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Sustainable practices promote the health and vitality of the environment, people, and economy. According to sustainability, resources are limited and should be used carefully, sensibly, and with an eye on long-term goals and the effects of how they are used. A form of business self-regulation, corporate social responsibility aims to hold businesses accountable to society and improve the lives of those they touch. A firm can embrace corporate social responsibility (CSR) in a number of ways, such as by being eco-aware and environmentally friendly; encouraging diversity, equality, and inclusion in the workplace; showing respect to employees; giving back to the community; and making sure that business decisions are morally just (Reckmann, 2023). CSR has gained a lot of momentum and has moved from being a side issue to a major business strategy for many organizations. This tendency has been influenced by a number of variables, chief among them the increased public awareness of global issues including social inequality, climate change, and the significance of economic responsibility. In addition, a new era of transparency has been brought about by the emergence of the digital age. In this new century, firms must always abide by the required standards of ethical responsibility or risk being singled out for criticism (Sellik, 2023). The Marriott Hotel brand is one of the many establishments that have previously shown success in this area. The three main focuses of the current Marriott CSR project, Serve360, are people, the environment, and financial gain. Marriott Hotels has numerous reasons to include this program into its operations, including improved working conditions, collaboration with top brands, and greater interest from both new and returning customers. However, the capacity to maintain competitiveness in the hospitality sector is the primary advantage (Ivy Panda, 2022). The goal of corporate sustainability is to transform the financial performance of a company into a triple bottom line that accounts for social and environmental factors (Albertini, 2023). Marriott is always looking for ways to improve this and has been successful on many occasions. 

CSR activities have a positive influence on social progress, economic growth, environmental preservation, and community development, all of which contribute to the region's overall well-being and sustainable development (Aguinis & Glavas, 2012).
Researchers in the hospitality industry recommend implementing sustainable practices upstream in the supply chain, emphasizing the significance of supplier cooperation and selection. All participants in the supply chain must take part in sustainability initiatives (Xu & Gursoy, 2015). Marriott reduces their waste and carbon emissions, utilize more renewable energy, and manages energy and water use responsibly to lessen their impact on the environment. To reduce the risk associated with climate change and to benefit both their company and the communities where they operate, they use cutting-edge technologies for planning, implementing, monitoring, and communicating their responsible operations. 

The rate at which CSR is implemented also seems to depend on a number of criteria. First, all of the hoteliers need to be financially stable, allowing them to allocate funds for corporate social responsibility. The lone exception prioritized maintaining its financial stability over all other factors, including corporate social responsibility. Second, the businesses stage was mostly defined by how long they had been involved in CSR. Majority of the hoteliers were still in the planning stages. Third, it is difficult to choose a CSR plan that all employees could support. Fourth, as the following statements demonstrate, implementation is also impacted by business size and the degree to which individual members regarded corporate social responsibility (Joyner & Payne, 2002). According to Deloitte's Sustainable Consumer 2023 survey, more customers—in a number of areas, including hospitality—than a year ago ceased making purchases because of ethical or sustainability-related concerns. Sustainable business practices are now critical to the well-being and resiliency of any company, as well as the communities in which they operate. Travel industry leaders should make sure that the sector minimizes its negative effects while maximizing its positive effects on customers, communities, and the environment. Sustainable hospitality will be crucial to the future of travel (Fenench & Chemmanur, 2024). As people become more aware of environmental issues, they actively search for lodgings that put sustainability first. Indeed, according to a Booking.com survey, 87% of international tourists would rather stay in an eco-friendly establishment.

Marriott Hotels devotes a lot of time and money to improving its Serve360 program. The group's goal is to "do good in every direction." It is anticipated that this commitment would require multiple steps, and it is not straightforward. Marriott Hotels currently operate in four directions. Marriot carried out a company-wide Sustainability Risk Assessment to better understand our company’s exposure to climate, water, biodiversity, and socioeconomic risk (Marriott Vacations, 2021). Their goal is to reduce environmental carbon footprint by 15% | 30%* | 45% | 50% across the entire portfolio by 2025 (this is from a 2016 baseline; for water/carbon/waste/food waste). They can do this by reducing water intensity by 15%, reduce carbon intensity by 30%, reduce waste to landfill by 45%, reduce food waste by 50% and achieve a minimum of 30% renewable electricity use (Serve 360, 2024). Due to lower occupancy, hotel closures, and pandemic-related modifications to amenities and services, COVID-19 had a significant impact on water and carbon intensity indicators in 2020. In spite of this, the report details how hotels upheld Marriott's tradition of ethical business practices by incorporating sustainable practices inside their walls and safeguarding and rehabilitating the surrounding natural areas so that they continue to be exciting places to visit, live, and work (Bethesda, 2021). Establishing cash flow is a prerequisite for hotels as it guides all of their decisions. They may concentrate on carrying out their ethical and environmental responsibilities while they succeed (Lindgreen, et al. 2012). Marriott (2021) reported they use fewer plastic cards and paper since setting up a digital check-in procedure. Customers can use an app or email to provide check-in instructions and a passcode in place of a key or plastic card. The benefit of being able to head right to their room upon arrival and not have to wait in line is also appreciated by their guests. They also use energy-efficient LED light bulbs, placing smart thermostats in rooms, and tracking energy and motion are some of the greatest ways to save energy.
By incorporating social and environmental factors into corporate operations, corporate social responsibility (CSR) efforts support sustainable economic growth. Hoteliers that integrate the circular economy, embrace sustainable supply chains, and support green sectors are prime examples of this (Wei, et al, 2018). Initiatives that are socially conscious actively improve communities by tackling pressing problems such poverty, inequality, education, and the environment. Benefits of CSR, It enhances welfare: Businesses' social responsibility also includes protecting human rights related to working conditions, wages, and child labour, as well as taking legal action against employer rights abuses and maintaining a safe workplace. In addition, they guarantee adherence to youth education, traffic safety, and intercultural awareness. They also supply meals (Indeed, 2022). Working with sustainability may allow the business to enhance the product's worth, which customers may perceive and be prepared to pay more for (Kasum, Mermod and Idowu, 2014). Quality assurance has gained significance due to the global outsourcing of suppliers and the remote maintenance of supplier relationships (Hu, 2008). Another benefit fo sustainable practice is positive media coverage is frequently bestowed upon businesses who actively participate in CSR projects. This can include news stories, feature articles, and interviews that showcase the company's accomplishments. A company's reputation and brand image can be greatly improved by favourable media coverage since it raises awareness of the brand and fosters good associations with it. This would be an added benefit for Marriott Hotels. 

Corporate Social Irresponsibility as “the set of corporate actions that negatively affects an identifiable social stakeholder’s legitimate claims (in the long run)” (Stike, et al. 2006). They face many challenges such as the corporate organizations' contributions to the community are significantly smaller than the output that is obtained. However, if they employ the same input for profit-making, the company will wind up reaping enormous rewards for itself. The public consistently fails to recognize the positive contributions that organizations make to society. It consistently fails to give them the proper credit and recognition for the job they do (Chandra, 2018). Governments have historically exclusively used laws and regulations to force businesses to comply with social and environmental requirements, which has resulted in a number of unsuccessful efforts (Lexology, 2018). Making significant time, financial, and resource investments is necessary for social responsibility. It is difficult for smaller businesses and those with limited funding to distribute resources. Stakeholder buy-in may be hampered if initial costs exceed quick profits. It's a difficult undertaking to strike a balance between immediate financial aims and long-term social aspirations. Certain programs don't show results right away, which puts pressure on leaders to focus on quick money. It takes a visionary leader to balance social impact and financial success. Notwithstanding these obstacles, businesses and people that practice social responsibility are bringing about great change and inspiring others to do the same. They show the potential of fusing corporate success with social and environmental impact by overcoming these obstacles.
It appears that the hotel industry is more demanding on natural resources and the environment. But the sector also depends on the same natural surroundings, which are fantastic tourist attractions and include pristine landscapes, sandy beaches, turquoise oceans, glaciers, waterfalls, coral reefs, and fresh air. As such, there is a risk that we could damage the foundation upon which hospitality is based. CSR plays a critical role in advancing the Marriott’s sustainable development. CSR programs can solve issues, promote positive change, and support the long-term sustainability of the area through cooperative efforts, ethical business practices, and an emphasis on social, economic, and environmental well-being. To build on past successes and overcome upcoming obstacles, CSR initiatives must continue. Marriott can set the stage for a future that is more inclusive and sustainable by embracing CSR (Dylicks & Hockerts, 2002). Communication of the CSR work is essential if the company wants to generate added value from its CSR efforts (Shen, et al., 2012). The macrosocial issues of unemployment, poverty, social isolation, and demography will not be resolved by hotels that adopt CSR ideals. They may, nevertheless, help lessen issues at the local level. "Think globally, act locally" is congruent with this kind of thinking. Small and medium-sized hotels can identify local community issues and take appropriate action to meet the requirements of the community while keeping in mind global environmental and social challenges. Good corporate social responsibility (CSR) procedures are acknowledged as a long-term investment rather than an expense, and they eventually benefit the hotel, society, and all involved parties. Marriott and other hotels can save money, improve their brand, and help ensure that everyone lives in a greener future. By encouraging these kinds of behaviours, the hospitality sector can keep pushing the boundaries of innovation and make beneficial contributions to the environment and society. 
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