

      Museums have been and will continue to be an indicative part of British culture. However, with the development of mass communications technologies and social media there is a growing pressure for museums and heritage sites to remain ‘relevant’ today in order to appeal to the new, technologically informed generation of museum visitors. HERITAGE: INTERPRETATIONS AND REPRESENATIONS.
A Critical Commentary on; Welcome to the new British Museum blog, by Chris Michaels, Head of digital and publishing. Published on 13th January 2017 Available at: https://blog.britishmuseum.org/welcome-to-the-new-british-museum-blog/ 
Welcome to the new British Museum blog, a place where we’ll share with you the Museum’s many stories.
This is not just a redesign, but a rethink of what a blog is for. As we’ve been going through the process of replacing our website over the last year, starting with the new search portal you can find at search.britishmuseum.org, we’ve been thinking deeply about that each of these destinations is for. 

A blog needs to tell stories-that much is obvious- but what kinds of stories and why? The beauty of the Museum is its diversity-from the new research about the collection, to the work carried out by our scientists and conservators, and from our social media videos and podcasts to exhibitors and public programming, there is a world to discover and a world we’re proud to share.

This blog’s role is to capture that diversity and make it accessible to our readers in as many ways as possible. From long-form articles exploring subjects in detail to listicles about things you didn’t know about the Museum (and there are LOTS!), we want to find the right ways to share stories with you.

Increasingly the readership of this blog to be an exploratory resource and a go-to site for relevant and thought-provoking posts about not only wonderful objects, but all the areas in which the Museum works.

At this early stage in the blog’s life, we’d love to get your feedback to know what you think works and doesn’t work. Once you’ve had a look around the site, please take a few moments to fill in our survey to that we can continue to improve on our digital output.


Many museums are implementing a digital strategy to do just that. This critical commentary will centralize this discussion, through analyzing the above publicity extract taken from the British Museum website which can be accessed here; https://blog.britishmuseum.org/welcome-to-the-new-british-museum-blog/. Drawing on revenant literature, this paper will attempt to show how the organization of museums artifacts and information, along with the ways they are interpreting their collections is continually changing and has become increasingly indicative of the time we live in. With many national museums introducing virtual environments in which visitors can learn about the museum and require relevant information from the comfort of their own homes. 
The author of the above publicity extract is Chris Michaels. What is particularly interesting about this author is his occupational title of ‘Head of digital and publishing’. This is a position that would have not been available in any museum thirty years ago, however it has become a rather standard practice, to have a team dedicated to the digital marketing of the museum and display of the museums online exhibitions and information’s. 
Museums were born in the age imperialism, they were first established as private collections, only available to the ruling classes (Haacke 1986;67). These collections served not only as a powerful display of prestige, but a symbolic representation of the many ‘exotic’ places a collector had visited and wished to show off to their well-to-do do friends. They then become available to the public during the early Nineteenth century, although at the museums discretion, meaning that visitors may be turned away for not being dressed smartly enough. At this time, it was a precept that only those wearing a top hat and tail coat may gain access. The visitors of these museums, have diversified and broadened gradually over time, this has been a rather slow process. However now that most cities have within them a museum, especially in the Westernized societies, they have become available for public access, with a larger and more diverse clientele. The exhibitions that museums are displaying and how they are displaying the information has become a key priority for museum organizers. As it is now clear that the information will be interpreted by a much wider population, many of whom will have different nationalities, ethnicities and social status. It has also become increasingly common that some of the exhibitions that are based on certain cultures of the world may even be interpreted by the members of that given culture. Meaning that museums must become even more conscious of the way their exhibitions will be interpreted. 
Museums have and will continue to be a vehicle of knowledge, that reflects the public interests, values, conceptualization of collective memory and a national shared heritage. The museum has developed immensely between the 20th and 21st century and is now considered to be a central mechanism for authenticating the nationalistic ideologies and superiority to other nations. Museums however are currently undertaking a process of democratization (Ames, 1997). In which they are trying to attract a broader audience. This involves for many museums, particularly in Europe using digital technologies by creating an online website for the museum that contains virtual environments, gallery’s and blog’s. The above extract that was taken from the British Museums website is introducing an annual blog post, that will inform audiences of a whole host of important and insightful information, including upcoming events within the museum, new exhibitions, and information on the existing exhibitions. The post also indicates that there will be information provided within these annual blog posts on museum curators and scientists work, this will hopefully inspire a new generation to become involved in the museum management and organization. It is clear that there are many advantages and limitations of this new form heritage representations and interpretations. 

According the Cameron (1971) the most important form of access within museum, is not just the physical collections themselves but also access to the intellectual information regarding the objects themselves. By introducing an online environment where one can view; images, panoramas, videos and sounds. And supplementary annual blogs posts, access to this information broadens. Individuals who would otherwise not be able to access this information due so geographical location, or lack of material or social means, can now access this information online from anywhere in the world and without paying an admission charges. By implementing these digital strategies, thus increasing public access the museums also increase their relevance in todays (Ames, 1992) globalized and technologically informed world. 
The trouble here is now that museum information is more publicly accessible and relevant, interpretations of these information’s may be vastly different. Museums, must now pay greater attention to the national, ethnic and local interests, along with considering more carefully the prospects of repatriating parts of their collections to the ethnic or national communities from which they may have been wrongfully taken (Inglis, 1979). 
Figures show that since the introduction of their online website the British museum now has a vastly greater number of online visitors than physical museum visitors to the London museum, with both numbers increasing. In the 2011-12 the website had twenty-four million according to British museums statistics in their recent report concerning the strategy for 2020. By introducing this annual blog post, these numbers will only increase. 
However, with such a buzz around being able to access this sort of information online, without even having to physically visit the museum at all, there is a worry that they museum itself may now get even less visitors and become less relevant. This however is a risk that institutions must take in our days, as digital strategies have become indicative to most. The advantages of being able to access museum information from anywhere, outweighs these worries.  
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