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Research Proposal
Topic:
The Impact of Mental Health Awareness Campaigns on Young Adults in the UK
1. Review Question
How do mental health awareness campaigns influence the attitudes, knowledge, and behaviours of young adults?
2. Objectives
This scoping review aims to:
· Examine how mental health awareness campaigns impact young adults’ understanding and attitudes toward mental health.
· Assess the effectiveness of such campaigns in encouraging help-seeking behaviours.
· Identify gaps in current campaigns and propose recommendations for future improvements.
3. Rationale
The problem of mental health and depression, stress and anxiety among young adults is becoming more widespread (Hahn et al., 2023). Awareness is an important prevention and promotion of early intervention, lessening of stigma, and enhancing of understanding on mental health problems (Plackett et al., 2025). The recent digital and social media initiatives have been found to be useful in enhancing the mental health literacy and spreading the positive attitudes, especially among youthful audiences (Gaiha et al., 2021). Indicatively, the awareness and self-help behaviour of the youth in the UK during Every Mind Matters campaign experienced a noticeable rise (Hahn et al., 2023). Nevertheless, even with these gains, it has some obstacles like cultural stigma and the absence of long-term commitment (Tewari et al., 2021). Consequently, this research would discuss the effects of these awareness campaigns on young adults and pinpoint ways of making them more effective in changing mental health positively.


4. Methods
Research Design
The research will employ the secondary research methodology, where the scoping review technique that would be applied requires studying and synthesising the available peer-reviewed literature on the topic of mental health awareness campaigns among young adults (Curran et al., 2023).
Databases to be used
· PubMed
· ProQuest
· Google Scholar
· UWTSD Library
Keywords
Mental health, awareness campaigns, mental health literacy, stigma, young adults, UK, social media, wellbeing, 
Inclusion Criteria
· Studies published in English between 2020 and 2025.
· Peer-reviewed journal articles focused on young adults (aged 18–30).
· Studies discussing mental health awareness campaigns, media-based interventions, or anti-stigma programs.
· Research conducted in the UK or similar high-income contexts.
Exclusion Criteria
· Articles published before 2020.
· Studies focused on children or older adults.
· Non-English sources.
· Grey literature such as reports, websites, or opinion pieces.


Data Analysis
Important themes, parenthesis, and variations in the effectiveness of the campaign, message expression, and contact with the audience will be determined with the help of a thematic analysis. 
5. Ethical Considerations 
This is a secondary study and so the formal ethical approval is not necessary. Ethical integrity will be ensured by utilising published and peer-reviewed studies and acknowledging them in the form of citations and references (Tewari et al., 2021). In the research, the researcher will be accurate, honest and respectful of intellectual property rights, but will not be plagiarising and biassed on the interpretation of data.
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