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The report highlights the marketing factors generated by an organisation in the global market. Marketing management plays an important role in creation of sustainability in the long run system (Deepak and Jeyakumar, 2019). The multinational organisation is facing globalisation issues due to huge tends in values of the customers and cultural factors. The external forces of various nation are different that has generated several issues in views of the business leaders. Attraction of customer views in the market play an important role that determines the sustainability of the business in the long run system. Effective marketing strategies highlight business growth and development in the long run. Generation of effective sustainable factors is highlighted through integration of marketing management techniques (Deepak and Jeyakumar, 2019). The marketing plays an important role in highlighting the growth rate of any business within the competitive environment. The rise of digitalisation in the global market has generated various business opportunities for business and generated effectiveness in creation of sustainability in the long run system. 
The study will highlight the development of customers satisfaction and their maximisation in the market where Walmart is operating. The theme of the study will be based on marketing factors and generation of customer views while operating in the global market. At the same time various issues related to the growth of business will be highlighted. In the end, effective recommendations will be generated that will help in generation of effective pathway for business growth in the long run. The customer’s end to end journey might be ignored in the current scenario if not accessed in a proper way. Brand management and customer communication helps in generation of effectiveness within the business scenario play an important role (Adams, Freitas and Fontana, 2019). The business is sustainable in the competitive market only when they are able to generate price effective strategies and are able to meet the changes within the external forces. External forces also include the views of the customers based on which further growth and sustainability has been evaluated. Brand awareness and customer journey across various communication channel splays an important role (Brown, Foroudi and Hafeez, 2019). The development of relationship within the organisation might be generated in online and offline factors. 
[bookmark: _Toc133257742]Overview of Walmart
Walmart Inc. is considered as an American based multinational retail organisation operating in the global factors. They operate as the chain of hypermarkets and grocery stores in the US market. They enhance themselves in the ecommerce websites based on which they can generate effective relationship with that of the customers within the market. Walmart is operating in 20 countries based on global factors (Walmart, 2020). They have streamlined their marketing factors to engage the views of the customers in the long run system. The generation of effective marketing strategies has led the organisation to improve their brand image in the global market. On the other hand, generation of revenue is consistent in views of Walmart (Walmart, 2020). Application of technology and considering the views of the customers in the market has helped in furrier improvement of the organisation through continued growth and sustainability (Walmart, 2020). Product factors and generation of revenue has been the target of the organisation in the recent years based on the countries they are growing and expanding into. 
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The market factors of Walmart are fluctuating in nature as they are operating in the global markets. The views of the people within the system is highly fluctuating in nature. Factors of digitalisation has brought about various changes within the views of the people in the nation related to the value of Walmart. The risk might be highlighted in aspect of internal and external factors. Walmart has highlighted the rate of customer satisfaction based on which they can be bring about customer touchpoints. At the same time risk of customer end to end journey needs to be highlighted or it might fail to analyse the needs of the customers within the market. 
Globally distributed teams: The question rises in aspect of cultural factors within the business. The factors tend to damage the brand value in large factors. Lack of collaboration within the teams is considered as a challenge that might not be aligned as per the views of the local people within the business scenario (Tien, Phu and Chi, 2019). Challenges related to cross cultural factors might occur within the system. Walmart has recently faced the Great Resignation in the year 2022 that highlighted the ineffectiveness of the employees to retain the valuable employees. It has a direct impact upon the customers satisfaction and views of the stakeholders within the business scenario. The complexities within the system related to generation of equality. Tax laws and variations within the technology tend to highlight global team management challenges. Based on the analysis of Zajda (2021) remote working after pandemic has led to generation of communication gaps among the views of the individuals that increasing the rate of issues within the system. The employees within the system might not be valued that tend to generate challenges within the system (Mader, Steiner and Schoen, 2020). Lack of effective team collaboration generated challenges in the recent years. 
[bookmark: _GoBack]Communication barriers: In factors of globalised business of Walmart in most of the cases, the language barriers have out a direct impact upon the operational activities of the business. As per the views of Tien, Phu and Chi (2019) it is considered to be one of the significant international business challenges as it has a direct impact upon the performance of the organisation in the competitive scenario. Walmart has failed to generate their goals in minds of the employees that highlighted the ineffectiveness of the customers in creation of awareness. Aligning the language system in common factors local language plays a critical role (Mader, Steiner and Schoen, 2020). Gap between communication process of the customers and the organisation is considered to be a serious challenge (Tien, Phu and Chi, 2019). Investment in neutralising the communication factors within the organisation plays a critical role. Employee talent is rejected if the factors of communication is not handled in an effective way. The integration of effective communication framework and application of the specified theory might reduce the challenges (Zajda, 2021). Lack of effective investment in communication factors has been highlighted in aspect of Walmart in the recent years.  
Factors of economic challenges: The global economy is highly fluctuating in nature. Lack of effectiveness in advertisement by Walmart has been visualised in many cases. The views of the people are not met in an effective way that is considered to be the failure of the organisation in the long run system. The rates of inflation have gradually degraded the financial stability of Walmart in many nations. They have generated an effective network of stores hypermarket in the nation they are operating. Walmart has generated their views towards improving the customer satisfaction factors but at the same time failed to highlight the economic factors that is considered as a reason for severe degradation of their valuable services. In India, Walmart has generated an effective relationship with Flipkart and gained the views of local people. At the same time the fluctuating nature of the market has created huge issues in views of Walmart in the specific market. Based on the views of Mader, Steiner and Schoen (2020), the price of products and labour costs has a negative impact upon the final priding of the services generated in the market. The rates should be initiated or it might lead to failure in the long run system. The economic changes tend to damage the financial stability of the organisation. 
Factors of digitalisation: The aspects of digitalisation have brought about rapid changes within the system. The availability of technological sources in various nation is different. Walmart has identified the need of technological factors that would support their views to operate in the global market. In the new market entry, the competition is generally high. Improper integration of technology tends to generate issues within the business process of the organisation in the long run system. As per the views of Zajda (2021) the costs of technological resources are different at various places that highlights fluctuations in pricing. The cross-border communication factors have led to generation of digitalisation issues in aspect of Walmart. They have failed to connect the views of the customers and the suppliers within the UK in an effective way. This is the reason why they face a huge competition from Tesco Plc and Sainsbury’s. Digitalisation is considered as the new phase of globalisation. The factors of digitalisation were managed in an ineffective way that led to generation of huge issues by Walmart. It led to generation of negativity in views of the people. Less promotional offers through online factors were provided to the customers of Walmart in the market. Based on the views of Vlahinić Lenz and Fajdetić (2022) application of marketing mix based on promotional factors was not carried out as per the requirements within the market. 
Social disconnection: Based on the factors of globalisation, social factors has led to generation of huge gaps within the business and intentional factors. It has led to generation of social gaps within the system. Inability of Walmart to cater the needs of the people in most of the cases has been highlighted. Negative aspects of globalisation tend to generate infectiveness in the business system (Gorynia, 2019). The potential recessions based on global factors has been highlighted in the current scenario. The exploitation of cheap labour markets has tended to generate challenges in the long run system. Based on the analysis of Gorynia (2019) social disconnection of the organisation has also led to generation of huge gaps in causes of job displacement. Globalisation sometimes do not result in generation of increased jobs rather it distributes the jobs by shifting the production factors from high cost countries to the lowers ones. This has led to generation of ineffectiveness and loss of job in many high-cost countries. It leads top generation of economic instability in the respected nations based on global factors by Walmart. 
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Based on the above analysis of Walmart various issues has been identified in the global market. After the pandemic, drastic changes have been visualised in the views of the people. It has led to increased rate of dissatisfaction and need for technology in the market. The importance of marketing management within the business system plays an important role as it highlights the sustainability of the business in the competitive scenario (Tien, Phu and Chi, 2019). marketing management is considered as a factor that helps in improving the brand image of the organisation in the market they are operating. Marketing management work in an effective way while highlighting the business requirements in achievement of new customers in the long run system. Based on the analysis of Hossain et al. (2020) it helps in improving the reputation of the organisation along with customer interactions. Through improvement in customer interactions, the issues in customer journey with the brand can be analysed and generated in an effective way. The business leaders will be able to highlight the changes in strategies for bringing about improvement in the goods and services in relations to the customers (Smith, Burke and Ward, 2020). Connection creation with the customer and generation of revenue is considered to be an important factor for generation of financial stability in the global market (Kauffmann et al., 2020). The application of innovative strategies by Walmart has been evaluated below that is related to their marketing factors. It has helped in the development of the organisation after the pandemic period in creation of stability and traction of huge customer base for the organisation in the long run system. Customer retention is considered to be the milestone of any business within the competitive market (Kauffmann et al., 2020). Generation of internalisation factors in the current scenario plays an important role that is considered to be the long run factors within the business scenario. Based on the views of Khan and Khan (2021) generation of brand image in minds of the customers has been highlighted through the application of marketing management strategies. In this case, price and promotion plays an important role in identification of customer pain points and generated of required strategies to eradicate these factors in the long run system. 
[bookmark: _Toc133257745]Integration of innovative Strategies by Walmart
Walmart has highlighted the need of innovation within the business. The changes in views of the people in the global aspects along with other factors has led to generation of huge challenges. The customer journey and their evaluation within the current scenario plays an important role. Application of brand management within the primary factors is considered to be the innovative strategies that will help Walmart to reach the views of the people in the required way. Integration of effective communication system generated through application of marketing mix helps in highlighting the needs of the people. mapping the customer journey and integration of effective strategy based on their choices is considered as the pathway that highlight the development of Walmart in the specified markets. 
Brand management: Brand management is considered as the way through which public markets perceive the goods.  The factors of loyalty are able to be highlighted in the current scenario that helps in generation of positive customer experience. Effective brand management highlights the development of sales quantities in generation of long-term financial success by the organisation. As per the views of Smith, Burke and Ward (2020) effective brand management helps in generation of loyal customer base and development of positive associations at the same time. Walmart has identified the need for such factor in the global market based on which effective strategies can be generated by them in the long run system. It has enabled them to generate factor of differentiation in the global market. Brand management by Walmart will help the views of the organisation in generation of brand awareness, highlighting positive customer associations along with differentiating their brand from the competitors within the market. Application of innovative factor in this case plays an important role. Through integration of technological factor’s and omnichannel marketing, Walmart generated their operations in the global market to reach the views of the customers in the most effective way. 
Promotional strategies: Walmart should generate effective promotions within the market based on online factors in views of the customers in the market (Walmart, 2020). After the pandemic, the rise of technology ahs been highlighted to reach the views of the people in an effective way. Through application of customer mapping, Walmart should have the ability to generate improvement and development in the products based on the needs of the customers within the market. Highlighting the views of the customers in the current scenario is considered to be a critical factor. Use of phrases has been highlighted by Walmart such as “save money”, “live better”. It considers themselves as the lowest price store within the market (Walmart, 2020). Various advertising channels based on offline factors are used by Walmart such as billboards and commercials on Televisions. In the online factors, they aim at highlighting the views of the people through social media, ecommerce websites. It helps in generation of effectiveness to the customers along with providing them a variety of options to chose from. Price leadership and its integration within the system has led to development of brand value in the market (Walmart, 2020). The promotional mix is effective in retaining the customers in the long run system.
Business Analytics: Application of data analytics is considered to be a critical factor for Walmart. Based on the analysis of Ashrafi et al. (2019) it helps in highlighting the customer journey along with generation of effective decision making based on the needs of the people. It helps in highlighting the future trends along with meeting the needs of the people in the initial stage. Application of data analytics has generated the views of Walmart and the business leader to make effective decisions that is catered towards the need of people within the system. Effectiveness through highlighting the feedbacks and trends in customer values within the specific market helps in decision making through reduction of errors at the same time (Ashrafi et al., 2019). The business analytics help in generation of effective relationship with that of the customers. It highlights the point through the user of technology that highlights generation of effective relationship with that of the customer in the market. The customer behaviour in the specified market can be analysed in the require way (Varadarajan, 2020). The marketers collect data through primary or secondary sources in the market based on which the performance of the organisation is aligned accordingly. Based on the views of Ashrafi et al. (2019) the decision is made through the trends in future and present aspects. The deamination of customer views at the present and in future within the current scenario plays an important role while implementation of strategies in order to improve the experience of the customer within the specified market. 
Social Media marketing: In the age of digital era, social media marketing plays an important role while highlighting the journey of the customer from end to end process. The business leaders and marketers has analysed the needs of customer journey in creation of sustainability in the business process. Based on the external analysis, the social views of the people differ from region to region. The views of the organisation should be strategic in nature based on which they are bale to cater the needs of the people base on the specific countries and the areas in which they are operating. As per the market analysis carried pit by Varadarajan (2020) most of the people in the global factors are available on social media. The link should be generated to highlight the views of the customers through which their engagement within the business can be improved to greater levels. In the long run system, social media marketing highlights the views of the people and the search carried out by them. Through application of AI, the recommendations can be provided to them through promotional offers. It will help in increasing the social presence along with website visit of Walmart in the global market. generation of flexibility is the key aspect highlighted through the application of social media marketing in the current scenario. 
Stakeholder Analysis: Walmart has generated effective stakeholder management based on which they are able to highlight the needs of the people and align them as per the business activities. They have visualised the importance of stakeholder management that helps in creation of stability within the business based on generation of revenue and profitability factors. The views of the suppliers and the customers should be engaged in an effective way that is considered to be the essential factors of Walmart growth in the long run system. The strategies generated by Walmart align the political views as support of the government within the business scenario plays an important role. Brand awareness can be generated in the views of the people through application of communication channels within the system (Ajah and Nweke, 2019). The views of the stakeholders should be aligned directly towards the business activities. It helps in generation of loyal relationship and identification of trust within the business activities. 
From the above analysis, it can be identified that Walmart has highlighted their activities while improving the rate of customer satisfaction on the other hand. Through generation of long customer touchpoints, they have generated an effective relationship with the brand while highlighting the long-term customer relationship. Through application of social media marketing and business analytics, the business ladders have highlighted the end to end journey of the customers. Based on the analysis of Kraus, Feuerriegel and Oztekin (2020) it includes the issues faced by the customers in the global market. Based on such factors, they have generated the strategies in the required way. Through customer feedback, they have aimed in bringing about effectiveness in the business process that is related to generation of revenue and eradication of paint points in views of the customer and the stakeholders as a whole. 
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From the above analysis, the performance of Walmart has been identified in the global market. Through generation of effective marketing strategies and management, the views of the people can be gained in the current scenario. Application of effective marketing strategies in the current scenario plays an important role. Rise to innovation within the business activities has led to generation of huge customer base in the recent years. Walmart has been considered in the current scenario that helped in generating of brand value in the minds of the customers. Effective strategies through the use of technology is required for long term customer retention aspects. 
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