Marketing social media for Reaching New customers.
The era of social media sites started in the early 2000s since that day, social media has grown rapidly and is not trying to slow down in any near future. Social media has evolved into an unavoidable aspect of our daily routine and changed ways how individuals and businesses communicate, share data, connect, buy and sell products or services. However, increased growth of online users pushed businesses to switch marketing methods from traditional to modern marketing. Marketing is fundamental part of creating and developing businesses, method used to reach customers over the years. There are two marketing techniques: traditional marketing and modern marketing. While they both aim to promote products or services, there are several key differences between the two strategies.
Traditional marketing is an advertising tactic that uses offline sources to target consumers. Traditional marketing is a tool that marketers can use to engage with customers in person. Their marketing materials are usually placed in locations where their audience is more able to see, hear, or engage with them. (Kutev, 2023). 
Traditional marketing was based on long-established methods of advertising products and services. These methods, which include print advertising, broadcast advertising, direct mail, outdoor advertising, telemarketing, trade shows and events, public relations, branding and packaging, and point-of-sale marketing, have traditionally been developed. In addition, tactics such as direct mail campaigns, billboards, and telemarketing attempt to use physical means to communicate directly with potential customers. Although digital marketing has exploded in popularity, traditional marketing methods are still important. Combining traditional and digital marketing, a comprehensive marketing plan can be created that targets different audiences for each channel to maximize brand visibility and engagement. (Big wave, no data).
Modern marketing is open and easier to use for more businesses to promote products or services. Reaching an audience is simpler compared to traditional marketing. Promoting for potential customers on social media is way cheaper, even small businesses can afford to buy ads on popular social media. However, using popular social media platforms can be challenging for older generations. Challenges come from new ways to advertise products or services. Social media platforms have different engines to promote businesses. The two biggest platforms for promoting businesses or services are Facebook and LinkedIn. In 2024, all social media platforms are estimated to have more than 5 billion users across the globe. Facebook in 2023 had over 3 billion active monthly users, which makes it the most used social media platform. Businesses spend more than 8 percent of their budget on media ads. (Sprout social, 2024). 
Having the right action plans and goals can help you manage your sales. Companies now have their own departments running social media platforms. Targeting the right customers using social media supports a marketing specialist or business owner. The right platform can increase your sales. Different platforms use unique tools algorithms to support your advertising experience like never before. Now you can target an audience by gender, age, location, or even search history. SEO (search engine optimization) is one of the most popular social tools to drive traffic to your website. Further, we can use special key words, hashtags to reach a wider audience. 

Although there are great benefits to using social media as a tool to reach untapped customers, there are also some drawbacks. First, the huge competition and activity on social media can make it difficult for businesses to capture the attention of potential customers during spikes in activity. Moreover, the current vulnerability calculations at these stages are constantly being improved, as what works well today may not work tomorrow. Businesses that rely solely on social media to reach their customers face serious threats as they rely on the approaches and changes of these platforms. Additionally, negative reviews and complaints can spread quickly on social media and can damage your brand's perception if not addressed immediately. Additionally, running social media promotions requires a lot of time, effort, and resources, which can be a challenge for companies with limited budgets or human resources. Finally, additional challenges include measuring the tailored impact of social media efforts on transactions and revenue, and regarding the information processed at the social media stage related to the use of social media as a customer awareness tool. (Business Blogs, 2023).
In conclusion, social media marketing has pros and cons. Reaching new customers is not just a modern marketing strategy, it’s necessary to grow and advertise businesses. However, success on social media requires more than just posting, competition between businesses is high like never before. By staying authentic, adapting to changes on social media, businesses can survive and thrive in the competitive world of social media sites. Take advantage of research and new opportunities using social media platforms as tools, grow and generate more revenue.
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