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McDonald's is one of the largest and most well-known fast-food restaurants in the UK, which has several other options. In Malaysia, where there are just a few other fast-food restaurants, the company sells everything from fries to burgers to sweets like Mcflury and sundaes. In other words, the company sells everything. However, throughout this piece, the McChicken burger will serve as a metaphor for everything that the firm has to offer. Richard and Maurice McDonald established the first McDonald's restaurant in 1955 in the city of San Bernardino, which is located in the state of California. McDonald's currently operates 282 restaurants around the United States, where it serves 14.5 million people every month. It would appear from this data that the McDonald's Corporation in Malaysia is expanding at a rapid rate on an annual basis. According to the annual report of the corporation, the company currently operates 38,695 restaurants in 119 different countries. The whole revenue of the company comes from company-owned restaurants as well as franchise fees collected from stores that are independently owned and operated by franchisees. According to McDonald's 2019 Annual Report, the fast-food giant made a total of $9.069 billion in revenue during the fiscal year that concluded in March 2019 (Filos-Ratsikas et al., 2021). When compared to the prior year, this is a 13 per cent gain. According to McDonald's website, the company's mission statement is as follows: "To be our customers' favourite place to eat and way to drink." McDonald's has achieved much more than this objective by emphasizing the quickness with which it serves its customers, maintaining cheap costs, and producing meals that are both good and healthful. Additionally, it has maintained its status as the world's largest quick-service restaurant, catering to approximately 70 million people daily. As a result, the purpose of this research is to disseminate information to the public that will assist them in comprehending the challenges that are associated with microeconomic issues. This demonstrates the significance of McDonald's and the McChicken burger to the investigation (Khan et al., 2021).
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Fig1: Demand Curve
When the price of a product changes over time, the demand curve shows how much customers are willing to buy. The demand curve is shown to be going down in figure 1.1. In this case, a fixed price of P2 will be paid for only one burger. But if every unit of a product was sold at its lowest possible price, people would be much less likely to buy it (P1). People are willing to buy two burgers even though the price has gone down from P2 to P1. Malaysians, for instance, won't buy more than one McChicken burger if it costs RM 14. If the price of a burger drops from RM14 to RM7, Malaysians will gladly buy two of them. The demand-supply curve above shows how the price of McChicken burgers in the United Kingdom is related to how many people want them (Palani et al., 2021).
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Malaysians decide how much they need based on things like price, income, the cost of related goods and services, and customer expectations and preferences. By changing these things, you can change the demand curve for oil and gas. To figure out how much each of these factors affects demand, we have to assume that all other factors stay the same. When figuring out how customer choice affects the demand for a McChicken Burger, for example, we'll assume that the price of the product, the income of consumers, and other factors stay the same. In economics, "ceteris paribus," which means "other things being equal," means that all other factors should stay the same (Schultze et al., 2021).
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One of the most important things that affect how much people want something is how much it costs. The price of McDonald's burgers is sensitive to any change from the market equilibrium position. This is because there are global companies like Subway and Burger King, as well as many local producers (Scott et al., 2022). So, if McDonald's burgers cost more than the average price of burgers in Malaysia, customers will switch to the other brands listed above. If the price of McDonald's burgers goes down and everything else stays the same, the number of burgers sold will go up. This point is shown in Figure 1.
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Fig2: Consumer Income pt.1
Another factor that influences people's demand is the sum of money that is now sitting in their respective bank accounts. On the other hand, the relationship between a consumer's income and the quantity that they desire may change based on the kind of good that they are interested in purchasing (Filos-Ratsikas et al., 2021). When it comes to conventional products, such as consumer durables, technology, and leisure and service activities, there is a direct correlation between income and demand. Figure 2 illustrates this correlation by depicting how the quantity of a product required to satisfy a consumer's demand increases when that consumer's income does as well as how it decreases when that consumer's income does. Figure 3 demonstrates that when people's incomes increase, they become less interested in purchasing inexpensive items. 

[image: Chart, line chart

Description automatically generated]
Fig3: Consumer Income pt.2
The demand curve will shift to the left as a result of this. Bread and rice are two examples of foods that aren't as healthy as they may be if they were prepared differently. It shouldn't come as a surprise that McDonald's burgers aren't very good because the restaurant is widely renowned for serving quick food that is both inexpensive and of poor quality (Khan et al., 2021). When a person's income increases, the percentage of the money that they spend on fast food also decreases. This is the reason why, as nutritious food tends to be more expensive than junk food. On the other side, studies have shown that as people's income drops, they are more likely to eat at McDonald's.
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Fig4: Price related to McDonald’s and Burger King
The prices of the goods and services that are directly tied to Malaysian to McChicken burgers have a significant impact on how much people want them. Products that are highly comparable to one another can either substitute for one another or complement one another. For instance, when the price of a substitute rises, there is a greater increase in the demand for substitutes. Both the quality of the burger and the pricing of the burger sold at Burger King are comparable to those sold at McChicken. As seen in Figure 4, the number of persons who are interested in purchasing a McChicken burger increases in direct proportion to the burger's price. When they need a burger, a growing number of consumers are getting their burger fixed at fast food restaurants like Burger King. The demand for additional items tends to increase if there is a decrease in the price of a good that pairs well with another good (Schultze et al., 2021). This is not the same as doing away with a complimentary thing. For instance, when the price of chicken drops, there is a greater demand for McChicken burgers since they are more affordable. 
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"Consumer Expectation" is a list of things that a customer thinks a company should do. Different things can go wrong with a demand curve because of what a client wants. It seems likely that people won't buy something like a McChicken burger right away if they think the price will go down. Right away, the demand for McChicken burgers drops, which causes a shift to the right. Customers who think that the price of a McChicken burger will go up soon will buy one now instead of waiting until the price goes up. Because of this, the demand curve for McChicken burgers will move up.
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The term "consumer taste" means how much a buyer likes a group of products. Because of this, Malaysians will like McChicken more than Burger King burgers because they both meet the same needs. The demand curve for a product can be affected by many things, including what consumers want (Schultze et al., 2021).
[bookmark: _Toc109326069]THE SUPPLY CURVE
[image: Diagram

Description automatically generated with medium confidence]
Fig5: Supply Curve
The amount of goods available depends on how much producers are willing and able to make. As prices go down, suppliers have less reason to try to make more money. This means that the supply curve moves to the left, which means that less of that product is being made. The more a product costs, the more profit it makes, so suppliers put a lot of time and money into making a lot of it. McDonald's will produce at a normal level of safety as long as the price of the McChicken stays at RM 15 and there is a 20% profit margin (refer to Figure 5). Altogether, ten. When the price of a McChicken goes up to RM 30, this won't be the case because McDonald's will have to make more of them to make more money (Scott et al., 2022). The law of supply says that when the price of an item goes up, so does the amount that is sold, and when the price goes down, so does the amount that is sold. In the diagram, the supply curve is shown to be moving up. Several things can change how much product is delivered. The price of the raw materials needed to make hamburgers is an important factor that could change the supply curve. When sellers are willing to make more at a certain price, the supply curve moves to the right. When the number of hamburgers on the market goes up, the price usually goes down and the number of hamburgers goes up. The curve moves to the left when the amount that sellers can and are willing to make at any given price goes down. When there are fewer things available, the price goes up and the amount goes down (Filos-Ratsikas et al., 2021).
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Obtaining equilibrium in the market is an essential first step in achieving market stability and efficiency, which go hand in hand with one another. To put it another way, supply and demand are considered to be in equilibrium when both the price and the quantity on the market are considered to be in equilibrium. On the other hand, economic forces are currently at work, even if they are not yet completely realised, to bring the price and quantity of goods on the market into equilibrium. Things may not be in a state of equilibrium if the quantity that is produced is greater than what is required on the market or if the quantity that is required is greater than what producers are willing to produce. Since an efficient market is better able to maintain equilibrium, this has the side effect of making the market less competitive. The goal of being efficient is to complete tasks successfully without sacrificing a significant amount of anything or much at all. Economists consider a situation to be efficient when it is difficult to improve the standing of one party without adversely affecting the status of another. On the other side, if the market isn't functioning properly, it's more probable that one party will benefit at the expense of other individuals who are obligated to pay for it. The point on a graph that represents equilibrium is the intersection of the supply curve and the demand curve (Scott et al., 2022). When both the buyer and the producer want the same item, we say that "equilibrium" has been reached about the price. To put it another way, this is the price that people are willing to pay for a commodity as well as the price that individuals are willing to sell it for (the quantity that is being sought) (quantity supplied). When there is an "equilibrium quantity" of a product on the market, there is neither an excess nor a shortage of that product. It is currently believed that supply and demand are at a point of equilibrium with one another. If consumers are willing to pay the same price for a specific quantity of a product as its manufacturers are willing to accept, then the market price for the product in question is equivalent to the amount that consumers are willing to pay. When there is consensus amongst buyers and sellers in a market, it is obvious that the market has arrived at a very high level of stability or equilibrium. Because the amount that is being requested does not surpass the amount that is being offered at any price, there will not be an imbalance in the market (Khan et al., 2021).
Suppose that entity that demanded McChicken Burger is given by the following equation:
QD = 50 000 - 2000P Units
Where QD (quantity demanded) is the amount of McChicken Burger that customers are willing to buy, and P is the price of McChicken Burger. Suppose the supply of McChicken Burger is:
QS = - 45 000 + 2000P Units
Where QS (quantity supplied) is the amount of McChicken Burger that sellers are willing to produce. The market hits equilibrium when the supply and demand curves intersect, which means that QD = QS. So,50 000 - 2000P =  - 45 000 + 2000P50 000 + 45 000 = 2000P + 2000P
95 000 = 4000PP = 23.75
The equilibrium price of McChicken Burger where QS = QD, is 23.75. To determine the exact amount of the quantity supplied and demanded, substitute 23.75 with P in both equations.
QD = 50 000 - 2000P                 
QS = - 45 000 + 2000P= 50 000 - 2000(23.75)              = - 45 000 + 2000(23.75)
=  50 000 – 47 500                      = - 45 000 + 47 50
QD = 2 500                                 QS =forore, for 23.75, the quantity so toppled and demanded to meet wherein McDonald’s is willing to produce 2 500 McChicken Burger, at the same time, the consumers are willing to aty 2 500McChicken in the given price. This can be drawn graphically as follows.
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Fig6: Equilibrium Curve
The graphic depicts the equilibrium between Demand and Supply for Manufacturersntly, manufacturers are willing to produce 2,500 McChicken Burgers, and consumers are eager to purchase the same quantity for $23.75 each.
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Conclusion
Demand and supply drive the economy. The supply of McChicken Burgers is how many can be bought. The demand for these things is the demand. It determines how much a group will pay for a product or service. Two economic theories may interact. They affect the prices of products and services, thus knowing and predicting economic trends is crucial. Supply and demand will certainly become imbalanced in the future, according to market economics (Scott et al., 2022). Supply and demand are equal in equilibrium. In equilibrium, a good's price impacts both supply and demand. There are neither surpluses nor deficits in the economy. Because of how much goods cost, buying and selling go hand in hand. Many things can modify supply and demand, shifting the curve. Supply and demand influence what individuals sell.
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