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[bookmark: _Toc172347783]1. Introduction 
This reflective essay seeks to demonstrate a methodical appraisal of the analysis and evaluation of the formulated research in the assessment of the Business Management program. This is a professional form of reflection that will follow Gibbs’ Reflective Cycle to analyse everything related to the research tasks as a solution to the problem indicated: Ending problems in Primary Schools amid COVID-19; Describe the plan of action Feel, Evaluate, Analyse, Conclusion, Plan Action. These activities include defining a problem, choosing a research question, choosing the methodology to be used in the research, gathering information, sharing ideas, processing the collected information, and arriving at conclusions. Thus, the objective of the current activity is to enhance the understanding of innovation, creativity, and enterprise in an academic setting, as well as to describe and assess the personal learning that was gained from completing systematic research. 
[bookmark: _Toc172347784]2. Description of Gibbs' Reflective Cycle
Aubin and his colleagues have adopted Gibbs’ Reflective Cycle, a cyclic model by Graham Gibbs developed in 1988, to aid in the analysis of the phases of any experience or activity (Sweet et al., 2019). Basically, it proves useful as a conceptual lens for analysing the kind of learning that transpires through practical activities. The cycle consists of six stages;
· Description: Stating the events or the experience. 
· Feelings: Recognising the way one feels without passing rationalistic judgment on it. 
· Reflection: Feedback on the outcome of the positive and negative effects of the exercise. 
· Synthesis: Moving to the next level of meaning to determine why things were as they were. 
· Conclusion: What can be concluded from this experience is, coming up with perceptions on what was learnt or what should have been done in a different manner. 
· Action Plan: This refers to the organisation’s strategy on how to perform the task in the future in a bid to enhance the performance or to avoid making the same mistakes in future. 
This model is very useful in the context of the reflective process since it implies the consideration of effects and impact on the environment through the prism of a systematic examination of interventions. 
[bookmark: _Toc172347785]3. Reflecting on the Creation of the Research Idea
The idea to undertake the research emanated from noticing the need for more knowledge in the area of distinguishing the ways in which SMEs in the technological industry utilise strategic innovations to create sustainable value. This observation led to the formulation of the research question: “How can strategic innovations contribute to the creation of sustainable value for SMEs operating in the technology industry?” The choice of this question is based on emergent issues in the current business environment, with concerns being paid to the ever-increasing rate of technological advancement as well as the fact that innovation is paramount in maintaining competitive advantages in a shifting business environment (Bereznoy, 2019). Through these processes, the concept was reviewed in iterations with literature and experts, peers, and advisors, thus gradually narrowing down the research concepts’ focus and making the work more significant to the academic literature as well as the practitioners in the field. This developmental process was carefully designed to emphasise the solidarity of the research proposal for its ability to provide profound knowledge on strategic management practices within a crucial economic sector. However, it also revealed some of its strengths and weaknesses, one of them being the complicated process of testing the impact of the strategic innovations on the SME performance when there are other factors that could affect the results (Edeh et al., 2020). In this context, it is necessary to emphasise the influence of input and recommendations obtained during initial presentations of the research idea and consultations with methodological experts, who pointed out the necessity of elaborating a perspective and solid methodological framework to engage with the challenging nature of the research question. The obtained feedback was used effectively during the next stages of the research process, helping to consider the information about the identified problem area critically. 
[bookmark: _Toc172347786]4. Reflecting on the Research Process
The choice to apply both quantitative and qualitative components became critical when determining the overall process of the research. The selection of this multiple-method research design was informed by the intention to give a comprehensive evaluation of how strategic innovations add value to SMEs. The justification given was that a qualitative strategy would obtain depth by investigating case studies and conducting interviews, while quantitative research would obtain width by distributing questionnaires, so there would be a broad view of the phenomena (Davidson et al., 2019). To gather the proposed research’s qualitative data, the study employed semi-structured interviews with SME executives. This method was chosen because it allowed for an investigation of the subtleties of the issues under study, such as strategic choices and innovation processes, which tend to be context-dependent. However, it proved relatively difficult to arrange and to gain permission for such interviews with professionals and other respondents. The related quantitative method entailed asking SMEs a set of questions using questionnaires to a larger number of SMEs. This method was effective in collecting huge amounts of information from the survey teams, but it was hard to control the response rate and guarantee that there was a random sample. 
 Looking at the effectiveness and relevance of these methods, both played a role in achieving the research objectives. The qualitative interviews were immensely informative on the rationale of strategic innovation practices, and the quantitative surveys were useful in confirming the phenomenon and tendencies of a wider cross-section of the company, thereby confirming the qualitative studies. However, the inclusion of both approaches was deemed necessary to overcome research biases and break down differences in the interpretation of evidence. One of the greatest difficulties stemmed from the method of integrating the theoretical framework with actual data. In the beginning, the theoretical models that were to be incorporated appeared fine in regard to the goals and objectives that were set down and in the process of collecting data, some of the models that were used needed certain modifications. This aspect was somewhat rigid but also creative and involved lots of learning as I progressed through the research process. 
The applied research methods were efficient, but to some extent, they still had some limitations. It showed that research often has to be more flexible and be quite future in order to produce satisfactory results when the subject matter is as vast as innovation and strategic management (Bryson and George, 2020). It also pointed to the importance of having a well-thought-out and solid methodological approach to studies and their conduct in order to provide the interested parties with reliable and impactful information promoting both theoretical developments in the sphere of scientific knowledge and practical advancements concerning the field of business management.
[bookmark: _Toc172347787]5. Reflecting on Presenting the Idea and Analyzing Data
Sharing the first concept with other students and tutors was quite revealing and, at the same time, quite challenging. This presentation can be considered as the first pilot test of the research’s usefulness and accuracy. At the conference level, it gave an opportunity to present the formulated research question, indicated research strategy and the expected results within an academic context. The feedback received was useful in the enhancement of the research direction. Classmates and supervisors questioned the premises, questioned the study’s methodology, and provided recommendations regarding its improvement as a work of academic rigour. Interestingly, feedback focused on the need to expand the rationale of using the mixed-methods pattern and to provide expanded sampling information to increase the reliability of the findings. 
 Based on this feedback, improvements were made to the research design, especially with reference to the data collection techniques and improvement on the theoretical framework for the purpose of supporting the analysis. This cyclical feedback was significant in transforming the research into something that was appropriate and sensitive to the sophistication of strategic innovation in SMEs. Consequently, in the data analysis method, the study used statistical analysis on quantitative data, while qualitative data was analysed thematically. To determine the level of performance in relation to the concept of strategic innovation, statistical techniques were used based on coding and analysis tools from software. The template analysis approach was used in real interview texts to examine usual patterns and characteristics concerning innovation practices and dilemmas. In this way, the integration of both qualitative and quantitative approaches provides the reliability of data collected and, therefore, the reliability of conclusions made. 
 The conclusions derived from the research findings offered valuable paradigms for unraveling the dynamics of strategic innovation in the technology sector. They pointed out the important criteria related to the implementation of efficient innovation strategies, including leadership support, cultural sensitivity and market orientation. Such conclusions allowed for the accomplishment of the research objectives by providing meaningful recommendations for the managers of SMEs and also enriched the theoretical framework of strategic management and innovation. 
[bookmark: _Toc172347788]6. Reflecting on Personal Learning and Development
The research part of this work was exceptionally beneficial for my self-development, as well as for gaining the solid practical knowledge regarding the theoretical principles of strategic innovations in the sphere of business management. Thus, I have gained and developed many important skills related to analytical thinking, problem-solving, and communication skills. Through this literature review, which contributed to a solid theoretical framework derived from the study of strategic management innovation and the relations between these concepts and business development and sustainability, I gathered significant knowledge. 
Among the key benefits, knowledge acquisition, which allowed the development of the application of theoretical models in practical business cases, was one of the most valuable (Bashir and Farooq, 2019). This application was important in the research and in relating it to real-life impact. Presentations and defending of such ideas raised my skills in presenting complex information in simple ways, a capacity very vital in any working environment. In addition, it has advanced my research technique and technical ability in data gathering and in the mixed-methods modes of data collection and data analysis. These skills will be directly applicable in my future profession as complexity and strategic thinking often meet action based on available data. The innovation that was handy throughout the research process was the feedback loops incorporated into the study. They explained the principles of constructive criticism when it is important to concentrate on the idea and methods of work, claiming that the learning process often implies stages in its development. 
Looking at how this will shape my future career and academics, I am in a better position to take on research-intensive projects and be self-assured when it comes to spearheading projects in an organisation. Most of the acquired knowledge regarding innovation processes and strategic management will be immediately applicable when solving any future business problem and will help me be a more valuable employee and a manager in the future. This research also showed how ideas discussed in the module could be used to solve actual business issues, hence the significance of the notion that theory learnt in school applies in the real world (Billett, 2020). The skills of communicating knowledge gained at universities into the tools that can be used to engage people and resources within and without an organisation for the actualisation of a new concept were invaluable in this process, thus supporting the importance of the link between theory and practice, particularly in business management. Besides, the integration of knowledge into practice facilitates personal growth and drives the objective of creating sustainable business value. 
[bookmark: _Toc172347789]7. Conclusion
The discussion of the research process through Gibbs’ Reflective Cycle has enriched my understanding of innovation and creativity concerning business management to the deepest possible level. He reflected on and kept a record of each phase of the research, starting with developing the research question, conducting data analysis, and making conclusions. Not only have I strengthened my knowledge of these theories during this reflective practice, but I have also improved my skills in how to put such theories into use. It underlined the importance of thinking creatively in solving diverse business problems; academicians acknowledged the crucial value of reflection for practical gaining experience and profession development within the sphere of business management.
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