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The research and gathering of information for the group report was done by three students - Vasile, Elena and Ivaylo. In the individual part of their report, each student will present information, analysis and conclusions about a part of Premier Inn's marketing mix. 
This report includes a theory of marketing communication mix. Reviews, analyses and presents Premier Inn's communications marketing mix. Also, the report presents the opportunities and challenges, findings and conclusions related to Premier Inn's communication marketing mix.
(Inn, 2022)Premier Inn is the UK’s largest hotel chain with over 800 conveniently located hotels across the UK, Ireland and Germany, and over 80,000 rooms in more locations than any other UK hotel brand. For more comfort, convenience and connectivity, Premier Inn offer Premier Plus rooms at a range of hotels. Currently at 10 of hotels, are offer Standard Extra rooms which provide a few extras to enhance normal standard stay.
According to Kotler (2010) “the company designs an integrated marketing mix made up of factors under its control – product, price, place and promotion”. The promotion is how businesses inform, educate, persuade, and remind consumers of the advantages of their products includes sales promotions, advertising, public relations, and personal selling. The promotion factor can be announced also as communication mix. Hughes (2008) notes that the communication mix is one of the essentials “Four P’s” factors. Companies use a wider range of marketing communication methods to distribute specific messages and persuade consumers to prefer their brands or products. 
The communication mix includes the following elements: Public relations and publicity; Direct marketing; Interactive marketing; Word-of-mouth marketing; Personal selling; Advertising; Sales promotion; Events and experience. “Each element of the promotional mix is designed to fulfil a specific function , and can be used alone or in combination to create meaningful exchanges with potential customers.” (Barker, 2005)
P1- Communication mix:
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Promotion has a key role in the marketing mix of Premier Inn (7Ps of Premier Inn). The hotel invests a lot of money on advertising in platforms such as outdoor, radio, print, and digital & social media. The company invested £20m into marketing in 2022 with a particular focus on broadening its digital reach. 
1. Public relations and publicity: Public relations focuses on controlling perceptions, or how the public views your company. Its goal is to raise awareness, improve your company's reputation and increase the clients. Public relations can be: proactive – for example, sharing positive news stories to raise your business profile; reactive – for example, responding to an event that can have a negative impact on your business's reputation. (www.business.qld.gov.au, 2022) Premier Inn uses various methods to raise awareness, control customer perceptions, introduce the company, attract new customers, etc. For this purpose, the company uses TV advertise, radio advertise, Facebook, Instagram, LinkedIn, Twitter, Premier Inn App. According to YouGov Hotel Brand Index (2023) Premier Inn continues to lead the YouGov Hotel Brand Index and has kept its title as ‘Best Value Hotel’ for the 10th year running. Premier Inn is third in fame 68% and first in popularity 96%. Opportunity: Over 342 thousand people follow the Premier Inn Facebook page. Challenges: However, its Instagram page has just over 29 thousand followers. This shows that the hotel needs to increase presence on some social media platforms.
2. Interactive marketing: The dialogue between marketers and their audiences is two-way. Calendars, quizzes, polls, e-commerce recommendations, freebies, and chatbots are examples of popular interactive content formats. Users absorb static content in a passive manner. Scrolling through a blog, an e-book, or social media posts are some examples. From personal experience: As soon as I booked a room at the Premier Inn, my reservation was marked on my personal Google calendar. I had to postpone my reservation. Premier Inn sent me an email reminding me that the date is approaching. I was sent a room upgrade (change) proposal. This can also be considered as marketing research. Opportunities: Premier Inn may use its database to send survey emails to its customers. In this way, it is possible to study their interests and offer them the service they are looking for. Challenges: Convince customers to complete and submit the survey. Another challenge is to introduce the service/product they want. Improvement solutions: When completing and submitting the survey, customers receive a discount voucher.
3. Direct marketing: According to Roberts and Berger(1999) there are several definition of direct marketing, but none of them captured all the dimensions of contemporary direct marketing. Direct marketing involves speaking with customers and potential customers directly in order to promote products and services. Direct marketing can be done in a variety of methods, such as through email, text messages, phone calls, catalogues, and direct mail. Premier Inn uses direct marketing by sending its customers (customers have the option to subscribe or not) emails with various offers, upcoming promotions, campaigns or news related to Premier Inn. Challenge: On the one hand, to convince customers to "subscribe" and receive regular messages, and on the other hand, those who receive the newsletter to read it.
4. Word-of-mouth marketing: Word-of-mouth (or WOM) marketing is an advertising strategy where customers promote the products based on their favourable experiences with your business. It is a great way to build a community of loyal followers who will support the brand. Word-of-mouth advertising is one of the best ways to promote a product/service. As a customer who used the services of Premier Inn, I also share the positive experience of the company. I would recommend Premier Inn to anyone because I received more than I expected. This changed my initial attitude about staying in a hotel. The quality was higher than expected. Opportunity: Maintaining a high standard of service and maintaining uniform standards throughout the hotel chain is an opportunity for more satisfied customers. So they will receive the same quality in every Premier Inn hotel. This will lead to more word of mouth sharing. And this will increase the number of loyal customers and attract more new customers.
5. Advertising is a technique used in corporate marketing to promote sales or inform the public about goods and services. advertisement formats include native advertising, social media advertising, and sponsored search advertising. advertising formats include display, print, broadcast, and outdoor. The company uses TV advertise, radio advertise, Facebook, Instagram, LinkedIn, Twitter, Premier Inn App, Newspaper, E-newspaper.  “Hotel chain Premier Inn has just released a new TV ad campaign for 2022 to 2023 again featuring Sir Lenny Henry on voice-over duties.”. Opportunities: The opening of Birmingham's new train station could be an opportunity to advertise Premier Inn. This will enable those who want to stay longer in the city to find a suitable place to stay overnight. The connection between all of the user's devices allows them to receive notifications on all of them, view ads, read notifications/news, complete/send surveys from any one of them at any time. Challenge: There is a possibility of "noise" occurring in the transmission of the message. The noise may be technical and during the advertisement the message may not be fully conveyed. This can lead to misunderstanding or incorrect decoding of the message by clients. 
6. Events and experience: A brand, service, or product is experientially marketed through memorable experiences or promotional events. It frequently entails face-to-face communication with brand ambassadors. Event marketing is a tactic that combines physical and/or virtual promotional events where customers can speak with a company's representatives in person or connect with a meeting solutions platform through surveys, chat boxes, social networking, and discussion tools. Opportunities: Using the Premier Inn app enables customers to quickly and easily reserve a room, change or cancel a reservation, connect with the hotel of the customer's choice, find the hotel's location, etc. Premier Inn offers mattresses, pillows, beds. Customers who stayed overnight in a hotel and were satisfied with the beds/service there have the opportunity to purchase the same beds/mattresses from the Premier Inn website. Challenge: In this case, Premier Inn has to provide products of the same quality that they offer in hotel rooms and prove this to their customers.
Premier Inn is the largest hotel chain in the United Kingdom. Annually invests more than 20 million for advertising. They conduct advertising campaigns on TV, radio, newspapers, use electronic media and various online platforms such as Facebook, Twitter, Instagram, LinkedIn, Premier inn app, etc. This shows that they properly communicate with their customers and collect their necessary information to improve services using new technologies. As a result of these campaigns, large financial investments, the right marketing strategy, clear messages addressed to customers and meeting their expectations, Premier Inn has been the most famous hotel chain for the last 10 years.
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