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In the era of globalisation and the advancement of modern technology, social media plays a significant role in organisations recruiting human resources (Alexis, 2021). Today’s well-developed social media platform LinkedIn and Facebook works as emergent tools for attracting, engaging and hiring talented workforce. These two platforms allow organisations to showcase their ability culture and mission to the job seekers (Alexis, 2021). The report tries to describe the role of two significant social media platforms LinkedIn and Facebook in hiring human resources for organisations. The report ensures that it is an effective way for recruiters to recruit quality human resources with the help of these two social networking platforms.
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The Role of LinkedIn in the Recruitment of Staff
The digital social media platform LinkedIn plays a significant role in the organisation's recruiting of its staff. LinkedIn is a professional networking platform that helps the organisation to connect with various types of people especially job seekers and professionals who want to work for a particular organisation. According to research over 900 million users over the world are connected with the LinkedIn platform (Dedria Bryfonski, 2019). 
Access to Global Talent Pool: LinkedIn is considered a social media platform which ensures access for people to the Global talent pool. People who are connected with LinkedIn have sufficient skills knowledge expertise as well as educational qualification to compete with others in the job market (Dedria Bryfonski, 2019). People who are connected with LinkedIn have sufficient skill and knowledge which allows them to face challenging tasks and contribute a lot to the welfare of the organisation as well as society. In addition, it is LinkedIn that helps the organisation to understand which employees are better for them. LinkedIn provides the opportunity to choose the employee from a lot of talented workforce. Because people who are engaged within LinkedIn have sufficient knowledge and skills in different fields. 
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Figure 01: LinkedIn (Dedria Bryfonski, 2019)
Employer Branding: The professional networking platform LinkedIn helps the organisation or the employer to create a professional page that reflects the organisation's culture values beliefs achievements as well and goals. It helps the employer or organization to ensure effective branding. With the help of LinkedIn, the organisation can showcase their strength, culture mission vision and goal to attract a talented workforce (Dedria Bryfonski, 2019). Organisations focus more on updating their profile page which is submitted to LinkedIn to attract potential candidates. In addition, there is another feature of LinkedIn which is the creation of a career page which helps businesses to showcase their detailed description of companies' growth opportunities their market shares and the philosophy of the organisations.
Active and Passive Candidate Engagement: LinkedIn is a professional platform that focuses both on active as well as passive job seekers (Jackson, 2016). Active job seekers are those jobs seekers who are actively seeking a new job and often visit LinkedIn to search for new jobs. They update their profile and maintain a professional engagement. LinkedIn is an effective platform for active job seekers because every day it provides a lot of notifications through the mail to the job seeker who wants to do a job for a particular organisation. Along with active engagement with the passive candidates. Some job seekers are seeking along with academic life. They want to do the job as a part-time job holder in any organisation. And LinkedIn helps them to find a job to work as part time candidates.
Streamlining the Recruitment Process: The recruitment process on LinkedIn is designed step by step. In the initial stages, the recruiter saves the information of a particular candidate to which they are interested. With the help of LinkedIn's streamlining process, it is possible to save information about the candidates (Jackson, 2016). With the help of LinkedIn, recruiters can check and overview the profiles of the candidates and take the initiative whether to hire or not.
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Facebook is one of the world's popular social networking platforms that plays a significant role in the recruitment process (Laurie Collier Hillstrom, 2017). As the number of users of Facebook is comparatively higher than the other social media platforms there is a high opportunity to recruit candidates with the help of this digital platform.
Community Engagement and Networking: Facebook has a lot of groups or pages which work as a useful tool for recruiting human resources. Companies have the opportunity to post the recruitment plan in the Facebook group or pages that are viewed by everyone over the world (Laurie Collier Hillstrom, 2017). This is an effective process of reaching more and more customers and connecting with the people. This process not only allowed the organisation to hire new job seekers but also made a strong social network with them. 
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Figure 02: Facebook (Panagiotis Karampelas, 2018)
Targeted Advertising: The recruiters or the organizations can design the recruitment according to their way with the help of a Facebook ads manager (Laurie Collier Hillstrom, 2017). Using ads managers, the organisation can select the candidates based on several characteristics such as demographics, educational qualifications, interests as well as behaviour. This procedure helps the organisation to target the people that they expect to hire for their organisations.
Employer Branding Through Visual Content: With the help of Facebook the employer or organisation can ensure effective branding through visual content. The organisation can share their engagement opportunity by adding photos, videos, and life streams on Facebook (Panagiotis Karampelas, 2018). An organisation shows its culture, working environment, mission, values, beliefs and other philosophies on Facebook.
Real-Time Interaction: It is possible to make a real-time interaction between the employer and candidates with the help of Facebook. The organisation or employer can connect with candidates with the help of Facebook Messenger. This process helps the organisation to ensure effective communication with the candidate (Panagiotis Karampelas, 2018). The organisation can learn a lot about the candidates their profiles, expectations about the organisation and so on.
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In conclusion, it can be said that social media platforms like LinkedIn and Facebook make the recruitment process easier for recruiters (Parks, 2018). With the help of this social networking platform, recruiters can have an in-depth understanding of the capability knowledge and experience of the candidates. Besides hiring, with the help of social networking platform, the recruiter can assess the technological skills of the candidates. Facebook and LinkedIn make connection and communication easier between employers and candidates.
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