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Abstract 
 
[bookmark: _Hlk103284128]The overall aim of this dissertation is to perform an analysis of the public perception of the ethics of charitable donations and whether limited companies should be able to increase their tax efficiency through such giving. Current tax policy around charitable donations make up the key area of research within this dissertation, thus including the ethics of charitable donations incorporating philanthropy, CSR practices and CSR theories. 

Administered by the researcher was a significant review of the available academic literature of which was available on the public perception of charitable donations considering tax reform to gain a stronger interpretation of the current predicament. The overall outcome of the research obtained within the literature review section of the research and its unearthing were used to enforce relevant questions in aid of the interview process. 

The interview process took place in a mixed setting, in line with government Covid-19 regulations. To gain interviewees, a request for people to accept was posted to online platforms, such as Facebook, LinkedIn and Twitter, with nine respondents, with interviews taking place until meeting theoretical saturation, at the sixth interview. Some of these interviews took place via teams, with recorded transcripts, and others took place in person, with typed transcripts. The links and appointments were distributed by the UWTSD email platform. 

The outcome of these interviews that took place supported quite strongly the themes within section 2, the literature review. It outlined that despite charities being non-for-profit organisations that aim to help others, very few feel the need to help them voluntarily. The research obtained contradicted the initial question of whether companies give to charity for tax purposes, and instead underpinned substantially that there is potentially not enough information out there regarding the tax reform available for LTD companies when making donations to charitable causes, for them to do so. 

The analysis did outline that the larger firms with larger turnovers do tend to give donations to charitable causes, but vaguely, and it can be argued that that is for tax reform and brand image, as shown in the CSR reports of some larger firms. The findings led to the revelation of the lack of research into the question specific to the dissertation, leaving room for recommendations on how potentially tax offices could alter their tax acts in line with larger firms not being able to reap all of the benefits, or further releasing of the acts to ensure that smaller companies, such as limited companies thus relevant to the research, also are aware of the reform availability, ultimately achieving the goal of the tax acts to help businesses and to aid the progression of non-for-profits.
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[bookmark: _Toc103347047]Chapter 1 Introduction

1.0 [bookmark: _Ref103239600][bookmark: _Toc103347048]Introduction 

This dissertation will investigate limited companies, and whether they should be allowed to give charitable donations in such sums where UK tax policy and the potential reduction of tax liability could impact their decisions. It will consider the potential ethical implications arising by this, analysing the perspectives of the public perception, and limited companies in different sectors underpinning whether tax policy may/have impacted their decisions now and in further years if capital gains were to increase.

The research undertaken will give the mixed question of, ‘is it likely that LTD companies give to charity to utilise the amount of tax reform available to them, or purely for CSR and philanthropy’?

[bookmark: _Hlk101443067]

1.1- [bookmark: _Toc103347049]Background  

So far, only a handful of individuals have conducted research based on charitable giving in limited companies, with very few touching on the concept of taxation purposes, such as the writings of the OECD (2021) which states on page sixty-five of their report, case study seven an article based around an English family-run company of which continuously made charitable donations to an Islamic charity to gain taxable benefits, lowering their profits to avoid things such as annual audit requirements, of which outlined later on down the line, that although they were doing nothing ‘illegal’, it were neither philanthropical, nor ethical, and mainly for company CSR policy and enhancing brand image also. Despite some research being made around the topic, very little could be retrieved on the ethical reasoning behind corporations and charitable giving, with none describing and critically analysing any potential unethical reasoning behind corporations giving. 

A charitable donation is in simple terms, cash, goods, or services which are gifted to a not-for-profit organisation to help them achieve its goals (Baker and Dawson, 2020). 

A company may give charitable donations for self-serving purposes, such as lower tax liability, CSR and brand image as previously mentioned. However, there are lots of other potential ethical implications that can potentially lead to a LTD company wanting to make a charitable donation. When a corporation gives a charitable donation, it is deemed as ‘ethical’, such as companies like Pfizer, Google and Walmart which are well known. Although, these companies are all well known, outlined is the fact it is substantially more common for a consumer to pay higher prices for an item from such companies which comply with positive ethical behaviour and comply with corporate governance and social responsibility in the correct way, such as being eco-friendly or helping the environment in one way or another according to (McWilliams, Siegel and Wright, 2006).


Gov.Uk (2021) states that when donating monetary values of £1, you only actually pay 80p due to tax reform. If donating property, no capital gains tax is acquired either. The ethical implications of this mean that an argument can again be formed on the basis that companies may or may not donate charitable benefits not out of goodwill, however, to reduce their tax liability and artificially deflate profits. 

Tax policy is a government choice of which states what taxes there are to levy, in what amounts and who to whom (Lisi, 2015). The applicable UK tax legislation based on corporations and charitable giving can be found in sections 191-202 of the Corporation Tax Act 2010 (GOV.UK, 2021).

While there are several journal articles, books, and prior thesis based upon tax reform, charitable giving, CSR and philanthropy and even brand image, there is, however, a lack of clarification into the actual analysis of the real ethical reasoning behind why or why not companies give charitable donations.


[bookmark: _Hlk101443695][bookmark: _Toc103347050]1.2 Aims and Objectives  

An aim is a statement of intent. Written in broad terms, an aim sets out exactly what the study will aim to achieve (BBC, 2021). 
The overall aim is to underpin whether corporations give to charity to be ‘ethical’ or whether it’s coerced by the potential of lower tax liabilities. 
(For the researchers’ aim to be achieved, the objectives listed will be used as guidance, and will need to be followed). 

An objective is something which is followed to achieve the overall aim (Cambridge University Press, 2021). The objectives for this piece of research are: 
· Carry out and obtain a comprehensive literature review about the ethical implications of businesses giving charitable donations in light of the receipt of lower corporation tax liabilities. 
 
· To carry out qualitative research that allows comparison. This research will be in the form of interviews whereby individuals who are deemed as the ‘business owners’ or ‘managerial’ type roles, of hierarchy, give opinionative agreement or disagreement considering ethical implications and whether they are aware or have an understanding of charitable giving and less tax liability, whether they would consider giving to charity if no tax incentives were in place, and most importantly, when informing them briefly of the undertaken research outcomes, and the potential tax reform available, if they are likely to donate to charity now. 

· Make relevant recommendations specific to the outcomes of the research such as recommendations to tax offices based on the tax policy and how it can be tightened to ensure ethical efficiency when corporations donate, not just for taxable benefits. Alternatively, make recommendations to businesses on how the donations can be made ethically in aid of helping charity, not their business profits.

[bookmark: _Toc103347051]1.3 Research Method  

[bookmark: _Hlk101444742]A research method is realistically the ‘how’ of a research piece. It is how the researcher aims to reach the study while ensuring viable and valid results that address all aims and objectives correctly, i.e., what data to collect, who from, how to collect it, and how to analyse it safely and effectively (Jansen and Warren, 2020). 

There are two main types of research suitable for dissertation/ thesis writings. Qualitative and Quantitative (Oflazogu, 2017). 

Qualitative research is a type of social science research that works with the collection of non-numerical information and data that allows the researcher to seek and interpret meaning from the relevant data outcomes that help to understand social life through the study of certain targets, e.g., places, ages, genders. (Hammersley, 2013). 

Often qualitative research is claimed to be the opposition to such quantitative research. This is because, quantitative research instead interprets numerical data to identify large-scale trends and operations to determine causal and correlative relationships between variables (Crossman, 2011).

Qualitative research is preferred for this researcher, as its main outcome is going to be opinion-based. Therefore, the use of interviews for a small sum of individuals of LTD companies with similar levels of hierarchy is deemed preferable for the outcome of the thesis than a quantitative research method such as questionnaires which would be much harder to obtain, and less relevant to the exact audience of hierarchy roles of the research question.  

The right research method must be obtained. The whole idea of the performance of a thesis is to ensure that a gap in existing scientific knowledge is filled. As mentioned prior, many dissertations based on the concept of charitable donations being tax-exempt have been performed, such as the writings of Jie (2011), Mei Zi (2006) and Udalamaththa Gamage (2017). However, there is a gap in the literature concerning studies of corporations having given donations to charity prior, or of which have future considerations, with the rationale behind the donation whether it be philanthropy, CSR, brand image or ultimately, tax reform. 


[bookmark: _Toc103347052]1.4 Resources and Planning 

For this research to be undertaken, a lot of resources will be required. 
Access to a computer or laptop at all times will be vital in the completion of the project, at least one of these of which is stated must be able to store data while maintaining anonymity and withholding people’s confidential data. It is preferable that the laptop or computer is not a shared device and is password protected by the researcher.

Access both online, and on-campus, for the UWTSD library services will also be vital throughout the process in the approach of benefiting from academic materials such as journals, books, articles, and other online and paper resources.

Access to the internet is a standard necessity. This will be needed nonetheless at all times to ensure the researcher can carry out secondary research on the internet via the UWTSD library online, Google Scholar and sites such as Perlego Books in preparation for the compilation of the literature review section of the dissertation. 

Access to computing programmes such as Office will be needed, to write the dissertation (Microsoft Office Word) and to store any information obtained from interviews (Microsoft Excel). Also, for the sake of transcriptions where interviews take place, NVivo will be needed to code data methods and clearly articulate them in preparation for the appendices for the ease of the reader/s.
[bookmark: _Toc103347053]Chapter 2- Literature Review   

[bookmark: _Hlk101445036][bookmark: _Toc103347054]2.0 Introduction to the Literature Review 

 The rationale behind the literature review chapter of the dissertation is to compose a review of the relevant and available literature which analyses charitable giving from limited companies taking into consideration the available tax reform with the potential of unethicality’s.

The justification of this literature review is to attain the first objective of this dissertation “to carry out and obtain a comprehensive literature review about the ethical implications of limited companies giving charitable donations considering the receipt of lower tax liabilities”. 

To meet the objective that has been set, this literature review chapter within the research will use sources ranging from academic journals, textbooks, government legislation and publications, accredited accountancy body websites and articles. 

Lastly, the literature review will be undertaken to evaluate the current limitations in the scope of current research, identifying the gaps in the literature. It will identify charitable giving and tax reform studying the likelihood and potential of unethicality such as donations for CSR, tax and brand image purposes while studying philanthropy and further analysis into current and ongoing tax legislation.
[bookmark: _Toc103347055]2.1 CSR for LTD Companies 

Corporate Social Responsibility, commonly abbreviated as ‘CSR’ has a profusion of definitions (Ramachandran, 2010). Early definitions of CSR come from the writings of Howard. R Bowen (1953) and Heald (1957) defined it as ‘the obligations of businessmen to apply their policies in terms of the aims and objectives of our society’ (Acquier, Gond and Pasquero, 2011) and a recognition of the part of the management of an obligation to the society’ (Pinkston and Carroll, 1996).

In mere terms, CSR is a self-regulating business model (Guarangkumar, 2015). A concept whereby businesses integrate both social and environmental concerns of the community into their operations and interactions with stakeholders on a basis which is voluntary, not compulsory (Bathurst and Eweje, 2017).
[bookmark: _Hlk99017363]
[bookmark: _Toc103347056]2.2 CSR, Corporate Governance and Government Legislation 

[bookmark: _Hlk100741170]Previously, environmental and social protection was looked upon as something of government responsibility, with many other laws and government act being passed such as The Environmental Protection Act (1974), the Wildlife and Countryside Act (1981) and the Climate Change Act (2008) as described by Dernbach and Mintz (2011) in the Journal of Environmental Laws and Sustainability. 


Where it is noted that it is a completely voluntary commitment to the environment, there is no specific government legislation regarding CSR (Delbard, 2008). Albeit the Corporate Governance Codes outlined in the Companies Act (2006) under Section 172- 1 (d) state ‘the impact of the company's operations on the community and the environment.  

[bookmark: _Toc103347057]2.3 CSR Theories  

[bookmark: _Toc103347058]2.3.1 Triple Bottom Line 

Widely adapted and used in many professions, is the theory of CSR which is commonly renowned as the ‘Triple Bottom Line theory (which suggests that there are essential ‘three pillars’ to maintaining business sustainability, these are social factors, environmental factors and economic factors (Elkington, 1994). The idea of the Triple Bottom Line theory was to connect the profit to the people to the planet, ensuring management in a way which not only made money but also improved the well being of the planet and communities (Loviscek, 2021).

[bookmark: _Toc103347059]2.3.2 Stakeholder Theory

Created by Freeman in 1984 and illustrated in Figure 1 shows a diagram outlining the basis of the stakeholder theory. The stakeholder theory is the basis of which outlines that every single person in the business, such as stakeholders, managers, and anyone who can potentially have an impact upon the company, have responsibility for CSR practices due to the nature of the costs incurred by implementation of CSR practices, and the need for hierarchy approval (Harrison, Bosse and Phillips, 2007).
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[bookmark: _Toc103240163][bookmark: _Toc103240269]Figure 2.1- The Stakeholder Theory Diagram (Freeman, Harrison and Wicks, 2007).




[bookmark: _Toc103347060]2.3.3 Shareholder Theory


The shareholder theory on the opposite hand is inaugurated by Milton Freidmans (1970) doctrine of corporations only holding the responsibility to one stakeholder (Carson, 2018). As stated by Ferrero, Michael Hoffman and McNulty, (2014) Friedman argued that society is not the responsibility of businesses, but instead of governmental bodies, with the commentary notions of businesses not being able to play political roles in CSR practices.


[bookmark: _Toc103347061]2.3.4 Legitimacy Theory

The legitimacy theory, defined by Lindblom in 1992 proposes analysation of the business against society. It then examines whether the overall objectives of the business meet society's expectations. Legitimacy is then seen as acquired when the business objectives meet the objectives of the society (Schiopoiu Burlea and Popa, 2013). For example, companies such as Johnson and Johnson, which predict to be completely carbon neutral by 2025, after their massive purchase of renewable energy to run their factories in 2019 (Nardi et al,. 2020).

[bookmark: _Toc103347062]2.3.5 Carrolls CSR pyramid

Carrol's four-step pyramid donates that CSR is a four-tier process, which starts at the bottom and works its way up with economic responsibility and the profitability side of running a business at the bottom, with the third tier of importance being the legal responsibility and obeying of laws, such as those of tax regulations (Wagner-Tsukamoto, 2020) The second layer of the pyramid emphasised by Carroll, states that ethical responsibility is second from top, with the importance of doing the right thing, being fair, and avoiding harm. Lastly, at the top of the pyramid, is philanthropical responsibility. This is outlined as ‘going that extra mile’ over the expectations of shareholders and stakeholders and doing what’s right by the environment and community around them (Tomas, 2022).


[bookmark: _Toc103347063]2.4 Charitable Donations

A charity is what’s known as an organisation whereby that must do things which impact positively upon the public, non for profit, whereby negative side effects must be outweighed nor identifiable as stated in Section 2 of the Charities Act (2009).  

Charitable donations can be made to any registered charity, with the inclusion of Community Amateur Sports Clubs (CASCs) (Girginov, 2017).  

Kotler and Lee (2011) derive that charitable giving is commonly referred to as a direct contribution by any individual or corporation to a charity or cause, typically in the form of cash grants, donations, or services. 

Corporations and individuals give to charity for several reasons as outlined by Neumayr and Handy (2017) which detailed the ranging from philanthropical reasoning to goodwill (Adloff,2009) and the improvement of business success and brand image Chang and Chen (2019) and ultimately for tax reform (Giertz,2007).



[bookmark: _Toc103347064]2.5 Types of Charitable Donations  

Charitable donations can be delineated in various forms. Through Gift Aid, land property or shares, direct from wages or pension and or via a written will. (GOV UK, 2019). Tax reform on charitable giving differs depending on the way the charity is receiving the donation according to Meade (2012). Charitable giving and the amount of tax reclaimable also differ depending on the type of charity which is receiving the donation. For example, unlike other charities, as stated in Sections 49-52 of the Finance Act 2012 Community Amateur Sports Clubs, commonly abbreviated to CASC can claim an extra 25p for every £1 a corporation donates to them through Gift- Aid, and Gift-Aid only, where it doesn’t cost the corporation anything more than £1 (Bowler-Smith, 2012). 


[bookmark: _Toc103347065]2.6 CSR, Ethics and Charitable Donations 

Charitable Giving is something with which only just over half of the UK population gets involved, with only 60% of the population admitting to having donated to charity, whether through monetary donations, giving gifts, or volunteering as unveiled by Robson and Hart, (2020) in a 2020 Charities Aid Foundation Survey. Though, they also expressed how only 21% of the 60% of people that give to charity, are registered businesses. For illustration terms, out of every 50 people, only 30 will have donated to charity. However, 6 of the people are registered businesses. 

Typically, donating to charity is seen as ‘the right thing to do’ which is ‘ethical’ (Enquist, Edvardsson and Petros Sebhatu, 2008), As outlined by Wall, (2022) it could be argued that companies now have started to give to charity in more instances because of the complying of their CSR policies of which have become very renowned in past years, and future. Though this is done with consideration of the background of the ethical and philanthropical nature of giving due to CSR policy this is still done entirely at their discretion (Knudsen and Moon, 2021). Though, it can be contended that in this day and age, with commitments to CSR policy, and brand recognition, businesses give charitable donations to their corporations (Tietz and Parker, 2014). 

There are benefits which come to light when businesses give to charity (Jin et al., 2021). The most common reason which can be described is the benefits of tax reform. When a business gives to charity, particularly limited companies, there is tax reform available, depending on how the donation is being made, and the value of the donation (Dean,2020). 

Another potential benefit available to businesses which give to charity is heightened brand image according to Michel and Rieunier (2012) along with customer/client engagement (Willhelm, 2007), where a survey by Foresters, the Financial Services Organisation (2013) outlined in a survey of 1,100 people, and the use of 2 businesses, 47% claimed they would use the company of which made more charitable donations, and 53% claimed they would also use the company of which complied with more CSR regulatory processes (Rimmer,2013). Thus, the argument is that companies may be more inclined to donate to charitable causes unethically and not for philanthropical reasoning, considering the potential of tax reform upon their business, their brand image, and as part of their corporate social responsibility policies (Reichert and Sohn, 2021).  

To illustrate an example, Volkswagen was found by the EPA to have ‘irregularities’ with their carbon dioxide emission levels in their so-called ‘Blue motions’ which claimed they were zero-emission cars (Li et al., 2018). This led Volkswagen to be labelled as one of the top 10 most unethical companies which are not CSR responsible (Holtbrugge and Conrad, 2016). Their profits for 2015/2016 dropped by almost 20% from £4billion to £3.2 billion after the scandal was announced. (Kollewe,2016). On the other hand, BMW, an opponent in the same sector as Volkswagen, is known as one of the top 10 most ethical, CSR compliant companies according to Zu, (2022) and almost confirmed in an interview with Milena Pighi, the Head of Corporate Social Responsibility for the BMW group. (Szkudlarek, 2022). The profits of BMW in 2015/2016 however, showed reporting of a 20% rise, an astronomical sum of £1.3 billion compared to the year prior (BBC, 2015).



[bookmark: _Toc103347066]2.7 Tax Policy in relation to Charitable Donations

When a business donates to a charity, under Section 189 of The Income Tax Act 2007 and Section 191-202 of the Corporation Tax Act 2010, they are thereby eligible for tax reform (Almunia, Guceri, Lockwood and Scharf, 2020). A recent study undertaken by Collinvaux and Madoff (2019) revealed that the average tax benefit at stake is approximately a fifth of the total gift, whereby the larger the sum, the higher likelihood of lower profits, and avoidance of inheritance tax.  

In terms of tax reform benefits, they differ concerning the type of business that is donating. Berman, Barasch, Levine and Small (2018) discuss in the Journal of Psychological Science the extent to which private limited companies (LTD) or public limited companies (PLCs) get more leeway in terms of tax reform than those who operate as Sole Traders or partnerships, for these types of entities different rules apply (Zhang, Wu, Li, Fu, Zhu and Liu, 2022). 

Jones (2021) explains more in-depth the tax benefits of charitable donations to limited companies, thus relevant to the research paper. As stated in the article written by Jones is that limited companies pay less corporation tax when money, equipment, stock (in terms of any items it makes or sells), land property or shares in another company (the company of which is donating does not apply), employees and sponsorship payments are donated to a charity. This is simply done by deducting the value of the donations from the total business profits before any tax payments are made (Castiglioni, Lozza, van Dijk and van Dijk, 2019). 

When an LTD company gives to a charitable cause in the form of cash, through something such as Gift Aid, for every £1 donated, the charity or CASC can claim back £1.25, thus not costing the business any more than £1 (Harding, 2018).

Another form of charitable donation is through wages and pensions (Yang,2022). When donations are made through wages and pensions, it is classified as the ‘Payroll Giving Scheme’ (Christensen, Nesbit and Agypt, 2016). When donations are made through payroll giving, the amount of reform is dependent upon the tax band of the donator. If a lower rate tax band, 80p of every £1 is reclaimable, if a higher rate taxpayer, 60p of every £1 is reclaimable, and if an additional rate taxpayer, 55p for every £1 donated is reclaimable (Christensen, Nesbit and Agypt, 2016). 
Charitable donations can also notably be made by donating land, property or shares where it is noted that no Income Tax or Capital Gains Tax is paid on these donations, even where the donation is less than the market value (Aptowizer, 2017) and leaving charitable gifts in Wills, reducing the overall amount of Inheritance, thus lowering the Inheritance Tax liability (Stark and Kirchler, 2018).


[bookmark: _Toc103347067]2.8 Conclusion of the Literature Review 

This chapter achieved the first objective of “carrying out and obtaining a comprehensive literature review about the ethical implications of businesses giving charitable donations considering the receipt of lower tax liabilities”. 

The literature review allowed revelation of the fact there are many arguable opportunities in tax policy which do allow for the potential of charitable giving considering the tax reform available as opposed to charitable giving for purely philanthropical purposes and correct ethical reasoning (Duquette N.J, 2019).

 Outlined is the fact that there is a substantial amount of research out there based on charitable giving, CSR policies and brand image (Haveman and O’Reilly, 2021) Many studies also focus directly on the types of tax reform available to companies, however, there is very little information out there based upon the number of corporations who give to charity with an evidential background of the tax reform they have utilised to support the research or very little information as to why companies give to charity for that matter. 

To conclude, it’s extremely evident that there is next to nothing available in the form of research and analysis based upon the potential ethical implications of limited companies and their tax reform allowances in the road to making charitable donations, with the only real information out there being passed upon the potential of gaining tax reform benefits and not a formal analysis upon the question relevant to the research paper (Almunia et al., 2020). 

The next chapter within this research is in pursuit of detecting the methodologies which are relevant to the dissertation, that will allow the comportment of primary research considering filling the gaps in the literature outlined in section two, the literature review.


[bookmark: _Toc103347068]3.0 Methodology 
[bookmark: _Toc103347069]3.0 Introduction 

The previous chapter of the dissertation, the literature review, achieved objective number one:
 “To carry out and obtain a comprehensive literature review about the ethical implications of limited companies giving charitable donations considering the receipt of lower tax liabilities”. 

Defined by Sahay, (2016) research is considered the ‘essence’ of a piece of writing, with the analytical, punctilious process of exploration allowing increased topic knowledge.

The methodology chapter, however, aims to achieve the selection of an appropriate method of research that allows exploration of the public perception, particularly from those which are of hierarchy in limited companies, and whether such charities are aware of the relevant tax policies out there, and the tax reform available for charitable donations from LTD companies. 

The analysis will then be performed based on these answers based upon whether they had prior knowledge, and whether the revelation of the tax reform available would change the business view on charitable donations. The researcher has decided upon the approach of interviews to conduct the primary research. 

To do so, the ‘research onion’ will be used, as developed by Saunders et al. (2016), the research onion will lead the explanation in the process of the decision making. Though there will be careful consideration of how valid and reliable it is, and its potential ethical issues and limitations.
[bookmark: _Toc103347070]3.1 Research

As described by Collis and Hussey (2014), a research philosophy is essentially a ‘framework that guides how research should be conducted’. The two main philosophies are that of positivism and interpretivism, however not limited to, including realism. These philosophies outline two different fundamental outlooks that people make, based upon the environment we are surrounded by.

[bookmark: _Toc103347071]3.1.1 – The Research Onion 
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Description automatically generated][bookmark: _Toc103240270]Figure 3.1 The Research Onion Model (Saunders et al., 2016).



After careful consideration, the most suitable approach for this piece of research is the application of the research onion. It allows collection and analysis of the relevant primary data, within the research of whether limited companies give charitable donations considering tax reform. The primary data aims to analyse and perform a stronger comprehension of whether limited companies have prior given to the charity for tax reform purposes, whether they have ever done so for philanthropical reasoning or CSR regulations, and whether they are aware of relevant tax policies. Based on the lack of academic research around the ethics behind charitable donations from LTD companies, and the percentage of companies which give in light of tax reform, this leaves the basis for further research to address the fulfilment of the current gap in the literature.

[bookmark: _Toc103347072]3.1.2 Philosophies 

The most suitable view for this research paper is that of a pragmatic nature. Therefore, a pragmatism view of philosophy has been deciphered (Brandom, 2008). Outlined by Frost et al., (2010) is that a pragmatic research approach allows the utilisation of various strategies and procedures, with the understanding that there are numerous ways of undertaking research with the realisation of a single point of view never giving the full picture, and there is always room for multiple realities (Clarke and Visser, 2018).

Scanning of the paradigms relevant as detailed by (Rehman and Alharthi, 2016) based upon the writings of (Scotland, 2012) revealed the chosen philosophy for this research as interpretivism. Interpretivism is the best possible approach, as this will allow the audit of interviews and questions with perpetual meaning, grouping together diverse approaches, to reach an ultimate analysis of perception of different opinions (Alharahsheh and Pius, 2020).

[bookmark: _Toc103347073]3.1.3 Strategies and Approaches

An inductive approach has been deciphered as the most appropriate style for this thesis. An inductive approach allows the exploration of several perspectives, which thereafter builds up to the conclusion in the hope of reaching theoretical saturation to form a detailed analysis of different opinions (Brenner, 1993, pp.66–82).

The strategy behind this piece of research is the use of a case study as an eventual outcome. A case study is the most appropriate outcome in relevance to this study, since a case study allows flexibility, with conduction at several parts of the research process (Hancock, Algozzine and Lim, 2021, p.77). Case studies are typically used for qualitative methods, such as that used in the interview process of this research, with a stronger ability to describe, evaluate and compare the different aspects of the opinions revealed in the interview process (Flyvbjerg, 2006).

[bookmark: _Toc103347074]3.1.4 Choices 

The researcher has decided to adopt a mono-method approach, allowing the conduction of qualitative research in the form of interviews. A mono-method approach is described as the use of one type of research either qualitative or quantitative (Azorin and Cameron, 2010). 

The use of a mixed-method was interpreted at first, however lack of responses concerning the questionnaire led to interview only, which has allowed qualitative research, with an exploration into more broad details than maybe a questionnaire would have gained, and the ability to ask further questions related to answers from interviewees.

This method of research will require participant analysation using qualitative research, which deals with non-numerical facts and data that focuses on observation, analysis and history in the form of open interviews allowing investigation into people in terms of their interactions and personal opinions, leading to in-depth probing gaining viable results according to (Cho, 2017).  
[bookmark: _Toc103347075]3.1.5 Time Horizons 

The research onion model time horizon outlines the time that it can potentially take to perform data analysis and collection, however, since this is a particularly short-timed and limited study, the most fitting time horizon would be that of cross-sectional. 

A cross-sectional time horizon has been identified as the most fitting due to the fact cross-sectional study only collects data on a one-time basis, forming an analysis based upon that, opposite to longitudinal research (Olsen and St George, 2004). 

[bookmark: _Toc103347076]3.2 Techniques and Procedures 3

[bookmark: _Toc103347077]3.2.1 Data Collection 


According to Gorard and Taylor, (2004) using a mono-method of data collection allows for a much more practical understanding that allows the identification of different themes in preparation for analysis of any persistent issues. 

Qualitative data is described as data that approximates and characterizes (Gibbs, 2018, pp., 1-17) with interviews being detailed as a form of qualitative research, whereby a meeting takes place for consultation allowing elaboration and the opportunity to ask questions in broad terms, relevant to the responses offered by the interviewee (King, Horrocks and Brooks, 2018, pp.52–54).

[bookmark: _Toc103347078]3.2.2 Interview Design 

The qualitative data will be in the form of interviews via Microsoft Teams in line with governmental Covid-19 social distancing guidance, and to enable transcripts to be saved and stored safely and correctly, and also in person where the two-metre rule applies and was agreed by the interviewee that it is safe to do so (Hammersley, 2013). 

Due to the fact current problems are yet to be determined, the suitable approach is that of an interpretive advance towards the research (Pham, 2018). This approach enables investigation into the social prodigies (Quang, 2015). Recognised as the appropriate method, the interpretive theoretical perspective allows exploration into finding new information that can go hand in hand with previous research, which is appropriate for this dissertation due to the current lack of specification (Tuffour, 2017).

[bookmark: _Toc103347079]3.2.3 Sampling 

The results of the research obtained in the literature review allowed revelation of the potential questions needed, and the people which needed to be interviewed in aid of underpinning the interview process, allowing the gaps in the literature to be filled. 

The findings led the way in the process of creating purposive sampling. Purposive sampling as defined by Campbell et al., (2020) is defined as a technique in which the researcher relies on their judgement when choosing their interviewees. The type of purposive sampling relevant to this piece of research is that of homogenous sampling. Homogenous sampling focuses on one group, whereby the individuals within the collection group are very similar, such as similar occupations, or levels of hierarchy (Guarte and Barrios, 2006). Terms of the homogenous group relevant to this thesis will be that of a similar hierarchy, particularly in limited companies.

The primary method of research will be semi-structured interviews, taking place with the hierarchy of limited companies, utilising homogenous sampling as mentioned prior in the application of purposive sampling, particularly that of combustion owners and financial management as a mean of purposefully sampling and the target of those with a person knowledgeable background into the research subject.

The adaption of semi-structured interviews allows the ability to measure and alter questions where needed to suit the researcher’s response to gain theoretical saturation (Magaldi and Berler, 2020).
[bookmark: _Toc103347080]3.2.4 Data Analysis Technique- NVivo 

In the analysis and interpretation of the data, NVivo software was used. When the interviews took place, if over teams they were recorded and transcribed, or if in person they were voice note recorded, and thereafter typed up. Once all transcriptions were finalised, NVivo could then be utilised. 

NVivo is one of the commonly renowned software which allows the identification of themes, to ensure thorough analysis of qualitative data for researchers according to Chapter 25 of the book Research Methods in Educational Leadership and Management (Morrison, Briggs and Coleman, 2016, pp.1–13). 

NVivo allows codes to be created from the transcripts that are inputted into the software. These codes can be subcategorised in line with their relevance to the research, for example in the instance of this research, codes were made nominal for ‘type of company’, ‘job title within the company’ ‘charitable donations’ and ‘tax reform’. These codes allowed the creation of parent codes, and child codes, which are typically subheadings, with answers such as ‘limited company’, ‘business owner’ and ‘yes, we have made donations’ being sub-coded from each transcript, to form a more critical analysis that may not have been so easy and thorough if done by the naked eye. 

The application of these codes also allows the creation of a word cloud; this word cloud delineates the trending words throughout the analysis of the transcript. This allows evaluation of trends and is an inclusion suitable for the supporting appendices of this document to show the relevance of the research undertaken to this paper.


[bookmark: _Toc103347081]3.2.5 Ethical Considerations 

Roberts, (2010) underpins that the ethical considerations of thesis writing need detailed consideration throughout the whole process.       From the research to the data collection, to the whole process and the storing of individuals' personal information ensuring that it’s saved in an appropriate, ethical, and responsible way. 

A UWTSD ethics form was submitted as a requirement before the research took place, which was accepted by the dissertation supervisor and the university board, see Appendix 1. The process of gaining the interviews was voluntarily, and on an anonymous basis, therefore meeting the ethical requirements of this piece of work. 

Every participant has been over the age of eighteen as a legal requirement, while also being voluntary as mentioned prior. The interviews which have taken place have been with those who are limited company owners or have at least been involved within the hierarchy of a limited company. 

It has been outlined to all participants, before acceptance of the interview, and at the start of the interview, that it is completely based upon opinion, and anonymity and is purely for this paper. Restated was also the fact that their information will be disposed of after 30 days of being on a secure, password-protected device, once the research has been analysed, concluded and appended. 

According to (Paul, 2010, pp. 75-90) research should not only be free of harm but also free of risk to any given participant, with the interview questions not leaving the interviewee feeling stressed, under pressure, or namely intrusive. 


[bookmark: _Toc103347082]3.3 Conclusion of the Methodology 

 
In conclusion, this chapter has successfully achieved identification and explanation of the research methodology. The process of the collection of research has been outlined in detail, such as that of the mono-method collection, pragmatic nature, interpretivism and purposeful sampling such as that homogenous nature. 

The next chapter, chapter four, data analysis, aims to not only collect the relevant data but to analyse the qualitative research using a recognised platform, NVivo, to help in dispensing the discoveries of the data collection congregated from the methods identified in the methodology.




[bookmark: _Toc103347083]Chapter 4 Data Analysis 
[bookmark: _Toc103347084]4.0 Introduction 

This chapter will analyse critically and present the results of the collected data obtained from qualitative interviews undertaken by a hierarchy of limited companies in relevance to their charitable donation position and likelihood of giving in the future. 

An initial aim was to conduct 10 interviews. Out of 9 respondents, 6 interviews took place. According to (Fincham, 2008) and agreed ultimately by (Collis and Hussey 2014), a successful response rate is a minimum of 30%, preferentially double. The response rate of this research was 60%, making it completely acceptable and successful. 

Data analysis is described by (Collins and Hussey, 2014) and supported by (Levey, 2020, p.122) as the organisation of the collected data to ensure efficiency and manageability with the creation of themes and patterns to underpin the main trends of the data (King, Horrocks and Brooks, 2018, pp.52-54). Interviews produce qualitative data, therefore the most appropriate choice of method on the road to analysis is the use of NVivo software. 

This chapter within the dissertation aims to achieve the third and final objective. 
“To make relevant recommendations specific to the outcomes of the research such as recommendations to tax offices based around the tax policy and how it can be tightened to ensure ethical efficiency when corporations donate, not just for taxable benefits. Alternatively, make recommendations to businesses on how the donations can be made ethically in aid of helping charity not their business profits”. 

[bookmark: _Toc103347085]4.1 Principles

From the research obtained in chapter 2 of the thesis, the literature review, the researcher considered it likely that the results of the qualitative research would be that of the revelation of limited companies giving to charity purely for tax reform, or somewhat for the benefit of their business. 

[image: Text

Description automatically generated]Conversely, however, the qualitative research allowed identification of the fact there is very little knowledge in the hierarchy of limited companies on the government acts relevant to their taxation, such as that of the Income Tax Act 2007 and the Corporation Tax Act 2010, with 60% of participants admitting no knowledge at all, 20% admitting some, with the other 20% being the only holders of full knowledge, see Appendix 3.2.

[bookmark: _Toc103240164][bookmark: _Toc103240271]Figure 4.1- NVivo word cloud of trending words within the research

Figure 3.1 as listed above highlights the high trending words which arose from the use of NVivo software when analysing and coding data. The high-level account of words is that of ‘tax’, ‘charity’ ‘reform’ and ‘company’, thus relevant to the overall aim of identifying the themes behind these. 
The table below utilised these words, to generate NVivo text search queries, which identified the themes and the identified the persistent issues from the interviewees.
	Theme 
	Identified Issue
	Interviewee Number 
	Interviewee Number

	Tax Legislations (Tax Acts)  
	Lack of knowledge in subject matter. 
	Business Owner 2: “No, I am not aware of that’ ‘Again, I am not aware of that either’”.
	Business Owner 4: “I’m embarrassed to say I have never heard of them”. 

	Investigation into Tax Acts 
	Lack of investigation into Income Tax Act 2007 and Corporation Tax Act 2010. 
	Business Owner 1: “I’m aware of the act but have not looked into it in great depth”.
	Business Owner 3: “I did understand that there was a benefit when it came to donations through gift-aid but had not thought the process through sufficiently to understand the benefit of the corporation tax perspective”.

	Charitable Donations 
	  Prior consideration into Charitable Donations
	Business Owner 6: “No we haven’t made any donations from the company, although we have considered it. We raise money for charity, however via our customers, we raise the funds, we don’t donate them ourselves. Money boxes for things such as Marie curie and mind mental health charity, you know?” 
	Business Owner 2: “Yes we have donated to hope rescue once, also a Ukrainian fund, and generally we do make smaller donations at charity events where we are present”

	Donation Reasoning 
	Prior reasoning to charitable donations. 
	Business Owner 6: “I can confirm we have looked into this when funds have met a point where we may have potentially benefited from a donation yes”.
	Business Owner 2: “Umm, brand image absolutely”. 

	Charitable Donations  
	Further consideration into charitable donations.
	Business Owner 3 “Yes, most certainly. I am going to action charitable donations immediately. I’m going to speak with my accountant and see if there is anything we can do for the end of tax year coming!”.
	Business Owner 5: “Yes, it definitely would be something I would explore”.

	Further consideration into donation 
 
	Reasoning for further consideration. 
	Business Owner 4: “Undoubtedly Tax”. 
	Business Owner 5: “Unanimously philanthropy, however in light of this conversation, I may look into it from a business/ tax perspective yes”.



[bookmark: _Toc103240272]Table 4.1 - Table of analysation of qualitative data collected from interviews

[bookmark: _Toc103347086]4.2- Findings 

The strongest occurring theme identified from the findings in the interviews, underpinned in Figure 4 is that rather than limited companies only giving to charities in hope of tax reform, 80% of the identified interviewees are not aware of the tax legislations surrounding the reform available, as shown in Appendix 3.2, causing a contrary argument. 

According to Newman (2018) “tax evasion has increased over the last decades and, thus, gained attention in policymaking and research”. He continued in the research paper to identify findings from his further research, that only 67% of the research participants, which came from SMEs admitted knowledge of the tax system. 
gained attention in policymaking and research”.

Appendix 3.4 does show that another theme shows that 100% of the companies in question would consider future donations as shown in Appendix 3.1. 33% of the limited companies said they would unanimously consider donations in future, stating that it would be potential tax reform. Another 33% stated it would be a mix of tax reform, philanthropy, and brand image, with the remaining 34% being a split of 17% for brand image and 17% for personal reasons. Maltby and Rutterford (2016) conclude that donations are nonetheless admittedly performed from limited companies from “The desire to be seen as a philanthropist and the anxiety to make profitable investments, in the social as well as the financial sphere”. 

Identified was the importance of the theme that arose based upon the prior donations made from companies. Appendix 3.6 showed that only 20% of interviewees had made prior donations to charity, admittingly only one due to personal reasons of a philanthropical background, the other in hope of the brand image of their product, see Appendix 3.7. Backed by a previous survey by Ki and Oh (2018) whereby 47% of 1000 respondents agreed that they would give to charity in line with the potential benefits to the company, particularly that of brand image. 

The overall evaluation of all the relevant themes from all the interviews and transcripts has identified the major lack of appropriate knowledge concerning tax acts. With the revelation of the likelihood of over two-thirds of the LTD companies interviewed potentially making donations in future decisions on a tax reform/brand image basis, it creates the argument that the lack of knowledge-based on tax reform can be costly not only to the businesses of whom are paying higher tax liabilities, but the charities of whom are in lower receipt of donations where the tax that could be received by then goes to governmental authority simply because of the lack of company understanding (Susyanti and Askandar, 2019).

[bookmark: _Toc103347087]Chapter 5 Conclusions and Recommendations
[bookmark: _Toc103347088]5.1 Recommendations

[bookmark: _Hlk101444914]
It can be argued that tax reform is something which isn’t broadcasted enough by governmental authorities, with the acts and relevant updates being updated on legislation.gov.uk, however, notification of updates to companies not being made (Saad, 2014) recommended could be the automated notification to relevant registered business combustions, where tax legislation is either updated or altered. Or the potential of accountancy firms as a compulsory measure informing their clients of such reform available. 

Where companies are making very few charitable donations, the basis of the donations that are made does fall mainly upon that brand image and philanthropy (Choi, Mattila and Quadri-Felitti, 2019).

Where the question began with whether companies do only give for tax reform purposes, the findings of this research created contradictory measures which outlined that tax reform is not the main issue but is that of CSR and brand image. Therefore, the suitable outcome would be that of making appropriate recommendations on how companies can philanthropically utilise the tax benefits available to them, while positively impacting charities which are non-for-profit in the long run.

In terms of the application of stronger tax reform knowledge within limited companies it could be suggested that it’s not only the requirement of HMRC to notify companies of new updates to legislation, but up to the company to keep up to date with it (Hantono, 2021). 


A recommendation could start with the application of the nudge theory. The nudge theory created by Thaler and Sunstein, (2014) and further explained by Pedwell (2017) is merely the act of influencing behaviour, but without coercion. The nudge theory always has a positive intention as the end goal and is a strategic process of many companies utilise, such as card machine surveys whereby you press the number in correlation to your experience. This isn’t compulsory, however hard to ignore when it is in front of your eyes. 

In recommendation of application of the nudge theory specific to limited companies and charitable donations, there’s a strong potential that something like that of the nudge theory methods companies like Tesco applies. At the end of the scan as you shop, Tesco asks before checking out if you would like to round up to the next pound to form a charitable donation (Shaw, 2020). When submitting tax returns to HMRC it could be a potential for there to be a tick box to confirm knowledge of the receipt of lower tax liabilities if charitable donations are made. While this is just a formal notice, it will also allow businesses to further investigate the tax legislation based upon tax reform and what is available to them, while benefiting all around both the company and the charity which potentially could receive such donations. 

The application of the nudge theory would fall hand in hand with the economic principle of friction as stated in Bill Gates's 1995 book “The Road Ahead” (Gates, 1995) updated by (Domonkos et al., 2008) harbouring that economic friction is the basis of absolutely everything that can affect the progression of the market, from things such as cost, distance, restrictive regulations and knowledge. The concept of economic friction could be the reasoning behind charities not receiving as many donations as the world would philanthropically prefer, showing the overall donations to charity between 2013 and 2021 substantially dropping by 8% in one year alone, and never once increasing through the 9 years.
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[bookmark: _Toc103347089]Figure 5.1 - Statistics showing 2013-2021 Charitable Donations Made (Statistica, 2021). 


[bookmark: _Toc103347090]


5.2 Conclusion 

 This research paper achieved the overall aim:

“To underpin whether corporations give to charity to be ‘ethical’ or whether it’s coerced by the potential of lower tax liabilities”. 

To conclude, the findings have shown that companies, particularly smaller enterprises, and limited companies, have very little knowledge of the tax reform available to them, and instead have priorly opted to make charitable contributions on a brand image or CSR basis. 

The research underpinned further analysis into these findings and formed the realisation that companies give to charity for many reasons including CSR, brand image, and certainly tax reform. However, outlined was the fact that businesses don’t utilise tax reform to their full advantage, and instead, companies make donations that are not philanthropical in light of CSR benefits and brand image instead. 

The basis of both is purely for the businesses, and far from philanthropy. Companies will give to charities for their benefit whether there is tax reform available or not, due to the many factors which can benefit a company in return for them doing so. Therefore, it would make sense to recommend that instead limited companies do expand their knowledge of UK Tax Legislation, and fully utilise the tax reform available to them. The utilisation of the tax reform available will not only benefit the brand image and CSR policy of the company hand in hand but will also form financial benefits upon the company and the charity in receipt of the donation.  

This dissertation also achieved the first objective:
“To carry out and obtain a comprehensive literature review about the ethical implications of businesses giving charitable donations in light of the receipt of lower corporation tax liabilities”. 

The literature review revealed that there were several articles, books, journals and opinions on charitable donations, CSR, brand image, and the potential of companies making donations considering the benefits. However, the aim of this paper as a result of this was to fill the gap in the literature found in the performance of the literature review regarding whether companies do give to charity purely for tax reform. 

The evident gap in the literature also allowed the fulfilment of the second objective:

“To carry out qualitative research that allows comparison. This research will be in the form of interviews whereby individuals who are deemed as the ‘business owners’ or ‘managerial’ type roles, of hierarchy, give opinionative agreement or disagreement considering ethical implications and whether they are aware or have an understanding of charitable giving and less tax liability, whether they would consider giving to charity if no tax incentives were in place, and most importantly, when informing them briefly of the undertaken research outcomes, and the potential tax reform available, if they are likely to donate to charity now”. 

This analysis took place and identified that companies give to charity for many reasons, being that of philanthropy, CSR, brand image and somewhat tax reform also. However, the analysis of the literature outlined a severe lack of knowledge in the subject matter, allowing room for recommendations to be made instead into how, if businesses already make donations for the benefit of their company, they can do so philanthropically, with the use of tax reform to assist them, with the overall outcome being that of a financial benefit to the charities in question. 

Lastly, the third and final objective was also achieved:

“To make relevant recommendations specific to the outcomes of the research such as recommendations to tax offices based around the tax policy and how it can be tightened to ensure ethical efficiency when corporations donate, not just for taxable benefits. Alternatively, make recommendations to businesses on how the donations can be made ethically in aid of helping charity not their business profits”. 

In the achievement of the third and final objective, recommendations were made on how businesses can make charitable donations ethically in aid of helping charity, and not their business profits. The nudge theory and economical friction were explored, making recommendations on how businesses can make donations ethically while benefiting them but also the end goal, the charity. 


The research has fulfilled the objectives of this paper, however, due to the word limits, and the time allocated to the research, further research could be entailed into other avenues of the issue. Recommendations for further research could be that of quantitative surveys and questionnaires, involving questions such as whether the public agrees with the recommendations made, if there are any other recommendations that the general public can make, to seek agreement upon the potential of the generalised population.
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In order for research to result in benefit and minimise risk of harm, it must be conducted ethically. A researcher may not be covered by the University’s insurance if ethical approval has not been obtained prior to commencement.

The University follows the OECD Frascati manual definition of research activity: “creative work undertaken on a systematic basis in order to increase the stock of knowledge, including knowledge of man, culture and society, and the use of this stock of knowledge to devise new applications”. As such this covers activities undertaken by members of staff, postgraduate research students, and both taught postgraduate and undergraduate students working on dissertations/projects.

The individual undertaking the research activity is known as the “principal researcher”.

Ethical approval is not required for routine audits, performance reviews, quality assurance studies, testing within normal educational requirements, and literary or artistic criticism.

Please read the notes for guidance before completing ALL sections of the form.

This form must be completed and approved prior to undertaking any research activity. Please see Checklist for details of process for different categories of application.  
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	Full Name:
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	Honorary research fellow:
	☐

	
	Undergraduate Student
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	☐	Postgraduate Research Student
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	Director of Studies/Supervisor:
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SECTION B: Approval for Research Activity
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	Has the research activity received approval in principle?
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	Date
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	Institute Research Committee
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SECTION C:  Internal and External Ethical Guidance Materials
	
	Please list the core ethical guidance documents that have been referred to during the completion of this form (including any discipline-specific codes of research ethics, location-specific codes of research ethics, and also any specific ethical guidance relating to the proposed methodology).  Please tick to confirm that your research proposal adheres to these codes and guidelines. You may add rows to this table if needed.
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	UWTSD Research Ethics & Integrity Code of Practice
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	UWTSD Research Data Management Policy
	☒

	3
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SECTION D: External Collaborative Research Activity
If there are external collaborators then you should gain consent from the contact persons to share their personal data with the university. If there are no external collaborators then leave this section blank and continue to section E.
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	Contact person name
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	Contact person e-mail address
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	Is your research externally funded?
	YES
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	NO
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	Are you in receipt of a KESS scholarship?
	YES
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	NO
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	Are you specifically employed to undertake this research in either a paid or voluntary capacity?
	Voluntary
	YES
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	☐

	7
	
	Employed
	YES
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	NO
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	Is the research being undertaken within an existing UWTSD Athrofa Professional Learning Partnership (APLP)?
	If YES then the permission question below does not need to be answered.
	YES
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	NO
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	Has permission to undertake the research has been provided by the partner organisation?
	(If YES attach copy)
If NO the application cannot continue
	YES
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	NO
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Where research activity is carried out in collaboration with an external organisation
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	Does this organisation have its own ethics approval system?
	YES
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	NO
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If Yes, please attach a copy of any final approval (or interim approval) from the organisation (this may be a copy of an email if appropriate).
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	“An analysis of public perception of the ethics of charitable tax deductions – should organisations of wealthy origin be able to increase tax efficiency through charitable giving?”
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	30/09/2021
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	Introduction to the Research (maximum 300 words per section)
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· Purpose of Research Activity
· Proposed Research Question
· Aims of Research Activity
· Objectives of Research Activity
Demonstrate, briefly, how Existing Research has informed the proposed activity and explain
· What the research activity will add to the body of knowledge 
· How it addresses an area of importance. 
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	Purpose of Research Activity
The researcher has decided to research this area because although there are rules and regulations around charitable donations and the basis of tax reductions, these purposes are sometimes taken for granted in unethical ways. Despite being many thesis, dissertations, reports, books, and journal entries based around the concept of lower tax liabilities and artificial deflation of profits which is ‘allowed’ under government tax policy, there is however many corporations using the advantage in an unethical manor.


(this box should expand as you type)

	4
	Research Question
AN ANALYSIS OF THE PUBLIC PERCEPTION OF THE ETHICS OF CHARITABLE TAX DEDUCTIONS: SHOULD LIMITED COMPANIES BE ABLE TO INCREASE TAX EFFICIENCY THROUGH CHARITABLE GIVING?

(this box should expand as you type)

	5
	Aims of Research Activity

To investigate how many people understand the tax policy and whether they are aware of the potential ethical implications that come with corporations getting less of a tax bill doing so. 

(this box should expand as you type)
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	Objectives of Research Activity
· Carry out comprehensive literature review in reference to the relevant tax policies and ethical implications behind the allowance of charitable donations from corporations. 
· Carry out qualitative research in the form of interviews, aiming to reach 10 responses based around the perspectives of the hierarchy of limited companies.
· [bookmark: _Hlk103167069]Make relevant recommendations specific to the outcomes of the research such as recommendations to tax offices based around the tax policy and how it can be tightened to ensure ethical efficiency when corporations donate, not just for taxable benefits. Or alternatively, make recommendations to businesses on how the donations can be made ethically in aid of helping charity not their business profits. 

(this box should expand as you type)

	
	Proposed methods (maximum 600 words)
Provide a summary of all the methods that may be used in the research activity, making it clear what specific techniques may be used. If methods other than those listed in this section are deemed appropriate later, additional ethical approval for those methods will be needed. You do not need to justify the methods here but should instead describe how you intend to collect the data necessary for you to complete your project.

	7
	Interviews- the interviews will be done with the understanding that any answers will be submitted anonymously, aiming at the hierarchy of limited companies of which have the ability tochoosee if donations are made. 
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	Location of research activity
Identify all locations where research activity will take place.
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	Online and in person, all those that reside in the United Kingdom only. 

(this box should expand as you type)

	
	Research activity outside of the UK
If research activity will take place overseas, you are responsible for ensuring that local ethical considerations are complied with and that the relevant permissions are sought. Specify any local guidelines (e.g. from local professional associations/learned societies/universities) that exist and whether these involve any ethical stipulations beyond those usual in the UK (provide details of any licenses or permissions required). Also specify whether there are any specific ethical issues raised by the local context in which the research activity is taking place, for example, particular cultural and/or legal sensitivities or vulnerabilities of participants. If you live in the country where you will do the research then please state this.

	9
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	Use of documentation not in the public domain: Are any documents NOT publicly available? 

	NO
	☒

	
	
	YES
	☐

	11
	If Yes, please provide details here of how you will gain access to specific documentation that is not in the public domain and that this is in accordance with the current data protection law of the country in question and that of England and Wales.



(this box should expand as you type)



	
	Does your research relate to one or more of the seven aims of the Well-being of Future Generations (Wales) Act 2015?
	
YES
	
NO

	12
	A prosperous Wales
	☐
	☒

	13
	A resilient Wales
	☐
	☒

	14
	A healthier Wales
	☐
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	15
	A more equal Wales
	☐
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	16
	A Wales of cohesive communities
	☐
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	17
	A Wales of vibrant culture and thriving Welsh language
	☐
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	18
	A globally responsible Wales
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	If YES to any of the above, please give details:
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SECTION F: Scope of Research Activity
	
	Will the research activity include:
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	NO
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	Use of a questionnaire or similar research instrument?
	☐
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	2
	Use of interviews?
	☒
	☐

	3
	Use of focus groups?
	☐
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	4
	Use of participant diaries? 
	☐
	☒

	5
	Use of video or audio recording?
	☒
	☐

	6
	Use of computer-generated log files?
	☐
	☒

	7
	Participant observation with their knowledge?
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	☒

	8
	Participant observation without their knowledge?
	☐
	☒

	9
	Access to personal or confidential information without the participants’ specific consent?
	☐
	☒

	10
	Administration of any questions, test stimuli, presentation that may be experienced as physically, mentally or emotionally harmful / offensive?
	☐
	☒

	11
	Performance of any acts which may cause embarrassment or affect self-esteem?
	☐
	☒

	12
	Investigation of participants involved in illegal activities?
	☐
	☒

	13
	Use of procedures that involve deception?
	☐
	☒

	14
	Administration of any substance, agent or placebo?
	☐
	☒

	15
	Working with live vertebrate animals?
	☐
	☒

	16
	Procedures that may have a negative impact on the environment?
	☐
	☒

	17
	Other primary data collection methods. Please indicate the type of data collection method(s) below.
	☐
	☒

	
	Details of any other primary data collection method:



(this box should expand as you type)
	
	


If NO to every question, then the research activity is (ethically) low risk and may be exempt from some of the following sections (please refer to Guidance Notes).

If YES to any question, then no research activity should be undertaken until full ethical approval has been obtained. 

SECTION G: Intended Participants
If there are no participants then do not complete this section, but go directly to section H.

	
	Who are the intended participants:
	
YES
	
NO

	1
	Students or staff at the University?
	☒
	☐

	2
	Adults (over the age of 18 and competent to give consent)?
	☒
	☐

	3
	Vulnerable adults?
	☐
	☒

	4
	Children and Young People under the age of 18? (Consent from Parent, Carer or Guardian will be required)
	☐
	☒

	5
	Prisoners?
	☐
	☒

	6
	Young offenders?
	☐
	☒

	7
	Those who could be considered to have a particularly dependent relationship with the investigator or a gatekeeper?
	☐
	☒

	8
	People engaged in illegal activities?
	☐
	☒

	9
	Others. Please indicate the participants below, and specifically any group who may be unable to give consent.

	☐
	☒

	
	Details of any other participant groups:



(this box should expand as you type)
	
	



	
	Participant numbers and source
Provide an estimate of the expected number of participants. How will you identify participants and how will they be recruited? 

	10
	How many participants are expected?

	
At least 10 participants in order to gain strong qualitative research. 

(this box should expand as you type)

	11
	Who will the participants be?

	
People of hierarchy within limited companies, particularly those who have a say in whether a company processes donations to charity from their profits. 

(this box should expand as you type)

	12
	How will you identify the participants?
	
By posting on linked in asking for responses from those of which meet the criteria stated, and also re asking in the interview process.  

(this box should expand as you type)




	
	Information for participants:
	
YES
	NO
	
N/A

	13
	Will you describe the main research procedures to participants in advance, so that they are informed about what to expect?
	☒
	☐
	☐

	14
	Will you tell participants that their participation is voluntary?
	☒
	☐
	☐

	15
	Will you obtain written consent for participation?
	☐
	☐
	☒

	16
	Will you explain to participants that refusal to participate in the research will not affect their treatment or education (if relevant)?
	☐
	☐
	☒

	17
	If the research is observational, will you ask participants for their consent to being observed?
	☒
	☐
	☐

	18
	Will you tell participants that they may withdraw from the research at any time and for any reason?
	☒
	☐
	☐

	19
	With questionnaires, will you give participants the option of omitting questions they do not want to answer?
	☒
	☐
	☐

	20
	Will you tell participants that their data will be treated with full confidentiality and that, if published, it will not be identifiable as theirs?
	☒
	☐
	☐

	21
	Will you debrief participants at the end of their participation, in a way appropriate to the type of research undertaken?
	☒
	☐
	☐

	22
	If NO to any of above questions, please give an explanation 

	
	


(this box should expand as you type)



	
	Information for participants:
	
YES
	NO
	
N/A

	24
	Will participants be paid?
	☐
	☒
	☐

	25
	Is specialist electrical or other equipment to be used with participants?
	☐
	☒
	☐

	26
	Are there any financial or other interests to the investigator or University arising from this study?
	☐
	☒
	☐

	27
	Will the research activity involve deliberately misleading participants in any way, or the partial or full concealment of the specific study aims?
	☐
	☒
	☐

	28
	If YES to any question, please provide full details 

	
	


(this box should expand as you type)



SECTION H: Anticipated Risks

	
	
Outline any anticipated risks that may adversely affect any of the participants, the researchers and/or the University, and the steps that will be taken to address them. 

If you have completed a full risk assessment (for example as required by a laboratory, or external research collaborator) you may append that to this form.  

	1
	Full risk assessment completed and appended? 
	Yes 
	☐

	
	
	No
	☒

	2
	Risks to participants
For example: sector-specific health & safety, emotional distress, financial disclosure, physical harm, transfer of personal data, sensitive organisational information

	
	Risk to participants:


(this box should expand as you type)
	How you will mitigate the risk to participants:



(this box should expand as you type)

	3
	If research activity may include sensitive, embarrassing or upsetting topics (e.g. sexual activity, drug use) or issues likely to disclose information requiring further action (e.g. criminal activity), give details of the procedures to deal with these issues, including any support/advice (e.g. helpline numbers) to be offered to participants. Note that where applicable, consent procedures should make it clear that if something potentially or actually illegal is discovered in the course of a project, it may need to be disclosed to the proper authorities

	
	


(this box should expand as you type)

	4
	Risks to the investigator
For example: personal health & safety, physical harm, emotional distress, risk of accusation of harm/impropriety, conflict of interest

	
	Risk to the investigator:



(this box should expand as you type)
	How you will mitigate the risk to the investigator:



(this box should expand as you type)

	5
	University/institutional risks
For example: adverse publicity, financial loss, data protection

	
	Risk to the University:



(this box should expand as you type)
	How you will mitigate the risk to the University:



(this box should expand as you type)

	6
	Environmental risks
For example: accidental spillage of pollutants, damage to local ecosystems

	
	Risk to the environment:



(this box should expand as you type)
	How you will mitigate the risk to environment:



(this box should expand as you type)



	
	Disclosure and Barring Service

	
	If the research activity involves children or vulnerable adults, a Disclosure and Barring Service (DBS) certificate must be obtained before any contact with such participants.
	YES

	NO

	N/A


	7
	Does your research require you to hold a current DBS Certificate?
	☐
	☒
	☐

	8
	If YES, please give the certificate number. If the certificate number is not available please write “Pending”; in this case any ethical approval will be subject to providing the appropriate certificate number.
	



SECTION I: Feedback, Consent and Confidentiality

	1
	Feedback
What de-briefing and feedback will be provided to participants, how will this be done and when? 

	
	
Via email directly to them individually no other individuals involved. 

(this box should expand as you type)

	2
	Informed consent
Describe the arrangements to inform potential participants, before providing consent, of what is involved in participating. Describe the arrangements for participants to provide full consent before data collection begins. If gaining consent in this way is inappropriate, explain how consent will be obtained and recorded in accordance with prevailing data protection legislation.

	
	Sharing to social media pages such as Facebook, Linkedin etc that the participants informing that the researcher will be in need of an email address to ensure full compliance and agreement in the completion of the interviews, while explaining how consent will be obtained in accordance with prevailing data protection legislation. 


(this box should expand as you type)

	3
	Confidentiality / Anonymity
Set out how anonymity of participants and confidentiality will be ensured in any outputs. If anonymity is not being offered, explain why this is the case. 

	
	
The interviews will ask for no personal data other than that of first names, while being completely anonymous. The researcher will know who inputted their answers due to them taking the inerviews, however will keep all information completely confidential. The only person of which will have access to any form of personal data will be the researcher. 

(this box should expand as you type)



SECTION J: Data Protection and Storage

	
	Does the research activity involve personal data (as defined by the General Data Protection Regulation 2016 “GDPR” and the Data Protection Act 2018 “DPA”)?
	YES
	NO

	1
	“Personal data” means any information relating to an identified or identifiable natural person (‘data subject’). An identifiable natural person is one who can be identified, directly or indirectly, in particular by reference to an identifier such as a name, an identification number, location data, an online identifier or to one or more factors specific to the physical, physiological, genetic, mental, economic, cultural or social identity of that natural person. Any video or audio recordings of participants is considered to be personal data.
	☐
	☒

	
	If YES, provide a description of the data and explain why this data needs to be collected:

	2
	


(this box should expand as you type)

	
	Does it involve special category data (as defined by the GDPR)?
	YES
	NO

	3
	“Special category data” means sensitive personal data consisting of information as to the data subjects’ –
(a) racial or ethnic origin,
(b) political opinions,
(c ) religious beliefs or other beliefs of a similar nature,
(d) membership of a trade union (within the meaning of the Trade Union and Labour Relations (Consolidation) Act 1992),
(e) physical or mental health or condition,
(f) sexual life,
(g) genetics,
(h) biometric data (as used for ID purposes),
	☐
	☒

	
	If YES, provide a description of the special category data and explain why this data needs to be collected:

	4
	


(this box should expand as you type)



	
	
Will data from the research activity (collected data, drafts of the thesis, or materials for publication) be stored in any of the following ways?
	YES
	NO

	5
	Manual files (i.e. in paper form)?
	☐
	☒

	6
	University computers?
	☐
	☒

	7
	Private company computers?
	☐
	☒

	8
	Home or other personal computers?
	☒
	☐

	9
	Laptop computers/ CDs/ Portable disk-drives/ memory sticks?
	☐
	☒

	10
	“Cloud” storage or websites?
	☐
	☒

	11
	Other – specify:

	☐
	☒

	12
	For all stored data, explain the measures in place to ensure the security of the data collected, data confidentiality, including details of backup procedures, password protection, encryption, anonymisation and pseudonymisation:

	
	Password protected document when saving the transcripts and once submitted for research purposes, will be completely removed from any saved devices. 

(this box should expand as you type)



	
	Data Protection

	
	Will the research activity involve any of the following activities:
	YES
	NO

	13
	Electronic transfer of data in any form?
	☒
	☐

	14
	Sharing of data with others at the University outside of the immediate research team?
	☒
	☐

	15
	Sharing of data with other organisations?
	☒
	☐

	16
	Export of data outside the UK or importing of data from outside the UK?
	☐
	☒

	17
	Use of personal addresses, postcodes, faxes, emails or telephone numbers?
	☐
	☒

	18
	Publication of data that might allow identification of individuals?
	☐
	☒

	19
	Use of data management system?
	☐
	☒

	20
	Data archiving?
	☐
	☒

	21
	If YES to any question, please provide full details, explaining how this will be conducted in accordance with the GDPR and Data Protection Act (2018) (and any international equivalents, where appropriate):

	
	
No personal data disclosed, and complete anonymity. 

(this box should expand as you type)

	22
	List all who will have access to the data generated by the research activity:

	
	Access to data only accessible solely by researcher, with password protection. 


(this box should expand as you type)

	23
	List who will have control of, and act as custodian(s) for, data generated by the research activity:

	
	
Researcher only. 

(this box should expand as you type)

	24
	Give details of data storage arrangements, including security measures in place to protect the data, where data will be stored, how long for, and in what form. Will data be archived – if so how and if not why not.  

	
	
Data stored will be password protected and on the researchers computer only, until research submitted and then will be completely erased.  

(this box should expand as you type)

	25
	Please indicate if your data will be stored in the UWTSD Research Data Repository (see https://researchdata.uwtsd.ac.uk/ ).   If so please explain. (Most relevant to academic staff) 

	
	

N/A
(this box should expand as you type)

	26
	Confirm that you have read the UWTSD guidance on data management (see https://www.uwtsd.ac.uk/library/research-data-management/)
	YES
	☒

	27
	Confirm that you are aware that you need to keep all data until after your research has completed or the end of your funding
	YES
	☒





[bookmark: _Toc103347094]Appendix 2; Transcripts of Interviews in support of qualitative research 
TRANSCRIPT 1 – LTD COMPANY OWNER 1 (PE) 
Me: Good Morning, how are you? Thanks for doing this for me today, it’s greatly appreciated. 
Bus Own 1: Good Morning, that’s no problem!
Me: I won’t keep you too long, many questions are premeditated so I will list them off, and any answers you have I will be keeping a transcript of as it’s an in-person interview, is this okay with you? I also have to ask; do you consent to taking part in this interview as part of the research in requirements of a dissertation research paper to be submitted as a requirement of BA Hons Accountancy degree?   
Bus Own 1: Yes by all means, no issues. 
Me: Amazing you are a diamond. I’ll fire away in that case. Before we start, just to inform you that this interview process is completely anonymous, and any questions asked are purely based on opinion. Your data will be stored for no longer than 30 days on a secure password protected device, and thereafter will be destroyed.  
Bus Own 1: Ok, again, that’s not a problem as far as I’m concerned.  
Me: Awesome. What type of company do you run? 
Bus Own 1: I run a Limited Company.
Me: Great stuff, and as a limited company have you or any shareholders opted to make charitable donations at any given point? 
Bus Own 1: Um, no, at the moment we have made no charitable donations. 
Me: No problem thanks for your honesty. Have you maybe ever considered making any donations? 
Bus Own 1: I’d say a few times I have thought about it, but obviously only where funds allow it. 
Me: Of course, again, thank you for your answer. Are you aware of the Corporation Tax Act 2010, particularly section 191-202- this is based around tax reform for charitable donations?
Bus Own 1: Yes, I have heard about it, however it’s not something I’ve investigated in great detail I must admit. 
Me: I’m sure you are not the only one, they can be lengthy (laughs). Are you aware of Section 189 of the Income Tax Act 2007-this is also based around tax reform for charitable donations?
Bus Own 1: Again, I’m aware of the act but have not looked into it in great depth. 
Me: No problem at all, this may seem personal, however please be assured this is purely anonymous and opinion based for the purpose of the research, so feel free to answer honestly. Have you ever considered giving to a charitable cause, particularly in light of lowering the amount of corporation tax payable, or is this something you were unaware of?  
Bus Own 1: Well, um, this is something I was aware of, and when funds allow as I said, charitable donations would be something we as a company would consider, um, in terms of why, it would be in realm of reducing corporation tax I must admit. 
Me: Thank you for your honesty, it’s much appreciated. Another question, sorry this is coming to a close, have you ever considered giving to a charitable cause for the purpose of CSR policy within the business, and considering stronger brand image and recognition as a socially responsible firm? CSR is a commonly abbreviated word for Corporate Social Responsibility.  
Bus Own 1:  Hey no problem no rush, um, yes but again, where funds allow 
Me: Thanks for your patience, the research I have undertaken has outlined that charitable donations can be classified as a deductible business expense, of which effectively lowers the turnover of the company, and lessens the corporation tax and VAT liabilities, and potentially requirements of audit, is this something that you would consider doing if you saw yourself in a position of which held larger turnovers in coming years?
Bus Own 1? Again, I have to admit, yes definitely. Especially if my accountant and financial controllers were up to date with the various acts and made recommendations. 
Me: Okay, and are you aware of the different ways of giving to charity, and the differentiation in tax reform available for the different forms of donations such as Gift Aid, for every £1 donated from the LTD company, £1.25 is donated via gift aid costing them no more?   
Bus Own 1: I am aware yes. 
Me: Lovely, two more and I will be done sorry again, with a little background information on the tax reform available for charitable donations via LTD companies, is a charitable donation something you would consider in the future? 
Bus Own 1: (laughs) yes, definitely. 
Me: Last one now, would you give to charity for philanthropical reasons, or for the purposes stated in relation to tax reform, and brand image? Just to remind you, this is completely anonymous, and based purely on your opinion.
Bus Own 1: Yes, any donation made would be predominately for tax purposes and secondly for brand image    
Me: Amazing thank you for all your responses, you’ll be pleased to know that’s all I have to ask, thank you again for your cooperation, it’s greatly appreciated
Bus Own 1: No problem at all happy I can be of service.

TRANSCRIPT 2 (RFS) 
Me: Morning, how are you today? Lovely weather isn’t it. 
Bus Own 2: Morning! Yes it’s fab, lovely weather for me to be working from home. 
Me: Definitely! Thank you for taking part, if you don’t mind, I’ll fire away so I don’t take up too much of your time. 
Bus Own 2: Go ahead! 
Me: Lovely, thank you! Before we start, do you consent to taking part in this interview as part of the research in requirements of a dissertation research paper to be submitted as a requirement of BA Hons Accountancy degree? 
Bus Own 2: Yes I do by all means
Me: Awesome, and just to inform you that this interview process is completely anonymous, and any questions asked are purely based on opinion. Also, your data will be stored for no longer than 30 days on a secure password protected device, and thereafter will be destroyed, is that okay? 
Bus Own 2: Yes, absolutely fine. 
Me: Great, and what type of company do you run? 
Bus Own 2: Cinemerse limited which is now rebranded to volcano creative limited and hitch flicks limited. Both limited companies. 
Me: That’s perfect! So as a limited company, have you or any shareholders opted to make charitable donations?
Bus Own 2: Yes we have donated to hope rescue once, also a Ukrainian fund, and generally we do make smaller donations at charity events where we are present. 
Me: Lovely, opinion-based question again, do you feel that this donation could have been made predominantly for the purpose of brand image or tax purposes? 
Bus Own 2: Umm, brand image absolutely. 
Me: Okay, and are you aware of the Corporation Tax Act 2010, meaningly section 191-202- this is based around tax reform for charitable donations?
Bus Own 2: No, I am not aware of that.
Me: No problem thanks for your honesty, what about Section 189 of the Income Tax Act 2007-this is also based around tax reform for charitable donations, are you aware of that? 
Bus Own 2: Again, no, I am not aware of that. 
Me: Lovely, and have you ever considered giving to a charitable cause in the hope of tax reform, when I say tax reform, lowering corporation tax liability is what I mean? 

Bus Own 2: This was something I was unaware of so it has had no impact on our decision to donate. 
Me: No problem, have you ever considered giving to a charitable cause for the purpose of CSR policy within the business, and considering stronger brand image and recognition as a socially responsible firm? CSR is an abbreviated term of corporate social responsibility; in case you aren’t aware. 
Bus Own 2: We have considered making charitable donations to boost our company reputation and our brand image yes. 
Me: Again, I appreciate your honesty. Not many more questions now thank you for baring with me.  With evidence in the research, I have undertaken as part of this dissertation showing that charitable donations can be classified as a deductible business expense, of which effectively lowers the turnover of the company, and lessens the corporation tax and VAT liabilities, and potentially requirements of audit, is this something that you would consider doing if you saw yourself in a position of which held larger turnovers in coming years?
Bus Own 2: Yes, definitely. I would feel better morally paying a donation to charity, than being taxed excess on our profits as a company. 
Me: No problem, I understand. Are you aware of the different ways of giving to charity, and the differentiation in tax reform available for the different forms of donations such as Gift Aid, for every £1 donated from the limited company, £1.25 is donated via gift aid costing them no more?
Bus Own 2: No, I am not aware of this. I don’t believe that the government or HMRC provide enough information to small business on updates to policy and tax reform. As a small business that doesn’t have a dedicated finance department, I do find it difficult to keep up with these guidelines and knowing whereas a business we can utilise the benefits of reform. 
Me: Absolutely, I mean now you have some what a little bit of background information on the tax reform available for charitable donations via limited companies, is a charitable donation something you would consider in the future, if the amount of reform available was researched? 
Bus Own 2: Yes definitely 
Me: No worries, and lastly, I think you have already virtually answered this for me, however for the purpose of the interview I will ask again. Would you give to charity for philanthropical reasons, or for the purposes stated in relation to tax reform, and brand image? Just a reminder, this is completely anonymous, and based purely upon opinion so fire away.
Bus Own 2: Umm, my decision would probably be two-fold. I would donate for philanthropical reasons but would also decide what donation would garner the most exposure for us as a business. I believe most businesses would make charitable donations a strategic decision in the benefits of their company. 
Me: Okay great! Thank you so much for taking part in this interview, and again, sorry that the questions can be quite lengthy. I really appreciate the help. I will let you go to enjoy the sunshine. 
Bus Own 2: My pleasure, and if there’s anything else I can do to offer my help throughout the process, please do let me know.



















TRANSCRIPT 3 (IC) 
Bus Own 3: Good Morning lovely, how are you? 
Me: Good Morning, nice to meet you. Good thanks, yourself? 
Bus Own 3: Likewise, glad to be of help.  
Me: Thank you for taking part today, it means a lot. 
Bus Own 3: As I said, glad to be of help.  
Me: I’ll make a start with the questions I have written down, so I won’t keep you too long. 10 minutes maximum.  
Bus Own 3: No problem, I’m on my lunch anyway so have an hour. 
Me: Lovely, thank you! Before I go on, do you consent to taking part in this interview as part of the research in requirements of a dissertation research paper to be submitted as a requirement of BA Hons Accountancy degree? 
Bus Own 3: Yes, I do consent
Me: Lovely, this interview process is completely anonymous, and any questions asked are based on opinion, your data will be stored for no longer than 30 days on a password protected device, and then will be destroyed, is this alright? 
Bus Own 3: Not a problem Ella, understood.
Me: Good news, what type of company do you own Ian? 
Bus Own 3: I own a company called project solved limited, it is a limited company and a consultancy firm. 
Me: Lovely, as a limited company, have you ever made any donations to charity Ian?
Bus Own 3: No, I am embarrassed to admit I never have. 
Me: No shame here, as I said this is all opinion based and completely anonymous so don’t worry. Have you ever maybe had a slight consideration into donating, no matter how big or small? 
Bus Own 3: I have considered a donation, however not actually got as far as making actioning one with my accountant, or personally for that matter. 
Me: No problem, can I ask, are you aware of the Corporation Tax Act 2010, mostly section 191-202- this is based around tax reform for charitable donations?
Bus Own 3: No, not really. 
Me: Okay, and similarly to the last question, have you ever seen or heard of Section 189 of the Income Tax Act 2007-this is also based around tax reform for charitable donations. 
Bus Own 3: No, never heard of it. 
Me: Okay, and have you ever considered it as a possibility to give to charity especially for tax reform, lowering tax liabilities and so on. 
Bus Own 3: I did understand that there was a benefit when it came to donations through gift-aid but had not thought the process through sufficiently to understand the benefit of the corporation tax perspective.  
Me: Of course, I mean there is a lot to take in, the research has showed me that (laughs) have you ever thought about giving to charity for the purpose of CSR despite not knowing about the corporation tax benefits? Or maybe even considering stronger brand image and recognition as a socially responsible firm? 
Bus Own 3: Yes, but only fleetingly considered. As I said, I have not actually actioned anything as of yet.  
Me: That’s fine your honesty is appreciated.  Coming to an end now, you’ll be pleased to know.   Donations can be classified as a business expense that is deductible, effectively lowering the revenue of a company, and lessening the corporation and value added tax liabilities, and even potentially requirements of audit, after looking into further research on this maybe do you feel it is something that you would bother doing if you saw yourself in a position of larger revenue next year and thereafter? 
Bus Own 3: Yes, absolutely. I am actually going to look into making some charitable donations immediately, and I’m going to take up the questions with my accountant. 
Me: Oh lovely! So, are you aware of the different ways of giving to charity, and the differentiation in tax reform for things such as gift aid and community sports clubs? I mean you mentioned the brief knowledge of gift aid, however are you aware of any other means of donation? 
Bus Own 3:  I did understand the gift aid donation bit from a taxpayer perspective, but never as a limited company. As for other donations, I wouldn’t know where to start.  
Me: Of course, as I said it’s a lot to take in isn’t it? The topic showed many loopholes; hence I am undertaking this research! With a very small amount of detail that I’ve explained based around donations, and how they can affect corporation tax liability, do you feel like this may impact your decision upon donating as a limited company in the future? 
Bus Own 3: Yes, most certainly. I am going to action charitable donations immediately. I’m going to speak with my accountant and see if there is anything we can do for the end of tax year coming! 
Me: Okay, last question now, thanks so much for your patience and honesty. Seems as you answered yes, would you make these donations on a philanthropical basis, or is it due to the fact you have more knowledge based around the tax reform available to you as a limited company? Or even brand image? 
Bus Own 2: Yes I absolutely will give to charity in the future. Primarily for philanthropical reasons of course, however the tax benefit is very interested and has been noted.
Me: That’s lovely, and that brings us to an end. Thank you so much for using your dinner break to answer these questions for me. I’ll let you go now to enjoy the rest of the little break you have. 
Bus Own 2: No problem at all Ella, thank you. I feel that after going through this interview and hearing even the brief potential of tax reform available, that I am kicking myself for never thinking of charitable donations as something that I could have actioned, or even just spoke to my accountants about. I definitely will be doing this, and your note is timely. Particularly for the tax year of twenty-two to twenty-three.   
Me: I’m glad that this research has not only informed me, but you as well. That was my aim. Thanks again.


TRANSCRIPT 4 – LTD COMPANY OWNER 4 (MR)
Me: Afternoon, you okay? 
Bus Own 4: Afternoon, I’m good yourself? How is uni going? 
Me: Great thank you, this interview is part of my completion, so it is much appreciated! This won’t take long, many questions are partially similar depending on your response, I also have to ask, do you mind taking part in this interview as part of the research in requirements of a dissertation research paper to be submitted as a requirement of BA Hons Accountancy degree?   
Bus Own 4: Of course, yes not a problem at all. 
Me: Lovely, I’ll just throw the questions toward you in that case, get them over with quickly for you. Before we do begin, this is just to let you know, your answers are completely anonymous, and all the questions I ask are purely going to be used as an opinion-based piece of research. Your information will be stored on my laptop of which is secured and protected by a password, but this will be for no longer than thirty days, it’ll be destroyed then, is that okay? The data, not the laptop (laughs).   
Bus Own 4: Yes no problem   
Me: Thank you for confirming, can I ask, what type of company do you run mark? 
Bus Own 4: I run a limited company. 
Me: Okay, and as a limited company have you or any other parties involved ever made any donations to charity previously? 
Bus Own 4: No 
Me: Okay great, and have you maybe ever considered one? 
Bus Own 4: Again, no I haven’t. 
Me: Lovely and were you aware of the Corporation Tax Act 2010, mainly section 191-202. A bit of background, this is based on tax reform for charitable donations. 
Bus Own 4: No, I haven’t heard of it at all 
Me: You’re not the first don’t worry. Are you maybe aware of Section 189 of the Income Tax Act 2007-this is also based around tax reform for charitable donations?
Bus Own 4: Nope, again, embarrassed to say I have never heard of it. 
Me: Hey no problem, what about the consideration to give to a charitable cause, particularly in light of lowering the amount of corporation tax payable? Or if unsure of the acts, is this something you maybe were uncertain about? 
Bus Own 4: Something I was unaware of. 
Me: Okay great, I do apologise for the lengthy questions please be assured we are coming to a close now. I really appreciate your time. Have you ever considered a donation for philanthropical reasons, or CSR, or brand image, considering tax reform was unknown to you? 
Bus Own 4: No, I haven’t considered before for any reason, it’s not something I have ever looked into. 
Me: And as for the research I have undertaken so far, it does show that donations to charity is classified as a business expense that can be deductible from overall profits, leaving room for less corporation tax and vat liabilities, is this something you may consider looking into now? 
Bus Own 4: Yes absolutely 
Me: Okay, thanks for your honesty. Do you know about the different ways to give to charity, and the difference in tax reform for each? For example, gift aid, every £1 donated, gift aid adds 25p? 
Bus Own 4: I am aware of that for a change yes (laughs). 
Me: No problem, now with a little snippet of information on the tax liability reduction available for charitable donations via limited companies, is a charitable donation something you would consider going forward? 
Bus Own 4: Yes 
Me: Okay and lastly you’ll be pleased to hear, would you give to charity for philanthropy, tax reform, or brand image? 
Bus Own 4: Undoubtedly Tax.     
Me: Okay lovely and that’s everything from me, thank you so much again for taking part. Sorry the questions are quite lengthy; I am trying to cover all aspects of the gap in the literature. 
Bus Own 4: That’s fine, I’m glad to be able to help you. Good luck.  


TRANSCRIPT 5 – LTD COMPANY OWNER 5 (SF)
Me: Morning, how are you doing? Thank you for allowing me to call you today, I hope you wasn’t too busy.  
Bus Own 5: Morning, oh of course not that’s fine. How can I be of help? 
Me: I just have a few interview questions to ask, as I mentioned in the email I sent you. Just to recap, all of this interview is purely opinion based, and is a requirement for my dissertation in support of my Bachelor of Arts Accountancy degree. All your data will be stored, but only on a secured device for 30 days, thereafter it will be discarded, is that okay? Also, this is all opinion based there is no wrong or right answer. 
Bus Own 5: That’s fine lovely 
Me: Amazing, we can begin. What type of company do you run? 
Bus Own 4: I am a hairdresser, I run a limited company. 
Me: Fabulous, as a limited company have you ever made any donations to charity before? 
Bus Own 5: Yes I have I make them annually for personal reasons, I do fundraisers for the October cancer month. 
Me: Lovely thank you for answering that for me, especially if it’s a personal matter. Moving on, are you partially aware of the Corporation Tax Act 2010 section 191-202, its based-on charity donations? 
Bus Own 5: Yes I have brief knowledge 
Me: Are you maybe aware of Section 189 of the Income Tax Act 2007-this is also based around tax reform for charitable donations?
Bus Own 5: Yes briefly heard of that also.  
Me: Thank you for your honesty. Have you ever admittedly given to charity knowing you would get tax reform on the donation? 
Bus Own 5: Yes, I have. The fundraisers obviously don’t apply, but they’re on a personal basis anyway, not for the purpose of the salon.  
Me: I do apologise for the length of these questions and the personal opinion they require, we’re nearly done, and I do really appreciate your time. Have you ever considered a donation for philanthropical reasons, csr or brand image?  
Bus Own 5: Yes I have done, as I said previously I have made donations, I have also sponsored local football teams and had the salon name on the shirts as a form of brand image. 
Me: That’s kind of you! The research I have achieved so far shows that donations to charity is classified as a business expense, and it can be deductible from overall revenue, leaving less corporation tax and vat liabilities, is this something you may consider looking into further from a business not personal perspective? 
Bus Own 5: Yes, it definitely would be something I would explore. 
Me: Thank you, have you ever given through gift aid? Are you aware of the every £1 donation they add 25p, or are you aware of any other form of giving? 
Bus Own 5: Umm, briefly.  
Me: Okay and finally, you’ll be pleased to hear this is the last question from me, would you be more likely to give to charity for philanthropy, tax reform, or brand image? 
Bus Own 5: Unanimously philanthropy, however in light of this conversation, I may look into it from  a business/ tax perspective yes,. 
Me: Amazing, that is a close from me. Thank you so much for taking part, and again I do appreciate you giving your personal information over, rest assured this is only stored for 30 days and will be discarded. Enjoy the rest of your day. 
Bus Own 5: No worries lovely I am happy to help and happy for you to hold my information, good luck with your coursework.


TRANSCRIPT 6 – LTD COMPANY OWNER 6 (RR) 
Me: Hi, thank you so much for allowing me to call you today, I wont take up too much of your time. It’s a handful of questions that are based upon opinion, is this still okay with you? 
Bus Own 6: Hi Ella, of course it’s fine! And if there’s anything else I can do further I am happy to. 
Me: Thank you I really appreciate that. As I mentioned, this is a requirement for my dissertation in support of my Bachelor of Arts Accountancy degree. All your information will be stored on my laptop, but only for thirty days. It is password protected and secure, and  after the thirty days it will be discarded, is this okay with you?  
Bus Own 6: Yes no issues with me. 
Me: Lovely, what type of company is it that you operate? 
Bus Own 5: I am an accountancy firm partner based in Cowbridge. 
Me: Sounds lovely, and is it a limited company, or a different type of company? 
Bus Own 5: Oh yes sorry, it is a limited company you are correct. 
Me: Perfect, and as a limited company have you ever made any donations to a charitable cause before now?  
Bus Own 6: No, we haven’t made any donations from the company, although we have considered it. We raise money for charity, however via our customers, we raise the funds, we don’t donate them ourselves. Money boxes for things such as marie curie and mind mental health charity, you know? 
Me: Lovely thank you Rachael, I assume as an accountant you are aware of the Corporation Tax Act 2010 section 191-202. 
Bus Own 6: Yes I am aware of that 
Me: Okay and what about Section 189 of the Income Tax Act 2007?
Bus Own 6: Yes my dear, also aware of that. 
Me: Amazing, as you said previously you have never actually raised a donation via the company before, is this something you have considered but not gone through with?  
Bus Own 6: Yes absolutely, especially as accountants with knowledge of the benefits to us as a company.   
Me: Okay, and was this decision made based upon tax reform, CSR or brand image? 
Bus Own 6: I’d say all of them really.
Me: As you know, donations to charity are classified as a business expense, and it can be deductible from overall profits, leaving less corporation tax and vat liabilities, is this something you may consider looking into further from a business not personal perspective? 
Bus Own 6: I can confirm we have looked into this when funds have met a point where we may have potentially benefited from a donation yes. 
Me: Thank you for that, last question now you’ll be pleased to know. would you be more likely to give to charity for philanthropy, tax reform, or brand image?
Bus Own 6: Tax perspectives, although some shape philanthropy too. Brand image doesn’t really apply to a family run firm like us. I should be ashamed to admit this as an accountant (laughs). 
Me: Hey no worries, this is all opinion based, as I said there is no wrong or right answer.  Thank you so much for taking part, and again I do appreciate you giving your personal information over, rest assured this is only stored for 30 days and will be then deleted. Have a lovely morning! 
Bus Own 6: Super glad I could help; do you have long left now? 
Me: No, just a few weeks and hopefully I’ll have graduated.
Bus Own 6: Well good luck and if there’s anything I can don further, you have my email. 
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Type of Company 	
Limited Company 	Other 	6	0	


Donations made to charity 	
None 	Some or very little 	All the time 	3	2	0	


Likelihood of future charitable donations 	
Very Likely 	Unlikely 	Maybe 	5	0	1	


Reasoning behind likelihood of future donations 	
Philanthropy 	Tax Reform	Brand Image 	CSR 	Personal Reasons	All or some of the above 	0	2	1	0	1	2	


Job Title of Limited Company 	
Hairdresser 	Accountant 	Engineer 	Office Manager 	Nurse	1	1	2	1	1	


Previous donations made to charity 	
Yes all the time 	Once or twice 	Never  	0	2	4	


Reason for past donation 	
Brand Image 	Philanthropy 	Personal Reasons	Never donated 	1	0	1	4	


Knowledge of Tax Reform available and relevant Tax Legislations 	
Full Knowledge 	Some/ Little Knowledge 	No Knowledge 	1	2	3	
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