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Hi Jess, this is the essence of the intended dissertation, I’ve not included referencing or in-depth details as to methodology, hopefully this is enough to make your decision, I don’t envy you, there is a big mix here of topics. 
Since the beginnings of competitive business, organisations have been a contributing factor to innovation and its uptake, seeking or taking advantage of new technologies in order to create value and drive turnover in their marketplace, the most recent of technological curves providing a more interpersonal and highly accessible environment for retail for both the consumer and organisations alike, increasing business tools at their disposal. In this respect there is a clear divide, where there are those who are comfortably on the ethical side of marketing, seeking to increase sales in a more appeasing manner, and those who push the boundaries of ethics in order to maximise and capitalise on such things as monitoring to predict human behaviours and AI. These new methods, which in their infancy have not tested cultural ethical boundaries, are made possible through very fast technological advances, allowing for immediate access to the product desired, both from a marketing perspective and a receivership perspective, with intent to secure the transaction within a very brief timescale, compounded by the reduced attention span of the average online user. 
With the use of such new technologies, there has previously been initial distrust or distain with any new technology, however, with the previous technological wave came a return of community, where people are connected to one another with greater ease than ever before, so social groups and peers can communicate with ease and on larger scale. Within the developed community, as we are past the bottom of the previous technological curve, there is greater awareness of what our current technology is and does, as such there is a known growing level of distrust in technology as a whole. The rise of a new technological curve, AI, which, as foretold, will take something away, highlighted with the recent actors and writers strikes. It can also be said that AI is not the only technological change we face, there is sufficient evidence to show that Humanity’s self-preservation is also rising, which would suggest we are in unprecedented times, times where two strong technological curves are shaping societal change. 
Change is for most an unwelcome thing and heightened by introducing the above-mentioned ethically untested marketing methods, and two new technological curves, our love affair and security of social comfort that the internet, and more relevantly the mobile phone, has bought to most individuals in the developed world is threatened, creating a very weary consumer, who is easy to dissatisfy, who, in today’s era of instant access to information, where there is a need to maintain good relations with all consumers, could speel disaster for trust in the medium. 
With the continued effects of the above, where some organisations are eager to gain custom at seemingly any cost, the result is the following: organisations utilising marketing methods as above are at the forefront of internet use, and appear as the so-called ‘face’ of the web, dominating the ‘shallow’ web through advertising and marketing methodology, fuelling an increasing distrust in the technology, and ultimately its sustainability as a trustworthy marketing platform. The introduction and implementations of these fast-developing technologies, including AI, have created a role of responsibility for these organisations, both for themselves and the wider online business community. 
This research’ goal is to prove this phenomenon and provide applicable sustainable management practices or strategy for organisations to preserve the integrity and sustainability of the medium and will be carried out through quantitative research methodology via survey, which, due to the nature of the research target, would benefit from larger quantities of uptake. This data will be collated and analysed with software such as Excel and SPS, and the collations measured in order to provide tools to recommend strategy and conclude with a sustainable approach to business for the future. 
