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[bookmark: _Toc214372742]Task 1: Website Specifications
[bookmark: _Toc214372743]1. Introduction
This specification aims to detail the design, organisation, audience, and functional design of the Wanderly travel site. Wanderly is a tourism-centric website designed to deliver easy, convenient and pre-prettified travel data to its customers. The target audience of the site is travellers seeking location ideas, safety tips, cultural details and tips about general travel. The approach will clarify the objectives of the site, the target group, some sites of the same line of interest, the intended structure and the list of design, accessibility and functionality features that will be incorporated in the site construction.
[bookmark: _Toc214372744]2. Website Purpose and Goals
The first objective of Wanderly is to simplify the process of researching travel destinations among novice travellers and frequent travellers through the provision of summaries of the destination, curated travel tips, and easy access to help. The site will provide the information in a clean design that is facilitated by quality images and other interactive features. It attempts to direct users by taking them through planning their trips without bombarding them with too much information. The other objective is to make all information interpretable and visible to the dissimilar display sizes. The site also tries to build a credible tone that would make users find out the destinations without hesitation (Janne, 2024, p.2).
[bookmark: _Toc214372745]3. Target Audience
The site targets customers aged between 16-40 with an interest in travelling either as a leisure tourist, an educational or cultural tourist. The majority of users in this segment depend more on using mobile gadgets to find out more about travelling destinations, reviews, and tips about travelling. The target customers are solo travellers, students, youthful travellers on short journeys and new travellers who might not be so conversant with international travelling needs. They expect to be able to easily navigate, have a clear structure and minimum time to load the content, imagery and quality content. Wanderly aims to satisfy these demands because of its short and well-structured texts and a friendly interface.
[bookmark: _Toc214372746]4. Websites Comparison
4.1 Lonely Planet: https://www.lonelyplanet.com/
Lonely Planet is an award-winning and well-known travel website in the world with a reputation for giving quality photography, professional guide books and in the entire travel articles. The site gives in-depth information about destinations in terms of culture, food, accommodation and activities. Although such a level of detail is quite handy to users with advanced knowledge of this field, it can be overwhelming to beginners, as the pages are relatively huge in text, divided into many parts and require a lot of scrolling. There are also many links and suggestions in the interface, which might be distracting to those users who do not want over-complicated navigation. This, coupled with well-defined categories and a large visual orientation presented by Lonely Planet, affected Wanderly in choosing to deploy eye-catching hero images and clean destination cards, and a much smaller and easier-to-read content.
4.2 TripAdvisor: https://www.tripadvisor.in/
TripAdvisor is a travel review and user-generated recommendations site that is among the most used. Its advantages are in the community-based content, ratings, comments and travel photos that are left by actual users. Due to the fact that the site is dependent on the adverts, sponsored entries and third-party linkages, the interface may look overcrowded and disorienting to first-time users. Navigation can be crowded with the use of multiple panels, filters and pop-ups. The given analysis contributed to developing the design principles at Wanderly as it allowed him to emphasise the need to keep the content to a minimum and avoid overcrowding the pages with various details and distractions. Wanderly is based on the experience of honesty seen in the user experiences of TripAdvisor and lacks the multifaceted structure.
4.3 VisitScotland: https://www.visitscotland.com/
VisitScotland is one of the examples of sites that are familiar with the sense of branding through consistency in colour schemes and well-developed graphics. The information is also structured in a way that is easy to understand, and the high-quality photography used in it helps in making the interface inviting and engaging to the user. The site also narrows down to Scotland alone, which restricts its reach to other countries, but offers a superb example of thematic branding and a tight and succinct organisation. The well-divided parts, as well as guides, activities and events, shaped the definite attitude of Wanderly towards the application of structured headings and logically structured pages. Wanderly is taking VisitScotland with its straightforward and uncomplicated style, but extends its range of destinations throughout the regions of the world (Rantanen, 2024, p.4).
[bookmark: _Toc214372747]5. Sitemap / Website Structure
The Wanderly site has six interlinked pages. Home Page consists of a hero image, introduction text and destinations. The Destinations Page is an interactive card and CSS-only description of several locations. The Niche Destination Page provides a detailed overview of one of the chosen destinations. The Travel Tips Page offers multiple handy tips with the help of a bunch of visually appealing cards. The About Page tells the story, mission and values of Wanderly as well as provides a timeline and image collage. Lastly, the Contact Page has a stylish form and map image, through which the user can contact them and make enquiries. The consistency of a navigation bar allows access to all pages.
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[bookmark: _Toc214372767]Figure 1. Sitemap
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[bookmark: _Toc214372768]Figure 2. Home Page
Destination Page:
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[bookmark: _Toc214372769]Figure 3. Destination Page
Tips Page:
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[bookmark: _Toc214372770]Figure 4. Tips Page




About Page:
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[bookmark: _Toc214372771]Figure 5. About Page
Contact Page:
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[bookmark: _Toc214372772]Figure 6. Contact Page
[bookmark: _Toc214372748]6. Functional Requirements
The functional specifications of Wanderly are its fully responsive structure that automatically changes when accessed on mobile, tablet and desktop screens. A hamburger-type interactive button is used on the navigation menu in cases of smaller screens. The site also employs interactive destination cards, hover effects and CSS-based pop-up boxes without the help of any extra libraries or JavaScript (except menu switching). The pages should be fast-loading, and they should not have extraneous code. The site has a working contact form (front-end only), it has useful content blocks, responsive images and organised sections so that users are guaranteed smooth user navigation.
[bookmark: _Toc214372749]7. Design Requirements
The site adheres to the same visual strategy using a blue and white colour palette and a contemporary card-based design. Readability and performance of type are maintained by simplicity of typeface through system fonts. There are high-quality images of heroes at least in every page to appeal to the eyes of the user. Spacing, aligning, and picture ratios are developed on the concepts of responsive CSS grid and flex box. The design decisions are made to be concise and in line with the theme of travel (Miller, 2022, p.2).
[bookmark: _Toc214372750]8. Accessibility and Usability Factors
The planning process included the issue of accessibility so that the design of the website is usable by as many people as possible. Descriptive alt text is present in all the images that are not decorative. Semantic HTML is applied regularly throughout the pages to assist the screen readers. The choice of colours was made to ensure the contrast levels are in accordance with the accessibility guidelines. There are unambiguous focus effects of the buttons and interactive elements, and font sizes decrease in a correct way when they are displayed on smaller devices. The layout of the site is not cluttered and hence easy to navigate by individuals with varying abilities. The usability principles that were integrated during development included regular navigation, predictable layout, and readable text.

[bookmark: _Toc214372751]Task 2: Website Development
In this section, the development approach is summarised, and a brief explanation is provided on each page wherever necessary.
[bookmark: _Toc214372752]Overview
Wanderly was created with HTML5 and CSS3 and does not have JavaScript (other than the hamburger menu toggle). Its design adheres to the mobile-first principles and has been designed according to the demands of the travel and tourism theme.
[bookmark: _Toc214372753]1. Home Page
The home page presents the brand as it includes the hero section, interactive destination cards and Why Travel with Wanderly. It establishes the general aesthetic appearance and gives a good structure of navigation to other pages. The cards have hover animation features as well as image zoom effects so that the user can engage with the site (Uggla, 2021, p.2).
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[bookmark: _Toc214372773]Figure 7. Home Page
[bookmark: _Toc214372754]2. Destinations Page
A list of various destinations on this page is accompanied by image cards and CSS-only pop-up boxes that have a description of the destination. It is topped with a hero banner and has a side-by-side picture and text structure. The user will get to learn more about the hotspots like Santorini, Kyoto, Edinburgh, Dubai and Bali.
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[bookmark: _Toc214372774]Figure 8. Destination Page
[bookmark: _Toc214372755]3. Travel Tips Page
Supplemented with six eye-catching cards, each having a corresponding picture and tips to follow (Packing, Safety, Budgeting, Health, Smart Tech, Culture). There is a hover animation and clear illustration in cards to enhance legibility. It is a useful page that allows travellers to prepare before they travel.
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[bookmark: _Toc214372775]Figure 9. Tips Page
[bookmark: _Toc214372756]4. About Page
This page has a hero banner, a mission statement, a values section that contains a cards section, a timeline, and a photo collage. It brings out the intent of Wanderly, the voyage and dedication of true and environmental travel.
[image: ]
[bookmark: _Toc214372776]Figure 10. About Page
[bookmark: _Toc214372757]5. Contact Page
A hero banner, contact information cards (Phone, Email, Location), and a clean form are also contained in this page, where users can send enquiries through. A map picture is inserted to give the context. The format of the page is easy and clear.
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[bookmark: _Toc214372777]Figure 11. Contact Page
[bookmark: _Toc214372758]
Task 3: Testing, Validation & Evaluation
Testing Page URL: 
https://24133941.webhosting.arden.ac.uk/COM4014/Code/Task_3/STU24133941_testing.htmls
Wanderly site was also put under comprehensive testing to establish that it met the functional, accessibility and performance requirements as stipulated in the specification. During development, a set of validation and usability tests was conducted, such as HTML and CSS validation, device responsiveness tests, accessibility tests with WAVE, browser compatibility tests and usability tests. These issues have been outlined and solutions made as detailed in the following sections on each test. Placeholders of the screenshots have been provided to be substituted with actual evidence (Rebah et al., 2022, p.3).
[bookmark: _Toc214372759]1. HTML Validation
The W3C HTML Validator was used to test all six pages of the Wanderly site to make sure that the structure was being complied with the appropriate web standards. Several problems were pointed out during primary validation. Certain images did not have suitable alt text, and this could be problematic in regard to accessibility. Some of the closing tags were not used in the right place, making the validator point out inconsistencies in the markup. Besides this, there were some small nesting mistakes that were found in the Contact page and About page, where block-level elements were not correctly nested in parent containers. All these were corrected by looking into the structure of each page, inclusion of descriptive alt attributes, placement of the closing tags back to correct positions and re-arrangement of sections so that nesting accorded to the HTML5 guidelines. Once such adjustments had been made, every page passed the validation error-free.
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[bookmark: _Toc214372778]Figure 12. HTML Before
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[bookmark: _Toc214372779]Figure 13. HTML After
[bookmark: _Toc214372760]2. CSS Validation
The W3C CSS Validator was used to test the stylesheet against syntax errors to make sure the stylesheet is compatible with the browser. The initial test revealed that one of the media queries lacked a closing bracket, which would have affected the responsiveness of the site. As well, minor problems with syntax were identified, including additional semicolons and spacing problems. These were fixed by going through the media questions and purging the CSS formatting. After the corrections were done, the stylesheet successfully went through the validation phase without significant warnings.
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[bookmark: _Toc214372780]Figure 14. CSS Before
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[bookmark: _Toc214372781]Figure 15. CSS After
[bookmark: _Toc214372761]3. Responsiveness Testing
The responsiveness test was performed with Chrome DevTools and desktop (1920px), tablet (768px) and mobile (375px) viewports. The site was responsive on every platform, and this was owing to the grid and flexbox layout. The hero banners were adjusted to the right height, the pictures were not too distorted, and the letters could be read at the various break points. The navigation menu was translated into a hamburger-shaped toggle when accessing a smaller screen so that the user has the same experience. The small problems that were noted during testing were the text gaps in very small mobile screens and the irregular spacing between the parts. These were solved by modifying the responsive font size and container pads (Frain, 2022, p.3).
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[bookmark: _Toc214372782]Figure 16. Desktop
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[bookmark: _Toc214372783]Figure 17. Tablet
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[bookmark: _Toc214372784]Figure 18. Mobile
[bookmark: _Toc214372762]4. Accessibility Testing (WAVE Tool)
The compliance with accessibility standards was also examined with the help of the WAVE Accessibility Evaluation Tool in order to verify the accessibility of the site. The first scan found that some decorative images lacked alt attributes, text in one of the sections of the About page had low contrast and that the mobile menu toggle button did not have an ARIA label. All of these were addressed through adding meaningful alt text, a darker colour of the targeted text as per WCAG contrast guidelines and adding proper ARIA attributes to enhance navigation by the screen reader. Following the implementation of these improvements, there was a second wave scan where the number of errors reduced, proving a higher level of accessibility.
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[bookmark: _Toc214372785]Figure 19. WAVE Before
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[bookmark: _Toc214372786]Figure 20. WAVE After
[bookmark: _Toc214372763]5. Browser compatibility testing
Browsing compatibility was also checked on three popular browsers, such as Google Chrome (v120 and above), Microsoft Edge (v120 and above), and Brave Browser (v1.63 and above). These browsers were similar in that all the pages would be displayed consistently across browsers because they are based on Chromium. None of the layouts, animations and images behaved differently in every environment, and no significant difference in visuals was found. Chrome and Edge only exhibited minor differences in font smoothing, which made no difference when it came to usability. All the interactive functions, such as navigation and pop-ups, worked successfully (Dean, 2025, p.2).
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[bookmark: _Toc214372787]Figure 21. Chrome
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[bookmark: _Toc214372788]Figure 22. Brave
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[bookmark: _Toc214372789]Figure 23. Edge
[bookmark: _Toc214372764]6. Functional Testing
Manual testing was done on all pages to ensure that links, buttons, pop-up items and images worked according to their functionality. The navigation bar was able to point users to every page, and the interactive cards reacted well to a hover. Problems with the CSS-only pop-ups on the Destinations page were resolved after correcting the ID mismatches by them to occur. Contact form fields received input well and showed acceptable spacing after making some fine-tuning of the forms after aligning with the fields. Images loaded without any issues, and the mobile menu was loading and collapsing properly on any device. These tests ensured that the site was functioning as intended with all its important functions.
[bookmark: _Toc214372765]7. User Testing
Formal user testing had been carried out on three people, where they were requested to go through the website and give feedback. The design was clear, the cards were attractive, and the navigation was straightforward, as reported by the users. They indicated that the travel tips section was most interesting as it was designed in the form of cards with pictures. They provided their response, which prompted further spacing of the content sections; headings were boldened, and mobile padding was improved to amplify the reading ability. These improvements led to an overhaul of improvements in the user experience.
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