2022) Moxy’s based on Photo-messaging apps, Snapchat, and mobile games believes that AR is the key for the Future. Looking at the numbers bellow:
Global Gen Z consumers, on average, spend 17% of their leisure time gaming, which is more than millennials (14%), Gen Xers (11%) and baby boomers (6%), according to (Newzoo 2022). 
By integrating mobile-game-like experiences into its entertainment offerings, Moxy will better appeal to this younger generation also, by updating communications interface together with Avaya IX workplace, and working together with Tele-Automation, this hotel group approved full list of robust communications for the guests and the staff by providing deluxe costumer engagement within seamless communication. (Business Wire 2019) This will help the company to make more cost saving on the admin personnel and in call rutting between the staff. (S. Smolyar 2019) what also have a massive impact on their marketing strategy as budgeted hotel brand must be able to offer low price for the costumers, the company must be able to find savings in different areas in their business such as examinate cost, Tally list of source of income, calculate Fixed cost, Estimate one-time spend, work out cost with suppliers, Estimate revenue, cash flow projections all those aspects are particularly important for the budged brands. 
According to (Headfrpoints October 2022) Even if the bedrooms are 30% - 50% smaller than in the other hotels The basic is done very weel, beds are comfortable with automatic lighting however, you will not find the coffee machine or walk in wardrobe, but this is the value for money.
Very bright colours! (Getting attention and keeps in mind) Yes, this is the direction that Moxy is taking, not easy is to pass by one of the properties and ignored bright pink Moxy logo on the building or all the colours inside the hotels included guest amenities.

     Compering the second brand Six Sence offers Luxury Hospitality Experience this brand Resource, Six Sence Spa and Six Sence Residents in Asia & Pacific, Europe, Middle East, and Africa in total 20 hotels and resorts in 17 countries this include 19th-century wine estate in the Douro Valley (Portugal) as well as breath taking island resorts in the sunny Maldives, Indonesia, Thailand, Vietnam, Singapore, Otman, and France is the part of IHG Hotels and Resorts. (IHG 2023) Six Sence offering 5-star Luxury service focusing on green Key. The brand is taking time to create extradentary Luxury experience, one of the resorts Six Sence Fort Bavaria took 10 Years to build. (Forbes November 2022)  
In addition to (M. Smith December 2022) Six Senses was the first hospitality brand that understand the problem of Global Tourism Plastic initiative and collaborate with the United States Coalition on Sustainability and Sustain Chain Creating ambitious plan to remove and avoid all single use plastic materials from the hotel and Spa operation by the end of 2022. 
This project will include sourcing plastic-free products by arranging packing take away, bottling drinking water on property, eliminated all guest plastic amenities such as dental kit, shaving Kit, plastic straws, and replace them for Bamboo Eco Friendly. Introduced reusable solution of compostable Packinging in the kitchen that replace all plastic packaging of fresh products.
According to the official website (Six Sence 2023)
· In 2021 Six Sence produced: 135,895 pounds (61,641 kilograms) of organic compost, 895 pounds (61,641 kilograms) of compost, 79,128 pounds (35,892 kilograms) of organic veg, 69,305 eggs, 1,946 pounds (883 kilograms) of mushrooms, 877,761 bottles of own water, 391,000 kWh renewable energy: enough to make 19.5 million daiquiris.
· In 2021 Six Sence Upcycle: 6,323 pounds (2,868 kilograms) of glass, 941 pounds (427 kilograms) of fabrics, 32,271 metric tons CO2e in 2020 to 29,040 metric tons CO2e. 
· In 2021 Six Sence volunteered in local communities: 6,045 host hours, 15,367 guests at awareness events, 1,499 teaching hours, Supporting other community in 127,477 people with access to clean water.
· In 2021 Six Sence Protected endangered spices: Ornate Eagle Ray, Napoleon Wrasse, Green Turtle, Grey Reef Shark, Whale Shark, Bali Starling, Fijian Crested Iguana, Hawksbill Turtle, Ornate Eagle Ray, Black Shanked Douc Langur.

· In 2021 Six Sence conserved habitats: 4 million square meters of marine habitat protected, 151 coral fragments planted, 8,258 trees planted, 13,572 pounds (6,156 kilograms) of trash removed.

The Company is also working with other hotels and partners to share GREEN WORD to help others move away from the particular use plastic. In addition to Official hotel website (Six Sence 2023), The Hotel Group achieved outstanding successes and is continuing of being the example for the others Hospitality company's in being Green to the Word. 
Apart of helping the word being Green, the company is paying extra attention for wellbeing program by integrating Wellness in serval properties as well as launched their own vision of integrated wellness. The Six Sence Team is testing the makeup of moisture on the body, buy using the result can recommend lifestyle changes for the guest to do in the hotel (Luxury Travel Advisor 2023) This concept will improve quality of sleep, by offering unique Blackout blinds, moisture-wicking bedding and even sleep ambassador as well as resident sleep doctor, (Dr. Michael Breuess).


    Finally in comparison above marketing strategies show that both hospitality brands are focusing on different costumers and market areas. 
First presented Brand the Moxy Hotels is looking at young population who wants Fun and technology and can Offer low price for their costumers by minimalizing costs in the other business areas such as working closely with Ikea to eliminate cost of designee, minimalizing room size, and not providing guest amenities such as Coffee machines however, instead offering unique and Technology. 
 
Once the second presented Brand the Six Sense is providing Luxury Hospitality service, focusing on 5-Star and Green Word also, supporting other communities by providing water, conserved habitats or protect engaged spices. The Six Sence understand their costumers' expectations and the cost is not that important like their name, they also understand that to provide 5-star service they must invest more in the stuff as the guest are not paying for the fancy furniture only but for the service, they are receiving. There for the brand is always going above and beyond for their costumers to meet their needs, by offering extradentary and service and improving quality on the daily basis.
Both presented marketing methods are correct and will find several types of clients looking at individual aspects of market.
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