This presentation will be covering the campaign Change4Life, discussing the purpose of the campaign. The presentation will start with the aims and objectives, the aim being able to understand how the organisation, Change4Life, promotes health and how the campaign’s research benefits health. The objectives - a discussion on what public health research is, what health promotion is, what it is meant by intervention outcomes in research and the difference between primary and secondary intervention outcomes, the aims and objectives being how the presentation is structured. 
After explaining what the Change4Life campaign is in the presentation, before discussing health promotion, a definition of public health research was discussed, informing that studies can collect valuable information on behaviours, risk factors and disease trends (Eyler 2020). Eyler (2020) has also recognised that research can update individuals on advancing and testing of interventions for promoting health and preventing disease.  
The Change4Life Food Scanner App, that provides feedback to families on the information of the packaged foods they buy on the nutritional content (Mahdi, Buckland and Chilcott, 2023), this was linked to how public health research has influenced the campaign.  A study was conducted to see how this app had an impact on families, where parents of four- to eleven-year-olds were randomized into an app exposure condition, or no intervention control, and the outcomes were collected alongside child healthcare resource use and associated costs, school absenteeism and parent productivity losses at baseline.  After three months follow up, sixty-four participants (51%) completed the study, resulting in a discovery of a mean reduction in quality adjusted life years between groups over the trial period, a mean reduce in healthcare costs and workplace productivity losses. 
As discussed in the presentation, the World Health Organization (2023) (WHO) provided the definition of health promotion to be the development on people having the opportunity to gain control, therefore to better their health. In consideration of public health needs, health promotion supports governments, communities, and individuals to find ways on how to manage and address their health issues (World Health Organization, 2023).  Mollaoglu (2022) addressed health promotion as a linkage to the living conditions of populations, believing that health promotion can credit the need towards establishing healthy public policies around the world. 
The Change4Life 100 cal Snack Campaign, a health promotion project, aimed to encourage parents to give less sugary, fat and calories snacks to their children (Day et al, 2022).  Day (2022) and her colleagues created an online survey, testing the parent’s awareness and understanding of this Snack Campaign, respondents were sourced through Leeds City Council, posters were placed at local primary schools, and children centres across Leeds City Council via social media and paper surveys were shared with voluntarily led playgroups. After analysing survey data, descriptive statistics and thematic analysis performed on open text response, results showed three-hundred and forty-two respondents completed the survey, half of them knowing about the campaign, most who saw advertisements on television or in leaflets. All in all, the campaign was received positively by parents and carers, many agreed that the campaign was informative and unforgettable.  However, there was no agreement in terms of the parents reporting on having an impact by the campaign on changing behaviour and healthier snack habits. 
The Change4Life Neighbourhood Projects, encouraging health promotion, aimed to encourage local communities in Kensington, Chelsea, and Westminster, to create their own local health project to better the physical and emotional well-being of children, young people and families, solving problems by promising new solutions to maintain healthy diets (Family Action, 2023).  The final project that was used in this presentation to promote health within the Change4Life campaign was the Sugar Swaps campaign that aimed to improve nutritional intake of families (Lamport et al, 2021). 
Considering Change4Life is a service that supports families and young people, until they are nineteen years old or twenty-five years old if they have special education needs or disabilities (SEND), advising families on how to keep active and how to have a healthy diet (Family Action, 2023). The aim of this campaign is to change the lives of families and young people, who are struggling to maintain healthy lifestyles, this can be due to the cost of living or disabilities, by providing guidance on healthy lifestyles through their health promotion projects, such as their 100-cal Snack Campaign. 


The intervention outcomes, intervention in research involves interventional studies that aim to make a change, (TCHN Process Map, 2023).  Ferreira and Patino (2017) have informed their readers that there are two types of outcomes, primary outcome, the variable that is the most suitable method to answer research questions, and the secondary outcome, used to help make sense of the primary outcome.  
To include the secondary outcome of Change4Life, a controlled study, concerning one of the campaigns promotion projects was selected to determine how effective the campaign is, and this was the campaign’s Sugar Swaps project. The study was conducted by Lamport (2021) and his colleagues. The study included forty-nine participants from fourteen families, where they received information and materials during a two-week intervention period in November 2014.  The goal was to encourage the families to swap high sugar foods and drinks for low sugar alternatives.  Children’s reduction in sugar, sucrose, fat and saturated fat, carbohydrate and energy were observed one year on.  The results proved that the campaign is potentially an effective public health intervention for improving short term and long-term dietary behaviour for the whole family. 
Change4Life and its health promotion projects that were discussed in the presentation and in this supporting paper are a sign of why health promotion is needed, as there were needs for health promotion research as the studies conducted above indicate, such as Day’s (2022) 100 cal snack campaign. The fact that this resulted in half of the participants, who are parents and carers, not having an understanding or awareness of the campaign and no agreed terms that reported on the parents having an impact on changing behaviour and healthier snacks due to the Change4Life campaign, indicated the need for more awareness on health promotion towards parents and carers. 
In summary of this supporting paper, the key points were to outline the purpose of the presentation it supports and the main subject of the campaign, Change4Life, alongside the aims and objectives discussed in the presentation and above, including the meaning of health promotion and public health research, intervention outcomes-the differences between primary and secondary outcome and how these three factors have an impact on the Change4Life campaign.  The supporting paper was to also outline the structure of the presentation whilst outlining what topics will be discussed and the studies conducted by professionals.  
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