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Executive Summary
In order to answer important problems regarding the nature of business, its role in modern society, and ethics, this paper explores the complicated field of business ethics. We examine seriously whether economic success is driven by greed and whether modern companies should give ethical considerations first priority.Business goals are a topic of continuous discussion. Our investigation shows that businesses play a role that goes beyond just producing profits, even though profit development is frequently seen as the main goal. Consideration must be given by contemporary enterprises to their social responsibilities to the environment and larger society. When it comes to helping firms reconcile profit and ethical responsibility, ethical concerns are essential.
We emphasize the palpable effects of moral and immoral decisions on companies, their stakeholders, and society at large by looking at actual instances of both moral and immoral business activities.We contend, in conclusion, that ethical behavior and societal influence are just as important in defining a business's success as greed. A contemporary company should put ethics first since they have a responsibility to the larger community. This study lays the groundwork for a more comprehensive conversation on the place of businesses in the modern world by highlighting the need for a more moral and socially conscious way to conduct business.
Introduction
Can Greed Be Beneficial? People are taught to accept greed as a necessary evil or even as a new virtue because it is widely acknowledged to be the driving force behind capitalism in the modern period. "Acquisitiveness is a character trait indispensable to continuous and limitless economic growth," according to the Catholic philosopher Alasdair MacIntyre, who supported the viewpoint of contemporary cultures.
He strongly condemns this kind of selfishness as greed. Writings in the public domain would want to gloss over this. The argument put forth by businesses that "greed isn't just good – it's necessary for capitalism" is not difficult to locate.
As greed is widely condemned in many religious traditions, how can a spiritual or religious person understand and participate in the competitive business practices of capitalism, which primarily involve putting oneself first, sometimes even at the expense of others? If it is true that capitalism necessitates greed? This essay will examine potential Christian and Hindu theoretical resources that could permit or promote involvement in cutthroat, profit-driven capitalism. The notion that academic resources are more persuasive than a fully established theory or rationale for capitalism's competitive business practices is intended to be weaker, as readers should know. Instead of the latter, the former is the subject of this essay.
Defining Business Ethics
Business ethics are the rules governing what constitutes acceptable and improper behavior in the workplace. Conduct is somewhat defined by law, although "legal" and "ethical" are not synonymous (MacCormick, 2017). Ethics in the workplace complements the law by specifying conduct that is not subject to policing.

Companies adopt business ethics to foster honesty and loyalty among workers and to win over investors, customers, and other important constituencies. While ethics programs in the workplace are now commonplace, their quality varies widely. One-quarter or less of American workers believe their firm has a "well-implemented" ethics policy, per the 2018 Global Business Ethics Survey (GBES).
A business ethics program is standard practice in today's businesses. That's in part because it's simpler to spot and report unethical behavior because of the internet and other forms of digital communication. Businesses are committing more resources to ethical practices as a precaution against potential consequences (Omar et al., 2016). In one survey of accountants, for example, 55 percent said they expect the importance of corporate ethics will continue to expand in the next three years. Companies are developing ethical workplaces by recruiting people with strong moral convictions and putting them in charge. According to a recent survey, "high integrity and honesty" are the two most critical qualities in a corporate leader (Chauke & Ndaba, 2020). Professionals in today's business world need to recognize the importance of upholding ethical standards. According to the 2018 Global Business Ethics study, employees are more likely to use ethical reasoning when their organization clearly communicates why business ethics is vital. In the United States, 99% of workers who are exposed to a strong ethics culture report feeling equipped to deal with ethical dilemmas. Businesses that promote ethical practices in the workplace inspire their workers to act honestly in their daily work.
Profit Vs Social Responsibility
One might even say that it's next to impossible to have one without the other. You can't give back to the community if you're not making money, and you won't be able to boost morale and do well for society if your business is solely focused on making money.
For this reason, it is preferable to strike a balance between the two; doing so is relatively easy if some basic guidelines are understood.
The need to act ethically and make positive contributions to society must be weighed against the necessity to turn a profit when developing a CSR strategy or launching a CSR program. That can be accomplished by linking all corporate social responsibility (CSR) initiatives directly to increased revenue generation. Profitability and social responsibility can coexist if you ensure that your company's values are consistent with its CSR goals. Business models that incorporate CSR are another effective means of achieving a balance between profit and CSR. Examples of this approach include making charitable giving a priority and making social mission integral to the company's basic principles.
It's important to choose a strategy that fits your firm and makes sense in the context of your sector, but there are many options to choose from. Giving back to the community is at the heart of TOMS Shoes' mission. TOMS gives a youngster in need a new pair of shoes for every pair they sell. Besides making people feel good about themselves for supporting TOMS, this also educates people on the value of charity.
Wary Parker is an internet retailer selling spectacles for those who need them. Wary Parker gives free spectacles to those in need for each pair they sell. A "buy a pair, give a pair" initiative is available, wherein users can purchase eyewear for themselves and a recipient in need.
Incorporating corporate social responsibility (CSR) into a business model may be profitable and socially responsible, as demonstrated by both TOMS Shoes and Wary Parker. The company's employees are a crucial part of any CSR strategy (Kucharska & Kowalczyk, 2018). This can be achieved in several ways, including monetary and time donations to charitable organizations and the airing of concerns and ideas on socially responsible endeavors.
Intranets are a common feature in modern businesses, allowing staff to submit ideas in real-time and facilitating the collection, evaluation, and implementation of the most promising ones. For example, you might open a suggestion box or send around a regular survey where individuals can give suggestions this method helps to balance your profit with social responsibility since it involves employees in the company's CSR programs and makes them feel like they are a part of something larger. Workers who feel they belong to the company are more invested in their work, boosting output and revenue.
Tracking and reporting on your company's CSR activities is a great approach to assessing the harmony between your bottom line and your CSR efforts. Keeping a score like this can let you see where you are, where you may make changes, and whether or not your CSR objectives are in line with your entire business plan. Financial metrics (such as return on investment or profit margin) and qualitative indicators are only two examples of how CSR effectiveness can be evaluated. If you want to succeed in your CSR initiatives, you need to pick the right set of actions.
Regulation Vs Freedom
A major issue for contemporary corporations is the never-ending dispute between government oversight and individual autonomy in the realm of business ethics (Balkin, 2017). One side of the argument is that too much government oversight might be detrimental to economic development and innovation (Edler et al., 2016). They stress the value of autonomy and the automated, competitive nature of markets. To those who hold this view, corporations should be free to act in their own best interest, which means prioritizing profit above everything else. However, others who favor stricter regulations argue that, without it, firms will put profit before social good. They claim regulation is necessary to address societal issues, safeguard customers, and reduce unethical behavior. Such monitoring can prevent unfair advantages from emerging and help level the playing field.
Finding a happy medium between too much oversight and too much freedom is difficult. It demands careful evaluation of the ethical implications of both approaches. Striking this balance is crucial for firms to negotiate the tricky ethical landscape they regularly encounter (Chukwu et al., 2023). Essentially, firms need to be given the leeway to experiment and compete while still being held to account for their activities (Kassinis et al., 2022). Businesses and the communities they serve can both benefit from a regulatory framework that strikes a good balance between too much oversight and too much latitude.
Real-world Examples of Ethical and Unethical Business Practices
Many businesses and organizations work on methods to encourage ethical behavior among their staff. It is the responsibility of the company to deal with any unethical behavior on the part of its employees in a professional and considerate manner. 
Here are a few Learning more about ethical behavior in the workplace can be helpful if you're considering a career in human resources or a similar industry (Balas Rant et al., 2021). Young scenarios that illustrate what it means to behave ethically at work:
Putting an end to hostility
A quarrel between coworkers should be resolved in a way that is both ethical and long-lasting. A permanent and meaningful resolution is preferable since the parties involved will likely continue to collaborate after the issue has been resolved (Grégoire et al., 2015). Take the case of an employee who claims to have been neglected by a teammate. The worker doesn't simply repeat previous actions but instead consults the handbook for guidance. Employees may feel more comfortable approaching the team leader to discuss the issue, which could lead to a more amicable resolution (Jit, 2016).
Keeping client information secure
Staff needs to behave ethically while dealing with consumers' personal information. Employees can follow the company's established protocols for protecting customers' personal information. Take the case of a business hoping to close a deal with a major customer. The customer's credit card information must be collected before the deal can be finalized (Carneiro, Figueira and Costa, 2017). The salesperson working with the client can present them with a step-by-step description of how the organization aims to preserve that information.
Taking precautions
Positive results can be achieved by a series of seemingly insignificant acts of ethics. Take the scenario of a store employee assisting a customer in the final 30 minutes of business. The cashier may take more than thirty minutes to help the consumer. The clerk may show consideration by helping the customer, even if it means staying a few minutes past closing time, rather than rudely ordering them to leave (Kilian et al., 2016). An ethical attitude is shown tangibly in actions like this one with a consumer.
Immoral Acts and Omissions
Workers may behave unethically on occasion, just like ethical behavior. Here are some instances of unethical behavior in the workplace, along with suggestions for improving one's conduct:
 Taking an early exit from the office
Without clear guidelines from management on vacation and overtime, employees may resort to unethical behavior. A worker can say they had to leave the office late because they have a customer meeting (Kantor, & Streitfeld, 2015). The worker skips a client appointment in favor of an early departure and a day at home. In addition to providing false information, the worker also needed to put in the required number of hours.
Companies can protect themselves against this conduct by instituting strict guidelines for employee absences and off-site meetings. Such measures to benefit all parties involved can foster integrity and honesty on the job (Engelbrech et al., 2016). There may be a correlation between employees' ethical actions and the company's incorporation of policies and practices regarding work hours.
It is falsely informing paying customers.
Some employees may feel tempted to mislead clients and bring in more business for their organization if they are involved in client interactions. To make a sale over the phone, a staff could give false information about the product to a potential customer. This employee closed a sale using deceptive practices that could have long-term negative consequences for the business (Omar et al., 2016).
To correct this type of behavior, the corporation could develop a procedure that involves the client getting thorough information about the product (Cui and Wu, 2016). So that the client always obtains the most up-to-date, accurate information, this can involve a data sheet that staff members can keep the same. To further alleviate employees' concerns that they must resort to immoral means to fulfil quarterly sales targets, the corporation may consider revising its regulations (Wahyudi, 2023). Businesses would do better if they promoted a culture that rewarded individuals for acting ethically to pursue their goals.
Assuming the credit for another's efforts
Sometimes, a worker will try to claim the credit for something they didn't do. For example, a group of workers compile a marketing plan to pitch to a client. There needed to be input from the marketing manager during the planning and development stages. However, in the client meeting, the marketing manager takes full credit for the strategy's development (Payne & Frow, 2016). The management takes credit for the team's efforts without giving them due credit. When people act this way, it can cause problems in the workplace, such as an unearned promotion or strained relations amongst coworkers.
A company's culture of praise, gratitude, and affirmation can go a long way toward preventing this sort of thing from happening on the job. Every worker needs a fair shot at being appreciated for their efforts (Block, 2016). A corporation could institute a weekly gathering for employees to celebrate each other's successes and recognize the contributions of their peers (Newman, & Ford, 2020). The lack of competition in such an office setting may make employees less likely to steal the spotlight from their colleagues.
Conclusion
A well-rounded viewpoint is essential when discussing the knotty question of whether greed is good and the role of modern enterprises regarding ethics. When left unchecked, greed can cause problems like ethical violations, social injustices, and ecological destruction. The pursuit of profit, however, is also a fundamental driver of economic growth, innovation, and new jobs. Therefore, this must be taken into account.
Companies in the modern day must find a middle ground between making a profit and acting ethically. Creating profit is important, but businesses also have a responsibility to address greater societal demands. Companies should be concerned about how their actions may affect society as a whole because of the key role they play in tackling social and environmental concerns.
While some form of regulation is necessary to guarantee that firms behave ethically, overly stringent rules can hinder creativity and economic development. Ethical frameworks, codes of conduct, and CSR programs should be deliberately adopted by businesses to bring their practices into line with ethical norms. The main message is that successful modern firms distinguish between profit-making and doing the right thing. When business owners combine greed with moral discernment, the result is responsible entrepreneurship that improves the economy and the community. The main points discussed in this report emphasize the significance of balancing profit motives and ethical responsibilities for long-term, socially responsible business practices, the importance of considering ethical aspects in business decision-making, and the potential consequences of unregulated greed.
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