HAARP

The HAARP Framework for Topic Selection
· H – High-Impact: Does the topic address a genuine theoretical gap, a pressing professional challenge, or a significant real-world problem? It ensures the study moves beyond a mere replication and offers meaningful value to the field.
· A – Accessible: Can you realistically gain access to the required data, organizations, documents, or participant populations within your timeframe and geographical constraints?
· A – Achievable: Is the scope manageable? A common pitfall in topic selection is biting off too much; this checks whether the research questions can be thoroughly answered given your available time, resources, and methodological skills.
· R – Relevant: Is the topic timely and aligned with contemporary discourse, industry shifts, or theoretical debates? It ensures your work speaks directly to a current audience that cares about the findings.
· P – Pragmatic: Is the chosen methodology realistic and operationalizable? It checks whether the philosophical stance, data collection methods, and analytical tools actually match the nature of the research question without unnecessary complexity.

Alternative Variation (For Theory-Driven or Exploratory Work)
If your focus leans more toward conceptual or exploratory research, you can tweak the letters slightly:
· Heuristic (Does it spark new questions?)
· Aligned (Does it fit your ontological and epistemological stance?)
· Authentic (Is it grounded in real-world phenomena rather than contrived constructs?)
· Rigorous (Can it sustain deep methodological scrutiny?)
· Pioneering (Does it offer a genuinely fresh perspective or novel synthesis?)

