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Introduction

In international business communication is now on business is a more important things, because different countries have different culture so on communication is relatively cumbersome, because could not be addressed by your country's language, other countries in cross-cultural communication today will be a lot of challenges such as the different values, Language communication on the different religious beliefs on these can lead to conflict in the business environment and business communication, but by learning the western high and low context method can understand the language communication in business negotiations to understand the importance of high context and the differences of the cultural context in communication that can better promote polish with British business cooperation. Then, the cultural issues existing in Poland and the UK will be deeply discussed through Trompenaar Culture Dimensions, so that readers can have a clearer understanding of the role of international business communication in practice. I hope to learn more knowledge about international business communication through this study.

Barriers to cross-cultural communication

In international business communication, different countries and cultures often appear, and there are obvious differences in values of different cultures, which is also an important point in cross-cultural communication. Cultural differences will lead to communication difficulties between countries. In today's multinational companies, there are also conflicts caused by cultural communication barriers, such as conflicts between management styles and living habits.

However, as Schneider and Barsoux(2003) point out, this condition is difficult to achieve because people from different cultural backgrounds 
 rarely share common norms and values. In addition, trust is difficult to solve because the living environment is relevant. Different environments have great differences for people. For example, two people who have lived in a poor environment since childhood and those who have lived in a rich environment since childhood must be different. The people around them and the natural environment will change them. This could explain why people from some cultures respond more positively to questions about whether they trust others than people from other cultures. Culture for the purpose of the group and team also have different assumptions, such as some people have are very the attention to the relationship between higher and lower, some people are very the attention to ability, so that the background is very challenging for a team because team internal conflict because of this, the disadvantages of this is caused by cultural differences.
Challenge

he differences in language and cultural background among employees from different countries will lead to different customs in different places. Because different cultures have different ways of making decisions and talking and that's the challenge of cross-cultural communication. The diversity of an organization should bring together the best people in the world from all aspects, so that every employee can perform at their best. However, ineffectiveness or lack of communication due to diversity in the workplace can lead to confusion of business and customer needs, low employee morale and fragmentation among employees.

In a diverse workplace, communication incomprehension can be a downside to diversity, including accents and fluency. Although English is the standard language of international business, many non-English speakers are ridiculed for their accents and have difficulty expressing themselves in English. It is difficult for them to say what they want to say in their non-native language. Employees who might be experts in a particular field may be sidelined in contributing to the team because they can't communicate in a second language. An organization may be negatively affected and see no increase in return on investment.

Hall High and Low Context Culture

Hall made some further discoveries about cross-cultural understanding. His first is absolutely right, cultural communication is divided into high context culture and the first context culture. His view is that people's high and low contextual cultures are determined by the language culture they have grown up with. High-context culture is determined by constant socializing and running relationships. In a low context culture, communication is not so hard and it's very concise unlike in a high context culture where you have to be in one environment all the time. The following examples will help illustrate the differences between high-context and low-context cultures.

High and low context is a big challenge for Poland and the UK, because the UK is a low context culture country, while Poland is a high context culture country. According to Hall High & Low Context Culture, low-context countries often encounter some friction when communicating with high-context culture, which is mainly due to cultural reasons.

Because Poland is a high-context country, communication is often indirect. In high-context cultures they may not even need language communication to understand a person's meaning which is mainly English that they have been in an environment for a long time. This has the advantage of making communication faster and more economical. Nonverbal communication, such as gestures and nonverbal sounds, can help clarify the communicator's intentions. But for people from low-context cultures, it's hard to fit in. There is often a high degree of mutual loyalty between superiors and subordinates. Bosses often feel responsible for the actions of their subordinates, and they also hold themselves accountable for the actions of their subordinates.

In a low-context culture like the UK, interpersonal relationships are not very complicated. Relationships tend to be short and simpler than in high-context countries. Communication is often clearer. Communicators usually do not rely on reasoning to convey meaning. Often, people from low-context cultures fail to understand or even acknowledge non-verbal communication.

Trompenaar Culture Dimensions
Universalism vs. Particularism

A culture based on universalism is one where all relationships are based on equality and nothing is above the law. Relationships tend not to matter when everyone is equal before the law.

A culture based on particularism considers relationships more important than rules. People who are close to them can be treated in a certain way. They don't have special rules. Different people can deal with the same things differently.

Because Britain was of general concern and Poland was of particularism, Britain often did business with Poland, which was somewhat resistant to foreigners. This was a problem for Britain and Poland because of the polish culture's emphasis on relationships

2. Individualism vs. Communitarianism

An individualistic culture believes that you make your own life. In these cultures, people can make their own decisions without consulting. As a result, decision makers can make decisions quickly. It is your responsibility to take care of your own happiness and contentment.

Communitarian cultures say you can live a better life if you help each other. So these cultures are organized around teams. Develop a sense of loyalty in the team. As a result, the team is less effective when everyone has input. High team loyalty and low job turnover. Teams are rewarded for high performance, not individuals.

British communication in Poland may encounter the challenge of communitarianism, which is completely different from British individualism. Among them, team interests are more important than individual interests.

3. Neutral vs. Affective

In gender-neutral cultures, people tend not to share their emotions. Emotions are certainly felt by individuals, but they are controlled and controlled. You look at these people and you think they're cool and rational.

In an emotional culture, people tend to share their emotions, even in the workplace. In an emotional culture, it is considered normal for people to share their emotions.

Neutral culture and emotional culture are also challenges between Poland and the UK. For example, when people from British companies communicate with people from Polish companies, the British will think that the Poles are not rational, while the Poles will think that the British are not normal. This can lead to some misunderstandings on both sides.

4. Specific vs. Diffuse

In certain cultures, people tend to separate their personal and professional lives. These cultures do not see the intersection of the two fields. These cultures tend to favor timetable-centric, direct and to-the-point communication. They focus more on goals than relationships.

In a diffuse culture, people tend to think that their personal and work lives are interconnected. These cultures believe that goals are better achieved when relationships are strong. Therefore, in these cultures, there is more socializing between colleagues outside of work. These cultures are polite and more respectful of age, status and background.

Challenges that may arise in business communication in Poland because of their background status and age, Poles may be wary of the background of a British company. But British companies are too target-oriented, which can lead to unnecessary conflicts in business communication.

5. Achievement vs. Ascription

In an achievement culture, status can be gained through knowledge or skill. Job titles are acquired to reflect this knowledge and skills. Anyone can challenge a decision if they have a logical argument.

In a culture of belonging, social status is defined by who you are. This could be because of social status, education or age. In these cultures, respect is earned in communication because of commitment to the company, not competence. A decision can only be challenged by someone with higher power.

One of the challenges in the UK with Poland is that there is some skepticism in the UK and that leads to the Polish side seeing it as disrespectful and that leads to the failure of the negotiation

6. Sequential time vs. Synchronous time.

In a continuous time culture, time is very important. Accomplish the tasks that need to be completed through periodic work. Time is money in a continuous-time culture, so each stage has to be completed on time. In these cultures, it is impolite to be late.

In synchrony cultures, time is thought to be intertwined. This means that in a synchronous time culture people can do several things at once without thinking about it, because time is interchangeable. The advantage is that you can do a lot of things, but you can't stick to the plan. So that's why punctuality is not so important.

In business communication with Polish companies, there may be some unpunctuality, which will lead to some conflicts between the two sides. You also have multiple businesses happening at the same time and that can lead to confusion.

7. Internal direction vs. External direction 

In an externally oriented culture, people believe they must work with their environment to achieve their goals. Relationships in this culture tend to be more important to money or success. They pay attention to environmental factors and use interpersonal relationships to achieve their goals.

In business communication with Poland, the other party may not be able to adapt to the more conspicuous and individual character, and Polish people prefer social contact and communication, while Britain and Britain pay attention to the success of this business negotiation, which will cause some unpleasant things.

strategies
When facing the challenges of high and low context, British companies need to pay attention to positive communication with Polish companies, because Poland, a high-context culture, prefers oral agreements rather than written agreements. A written agreement is often seen as a guide or ideal to be pursued by both parties. There tends to be a strong internal and external culture. Therefore, it is necessary to find a company or individual who understands the internal culture of Poland to communicate with them.

In dealing with the Polish side in the face of their exceptionalism the UK could address the lack of relationships by investing in local companies that would reduce the time cost of building relationships. However, it is necessary to abide by some important rules, such as the distribution of benefits. This method can solve business problems well.

In solving community problems, Britain can praise the efficiency and contribution of the group in public, but in private, it can give some rewards to the person who makes the highest contribution.

There are techniques you can learn to help relationships grow when dealing with emotional culture, such as speaking emotionally about your ambitions and goals.

In solving the problem of the spread of English can be addressed by the opposite way, the work and life points because the UK is a very open country, but when communicating with Poland can be solved by way of life to work on things, such as through social method to solve work problems, for example through a meal to solve the problem of work, In this way, the problem can be solved well.

We need to be careful when dealing with the problem of belonging culture in Poland, because we need to challenge the superior in Poland when dealing with the belonging culture, so we need to be careful in the process of challenge. If it's just general communication, it's very important to have good dealings with your boss, and respect each other in your daily communication.

In order to solve the problem of synchronous time, they should be given the right to choose their own time, and some late behavior can be tolerated when the time is up, but there must be a deadline.

In resolving External direction can be given by their feedback to solve the problem of the other party, such as on a certain commodity feel some flaw is obvious, each other can understand the problem so that he can solve the problem, but the form must be tactful, so as not to flaunt your character says uncomfortable.

Conclusion

Those who have experienced cross-cultural communication can know that international trade is full of many challenges, and different cultural backgrounds are very challenging for business. Therefore, in business communication, high-low context is the most important thing to pay attention to. Only good communication methods can obtain a good basis for business transactions. I learned from Trompenaar Culture Dimensions that cultural background plays an important role in business communication. These seven methods play a great role in business communication in Poland, which reduces some difficulties for us in the process of getting along. Through this paper, the company has a great inspiration in cross-cultural management, which can help the enterprise to use the wrong way in the communication with Poland, which brings a lot of benefits to the British company. According to the article, the business environment of Britain is better than that of Poland, but the theoretical basis cannot be supported. Only when Poland and Britain get to know each other and have close and long-term business communication, can we know which way of business communication is best
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