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Presently, there is a surge in the allure of eco-friendly accommodations, intelligent hotels, robotic staff, virtual reality and augmented reality, and distinctive brand experiences within the travel industry. Although numerous trends have passed, their influence remains to shape the travel industry. Social media, the sharing economy, online travel agencies (OTAs), digital visitor experiences, global tourism, and millennial markets are a few instances. Examining current and upcoming trends which will affect the complete tourism sector is the goal of this undertaking. The stated purpose of the study is for you to put together a report regarding prospective visitor patterns in the future, based on research. The information and research utilized in this project were extracted from five previously published academic papers.
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Shangri-La Hotel Group is a multinational hospitality organization in the world. it is a good response in the customer's mind. from 1971 it started to provide service to customers. Its headquarters is in Hong Kong. It is a very big hospitality organization in the world. It performs its duty with proper guidelines. For this reason, it can increase its total revenue day by day by providing quality products and services to the customers (Andrew Hale Feinstein, Hertzman and Stefanelli, 2017).  In 2003 its revenue was 0.78billiion which was gradually increasing and in 2009 the revenue decreased by 1.21 billion but the next year it increased more revenue than before and it was 1.58 billion. the increase in revenue has continued and in 2018 it earned the highest revenue in its previous history which was 2.58 billion. after those years revenue earning rate started to decrease and in 2019, 2020, 2021 and 2022, it reached under 1.50 billion. In 2022 it earned 1.46 billion in revenue. 



Travelodge hotel revenue generating is very interesting. For its reputation in the whole world, it can easily make more revenue. It is one of the finest hospitality in the world. For customer service effectively and by providing good quality products to the customers it has achieved much popularity.  Financial data from the hotel chain Travelodge indicate that revenue for the first time surpassed £1 billion. For the financial year ending December 31, 2023, overall revenue grew 13.7% to £1.03 billion, while adjusted EBITDA increased 14.6% to £243.9 million. The organization credited its triumph to the substantial level of consumer demand. Trade conferences, Wimbledon, and physical business gatherings have all played a role in the development of extraordinary trading days and weeks (Andrew Hale Feinstein, Hertzman and Stefanelli, 2017). Travelodge's investments encompassed the start of its original multi-channel brand campaign in 2016 in September 2023, accompanying the acceleration of its refurbishing initiative.


	Shangri-La Hotel Group
	Travelodge hotel

	Its revenue source is very different. From many sectors this organization earned money (Jones, 2020). As it is a large company its earning capacity is also very high. Its prime revenue generator is resort which provides huge revenue to the organization.  The second revenue source is the hotel sector which also provides huge revenue to the organization. The third revenue source is investment properties and the other source is also collecting revenue in a great manner. revenue trends noticed in Shangri-La Hotel Group are customers' desire, special occasion arrangements and many more.  It is a very well-planned organization. The hotel industry is highly vulnerable to fluctuations and the factors that affect the Shangri-La Hotel Group are currency exchange rates, interest and inflation rates, and GDP growth. In overall, when the global economy is thriving, demand grows; conversely, when it is having trouble, demand decreases (Schmidgall, 2016). 
Technological advancements possess the capacity to disrupt established tourism sectors, introduce novel prospects, and modify consumer behaviours. To maintain competitiveness, organizations must remain abreast of the most recent technological advancements. 
Governments and legislators alike exert influence over the hotel industry. Regulations relating to safety, environment, production, and trade might have an effect on the operations of businesses and the dynamics of the market.

	It is also a big hospitality organization in the world. It collects revenue from different sources. Its main revenue source is the Hotel sector and the second largest sector is investmenting. It also earns revenue from other sectors but these are not so alarming. Revenue trends of this organization are market research properly, making good relationships and many trends are affecting the revenue of Travelodge Hotels. 
To remain competitive, hotel companies would do well to keep track of the preferences, spending patterns, and behaviours of their customers. One crucial driver of market growth is the ability to modify products and services in response to evolving consumer demands. 
Established and emerging competitors in the hotel industry exercise significant influence over market dynamics, pricing strategies, and the development of new products. Continual tracking of competitors' activities and strategic positioning are essential for achieving long-term success.
There are also some factors affecting Travelodge which are economic conditions, environmental issues, political situations and others.
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	Shangri-La Hotel Group
	Travelodge Hotel

	Its market position is very strong. It is market share is 49.25 which is higher than Travelodge Hotel. In the hospitality industry, this organization played a great role. It has many branches in all over the world. 
For customer satisfaction, it has employed many employees in the organization. It has a wide number of employees who work the make customers delighted. Its market research team is very effective for this reason it collects raw data and implements it to fulfil various demographic consumers' desires. Its brand is very high in the hospitality industry. It continues its brand development process from the very beginning. 
	Recently Travelodge doing its best in the hospitality sector. In recent times it has reached 1 billion in revenue. Its share price is less than Shangri-La Hotel Group although it is now become one of the most popular hospitality industries in the world Shangri-La Hotel Group is one step ahead of this organization. It has many branches in different countries and to satisfy customers it performs many surveys and works to fulfil different geographical customer desires. It is brand reputation has increased day by day for providing better quality services. 
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expansion strategy: Shangri-La Hotel Group and Travelodge Hotel use many expansion strategies to grow the business. these are communicating with the local hospitality organizations and sometimes to enter the world market these organizations are given licences to use their brand name and sometimes with joint ventures perform the activities. For business expansion, Shangri-La Hotel Group train its employees in a wide range and Travelodge Hotel performs market surveys bitterly to get ideas about customers' desires. 
market opportunities: Shangri-La Hotel Group has much more market opportunities in the hospitality industry. It provides services in Asia where are very many tourist spots are available. China will help to provide reasonable services to the customers and it has attracted customers very quickly. On the other hand, Travelodge has created a good impact in recent times for this reason it can enter new areas for expansion of its activities. it is now a very popular hospitality organization in the UK (Schmidgall and Damitio, 2015). 
Potential barriers: Shangri-La Hotel Group faces cultural diversity provides hospitality organizations with an important obstacle. While multinational employees are becoming more prevalent within organizational structures, there are both favourable and unfavourable aspects to contemplate. Cruise line companies and their immediate surroundings occupy the top spot, mirroring the approach taken by multinational corporations. Considering the representation of over seventy different countries on board, they operate as a model to emulate. Although they encounter obstacles due to their effective internal communication and framework, these are considerably less significant than those experienced by other organizations that exhibit cultural diversity. The possibility for various interpretations of one's words and actions stems from cultural heritage, potentially introducing complexities into internal communications. Cultural differences may pose considerable challenges in achieving mutual understanding. In the hotel industry, face-to-face communication is challenging and frequently not successful, especially between global chains. In such situations, groups encounter this form of constraint, which complicates the task of overcoming geographical obstacles and achieving authentic internal discourse.  When many employees take matters into their own hands in the contemporary workplace, it can be tricky to maintain a professional distance while effectively communicating ideas. Shangri-La Hotel Group similar to every other industry, has been adversely affected by the COVID-19 outbreak. As a consequence, there has been a global economic crisis that has caused a cessation of both domestic and international travel, as evidenced by the closure of hotels and a significant decline in occupancy rates. At present, the tourism industry does not generate any revenue. on the other hand, Travelodge Hotel faces some barriers which are discussed in sequence. Undisputed, the hospitality sector was adversely affected by the COVID-19 pandemic. The research presents the market situation before and after the epidemic outbreak, considering factors such as significant clients downstream, upstream raw materials, and key market participants. Throughout the research process, many more variables were taken into account, such as changes in consumer behaviour, demand, transit capacity, and trade flow in the wake of the COVID-19 pandemic. 
To aid readers in comprehending the negative impacts that have beset the industry and the potential transformations that lie ahead, the study additionally examines the impact of regional conflict on this market. 
Opportunities and Problems: The research uncovers elements that may facilitate market players in generating opportunities and enhancing earnings, in addition to challenges that may impede or even risk their advancement. It can assist with implementation and strategic decision-making. 
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· For opportunities growth, Travelodge Hotel has to enter a new market and has to survey the market for clear ideas about the customers.
· For growth opportunities, Shangri-La Hotel Group has to train its employees to increase productivity. 
· By engaging with proper planning Travelodge can make a good knock in the hospitality industry. 
· Shangri-La Hotel Group has to enlarge its market size like the UK, Africa and so on to consume better market opportunities.
· Travelodge has to keep the employees updated and Shangri-La Hotel Group has to be sincere about the market trends.
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By engaging in training and practical work employees can easily increase productivity. For aware of the market trends hospitality organizations can provide the desired products to the customers and can make a good knock in the hospitality sector. By maximising the size of the market organizations can maximize profits and provide quality services. for business growth opportunities organizations have to give employees experience in technology. With these activities, Shangri-La Hotel Group and Travelodge Hotel can grow the market easily. 
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 As a result of the ever-changing character of the exchange, future generations will encounter a wealth of novel forms of tourism. This group will include everything, from virtual reality technology and space tourism, which are already in development, to dark and adventure tourism, which are still in the planning stages. 
A growing concern among individuals surrounding the potential of technology to foster relationships in response to the pervasive sense of isolation has caused a new era in the field of virtual reality. The pervasiveness of online access to data, the utilization of interactive virtual reality platforms for conferences, and the conduct of virtual conferences are just a few examples of how technology is now shaping our way of life. Augmented reality and virtual reality are two examples of how individuals are adapting to new technologies. This report provides useful information about various aspects of the tourism industry, including cross-cutting challenges, future drivers, markets, destinations, transportation, and products. It is helpful to anyone with an interest in the sector. 
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