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Background of the company 
Away Travel is an American online and customer facing facade retailer. It is most popular as a luggage designer, producer and retailer, and drove by founders, Stephanie Korey and Jennifer Rubio, in New York City (AWAY). Rubio and Korey began Away Travel in 2015 (AWAY). The organization essentially sells items online, yet additionally has physical areas in New York City, Los Angeles, San Francisco and Austin. Away is a direct-to-buyer retailer, which permits the organization to sell straightforwardly to customers without outsider wholesalers or merchants. Its items are accessible all through the United States, Europe and other countries alike. The organization has additionally discharged a book “The Places We Return To” and distributes the advanced magazine worldwide (AWAY).
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Away places stock in leaving the world better than that the company discovered and need to help have any kind of effect through the things its company makes, the stage we have, and network Away makes (AWAY). That is the reason before the company sold a solitary bag, Away partnered with Peace Direct, a philanthropic structure harmony in regions of contention around the globe. In the event that you've purchased anything from Away, you have likewise added to their work. Since we are all in this together.
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In the same way as other quickly developing new businesses, Away's work environment is sorted out around advanced correspondence. It is the means by which representatives talk, plan extends, and get input from colleagues and higher ups. Away utilized the famous talk application Slack, which has the saying, “where work occurs” (Slack 2020).

Market development by away travel
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In the same way as other quickly developing new businesses, Away’s work environment is sorted out around computerized correspondence. It is the way representatives talk, plan extends, and get criticism from associates and higher-ups. Away utilizes the well-known application Slack, which has the saying "where work happens" (Slack 2020). But obviously, being a startup, a great deal of other gab occurred there, as well. At the point when a colleague welcome to join a private Slack channel called #Hot-Topics loaded up with LGBTQ people and ethnic minorities, an associate was alleviated to find that he wasn't the one in particular who felt awkward with Away's implied strategic organization culture. It was a great deal of like. Employees were approached to work exceedingly extended periods and breaking point their took care of time. Their activities were ruthlessly reprimanded by administrators on open Slack channels. They were condemned for not noting messages promptly even late around evening time and on ends of the week. As the special seasons drew closer, the group needed to work nonstop to stay aware of client request. once, Caroline was wrapping up work at 1AM when she saw a Slack message from client. OK, everyone! Snap a picture with your PC in bed when you return home (Schmitt 2011) 


Using sorytelling feature to develop their marketing 
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Using a client centered service for developing its marketing approach
Away is not just a brand in the gear business that is offering types of assistance, however numerous players are giving furious rivalry to the organization. Arlo Skye and ROAM are the two significant organization that is giving indistinguishable items and administrations from that of Away. In spite of the fact that these two brands are giving the items which are comparative in qualities and furthermore with some more highlights like shading varieties yet Away have built up its underlying foundations in the gear showcase. 
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The organization is offering such types of assistance like lifetime guarantee of items, best client support, phenomenal showcasing with inventiveness and advancement, the most extreme quality, and sensible cost. These administrations are helping Away to catch more piece of the pie and increment the client base by offering preferable types of assistance over the contenders. To make their image significantly more optimistic, away has collaborated with models and it young ladies like Karlie Kloss, Julia Restoin Roitfeld, and Rashida Jones to advance the sacks via web-based networking media. This was Rubio's wheelhouse: she would oversee social methodology at Warby Parker and realized how to make Away hyper important.
Marketing research and Objective 
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1. Building staff efficiency 
The development of staff efficiency and marketing location development features will be the most critical approach of the company in their annual objective event. The staffing is the best approach to ensure the market progression, the development of new outlets in various locations will require the active recruitment of staff members. The staff members will also aid in the development of the company's stance. The development of such structures will allow the growth of the market awareness of the company as well.
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1. Marketing stance development 
Introducing new designs in the outlet of the Away Travel company will help in the development of the company. Such factors will aid in the growth of the company. Styling and bringing aesthetic designs to the outlet of the company will aid in the growth of the customer attraction factor as well. Such an element will develop the basis for the expansion of the popularity of the company. Away Travel needs an artistic architectural design, which will stand out among the various outlets in the market. The selection of market location needs to be correctly planned and analyzed.
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1. Procurement of location lease agreement for market development 
The development of location lease agreements will ensure the active growth of the company's standpoint in the development of the market. This will help in the progression of the company and will allow the development of favorable conditions, as fewer revenues will be spent on the rental lease agreements. Getting active contracts with manufacturers will aid in the development of the company. Such effectivities will help in the up gradation and development of Strategies. 
The active contract development with local manufacturers will help in the development of the market conditions. Away Travel company can adopt the market development strategy to gather efficient contracts form the local manufacturers. The local manufacturers will help in the development of market awareness of the company producers as well. The local manufacturing producers will guide the company with the market trends and will develop chances for the sufficient growth of the company.   
The practical strategies will be adopted for the development of the logical infrastructure of the company. This consistent infrastructure development will allow the sufficient growth of the corporate structure of the company. Moreover, active infrastructural development depends on the growth and participation of company members. The Strategy of marketing development will be associated with this actual implementation.
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Part 2
Market audience demographics evaluation 
	Domain 
	Analysis 

	Age 
	18-60 years

	Gender
	Male and females

	Education level
	Illiterate to Graduate and doctorate 

	Income level
	70,000 USD- 1 million USD annually

	Marital status 
	Single and married 

	Occupation 
	Mainly travelers and business individuals. 



Target audience opinions 
Individual 1: an individual feels that choosing away travel for his travel accessories shopping has been easier for him as he is given various options and choices. The durability of the products increases the effective working of travel products. They were chosen respectively by the individuals of the family because of the durability of the products.
Individual 2; the individual feels reluctant to use away travel products because of the high cost of the products. According to the analysis of the review, the beliefs that the market for away travel has gained popularity due to its effective advertisements, however, he believes that there is no captivating factor in the products of the company. 
Individual 3; the individual is pleased with the durability and size of the product ranges. The main thing which brings back him and his family to away travel for hopping is the new customized designs and the thoughtful and sleek product design selected for the retail. The individual is quite satisfied with the customer service of the company.
Individual 4; the individual is satisfied with the customer service team and believes that the service team goes above and beyond with the products. The customer beliefs that the thoughtful ideas for suitcases suit every category of the buyer, and the variant price and size ranges make the product easy to buy and suitable for different professions easily.  
Individual 5; the individual beliefs that the suitcases from the away travel company have been light and durable and have been effective in prices as well. In reflection, he said that the company’s collection and designs always bring him back to the company for new products.  
B) Current and potential consumers’ common psychographics
1. Religion: mainly non-specific
1. Political association –: mainly non-specific
1. Personality – the individuals were variant in personality. Mainly the individuals were cheerful, optimistic, non-judgmental and mainly effective in determining the product quality effectively 
1. Life style – the families mentioned are quite busy in travelling.
1. Values – the main value of community is unity and the process for the development of the rituals for growth of economy and progression. 
C) Reasons for valuing this consumer over others
These customers are valued over the other customers due to the following reasons 
1. They follow every trend adopted by away travel. 
1. They are vigilant in the methodology of making the away travel market development factors more accessible and more dominant. 
1. They help encourage more individuals to buy form away travel. 
1. They are more conductive and more appreciative of the business conducted by away travel. 
1. They are humble and maintain a code of ethics with the employees of away travel. 
Social media marketing strategies 
Luxury brands and associated emotional bonds have not yet been explored in context with social commerce. In the modern era of technological advancements consumers interact remotely and share their brand choices on social media to satisfy their needs for appreciation they expect from owning branded products. A category system is developed where specific aspects or themes will be extracted out from the transcription.   
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Social network analysis is not new to the research. It is a well-established approach to study the population connected strongly with each other. Network analysis has very deep roots spread with the evolution of civilizations. Communities and societies evolved in different parts of earth-based on common interests, similar behaviors in general, and specific as shared values and economic systems
Luxury Brands are the favorite choice of buyers for many reasons. Luxury brands, such as away travel serve as symbolic signals among social circles and are considered as an indicator of success, particularly among young customers.
Following are the pros and cons of the organization
Pros 
1.	Effective working techniques on the social websites 
2.	Catchy advertisements have been used by Away travel
3.	Loyal customer prefers online shopping,
Cons
1.	Limited collection display on the social media websites.
2.	Ineffective advertisement plans 
The company of away travel is not using mini blogs but is highly active on Instagram. Instagram and Facebook further connect individuals and allows them to work in close association with the company’s objectives. In the recent year. Moreover, reports and journals were studied to identify trends in social commerce as well as trends in the luxury goods industry. The result reveled that away travel has great hold on the audio-visual market as well. This study suggested that those international outlets who claim to be international and competitive, must ensure the use of social media marketing in their presentation of brands with very limited promotion costs. The study also suggested that Outlets of Away Travels must grab the opportunities of brand imaging capabilities with the help of the richest social commerce platforms such as YouTube and Instagram i.e. audio-visual platforms.
D) Current and potential consumers’ needs and reasons for using your client’s services
Organization: the individuals demand effective factors which will provide for the design and HRM developments in company 
E) Where your client’s desired consumers spend their time online and why
Away travel customer mainly spends their time on social networks according to the research conducted in 2016 regarding the development of the company. 
Social media strategic approach to develop content marketing 

1. Company’s website 
The company website helps users in  
-	Search for their relevant products and data 
-	Get hold of products and prices easily
-	Elaboration of prices and product quality and size openly. 
-	Easy access to the website and product
1. Twitter
The statistical analysis of twitter research showed that advertorial content and social media marketing are highly correlated. The respondents of the study also indicated that the away travel is consistent in his social media meeting activities, which are responsible for more brand awareness and brand association with consumers' emotions
It is used by the users to either answer questions or;
1.	Gives users feedback
2.	Gives new updates on designs 
3.	Shares unique designs
1. Facebook
1.	Gives users feedback
2.	Gives new updates on designs 
3.	Shares unique designs. 
1. Pinterest
It Daily provide boards with expert advice for
1.	Away travel charts of products
2.	Travel bags and accessories use in various circumstances
3.	Customer help and guideline
4.	Customized design of bags
1. Blog 
In the modern era of technological advancements, consumers interact remotely and share their brand choices on social media to satisfy their needs for the appreciation they expect from owning branded products. 
It helps in the weekly blogs for users to families with new policies and designs  
The blogs contain their alluring stuff, such as individuals' pictures, videos, and various beneficial articles and stories that will lure consumers to the company.
1. YouTube
This is to discover how social media, like Instagram and other social commerce platforms, contribute to attracting consumers towards luxury brands and developing an emotional bond through advertisement. It enables users to 
1.	Media coverage of the Away travel brand 
2.	Comparison of the products of the away travel with other products.
3.	Sharing Store visits videos  
1. Podcast: 
The audiovisual podcasts and video content have been included in the new Vlogs and mini message advertisements for making an active stance on the public. The use of YouTube and videos on Instagram have been adequate for the progression of the dynamic model of online business development and e-commerce. It allows users to 
1.	Getting hold of new trends
2.	Asking about the products type and designs.
3.	Showing the high-class quality of the products
1. Cell Phone – Text Message
Cell phone are geared toward promoting platforms for exploring the role of marketing through social media in building the brand image. (Janzeba & Fasika, 2018) users get Bi-Monthly Special offers on
1.	10 percent off on products for referrals
2.	10 percent off on services for referrals
3.	20 percent off on memberships for referrals
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