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Introduction

At this report I am going to talk on how digital and social platforms could be utilised to bring more customers to the businesses. I am going to mention an overview of what social media is, what marketing is, and which marketing opportunities are open for businesses. Except of that I am going to dive deeper into how social media can be used for reaching new customers, marketing, disadvantages and advantages of using social media as a tool to reach new consumers.
















What is social media, how it can be used and its development
What is social media
In our days almost everyone has an account on a Facebook or an Instagram page. Social media is a digital type of socialization. Social platforms let people talk, publish knowledge and make digital content. There are lots of different social media platforms, for instance wikis, social networking sites, blogs, messaging, podcasts and others. (University of South Florida, 2024) 
Use of social platforms
Use of social media can vary from looking on pictures of funny cats to selling engines. As most of social media allow you to see other people content, post content yourself and exchange messages with other users it opens lots of opportunities for its use. For instance, looking for inspiration, promoting your products and selling those.
Development of social media
When social media was first created it was not that popular as today. But as years went by social media have developed massively and today around 37% of population of the planet have a Facebook account. (Search Engine Journal, 2024) At the very beginning of social media there way very limited functions and interfaces looked difficult to navigate. Now there are lots of different functions and even 6 years old can manage to use it.









What marketing is, marketing opportunities for businesses, traditional and modern 
What marketing is
Marketing meaning covers actions taken by person or a company to market their services and goods. It includes advertising and selling goods and services to the consumers and promotions (The Economic Times, 2024) Marketing is a crucial part of any business and if done in a proper way can generate lots of sales for the business.

Marketing opportunities for businesses
Social media opens a wide range of options for marketing. For instance, social media can be used for targeting specific customer audience. If you are selling goods for children, you can adjust your posts to appear to younger users or if you are selling beauty services you can adjust your content to appear to female users. Another example of marketing using social media can be an affiliate marketing. It is a marketing strategy when people that promoting a product get commission on each sale that has been made through their affiliate link. As social media have a wide range on audience and bloggers who get lots of views this strategy can generate a huge number of sales to the business.

Traditional and modern
Traditional marketing methods include TV, radio, newspapers etc while modern marketing uses social media like Instagram, Facebook, Tik-Tok and others. Difference between those is that social media users can leave feedback and reflect on advertisement in real time and save what they liked for letter view. Users can also share the advertisement between each other. In traditional marketing you are the one responsible for the way you promote your product while in modern marketing you often do not have this responsibility which can cause misunderstanding or even can ruin reputation of your product.





How social platforms can used for reaching new consumers and marketing
As I have mentioned earlier in this report social platforms have a great option for marketing and reaching new buyers. There are lots of ways to promote your products and services including already mentioned above targeting marketing and affiliate marketing. Another way of reaching new customers can be a native advertising. Native advertising is a paid advertisement that does not look like one. For example, a bottle of Prime drink in influencers content. One more way of bringing new clients to businesses can be paid promotions by influencers with already existing audience. If the audience of specific influencer are likely to like the product you are selling it can bring great results. Another method could be a collaboration with social media influencers, for example creating a product that refers to a specific influencer. In this way influencers audience gets to know your product.

















Advantages of social media as an advertising instrument
Using social media as an advertising instrument can give you lots of sales in perspective and has some big advantages:
· Targeting specific group of customers.
· International customer base.
· Opportunity to promote your product to almost half of population of the planet.
· Collaborations with influencers.
· Users that promote a product by sharing it with other users. 




Disadvantages of social media as an advertising instrument
As well as advantages there are some disadvantages:
· Other people and businesses can steal your ideas.
· Influencers can promote your product in a way that will make potential customers make sure they do not buy your product.






Conclusion
During this report I have learned that social media is a great tool for marketing that has some advantages and disadvantages. As world becoming more digitalised a potential of social media will only grove and it was useful to dive deeper into social media marketing. I have learned that almost any product or service can be promoted through social platforms, and it can be done in range of ways. To improve use of social media as a marketing tool I suggest being up to date with trends and explore new marketing strategies.
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