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What is typography? It is an art form that has been 
around for many hundreds of years. Words and text are 
all around us every day. In every piece of type we see, 
somebody has considered how the letters, sentences and 
paragraphs will look in order for it to be read by us, or 
how it will make us feel when we look at it. Sometimes it 
is done well, but often not. Typography takes time and it 
can be difficult to get right. Good typography comes from 
paying attention to tiny details.



Modern western typography can be traced through 
history with its’ origins specifically connected to its’ use 
on seals and coins in ancient civilizations. 

Woodblock printing and moveable type can be traced 
back to the Han Dynasty in China (206 BC – 220 CE). 
Paper and cloth rubbings were created from texts on 
stone tables. Printing is considered as one of the Four 
Great Inventions of China, that spread across the world 
with the use of clay and woodblock printing.



Modern typography. In the Western world typography 
developed with the invention of the printing press in the 
mid 15 century by Johannes Gutenberg. It’s use at first 
across Germany and Italy had a significant influence on 
the popularity of Roman, Blackletter and Cursive 
typography.



“No other design discipline requires so much learning 
and training as fontography, and by no other aspect can 
amateurs be so easily distinguished from professionals. 
To be font literate, a designer has to study the history 
and the principles of font design.”

Dmitry Kirsanov
Typographer



The basics.



What is the difference between a typeface and a font?
A typeface is a family of fonts (such as Helvetica Regular, 
Helvetica Italic, Helvetica Bold, Helvetica Black, etc.) but 
a font is one weight or style within a typeface family (such 
as Helvetica Regular).



Typeface classifications. There are many different 
classifications and sub-classification of western 
typefaces, but the most common two types are:
Serif – these typefaces are the more traditional ones. 
They are distinguished by a short line or finishing stroke 
on the end of character strokes and stems (as shown in the 
anatomy diagram to follow) and;
Sans-serif – as the name suggests, these are  
distinguished by their lack of any Serifs. They became 
popular in the nineteenth century and are therefore 
considered modern forms. Standard typeface 
classifications are as follows:



Serif (Minion Pro)

• Old S tyle (AdobeJensonPro)

• Transit io nal ( ITC New Baskerville)

• Mode rn (Bodoni)

Slab Serif (Clarendon)

Sans serif (Myriad)

Script (Coronet)

rac!ifeffet' (Teutonic No. 1)

DISPLR':J (LiquidCrystal)

Mon o s p a c e d (Courier)

+* 7lOOT
(Dingbat)

(ITC Zapf Dingbats)



Anatomy. These are some of the basic elements that make 
up typographic characters.



Kerning and Tracking.
Kerning is the adjustment of the spacing between individual 
characters.

KER NING
Tracking is the spacing between a group of characters.

T R A C K I N G
These two are often confused, but the way to remember
them is that
kerning sounds like kernel, which is an individual object, 
whereas
tracking sounds like a long line of railway tracks 
which is a group of objects.



Alignment. Generally text should be left aligned, simply 
because we are used to reading that way. Only consider 
centering or right aligning text if it is a small amount, 
such as a heading or caption. Also, justifying text (where 
it has a straight edge on both sides) should be used in 
moderation too. Too much of it will make a layout look 
rigid and it can create irregular spacing between words 
and letters if not crafted carefully.



Measure. This refers to the length of lines of text in a 
paragraph or column. Most people tend to just refer to 
it as column width. Measure is an important thing to get 
right in typography as it can be crucial to the readability 
of the text. If the measure is too wide the text may be 
difficult to read as the eye has to move a lot more after 
each line is read. If it is too narrow it can also be tiring 
as the eye is constantly moving back and forth. As a rule 
there should be no less than 60 characters and no more 
than 72 characters per line (including the spacing) in 
body copy.



Leading. Vertical line spacing is referred to as leading in 
typography and print. This is because when printing was 
mechanical, type was set in blocks and strips of lead were 
inserted between the lines according to how much space 
was required. Leading’s role in typography is to generate 
sufficient space between the lines to make it readable.

As with all matters of typography, it is a balance between

reading comfort and aesthetic style. As a general rule for

legibility your leading (the space between lines) should

never be less than the space between your words.



Grids. A Grid is a guide by which designers and art 
directors can organise copy and images in a flexible way. 
They form the basis of good typographic layout so it’s 
good to get into the habit of using them in your work.
Look at examples such as newspaper, magazine or website 
layouts to see how the type has been positioned and 
structured. The diagram below is intended to show in a 
basic way how different pieces of type can be positioned 
on a grid, and what the main parts of a grid are called.



Widows and Orphans. If a single word or very short line 
is left at the end of a column it is called a Widow. Likewise 
if the same is left at the top of the following column this
is called an Orphan. They cause distracting shapes in a 
block of type and are considered poor typography. They 
can be fixed by reworking the line breaks in the column 
or by editing the copy.



Hierarchy. This is the term used to describe the
variation in typographic elements such as headings
and text. Variation in the sizes and weights  
between headings and body text makes the 
information easier to digest as does position and 
colour. Hierarchy doesn’t have to be in a set order 
from top to bottom. It should just define the order 
in which we read or look at things, and signify 
their importance in terms of communication.



Rules. Typography is a highly valued craft. You can 
only break the rules once you’ve learnt them.

So how will you learn them?



Typography is a highly valued craft. If it interests you 
collect examples of typography that you admire. It will
help and inspire you. You should save examples in a
book or folder and categorise them.

Reference everything you can find out about their origin. 
That could be the typographer/designer/art director 
responsible for the typographic layout, the design of the 
original typeface, the date it was created, the country of 
origin, the publication, what inspired the typeface, etc.

Here are some well known typographers.



Jonathan Barnbrook (born 1966) is one of the UK’s most
active graphic designers. Pioneering the notion of graphic
design with a social conscience, Barnbrook makes strong
statements about corporate culture, consumerism, war
and international politics. Working in both commercial
and non-commercial spheres, Barnbrook combines
originality, wit, political savvy with bitter irony.

In line with these beliefs, Barnbrook was also influential
in setting up the First Things First Manifesto 2000.



Since graduating in Graphic Design from Central Saint
Martin’s School of Art and the Royal College of Art in
London, Barnbrook has developed a multifaceted
practice which includes graphic design, typeface design 
and motion graphics. He has worked with clients as 
diverse as David Bowie, Damien Hirst and the anti-
corporate collective Adbusters.







Stefan Sagmeister (born 1962) formed the New York based 
Sagmeister Inc. in 1993 and has since designed branding, graphics,
and packaging for clients as diverse as the Rolling Stones, HBO, the 
Guggenheim Museum and Time Warner.





Jan Tschichold (born 1902) was a German typographer and
author who played a seminal role in the development of 20th-
century graphic design and typography. The son of a sign painter, 
Tschichold trained as a calligrapher and designer at the Leipzig
Academy of Graphic Arts and Book Production (1919–21) and
then freelanced as a lettering artist and designer.



The 1923 exhibition of the Bauhaus at Weimar introduced him to
Modernist design, and he quickly joined the movement, rejecting 
traditional fonts and symmetrical composition and instead
embracing sans-serif typefaces, geometric construction, and 
asymmetrical composition.



Tschichold moved to the forefront of modern design with 
elementare typographie, a special issue of the trade journal
Typographische Mitteilungen in 1925, and with his book, Die
neue Typographie in 1928 which expounded the principles and
functional uses of Modernist typography to printers, type 
compositors, and designers.





David Carson (born 1954) is an American graphic designer,
art director and surfer. He is best known for his innovative
magazine design and use of experimental typography. His 
boundary-breaking typography in the 1990s Ray Gun
magazine ushered in a new vision of type and page design, It
broke the traditional mold of type on a page. Carson believes
that letters on a page are art.





Inspiration. You don’t have to look far to find even more
beautiful examples of well crafted typography.
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Some useful websites:

monotype.com

typocircle.com

atypi.org



Final two lectures:

Student Explorative 
Research Presentations

Wednesday 2nd June, 2021
Friday 4th June, 2021


