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1. About NEXT PLC.

You all heard of us, but we would like to share a bit of our history for a better understanding of how we got to where we are at today:
The brand called NEXT was established in 1982 and now has over 500 stores in the UK, as well as over 180 stores in other countries. Additional sales channels were added with the introduction of NEXT Directory in 1988, before extending to include internet shopping in 1999 (NEXT PLC, 2015). This implies that NEXT used a multi-channel retailing strategy early on, which has assisted the company's growth and success, and have positioned the company as the country's most advanced multi-channel retailer.
Although there may be a minor increased focus on women's fashion, the major target market for NEXT has long been the middle class in the 25-45 age bracket for both genders interested in mainstream fashion, following on from the brand's early strategy (NEXT PLC, 2015). Customers' requirements are constantly changing, that’s why retailers like NEXT make sure that their marketing and sales techniques are up to date.
NEXT delivers elegantly designed, high-quality clothes and homeware that meets and exceeds customers' expectations at costs that are within most people's reach. 



2. NEXT PLC work culture
Common goals, principles, and standards are NEXT plc's core values. Accountability, diversity, quality, cooperation, and leadership are all key values.
The company has built a strong corporate culture that is firmly embedded and generally accepted by its varied personnel. By appropriately aligning its structure, culture, and business strategy, as well as comprehending the difficult relationship between underlying assumptions, core beliefs, and observable actions, an organisation can achieve its organisational goals and increase performance.
Employees must only support healthy competition. The organisation encourages its personnel to put up their best efforts toward accomplishing the company's goals by emphasising goal orientation. In this way, NEXT plc has successfully reduced its employees' fear of failure.

3. Business strategies and objectives 

NEXT’s principal financial goal is to provide long-term, sustainable returns to shareholders. The following tactics have resulted in the creation of long-term value:
• Improving and expanding product lines, with sales performance as a metric of success.
• A focus on customer’s experience and satisfaction needs to be addressed in retails as well as in online 
•  Maximizing the potential profit of store space. Before an investment is made, new store appraisals must meet stringent financial requirements, and performance is judged by the amount of profit contribution and return on capital obtained in comparison to the targets set.
• Managing gross and net margins with effective product procurement, inventory management, and cost control.
• Creating surplus cash and returning it to shareholders through share buybacks and/or special dividends.





4. How NEXT got it through COVID-19 Pandemic

NEXT's foresight at the beginning of the pandemic paid handsomely. Our brand was able to map beyond the worst of the lockdown closures by pinpointing the pressure points. The final year-end results are expected to be positive. For the current financial year, the company expects to make a pre-tax profit of £700 million, up from its earlier aim of £670 million.
A large part of that optimism stems from increased online sales over the last months and a larger customer base. Compared to the larger department stores like John Lewis and Debenhams, which have had serious troubles in the previous year, with fashion and homeware, NEXT has managed to stay afloat. Leading retail analysts were asked to identify what we did well and what other High Street businesses may learn from us.
PKF's Business Recovery Senior Manager, Scott Bebbington, was having a sophisticated internet offering before the pandemic hit: "NEXT's online presence was robust before the pandemic and store closures even began, indicating that it was well able to offset the loss of sales from its stores," he said. He describes the online experience as "It's as if you're looking through the phone book when you visit NEXT.com. The navigation is basic, and you can usually get to a product fast, and the experience is engaging enough to make you want to explore through their whole product range without difficulty. Customers don't seem to mind paying for delivery as standard or through NEXT Unlimited if they know they'll get guaranteed next-day delivery or the option to pick up in store (for free). The Collect from Store service is reasonably frictionless, guiding you through the store in an unobtrusive manner, past attractively presented merchandise that tempts you to buy more."
NEXT attributes its increased online sales to a growing group of younger and older customers. Customers in their twenties and sixties were the fastest rising demographics.
NEXT has approximately one million online clients under the age of 20 in January 2020. This number jumped by 40% in the last year, while the number of digital consumers aged 60 and up surged by 49% to over 800,000.
"A growth in over 60s customers suggests that folks who would normally buy in stores have begun to shop online, and it is a change in habits that is likely to continue," Scott added.


5. NEXT Credit -shop now, pay later
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NEXT Pay is a credit account that may be used to make purchases on NEXT.co.uk. Depending on your credit score, NEXT Credit Accounts have different credit limits.
You can buy now and pay later with NEXT Pay because it is a credit account. After a certain amount of time, you may be eligible for a NEXT Pay Card, which allows you to make in-store purchases that will be charged to your NEXT Credit Account.
Applying for NEXT Pay, the NEXT Credit Account, requires only three clicks. When you apply, you must supply information about your current and prior addresses (within the last four years), since you will be subject to a credit check.
On the NEXT website*, you can apply for NEXT Pay. They will offer you an instant decision on whether you passed or failed the credit check once you have completed the basic application.
If you have, that's great news because you can start shopping right now and won't have to pay anything until your first monthly statement arrives.
You can save £10 when you spend £15, which is one of the benefits of the NEXT Pay Credit Account. This is only applicable to your first order, which will be charged to your NEXT Pay account.
VIP Slots for the Sale are among the other perks.
Please Live Chat from our Help Site homepage or call us on 0333 777 8000* to     speak to one of our Customer Service team, who will be happy to help resolve your query.





6. GAP is coming to NEXT!
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We are delighted to announce we had recently partnered with GAP INC. , the largest American specialty apparel company offering clothing, accessories, and personal care products for men, women, and children under the Old Navy, GAP, Banana Republic, and Athleta brands.
Together with GAP we are launching a joint venture to run GAP's ecommerce operation in the UK on the NEXTTotal platform, as well as operating GAP shop-in-shops in a small number of Next stores and providing online shoppers with click-and-collect options from 2022. 
The move comes after GAP announced its exit from the UK market earlier this year, closing 81 shops by the end of September and selling only online. GAP, which has shifted its strategy to a digital-first approach as a result of the pandemic, announced it will seek a partner to oversee its UK internet business at the time of the decision.
Our CEO, Simon Wolfson, declares “NEXT is delighted at the prospect of its Total Platform supporting Gap on the next stage of development of their world-renowned brand in the UK and Ireland.”
Mark Breitbard, CEO and president of GAP Global, says: “GAP is partnering with NEXT, one of the UK’s leading online clothing retailers, to amplify our omnichannel business and meet our customers in UK & Ireland where they are shopping now.”
#GAPtoNEXT #Partners 




7. NEXT Careers
We think that our employees are what make our stores great, which is why we provide fantastic perks to our employees. Work in a store for one of the UK's biggest retailers and experience the thrill, enthusiasm, and satisfaction that comes with it.
Enjoy a variety of amazing bonuses and incentives, all of which are meant to recognise and reward the excellent work you do in the store.
With a variety of on-the-job training initiatives and opportunities, you can find a satisfying career in retail.
Here are a few of the ways we like to take care of the wonderful folks that work in our In-Store Teams. To see the entire list, go to 'Store Benefits.'
Starting a new job is exhilarating, but it can also be nerve-wracking. As a result, when you join NEXT, you'll be given a thorough induction for you to feel at ease. Things will move quickly after you join. You'll get on-the-job training to help you get up to speed as quickly as possible, as well as regular check-ins with your manager to address any concerns you may have. It doesn't end there; if you appreciate what you're doing and want to advance within NEXT you'll find plenty of exciting opportunities.
#careers #NEXT 
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