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Tourism and travel sector is one of the biggest growing industries in the world. According to Global Data, economic growth for tourism sector in 2017 was 4.6% which is more than global economy growth (3%). (ICAO, 2018) Travel industry has big economic and social impact on tourist destinations and local communities across the world. Tourism sector is closely connected with countries development and has an influence on country`s economy and environment. Therefore some of tourism rapid growth consequences are negative to the nature world. Tourists and tourism providers must learn how to protect environment. Growth in travel industry needs to be supported with tourism sustainability and responsibility, otherwise negative effect will be catastrophic for tourism regions and local communities. (SOFRONOV, B. 2018)
The concept of sustainable tourism considers environmental performance and recognition that is given to tourism products and destinations. Awards and eco-labels are beneficial for tourism providers because customers are more aware of tourism impacts on environment. Recognition for environmental improvement and protection helps businesses and local communities. (Lee, 2001)
Sustainable development term, introduced by Burntland in Our Common Future report states that sustainable development has to meet needs of the present without negatively affecting the ability of future generations to meet their own needs. (Brundtland, 1997) Sustainable tourism development focuses on improvement of quality of life and at the same time is supporting and local communities.
The United Nations Sustainable Development Goals set by UNESCO in 2015 are tackling the most important social, economic and environmental issues.
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(United Nations, 2015)
This new agenda is based on the Millennium Development Goals which expired in 2015. New 17 goals are including 169 targets and set of 330 indicators settled to be reached by 2030, according to UN Environment Programme. Global Goals are the general call to movement that will protect the planet and end poverty so people can live in peace and prosperity. Reduction of climate change effects and drift to justice, inequality and innovation is crucial in sustainable tourism beliefs. (Fennel & Cooper, 2020)
The key principal of sustainable development is the balance between social, environmental and economic aspects into all concerns in decision making process. Development is truly sustainable only if all concerns are integrated across generations, sectors and territories. (Emas, 2015)
Key study for sustainable practices in this essay is sustainable tourism in Iceland and how the use of natural recourses and thinking about future of environment and next generations can push tourism in the good direction. 
Iceland tourism is based on niche market destinations. Iceland has strong cultural identity, rich history and low level of crimes. Population has a ability to speak English and transportation system is very efficient and well-organised. Beautiful natural landscape is very attractive for tourists and very much different  from mass tourism destinations. Lack of pollution and high level of environmental care is outstanding in Iceland. Natural heritage like: volcanos, geysers, waterfalls, glaciers and lava deserts are unique and worth visiting. However Iceland has also few weaknesses as a tourist destination because of cool climate and unpredictable weather. Tourist season with most attractions is only open for 3-4 months a year because of long hours of darkness during winter time. The Iceland Tourism Board came out with strategy of developing tourism market that is not depending on good weather conditions. Icelandic tourism industry turned some disadvantages into selling points like: swimming in a thermal pools outside during winter time or watching winter aurora lights tours. Despite Iceland difficult climate, environment and isolation as an island this country developed multiple forms of adventure tourism. Main sectors of physical and non-physical adventure tourism are: glacier adventures, whale watching, gastronomic adventures, rich nightlife of Reykjavik and four-wheel drive activities across island. (Horner and Swarbrooke,2004)
Tourism industry is very fast growing in Iceland and considering fragile Icelandic nature and small communities, sustainability is very serious matter. Icelanders are very conscious about climate change and environment and because of that they are expecting tourists to respect their values and culture. Icelandic Tourist came out with Vakinn certification which is reward for businesses that operate in professional , ethical and sustainable way. Iceland tourism providers are also involved in carbon footprint emission reduction campaign for tourists. The President of Iceland, Gudi Th. Johannnesson, is the big supporter and guardian of this project. On visiticeland.com website tourists can find 11 sustainability travel tips. Among sustainable projects and initiatives, Iceland has a number of certificates rewarding for businesses like: The EU Ecolabel, Green Key Certification, Earthcheck Certification, The Blue Flag Award, The Nordic Swan and ISO Certifications. (Visiticeland.com, n.d)
Environmental aspects in Iceland tourism industry plays a big role because Icelandic natural heritage and landscapes are the main tourists attraction. The Central Highlands used to be uninhibited without visible evidence of human influence until The Blanda Power Station was built. Hydroelectricity is futuristic because it is renewable energy source with low carbon footprint emission. However the impact on the natural landscape shape is undeniable. For tourists that are choosing Iceland as destination, human interference in natural wilderness can be discouraging. It is easy to assume that power plants infrastructure should reduce nature-based tourism. Iceland is the largest producer of renewable electricity in Europe and hydroelectric power plants produce about 73% while 27% of electrical power comes from geothermal sources. The low energy prices in Iceland are very beneficial for citizens and tourists as well. The tourist survey results are very promising because according to Floating Away paper, about 87% of survey participants did not noticed the power station infrastructure as a natural landscape threat and disruption. (Sæþórsdóttir and Hall, 2018)
During the last twenty years tourism in Iceland has grown massively and has become one of the main pillars of Icelandic economy. Icelandic government have seen this fast growing potential and in 1964 Icelandic Tourist Board was established to support tourism development. The mission of this institution is to support tourism industry, promotion and marketing alongside with infrastructure development sponsoring. Key tourism stakeholders in collaboration with the Icelandic Travel Industry Association, decided to make more investments into infrastructure and tourism marketing to boost economic and regional development. Tourism is a very flexible sector with the big potential to grow and it is bringing foreign currency into the Icelandic economy. Iceland government and tourism associations invested in air transport, harbour facilities, cruise ships and hotels development. (Jóhannesson, Huijbens and Sharpley, 2010)
Icelandic economic gain from cruise tourism is very controversial. According to Local Economy article, the cruise industry is the fastest growing element of mass tourism. Between 2015-2019 cruise arrivals increased by 91% in Iceland. Cruise ships burn heavy fuel and this factor is raising concerns about significant pollution. Comparing to visitors who arrive by plane and spend more money on land, cruise ship passengers with all-inclusive packages are not as beneficial for Icelandic economy and much more harmful for environment. Sudden arrivals of big groups from cruise ships are hard to cope with for smaller destinations, leaving social and environmental issues of overtourism. Increasing popularity of cruise tourism and itineraries around Iceland are damaging environment with little or no economic gain to the country economy. Stricter regulations for cruise tourism are ineffective. That may result costs increase but it is not affecting cruise operators as they are passing extra costs to consumers by rising prices. Cruise companies are still gaining big profits while local communities do not profit economically. Cruise industry is only contributing 2% of expenditures on land tourism which is very little considering negative environmental impact. (Fridriksson, Wise and Scott, 2020)
In 2018 Iceland (103.00 km2) with around 358.000 residents, received 2.300.000 international tourists which is huge number for an island tourist destination. (Statistic Iceland, 2019) Overtourism is raising concerns about Iceland sustainability and put an enormous pressure on destinations infrastructure. Tourism in Iceland is focused on natural attractions and environment although rising number of tourists is a threat to strong sustainable values of residents. The media reports on the negative impacts of tourism on local communities such as bad tourists behaviour, vandalism, odd-road driving, excessive drinking and illegal camping on private properties. Citizens well-being and core values are disrupted and that is raising questions about is it Icelandic tourism truly sustainable? Financial benefits from tourism have an impact on residents quality of life. Research findings indicate increased quality of life but individual life satisfaction is far more complicated than only financial gain. Residents need to share public goods and public space with tourists. The issue of overcrowding is affecting real estate market and permanently change citizens lifestyles. Residents experience should be considered in tourism infrastructure planning because of overtourism force local residents into permanent lifestyle changes and is affecting general well-being and personal comfort. (Helgadóttir et al., 2019)
However since Icelandic tourism boom, unemployment dropped significantly and now is among the lowest in the world, 2% in 2017. Tourism sector is responsible for job creation from travel agencies, air travel, local souvenir shops, hotels and tourist destinations. The increase in job sector is rising regularly since 60% raise in 2012. Job creation rate has been very beneficial for economy and local communities quality of life. Icelandic tourism industry has to find the right balance between cultural preservation, sustainability and long-term economic growth. Set of shared values and clearly defined mission for government and private sector should be prioritised in decision making process. Business ethics within tourism sector has to consider local communities equally with threats for environment. The city of Akureyri council came out with promotion campaign focused on creating a sense of place and by marketing city uniqueness. In this case place does not means graphical location but term place has more holistic, cultural and social value. Sense of place is relying on cultural heritage of a destination. Creating this image of someplace special and one of the kind is very attractive for tourists who may want to revisit or recommend the experience to family or friends. (Harrison, 2017)
Truly sustainable model is nonlinear and contains social, cultural and environmental context. Private stakeholders have an influence on sustainable policies by providing sociological and economic insights. Sustainable development in Iceland requires creativity and innovation that could generate potential growth for present and future generations. Sustainable development is decision-making process lead by human ambitions and values. Nature of this process has to be multidimensional and shaped by social and environmental context. (Knox‐Hayes at. el., 2021)
Concluding, sustainable tourism has to apply to all forms and types of destinations, including niche and mass tourism. The ideal balance between economic, environmental and sociocultural aspects guarantee long-term sustainability. Ecolabels and environmental rewards or certificates for destinations are attracting more tourists that are aware and do care about ecological aspects of travelling. Icelandic tourism has to face and cope with growing overcrowding and overtourism issues that will only get worse because of rising popularity of Iceland as tourist destination. Sustainable tourism in Iceland has very strong environmental aspect but socio-cultural sector is still lacking. More actions need to be done towards residents life comfort and well-being. Icelandic tourism is mostly sustainable but there is still a big gap in to achieve a perfect sustainable balance.
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