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[bookmark: _Toc501033067]Introduction
Digital skills and research methods allow the business organizations to expand their productivity and profitability efficiently and rapidly. Digital skills can be gained through formal education, informal self-learning and use of social media. Advanced technology such as teleconference, video-conference, social media virtual office and e-business offers opportunities to remove the boundaries of workplace. With advanced technology, all the organization can reach to the customer easily and increase their goodwill. Digital skills and research methods enables the employees to increase their employability and improve their working skill (Roylea and Laing, 2014). It increases the collaboration and sharing among business people. This also facilitates improved marketing system. 
Technology
Now-a-days technology has changed the life style of people in today’s society (Leahy and Wilson, 2014). Technology is the act of technical knowledge, skills, methods, models, equipment and operations which used for producing goods and services or optimizing organizational goals. It is the knowledge of accomplishing and obtaining goals.
Modern technology
Modern technology is the improvement of the old technology with innovations and modification. Without the presence of modern technology, more specifically information and communication technology, in the workplace, the progress of an business organisation remains static. (Stein and et al, 2013)
Digital skills
Digital skills refers to the ability of searching, evaluating, utilizing, sharing and creating content using information and communication technics. Digital skills is required for collecting, organizing, processing, analyzing, evaluating of information. (Leahy and Wilson, 2014).

Social media
Social media are the various forms of electronic communication channels that facilitate the creation and sharing of ideas, thoughts, information’s, facts, interests and other expression of minds.
According to Lisa Buyer “Today social media is most crystal clear, attractive and collaborative form of public relations.  It consists of the true grit of real time. Social media is effective for peer-to-peer a communication.”
Social media is an important tool for the digital marketing which is based on the modern technology. Simply social media is sharing caring conversations in online. 
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Due to globalization modern world is moving into use of modern technology. The use of modern technology is increasing day by day. Some reasons which are associated with the effectiveness of modern technology are cited below:   
Increased efficiency and high productivity
Modern technology creates a modern workplace. It has experience an optimized time management system. This effort leads the everyday tasks lightened. As a result, the productivity of employee has improved, allowing them to interact with a creative manner and giving emphasis on innovation (Wang and et al, 2013). As a result of technological development in the workplace, the level of productively of staffs and workers has changed rapidly and has grown faster.
Increased sharing and collaboration
For the technological development in the workplace, the employers and labors can connect to each other anytime and anywhere. This collaboration has brought a dramatic change and has created the higher level of flexibility in the communication system (Chen, Y. H., et al, 2014). This collaboration has also made easy the team work which boosted the level of productively.

Improved cost management
To achieve high level of profit is the optimal decision for any business organization. With the advancement of technology enhances the secure management of finance. It gives expected outcomes with minimum cost. Businesses are healthier when innovative technologies are involved in workplace which helps to optimize employees’ ability to perform their respective tasks.
High level of security
For any business or organization exchange of information should be protected because sensitive information can causes the worst situation. Advanced technologies ensure that the accessibility of information is protected in such manner where right person only can get the access of information. It helps to minimize the violence of information hackers.
Marketing
Modern technology facilitates modern equipment for marketing. Modern equipment makes calm exchange of goods and services. Online advertising, online product selling is the modern way of increasing marketing facilities which represents an entertaining way of shopping.
Customer service
Modern and advanced technology offers both customers and business firms to come closer. The powerful technology makes the business organization more efficient to response the question of customer. This technology gives customers a set of opportunities to find out best services and contact with them.
Human capital
In the workplace advanced technology promotes the efficiency of recruitment, selection and hiring the potential staffs and labors (Hanushek, 2013). It builds up skilled human capital with operational skill. Modern technology spreads the information about the advertisement and job vacancy. The business organization can find the efficient staffs among a potential set of job seekers.
Mobility
In reality modern technology reduces the space and manages the time efficiently. Teleconference and video conferencing let the business to interact with global people. It reduces the cost of travel because it facilitates the virtual meetings and distributes the information among right persons.
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Using social media for market analysis
Business organization includes both quantitative and qualitative research methods for analyzing the market condition. Social media provides customer’s feedback to the business which helps explores new ideas, new products as well as new strategies.
Using social media for driving public relations
A good public relation is the prerequisite condition for and organizations. Because of easy availability, social media explores the public relations with improved way.
Advertising
Social media is also used for advertising goods and services. It has brought drastically change in advertisement practice. It can easily reach to the targeted audience and customers. It reduces the advertisement budget of that organization (Wallace, et al, 2014).
Increased brand awareness and loyalty
When a business organization is engaged with the social media, it can easily find and contact with the potential customer within a very short period of time. By connecting with them on social network, customer attention and brand loyalty can be improved.
Knowing competitions behaviors
[bookmark: _GoBack]An organization involved with social media can acquire key information about its competitors by monitoring their websites. This way allows the organization to create strategic business policies.
Share content faster and easier
Any business organization faced difficulties for ensuring that their content reaches to the customers in short term in the past. At present, business organization feel relax to share their content about their business with the help of social network.
[bookmark: _Toc501033070]Effectiveness of creating their own professional online presence
Social networks as well as website are an embryonic recruitment for attracting and creating potential customers and promoting their marketing share (Ollington and Harcourt, 2013). It is more imperative having a professional online presence for reaching the customers to closer. 
Less expensive
Advertisement by printed media, radio television or other means is more expensive. We cannot ignore the investment for advertisement which takes a lot of money. But business organizations having own online presence promote their advertisement which is less costly. Sometimes offline advertising offers free of cost for advertisements.
Environment friendly advertisement 
Business organization can use the various forms advertisement of their products or services through internet such as Facebook, YouTube, and Twitter and so on. It can boost the amount of sales and earns higher profits with environment friendly website.
Satisfaction
The business organizations can extent their information by posting their information in their website. Customers have easy and calm access to the organizational website. They can get all the information about the organization and their products which fulfills customers’ needs. It makes modest for the customers to buy from the organization. Customers prefer to visit website rather than going to the organization physically.


Increase customers
All the business firms gain popularity locally. It may have or have not popularity nationally or globally. However, it is possible to get potential customers outside their area. In this case organizational own professional online presence can generate potential customers across the world, because this website virtually visible around the world.
Accessibility
Customers can only visit the organization when it remains open. But when it remains close, customers have no accessibility. But a website facilitates them by permitting visiting any time to the website. Therefore, it is more preferable to visit website instead of going to the organization. It also lessens the travel cost and time.
Access to information
Smart business organizations always try to spread their information in the shortest possible time. They keep their website up to date. Customers who look for update information can visit the website, view all pages, and collect necessary information which is less expensive to them.
Better relationship
Presence in online can develop better relationship between business organization and customers Business firms continuously search the prospective customers. For that reason, they always ready to answer the customers’ questions. Business owners can easily send message to the customers and customer can reply through email instantly. Customers review their products in the online and leave feedback about the organization and their products which is help to build better relationship between them.
Prove organizational credibility
A website service for the organization to earn positive feedback from their customers who help to promotes the business. This promotion helps to earn trust from the customer which facilitates the opportunity to prove organizational credibility.
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In increasing competitive market skilled labor force is a prime concern for any organization. By employing the skilled labor force into the workplace, the employers try to enhance their productivity as well as increase profitability (Wallace and et al, 2014). In this sense, digital skills are more important for professional preference which is cited below:
Develop authentic experiences
Developed technology provides real examples of learning experience which helps the professionals to develop their employ ability skills. Technologies like social media, collaboration etc. develops the authentic experiences. It supports to the employee to practice in a safe environment and improves their skills.
Helps engaged with other
Improved technologies like social media, e-commerce, e-business, mobile device facilitate both employees and customers to build better relationship. Through these technologies, they can communicate with each other within a shortest possible time from anywhere. Customers and employees can send their feedback with least cost. As a consequence, they can engage with others easily.
Employability and skill development
Advanced technology gives the opportunity to practice the business activities with a safe, nonviolent, friendly and responsive environment. Employees can easily use those technologies for identifying their employability and drives their skill upward. With digital technology they can prepare themselves according to their professional needs. Digital skills, research methods and technics recover their limitations and mark them as inevitable performers.   
Develop digital literacy 
Digital literacy is the collection of capabilities, proficiencies and know-hows which is indispensible for full involvement in knowledge world. Developing digital literacy is an important element for evolving employee’s skill. Advanced technology helps to learn how technology can be applied appropriately for different purpose in the workplace. 
Confidence
Digital knowledge and skills empowers the employee to complete their tasks efficiently and effectively. It upgrades the employee’s capability and aptitude. Technology helps to comply with changing situation confidently. Both the employers and employees are more confident with their developed employability and skills.
Conclusion
With the digital skills and methods, all the business organization adopts different technologies to create an efficient and effective business environment. The key components of advanced technology facilitate the overall business activities and performance in the easiest possible methods. Technology saves time and eliminates the limitations of space. It promotes global interactions by allowing the customers with necessary accessibility of information.
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