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         Marketing and its overall concept have been derived from the word, ‘Market’ indicating an appropriate place where a particular business is placed for selling goods and services (Kotler et al., 2020). From that perspective, marketing is the process of planning, executing, pricing, promoting, distributing, and selling goods and services to the targeted customers (Bowie et al., 2017). Six Senses Hotel was founded in 1995; since then, this hotel has been operating based on the same ambition. Moxy Hotel was first founded in 2014 in Milan and since then, it has become popular and successful and kept expanding its business operation in different countries (Miceli, 2022). This essay’s overall background is based on these two multinational hotels. So, this will compare these two hotel brands considering the marketing choices adopted by them, their market positions, marketing strategies, marketing in the case of sustainability or contemporary issues, marketing messages, and the changes over time. 
          Marketing choices in the hospitality industry are quite significant because products and services in the businesses of this sector are primarily designed to satisfy the needs and want of businesses, leisure, travellers, and targeted customers (Jobber & Ellis-Chadwick, 2020). In 1995, Six Senses initiated its journey and it has based each chapter on the same ambition, especially to journey beyond destinations into new experiences and cultures through the establishment of several resorts. Its marketing choice envisages six major core values so that it can serve its customers efficiently. Core values include local or global sensitivity, responsibility, caring, crafted experiences, pioneering wellness, emotional hospitality, fun, and quirky (Lee, 2021). In 1995, it has established its first resort; its pioneering wellness plays a significant role in its story that includes yoga programs, longevity programs, multi-day retreats, and so on. In 2014, Six Senses has brought several benefits to the guests in their rooms. Like, it has set smart tech into guest rooms for lowering anxiety and promoting peaceful slumber (Stephen, 2023). In 2015, it has brought menus that are delicious and nutritious items. Besides, it arrived in Portugal’s Douro Valley in 2015. On the other hand, Moxy was a subsidiary of Marriott International Hotel. In 2014, it was established in Milan, Italy with the Swedish furniture brand, named ‘IKEA’. This subsidiary multination hotel brand started its journey with its small rooms but tried to ensure smartness. This smartness still has stylish communal spaces and bars that are quite populous in several locations where Moxy hotel exists. It offers small but smart rooms, a luxurious lobby, and ways of eating differently. In 2015, this multinational subsidiary hotel brand became the third hotel group worldwide because it was having a large number of rooms. During that period, Moxy Hotel had 701,899 units at 4,117 properties. In 2017, its parent company, named Marriott International decided to introduce Moxy Hotel as well as its exclusive lifestyle and brand in Eastern Europe. During last year, Moxy Hotel was first introduced in the capital city of Georgia, named Tbilisi, and initially, this hotel arranged 130 rooms for this branch (Miceli, 2022). Besides, in 2017, this business decided to expand its business in Asia pacific region, especially in Indonesia. 
       Six Senses, a multinational brand, has now 21 properties in different 17 countries. According to the publications, named ‘Travel + Leisure’, this multinational hotel brand has become the world’s number one hotel brand (Brotherton, 2013). Now, Six Senses work with empathy, gratitude, and love but that is how they evolve and the excitement of what they do. Its current marketing strategies insist on broadening its wellness and sustainability offerings. This multinational brand has now introduced rituals so that it can maintain timeless connections to ancient traditions and cultures. Its reconnection experiences to live in harmony with nature are expected to attract lots of people living in urban areas (Stephen, 2023). It has recently opened four new properties in Brazil, Israel, India, and also in Ibiza. By the end of 2022, this multinational hotel brand indulges in wasting a moment via the quality and diversity of properties and enhanced experiences. Its current marketing strategies also focus on the retreat seasons at several resorts that will keep providing much-needed space to leave the narrative of daily life and reconnect with what matters and access new possibilities. Moxy Hotel has now 70 properties in different 70 locations on three different continents including North America, Europe, and Asia Pacific. Now, its average rating in all locations is 4.1 out of 5 which is quite impressive because it has ensured beautiful and modern decor, great communal spaces, especially for those people who can work and socialize great drinks, and premium rooms (Miceli, 2022). Its 60 experiential hotels have huge popularity in three different continents as it has broken the traditional hotel stay. Now, it has launched a system of starting with check-in at the bar. Its unique marketing strategies attract lots of young people and help gain lots of revenue for itself. 
         In the case of sustainability, each business needs to be concerned about preserving the environment successfully. Six Senses is such kind of multinational hotel brand that focuses on being environmentally friendly and socially responsible. This hotel brand believes in these sustainable activities that can be successfully wedded to uncompromisingly gorgeous hideaways (Stephen, 2023). That is why this hotel brand tries to ensure empty of waste, toxins, and plastic, and full of spirituality. In 2022, this business aims at being free of unnecessary plastic and to develop some great new best practices so that this business can keep sharing with its potential suppliers entirely. As part of this practice, it indulges in bottling its distinct water and ensuring the end of plastic only. Its sustainable approach envisages the global community on the shared earth and observes the local heritage or ecology (Bowie et al., 2017). In this field, Moxy hotel has successfully ensured the principle of new building standards that can support a certain environmental standard. That is why Moxy Hotel focuses on sustainably developing properties and for this, it utilizes resources, generates waste, maintains costs, and operates the business so that it can build a sustainable building (Lee, 2021). As a result, this subsidiary plus the multinational hotel brand indulges in following the approaches set by its parent company, named Marriott International, it prioritizes the concept of putting people first, pursuing excellence, embracing change, acting with integrity, and serving the world. That is why Moxy Hotel also focuses on minimizing its environmental footprint through the management of sustainability of energy and waste (Miceli, 2022). As part of these activities, this multinational hotel business also concentrates on lowering waste and carbon emissions as well as maximizing the utilization of renewable energy. Though its unique check-in option in the bar is quite popular, it focuses on utilizing a resource so that it is not used up or damaged. 
       Six Senses is now representing a clear message in front of the customers as it believes in the transformative impact of travel from the experiences of the guests to their well-being and the world around the guest. That is why this business is now holding a long-term ambition that has long-term positive change and this change is woven into the fabric of every Six Senses property (Peevski, 2022). It has started this year with a journey of self-discovery, health, and quick refreshment for the guests in their resorts. Its messages also prioritize measurable actions for positive impact and, it cares deeply about its people and the cultures and ecosystems it is part of and wants the guests to experience the magic first-hand (Stephen, 2023). The story of Six Senses includes natural beauty that stops people in their tracks and a sense of community with sustainability at its heart. On the other hand, Moxy Hotel’s messages indulge in offering excellence in the communal areas with fast digital technology so that visitors in this hotel can work relax and keep working in relax. Its message represents that Moxy Hotel is designed for those guests who usually love the nightlife, and for this, this bar hotel is always ready to serve the customers; that is why it is open 24/7. Besides, its message says that the guests can have a blast with their closest friends or make new ones over hand-crafted drinks; that means an impactful ground is provided to the targeted customers. 
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