Intensity

Conscious
Perception

Non-Conscious
Perception

Mo Perception

Internal Representation

Su
Th



13 9CI

subliminal percenti
that the brain picks
stimuli that the con

Gonsclous MW

N\ &




oC U

|
!

onis the idea

up on certain
yCious mind does




OX GRS o if

McKendrick,
Hargreaves anc
North proved

subliminal
messages were effective
through sound during their
supermarket experiment in
1999. They played German and
French music on alternating
days to see if this had any effect

on the customers purchasing



\‘Subconscious Mind
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Vicary’'s popcorn experiment
in 1957 concerned placing
0.03 second frames into a
movie containing phrases like
‘Hungry? Eat Popcorn’.

Vicary claimed this increased
popcorn sales by 57.5% and
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Not all subliminal

messages are on
purpose. New

cars used to be
sprayed with oil/
leather scents to make them
smell familiar and comforta-
ble for buyers, but instead of
an increase in sales there was

an increase in accidents.
On behalf of the RAC




habits. On the days of the
German music, more German
wine was sold and vice versa.

The customers who filled out
guestionnaires at the end

revealed that they had no con-
scious idea on why they elected
to buy that wine.







Foundation, Conrad King
discovered that the oil/leather
scents were reminding older
customers of the thrill and
freedom of their first car,
unconsciously causing them
to drive in the risk-taking
manor of a younger driver.




