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How did you find this source?:
 I have found this source through the search engine of Google Scalar, and it redirected me to the Universitas Wijaya Kusuma Surabaya Repository from there I have found the source about the importance of customer service and its effect of businesses. 
Why did you choose this source?:
 I chosen this source because its directly related to my chosen topic of The Importance of customer service for business success. It explains the Customer Relationship Management (CRM) and how it helps a business improve its customer satisfaction and loyalty. This source is very useful at explaining those key points about business success. 

Is it relevant to the topic?: 
Yes, this source is relevant to my chosen topic because it focuses mainly on the customer service and how it can affect customer loyalty and a company image. This article goes over the basic of PT Sun Star Motor Blitar and explains the role of customer service through CRM.
Is this a useful article?: 
I do believe it is useful because it provides research-based information about the relationship between customer service, loyalty and company images. 


Is this an academic source?: 
Yes, it is presented as a research paper published in the internal journal of scientific and technology research. It also shows their research method, data collection methods and their findings, which makes the report much more accurate and legitimate.
When was it published? Is it recent enough? Why?
The article was published in October 2019, although its not recent source, it is still useful because it still goes over the research they have conducted and provides insight on how basic important of customer service is. However, newer sources may be slightly better because there are up to date information about customer service and maybe some methods are different.

Author Credibility
The article consist of a large group of individuals authors from different academic backgrounds. Because the article is a research paper and the authors are affiliated with academic institutions, they have relevant experiences for researching customer services and CRM.
Reliability
I would consider the source reasonably reliable because it is a published research article and explains the research method used, involving interviews, citations and observation. It is also accessible through the Universitas Wijaya Kusuma Surabaya eRepository. Nonetheless, the article is from 2019 and the repository identifies it as "Unpublished", so I would not rely on it as my only source. It would be better to use it together with other recent academic sources.



