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INTRODUCTION 
Management Economics can be summed up as business economics that is used to study the direct methods used by businesses as well as by other management sectors in order to help managers make more informed business decisions (Nagar, Schoenfeld and Wellman, 2019).  Apple Incorporation, with its headquarters in Cupertino, California, has been taken into account to explain management economics in more detail. It has a substantial market share in the software services, consumer electronics, and online services sectors. When it comes to selling personal computers, it comes in at number 4, but when it comes to making mobile phones, it comes in at number 2. The paper goes into greater detail on important economic categories such demand, replacement products, customer taste, preferences, demography, income, etc. to investigate its market structure.
TASK
Describe the company's main product as well.

One of the most successful companies in the electronics sector, Apple Corporation operates a variety of business sectors including computer software, virtual services, and consumer devices. The company was founded in 1976 and was the first business in the market capitalization division to cross $1 trillion in 2018. It displays the rise in earnings, share prices, and the scale of profits. The Apple-made mobile devices use the IOS operating system, which is proprietary software. With multitouch sophisticated technology, it was the first phone introduced and is a luxury item. Many companies, including Samsung, are its rivals.

Because it is Apple's most well-known product and a well-known brand in the technology industry, I decided to go with the iPhone. The overall sales and profitability of Apple are significantly impacted by the iPhone. It will be simple to define each of the important aspects of economics. Because it has a wide consumer base and a huge market coverage. It consistently increases its sales and profit through the expenditure of funds on consumer research and analysis of the economic business environment (Abugre and Anlesinya, 2020). Substitutes, complements, consumer income, demography, and predicted prices that consumers can pay for goods or services received by them are indicators that have an impact on the Apple market. It has an effect on whether demand increases or decreases. Only clients with enormous salaries will be able to afford it because it is one of the more expensive products, and sales will suffer if those customers' earnings fall. The need for alternatives will ultimately increase as a result of this. Despite its expensive price, Apple is still loved by customers because it offers the greatest products and services.
Define demand, market equilibrium, and the effects of demand changes caused by different market segments.
  
The quantity of goods and services that consumers are willing and able to buy at a specific price and time are referred to as demand (Law and et.al., 2019). The quantity of goods that buyers are willing to buy at various prices during a specific time period is known as demand. Consumer demand is influenced by a number of variables, including product price, consumer income, expectations, consumer tastes and preferences, quantity of consumers, availability of substitute products, cost of related items, wages, and employment levels. The demand declines if prices for products and services rise. Market equilibrium refers to a situation in which there is an equal balance between supply and demand for goods, which results in stable pricing for goods and services.Numerous factors, including the following, influence the demand for Apple's iPhone products:
· Cost of replacements - An economic word for a good or service that can be used in lieu of another good or service is a substitute good. One Plus, which sells Android smartphones, wireless earphones, and smart watches, is the alternative product to Apple's iPhone. One Plus's demand is dropping as a result of its price increase, which also has an impact on other one Plus items. Additionally, it has an impact on the demand for Apple products, which means that when One Plus product demand declines, so will Apple product demand. With the cost of these alternatives coming down, buyers might be less inclined to buy an iPhone, which would lower demand (Mizutani, Zhao and Nakagawa, 2021).
· Prices of complements – Complementary items' prices In terms of economics, complementary or complementing goods refer to the items or things that are utilised or consumed in tandem. Samsung is one of the top companies in the world and creates electronic gadgets, complementing Apple's iPhone. Products like wireless earphones, android phones, and other items are sold by it. Samsung's products' demand is declining or falling as their prices rise. While Samsung's popularity is waning, demand for Apple devices is rising. Consumers may be less reluctant to buy an iPhone or accessories when additional prices rise, which would result in a drop in demand (Lawani and et.al., 2019). 

· Consumer Income – Consumer income is defined as the money that consumers or customers make for use in either an investment or for labour, such as dividends to shareholders or income or profit from the sale of an asset like a building or house. When consumer income increases, the demand for products likewise rises; conversely, when consumer income falls, the demand for goods and services also falls. The decline in consumer expenditure in the UK indicates a decline in consumer income, which allows them to make smaller purchases. This has an impact on the demand for Apple products; in the UK, demand will decline (Arunachalam and et.al., 2020).
· Consumers tastes and preferences – Preferences and tastes are specific qualities that consumers seek in a good or service in order to find it appealing. It could be anything, such as the utility of the product or the degree of contentment or enjoyment. Demand for goods and services is directly impacted by preferences and tastes. The consumer's location, age, the general public's view, societal precedents, and other aspects should all be taken into account when determining their tastes and preferences (Berkholz, Esau-Held and Stevens, 2022). The purchasers of Apple iPhones are dispersed over the globe, indicating that Apple iPhones are used by people everywhere. The use of Apple goods is not gender-specific. Apple goods are primarily used by consumers between the ages of 25 and 34. With the aid of the digital material that is accessible on the phones, the Apple iPhone enables users to learn information or data. The Apple iPhone makes it possible for customers to do all of their tasks on a single device and can also be utilised for business purposes. The fluctuation in consumer preferences and tastes has an indirect impact on the demand for Apple's iPhone. Demand may be significantly impacted by consumer tastes and preferences. The demand for iPhones may decline as styles and trends change as consumers' choices may alter and migrate away from Apple products.
· Price expectations of consumers – Consumer expectations are a collection of circumstances, attitudes, deeds, and benefits customers seek for while interacting with a firm (Meng and et.al., 2021). The consumers or users have certain expectations from Apple products, including that they exude enthusiasm, a lifestyle, and cutting-edge technologies, and that they are user-friendly. Apple products meet these expectations and are known for their ability to do so. The price of Apple devices is another expectation that customers have. In order for the majority of consumers to afford an Apple product at a fair price and an innovative product, they want the costs of Apple products to be cheap. Customers anticipate that product prices will drop, which will boost demand for the apple company's goods. Current demand may be impacted by consumer anticipation of price increases. Demand will rise if customers buy an iPhone now if they anticipate a price increase in the near future.
· Demographics or the Number of Buyers – The term "demographics" refers to statistics that express or describe a population's traits and features. It is the research of population-based parameters including race, age, gender, income, and many others. the vast majority of Americans Impact on demand's elasticity and the variables that show whether it is more elastic or less elastic?The United Kingdom uses or makes use of Apple products including iPhones, Macbooks, and many others. Over 2.24 billion iPhones have been sold by Apple as of this writing. Currently, 19.7 million individuals in the UK use smartphones, or 40.4% of customers, which translates to the use of iPhones. Apple products are becoming more and more popular among consumers. This has an impact on the demand for Apple items, which means there will be a rise in demand for Apple goods in the UK market. Demand may vary depending on the amount of purchasers in the market. There can be a rise in iPhone demand as the population increases..
Impact on demand's elasticity and the variables that show whether it is more elastic or less elastic?
As the product under consideration is highly priced, if its price decreases, then its demand will be increased. There are many criteria that assess the demand elasticity for the products or services, including aspects like income levels, price levels, substitute items, etc. The luxury things have very high elasticity. Below is a discussion of other effects on demand elasticity.
Income elasticity- The positive elasticity of luxury goods, like the iPhone, measures at or above 1. This illustrates how rising income and increased product demand are correlated. For instance, the quantity needed will grow by more than 5% if a consumer's income rises by 5%. Income elasticity examines how variations in a person's income level impact the amount desired (Hanson and et.al., 2022). A large percentage of a consumer's income is consumed by the cost of an iPhone. This shows that demand for the iPhone is more elastic since some consumers would be more inclined to switch to a less expensive competitor if the price increased.
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Figure- ( YED = elasticity of demand)

· Substitution effects - Luxury vs. Necessity: From the perspective of the consumer, the iPhone might be viewed as a luxury good. This indicates that demand for the iPhone is more flexible since customers may be more inclined to switch to a less expensive alternative if the price goes up (Nielsen and et.al., 2020). Because there are fewer substitutes accessible as the need for the product grows, the demand will either be less elastic or more inelastic. Demand will fluctuate more as a product gets more opulent. When it comes to the iPhone, some customers would consider it to be a luxury item, while others might consider it to be a need. Consequently, the demand for an iPhone may be elastic or inelastic. For instance, customers may switch to Android phones if the price of an iPhone rises. iPhone demand is consequently more flexible.
The analysis suggests that Apple's price strategy should be based on its target market. The pricing structure might be more rigid if high-income individuals who consider the iPhone as a luxury good are the product's primary target market. Given that customers in this market are less likely to migrate to alternatives, Apple may decide to raise the price of the iPhone. On the other hand, if low-income consumers are the iPhone's target market and they see the device as essential, the pricing structure may be more flexible (Gilroy, Kaplan and Reed, 2020). To draw these customers, Apple might have to keep the iPhone's pricing low or provide incentives. Additionally, using data from the previous five years, statistics on Apple's annual/quarterly revenue and growth rate between 2010 and 2022 are provided. A company's revenue is the amount of money it receives from customers in exchange for the sale of goods or services.
· On December 31, 2022, Apple announced quarterly revenue of $117.154 billion, a decline of 5.48% over the previous year.
· For the fiscal year that ends on December 31, 2022, Apple's revenue increased by 2.44% to $387.537 billion.
· In 2022, Apple's annual sales increased by 7.79% to $394.328 billion.
·  In 2021, Apple's annual sales increased by 33.26% to $365.817B.
· In 2020, Apple's yearly sales increased by 5.51% to $274.515 billion.
CONCLUSION 
The popularity of Apple's iPhone in recent years has demonstrated the importance of the electronic sector for the company. Analysis of the variables affecting the demand for and elasticity of the price of the iPhone makes sense. The primary components include alternative goods, complementary goods, individual income, etc. Even though it was a luxury item, the market for consumer electronics saw a rise in popularity and demand for it due to its distinctive product qualities.
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