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This essay is a discussion about comparing marketing methods between two multinational hotel chains Marriott International & Hyatt Hotel Corporation.

It will include looking at their marketing methods and what choices they have implemented within their marketing approach, current marketing position, what marketing strategies they are using, considerations they have made within their marketing regarding sustainability and green messaging and how they are positioned regarding the COVID 19 pandemic and what measures they have put in place in order to keep their customers safe and well looked after. 

Marriott is the largest hotel chain in the world by the number of available rooms. It has 30 brands with 7,642 properties containing 1,423,044 rooms in 131 countries and territories.
With owning 30 brands and over 7,000 properties throughout 131 countries worldwide, Marriott is known as one of the most powerful portfolios in the hotel industry offering people an experience of a lifetime. https://www.marriott.com (Accessed 17 October 2021)
Regarding hospitality Marriott with no doubt has been known as the leading head in the industry for quite some time. Their marketing strategies have also been a powerful contributor towards their success. Their marketing strategy includes the Marriott Marketing Mix which consists of the 4P’s that are product, price, place, and promotions. Softinn, (2019) https://page.mysoftinn.com/en/how-hotels-can-learn-from-marriott-marketing-strategy  

Looking at the most famous and well known of the brads Marriott, there is The Ritz-Carlton which has been recognized with its numerous awards for being the gold standard of hospitality. https://www.marriott.com/marriott-brands.mi  (Accessed 20 October 2021)
Then, St. Regis-Florence A reflection of quiet luxury and simple sophistication, The Bottega Veneta Suite is an unforgettable experience from the sleek lines of exquisite decor to the breath-taking views of the Arno River. https://st-regis.marriott.com/  (Accessed 21 October 2021)

As for marketing choices, their promotion and advertising strategies are focused on digital promotions. Marriott is focused on promoting their hotels through their website and social media. E.g.: creating a promotion code to offer to their guests by sharing it on their hotel website or their social media platforms. https://page.mysoftinn.com/en/how-hotels-can-learn-from-marriott-marketing-strategy Softinn, (2019) 

The Marriott Marketing Strategy involves Marketing Mix that consists of the 4Ps which are product, price, place, and promotions. 
Marriott’s brands are divided depending on their major category and level of services. They provide Luxury, Premium and a third division that separates short-stay hotels from long-stay hotels known as Residence Hotels. 

In the past they focused on their own individual campaigns and maximizing the value of those vs. looking at the whole of the customer experience and eventually guaranteeing that they were providing more value for the guest or the customer, and in doing so, the Marriott gained more value.
In a few years’ time, they put the guests in the centre of things. “We look at our journeys across channels. We don’t maximize the value of any individual channel.” Kauffman, A. (2016) Insider Intelligence https://www.emarketer.com/Article/How-Marriott-Transformed-Itself-Meet-Demands-of-Digital-World/1014361 (Accessed 22 October 2021)
Looking at maximizing the total guest experience and the value Marriott delivers to them, and they deliver to us. This change in strategy has initiated some major changes in their marketing methods, as they shifted from traditional brand marketing where you were to take an actual physical trip to the hotel in order to book a room, into what is now called E-commerce, were highly digital individuals who are bouncing between their iPhone, tablet or laptops and wants a seamless experience across all those devices. Kauffman, A. 2016 ‘How Marriott Transformed Itself to Meet the Demands of a Digital World’ Insider Intelligence 
Regarding sustainability and green messaging Marriott minimizes their environmental footprint by sustainably managing their energy and water use, reducing their waste and carbon emissions, and increasing the use of renewable energy. 
https://serve360.marriott.com › sustain  

Diversity and inclusion are fundamental to their core values and strategic business goals. Taking care of people and their well-being is our most precious cultural inheritance.
Although the Covid-19 pandemic has greatly challenged the Marriott International throughout the past year and a half, people’s priority remains our highest focus. We will shade the light on the measures we’ve taken to prioritize the safety and wellbeing of our co-workers. It’s because of them we’ve proven to be a resilient force with a rich 94-year history.
 https://www.marriott.com › marriott › aboutmarriot (Accessed 19 October 2021)
If you are looking to make the most out of your trip, choosing a brand from the Marriott hotels is one of the best choices you can make. It being the world's largest hotel chain, Marriott International is a leader in the hospitality industry. It will turn out to be the most memorable, favourable, and exciting trip you ever made! 

On the other hand, Hyatt has long been one of the most popular hotel chains among award travellers, but with one significant weakness: Especially if compared to a giant like Marriott, Hyatt has a relatively small worldwide impression, even though Hyatt is vigorously working to focus on these matters. Hyatt has worked very hard on achieving more to its sponsorship by purchasing and combining with numerous current boutique groups, by adding additional brand name properties global wide instead of just concentrating only on opening new hotels for its primary name. https://thepointsguy.co.uk/guide/hyatt-hotel-brands/#hyatt-regency (Accessed: 18 October 2021) Steinberg, E. (2020) https://thepointsguy.co.uk/guide/hyatt-hotel-brands/#hyatt-regency 

Hyatt believes in offering authentic services to every customer by fulfilling and catering the needs of their guests efficiently. In which they promise luxurious service and authentic hospitality beside other facilities & services as a part of their marketing mix. All its employees are well trained and provide high Customer satisfaction.
Hyatt hotels focus on premium pricing strategy for its products as they cater to high profile business class and upper class of the society. Hyatt uses man media channels to ensure customers are aware of their hospitality services. Hyatt also strongly believes in their saying which is "We are for People" where they can be their best and are welcomed with a massive heart! Guests or customers at Hyatt are their best advertising mediums because they usually do word of mouth publicity.
Hyatt hotel embraces the 3P’s (People, Process and Physical Evidence):
People: People involved in the hotel industry is the main source of income production because the hotel staffs are the service providers to the customers. 
Process: Hyatt hotels is known for its world-class luxurious services, and a sophisticated process does it. The customer has the choice whether to book for rooms and services either directly from the hotel’s website, mobile application or by heading directly to hotels premises. 
Physical Evidence: Hyatt hotels and resorts are the biggest physical evidence themselves, for example: rooms, banquets halls, gym, swimming pool and so on. The atmosphere and insides of the hotel are elegant and world class. 
 https://www.mbaskool.com/marketing-mix/services/17574-hyatt-hotels.html (Accessed: 18 October 2021) 
Hyatt’s expanding luxury and lifestyle portfolio provides guests with best-in-class offerings unique to each destination. Hyatt’s new and forthcoming luxury and lifestyle hotels will satisfy the desires of global travellers and members looking for experiences that are reflective of local culture.
“The growth of these lifestyle brands is reflective of the current demand for authentic leisure travel experiences,”. Thomas, C. (2021) Press release. https://www.hospitalitynet.org/news/4105662.html (Accessed 22 October 2021)
“Hyatt is committed to delivering thoughtful stays and experiences in leading-tier destinations all over the world to meet the needs of its guests as they begin planning vacations again.” Press release 27 July 2021 https://www.hospitalitynet.org/news/4105662.html (Accessed 22 October 2021)
Regarding green message, Hyatt has put a huge effort and a lot of measures in place, such as: Hotel environmental metrics are tracked and managed using Eco Track that is Hyatt’s global environmental sustainability software. Lighting and temperature controls in event spaces are turned down when spaces are not in use. https://meetings.hyatt.com/en/why-hyatt/wellbeing/sustainability-hyatt-meetings.html (Accessed 22 October 2021)

Hyatt stands out as the hotel chain that has instituted the best customer-friendly and customer-safe policies during the COVID-19 pandemic. The hotel chain says it is supplying face masks to all guests without them and requesting guests to practice social distancing. Stoller, G (2020) ‘New Study: Hyatt Has Best Hotel Policies During Pandemic’ Forbes https://www.forbes.com/sites/garystoller/2020/08/03/new-study-hyatt-has-best-hotel-policies-during-pandemic/?sh=20bdad314800 


In conclusion as for which of the two giant hotels is the winner. It could be said that in matters of best locations and brand selection, Marriott will outcome Hyatt. That is because Marriott is one of the largest hotel brands in the world, with 30 brands worldwide which means you’re likely to find at least one Marriott hotel wherever you’re traveling. 
But if you are look in matters of Best for family travel, then the winner would be Hyatt. Family-friendly budget-sensible families can find great deals at these lower-cost hotels. Plus, World of Hyatt members will get free breakfast at Hyatt Place hotels when booking through Hyatt.
The list of comparison can go on and on, so in conclusion these are both great hotels with plenty to offer for all different types of customer and guests. All is welcomed and all will find the best they desire.
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