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                                      A Tourism Guide to Turkey

Turkey is one of the most extraordinary countries in the world, a country where east meets west and the only country in the world with a unique gateway between the European and Asian continents divided by the strait of Bosphorus, the Dardanelles and the sea of Marmara. To the west, Turkey borders the Aegean Sea, Greece and Bulgaria and to the east, Iran, Iraq and Syria. The multiple identity that Turkey exhibits between east and west is very much a neutral zone rather than a battleground and the character between the two parts still persists to fascinate and intrigue many (Ayliffe et al, 2007).

Map of Turkey Source: (Brosnahan T, 2004)
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The Country as a whole is vast, approximately three times the size of  Great Britain, with a population of 82 million people. The official language spoken throughout the country is Turkish and non official is Kurdish and other minority languages. According to the Minister of Culture and Tourism more than 48 million people visited Turkey in 2019 ranking the country the 6th most visited  in the world, with numbers likely to grow, the governments goal is to beat the target of 75 million tourists by 2023 (Counsellor’s Office of Press and Public Relations, 2020).


Since the 1980s tourism in Turkey has been extremely successful by continuing to grow making it an important sector for the country, the increase has seen tourists from 1990-2019 rise from 5.4 million to 48 million, however the country has had a troubled past with respect to conflicts, creating bad publicity which resulted in a fall in tourism from 2015-2017 by 30%. Despite the issues that alarmed holiday makers not to travel, by the end of 2017 Turkey had managed to recover and return to its original state with regards to tourism. With the help of the economy’s high exchange rate holiday makers were keen to continue their travels to Turkey and grab a bargain holiday, the first 10 months of the year 29 million people visited with a 28% increase from the year before
(Climate Change Post, 2020), (Kamin D, 2018), (Daily Sabah, 2017). 








[image: ]With the turnaround from recent events, Turkey is now being ranked a world leading country for tourists to visit, with the rich heritage, outstanding scenery, glorious coastlines along with spectacular attractions, providing tourists with a continuous journey and satisfying many variety’s of needs (Go Turkey Tourism, 2019).  With further detail, a tourist is motivated by needs and wants when travelling to a destination, this can be compared to Maslow’s motivational needs based theory, where humans are satisfied by a pyramid of needs starting from basic psychological needs, then moving up the pyramid to a more precise motivational need of self actualisation, where humans are searching for something more specific, with the recorded results that 48 million people are travelling to the beautiful country of Turkey, this is the proof that the country is providing a variety of tourists with numerous forms of needs and fulfilling them in many ways, these needs can be linked with many types of tourism that Turkey supply’s, such as food tourism, historical tourism, adventure tourism or a simple family beach holiday.  
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[image: ]Turkey is extremely well known all over the world for being rich in heritage and culture, an important subject for Turkey is to preserve and maintain the cultural values of its country in order to be passed on to many future generations. There are currently 2,700 historical sites and ruins which are protected by law by many organisations, associations and individuals. The world renowned United Nations Educational, Scientific and Cultural Organisation, also known as UNESCO provides protection and preservation for all extraordinary cultural and natural heritage sites with any value to humanity all over the world and currently protects 18 sites spread all over Turkey, these include:
(Sansal B, 2019)


While many are travelling to Turkey every year and find themselves visiting these outstanding cultural and heritage sites, many are also returning due to the extremely warm and welcoming hospitality that the locals provide, regardless of what religion, country or background a tourist is from, the mentality and culture of a Turkish person remains as the people are Gods guest. Visitors are often greatly surprised by the friendliness of the Turkish people, who often go to great lengths in accommodating a tourist, ensuring that their holiday is fulfilled with great memories to treasure. 
Hospitality is an important quality of the Turkish culture and has survived from the beginning of time to the 21st century and has not appeared to fade despite having mass tourism in various regions.  (Go Turkey Tourism, 2019). 





East of Turkey  
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While there are currently 48 million tourists travelling to Turkey annually, the size and scale of the country is put into perspective when there are some parts of eastern Turkey that has never seen a tourist in a village or town, this is predominantly in the east side, where Turkey borders Iran, Iraq and Syria, however this does not mean tourists are not welcome. The east region is not exposed to western influences like the holiday resorts on the west coast, it is in its purest form with rich welcoming culture, delicious traditional cuisine and a treasure trove for historical sites, providing the growing trend of niche tourism for many people and fulfilling an allocentric type of tourist with a unique destination choice, meaning a person who is willing to travel to unusual areas of the world to seek new adventures and experiences, unlike a psychocentric tourist, where they often fall into a category where they are not as adventurous and prefer to return to one destination or a destination that has similar familiarities such as accommodation and cuisine, which may suit these types of tourists with the holiday resorts that are situated in west Turkey (Tutorials Point, 2020), (Turkish Travel Blog, (2020).   
  
It is understandable that many tourist may not want to travel to the east as it borders various conflicting countries, providing a disadvantage to the area, however it is always the Governments main concern that tourists are safe when travelling to these areas, it is useful to travel wisely and keep up to date with developments and safety on the governments website before travel (Mfa Gov Tr , 2011). 

The east provides an allocentric tourist unique experiences with fascinating history, peculiar events, surprising activities and iconic attractions. Below are just some handpicked areas of the east where holiday makers can explore.

Ardahan

The city of Ardahan bordering the country of Georgia Is a small district with a population of 100 thousand people set on a level of high ground within a mountainous range, due to the city’s location it has a surprisingly unique feature of a ski resort, allowing tourists to ski 6 months of the year due to the cold and snowy climate. There are many rivers and lakes around the city which are completely frozen during the 6 months of winter, providing tourists with the opportunity to attempt ice fishing with natural surroundings and mountainous views. The city celebrates many festivals that Tourist are able to attend throughout the year including the yellow cheese festival in July and the honey festival in August (Sansal B, 2019).



Agri

The province of agri is situated on the Iranian border and is home to the highest mountain peak in Turkey, Mount Ararat rises up to nearly 17 thousand feet and is the main symbolic feature of the city providing magnificent scenery and sporting opportunities such as climbing and mountaineering. Many tourists travel to Agri for its religious sleeping volcano situated on Mount Ararat, the famous site is believed to have been the resting place for Noah’s Ark during the big flood. Many historical attractions are present within the city, one being the Ishak Pasa palace, an ottoman palace built in 1685 with 116 rooms, providing tourists spectacular views of its ruins from earlier periods (Sansal B, 2019). 

Van

The large province of Van borders the country of Iran, it houses and takes its name from the largest lake within Turkey, Lake Van. Van sits within a lush green oasis in the centre of Rocky Mountains with breathtaking views of an ancient citadel that stands tall on one of the mountain peaks. 
Van harbour allows tourists to engage in many activities such as, swimming, canoeing and camping. a short distance away from the harbour lies a holiday resort centre that provides accomadation and daily sight seeing excursions which include trips to the van museum, outdoor sports such as trekking and mountain hunting, the Seljuk graveyard filled with extradonary headstones or visitng many mosques and churches (Sansal B, 2019). 
 
The West of Turkey 

[image: ]To the west of Turkey there are 4 regions to consider, these regions include some of the most popular holiday destinations within the country, providing tourists a considerable spectrum of holiday types, ranging from budget to luxurious and adventure to relaxation holidays. Many valuable stakeholders and tour operators from all over the world provides Turkey with mass tourism and ensures that tourists are fulfilling the needs and wants from a destination, they provide a tourist online or within a travel agent, designing and tailoring the perfect holiday experience to meet these needs and wants. The western regions that tourists can explore are:-
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Aegean 

The Aegean region of Turkey provides some of the most beautiful shores and landscapes within the country. The glorious coastline has crystal clear waters, peaceful fishing harbours alongside tremendously immaculate white sand beaches that are surrounded by pine woods and olive groves. 
Expect to find popular holiday resorts and historical sites with remains of ancient ruins, culture and mythology. The Aegean region provides a holiday experience for many tourists, the type of tourist the region attracts are families, nature enthusiasts, sporting personalities and archaeologists (Sansal B, 2019). 

Marmara 

The Marmara region is the most visited tourist destination in Turkey, surrounded by the Marmara Sea and the gateway to Europe, people from all over the world visit its rich ottoman heritage. The region is known for its natural beauty with many lush green meadows, olive groves and the pristine sea. Marmara is made up of several cities, one being the most famous- Istanbul, the city is known for its incredible iconic blue mosque that stands central within the city, the hustle and bustle of the grand bazar and numerous delicious restaurants providing traditional Turkish cuisine, creating a perfect holiday for the city break tourist (Go Turkey Tourism, 2019). 

Black Sea

Turkeys Black Sea region is made up of 18 cities for tourist to explore, the region is completely committed to Earth with its deep green forestry, towering mountains, glorious highlands and deep valleys. The Black Sea region is one of the most exceptional areas of Turkey with its geographic panorama extent, here tourists are able to enjoy fishing, swimming, snorkelling and beach life. There are many festivals in the Black Sea region not only loved by tourists, also the locals are heavily involved in celebrating the cultural festivals, tea festivals and bull wrestling festivals providing memories to cherish forever (Go Turkey Tourism, 2019). 

Mediterranean 

The Mediterranean region will provide a tourist with a true holiday in paradise, with excellent climate changes throughout the year from hot dry summers, to cool and fresh winters, the area is picturesque with white sandy beaches, quaint old cities, delightful nature and full with history. Tourists are provided with opportunities to take a cruise around the coastline, visit many natural attractions, experience trips to historical and architectural sites and taste the wonderful delicious local cuisine (Go Turkey Tourism, 2019).


The country of Turkey as a whole is completely unique, providing many quality’s and features in every single region and providing accessibility of travel with airports all over the world offering  affordable flights in and out of the country, however (Alvarez D M, 2010) explains that the destination has not reached its potential with respect to marketing, due to restriction of resources with its communication scheme. In the past Turkey has always promoted sun, sea and sand tourism, unlike the traditional marketing mix method also know as the ‘four Ps’ of marketing ‘ which includes product, promotion, place and price, these are key marketing components that many organisations utilise in order to meet the expectation and needs of a consumer (Hattangadi V. 2014). As tourism is steadily increasing, the countries government organisation of Ministry of Culture and Tourism (Ktb Gov Tr, 2007) aims to change its focal point by introducing new strategies, these include utilising the natural, cultural, historical and geographical assets that the country provides, targeting a broader spectrum of tourists to develop and improve the overall tourism industry of Turkey, (Torkildsen G, 2005) offers a straight forward marketing approach that Turkey can apply to future marketing strategies, which is ‘This is what we’ve got, now sell it’.
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