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Sustainability is a widely used term which means fulfilling the needs of the current generation without compromising the needs of future generations. It is a process of using limited resources to fulfilling the needs of people and reduce the generation of waste. People did not care about the impact of their actions on the environment and society for a long time. As a result, a lot of waste was generated which polluted our environment and created problems like global warming, air, water and soil pollution, scarcity of non-renewable resources etc. 
Hence, now people should focus on sustainability and measure the results of their actions on the environment. People are now aware of these problems and governments of many countries are promoting sustainability. Hence, industries are also implementing sustainable practices within their organisations. 
There are three pillars of sustainability: environmental protection, economic viability and social equity (Purvis, et al., 2019). 
The purpose of the environmental pillar of sustainability is to protect the environment (Ranjbari, et al., 2021). This includes saving energy, limiting usage of natural resources, reducing carbon footprint and the emissions of greenhouse gases, preventing air, water and soil pollution etc. 
The purpose of the economic pillar is to contribute to economic development and growth. This can be done by reducing energy consumption, recycling products, reducing waste generation etc. ISO 50001 standard specifies the requirements for an environmental management system that organisations can implement to manage their environmental responsibilities (Rampasso, et al., 2019). Implementation of this standard guarantees affordable, optimal and clean use of energy (Lira, et al., 2019). The purpose of the social pillar is to promote equality and respect for everyone. Organisations can implement gender equality, exchange of dialogue, equal social rights etc. through their business model. Thus, the three pillars of sustainability help organisations to take more sustainable decisions and reduce the impact on the environment, economy and society and make the earth a better place (Asche, et al., 2018). 
The hotel industry or hospitality industry is responsible for 2% of the 5% of global CO2 emissions (Bamidele, et al., 2022). This is caused by excessive consumption of resources. This also creates unnecessary operational costs. Hotels cause air, water, soil and noise pollution. Hotels often release wastewater without proper treatment. As a result, the water bodies near the business get polluted. This hampers marine life. Realising of oil, harmful chemicals, and detergents in water cause water pollution (Vargas, et al., 2020). 
Hospitality businesses also contribute to soil pollution. They dump their solid waste without proper treatment into the soil which causes soil pollution. Air pollution is also generated by the activities of hospitality businesses. They use firewood ovens, gas, diesel, refrigerants etc. which are responsible for air pollution. Refrigerants emit chlorofluorocarbons or CFC which can cause holes in the Ozone layer. As a result, harmful UV rays can easily enter the earth and cause global warming. Most hospitality businesses have transportation facilities. These vehicles cause the burning of fuels and emit CO2. Hotels also cause noise pollution. Pumps, engines, motors, etc. are the cause of noise pollution that is generated by hotels. Hotels are also responsible for food wastage. Hotels have arrangements of food for their guests. However, they usually prepare large amounts of food which are not completely consumed by customers. This leads to food wastage. As per data, the hotel industry produces an average of 289,700 tonnes of waste globally each year and among this 79,000 tonnes of food waste is included. This clearly shows how the hotel industry is contributing to pollution and misuse of resources. Therefore, it is essential for hospitality businesses to take proper steps to implement sustainability in their organisations.
However, these days, common people are aware of these issues and therefore, they prefer hotels that maintain sustainability. The government in many countries are promoting sustainability as well and encouraging hotel businesses to implement sustainable measures. This has created pressure on businesses. Moreover, many new hotel businesses have started adopting sustainable measures and using this action as USP. Hence, other businesses are also looking for the implementation of sustainable measures for customer satisfaction and reaching the goal of zero carbon emission set by the government. The UK government has set the target of reaching its zero carbon emission goals by 2050. 
There are certain steps that hospitality businesses can take to implement sustainability. In order to implement the social pillar, they can take strict action against discrimination based on gender, colour, race, nationality etc. The management can reduce pay gaps based on gender and make sure a certain percentage of the employees are females. This will promote gender equality and stop all kinds of discrimination within the organisations. They can implement the economic pillar of sustainability by reducing food waste, buying from the local market and supporting local businesses. They can also implement the environment pillar by reducing waste generation and air, water, soil and noise pollution. Hotel businesses should reduce their portion in order to reduce food wastage. Reducing portions will mean the customers will eat the whole food and will not waste it. Moreover, they can contact local NGOs and distribute the excess food among needy people and stray animals. They should also separate biodegradable waste from non-biodegradable waste. Then they can produce manure from biodegradable waste and use it for farming. Non-biodegradable waste like plastic containers and packages can be reused or recycled. Hotel businesses can also reduce air pollution by not using refrigerators. They should also use renewable energy sources instead of using coal and other non-renewable energy sources for producing food. Solar cookers for producing food can be used and wastewater before releasing them into the environment can be managed. Moreover, they can adopt the ISO 50001 standard for maintaining three pillars of sustainability in their organisation.    
The idea of a circular economy and its relationship with the purpose of corporate social responsibility is found in the way of sustainability in the hotel industry. Apart from the area of different kinds of sustainability pillars and legal policies, the flow of circular economy also relates to the purpose of entailing a market that provides a different kind of incentive to investigate the purpose of reusing products instead of scrapping and extracting different kinds of new resources (Agarwal, 2018). 
The concept of circular economy focuses on the prolific phrases of reduce reuse and recycle that refers to the term of completing and defining the new way of sustainable economy. The aim of circular economy in the way of making the most significant effort to look for the availability of material resources deal with the basic purpose of extending the life cycle of the product by reducing the area of wastage and the redundant of the materials (Agarwal, 2018). 
To critically evaluate, the interrelationship between circular economy and corporate social responsibility are found in the application of converging concepts where circular economy is responsible for putting different kinds of CSR practices in the workplace. The concept of a circular economy also intervals the debate with the process of meeting corporate social responsibility that looks for the idea of different kinds of operations and core strategy to tackle the increasing resources in a proper way (Corvellec, et al., 2022). The depletion of different kinds of non-renewable resources and also the area of creating a new business alternative to the prevalent linear economy approach is also associated with this. The example of production consumption disposal also refers to the idea of allowing the reduction of research usage and also the waste production to look for the concept of becoming a topic of interest. 
The circular economy has advantages for business and is related to how corporate social responsibility is implemented via sustainable business practices. Considering the field of environmental business that necessitates the audit of waste to identify any sort of inefficiencies in the business process, the essential pillars of lowering the total quantity of trash become the key (Jones & Comfort, 2019). 
The need and goal of examining waste management production as well as the illuminating goal of measuring restrictions are connected to the strategy of corporate waste reduction. The practice of digitising various paper-based operations and ceasing the usage of single-use materials both contribute to the management of trash. The process of reuse, which also deals with delaying the end of life with the final region of disposal, is the second crucial sector. The total process of reusing the corporate sector also includes throwing out, buying, and donating objects to be disposed of in order to seek for the execution of various rules. The crucial component of recycling also addresses material reduction and reuse, which operate with a variety of unavoidable advantages. The idea of trash streaming is used to help with the manufacturing process as well as the choice of the best method of disposal. The recycling bin's function is to segregate recyclable materials, and it serves this purpose.
The study of the circular economy approach also helps in the process of leading the firm to gain reputation with the idea of betterment that eventually reflects the term of enhancing financial performance positively. The concept of brand reputation and also the core purpose and area of brand strategic resources are followed by the area of important intangible assets that refers to the process of brand reputation and further way of signalling (Dimitrovski, et al., 2021). The oral concept and idea of analysis along with potential benefit also referred to the environment and purpose of circular economy that comes up with a mixed result of emerging and clearing several empirical evidence on the relationship between circular economy and strategies of corporate social responsibility. The identification of brand reputation and the mandatory area of achieving form performance and practices are related to the area of a meeting several intervening variables (ezeeabsolute, 2019). 
To assist the area of corporate social responsibility in the hotel business, many commercial and organic recycling solutions exist. In addition, various forms of concrete and other demolition debris, together with the intention of the materials, are linked to the important terms of global waste to anticipate recirculation (Nikolaou, et al., 2022). Setting up a thorough corporate recycling programme that assures the important and required area of recycling materials to finish up the land fields in a good manner is one of the essential areas of sustainability and CSR (Guðlaugsson, et al., 2020).
The implementation of different kinds of social responsibility practices will be helpful for figuring out the examples as well. The mandatory purpose of integrating and achieving different kinds of sustainability determined with the embracing purpose of corporate agents also looks for the significant process of looking for the actions of the competitors (Zhang, et al., 2020).
When it comes to responding to the changes and the greener legislation, the sector has been rapid. The overall goal of recycling and reuse, the prevention of waste, and the reduction of energy usage utilising various lower carbon footprint technologies all connect to the goal of reaching the area of all sustainable reporting sources while taking action to lessen the negative impact (thebalancesmb, 2020). 
The Bournemouth hotel with the greenhouse as an example also serves to emphasise the issue of sustainability in reaching the goal of code experience. The purpose of the business Mantra theme is to pamper the visitor without spoiling anything else. 
It can also be said at the end that the direct purpose and association of evaluating and figuring out different kinds of strategies are followed by the factor and purpose of different kinds of responsibilities. Sustainability is widely regarded as the considered key successful area and also the process of embracing sustainability deals with the maintenance of all kinds of relationships. The process of becoming one of the primary concerns also relates to the factor of the circular economy that plays an important role in the way of dealing with the mandatory purpose of social and industrial interrelationship.
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