“The Future of Automatic Payment Machines in Indian Retail Industries: A Strategic Framework for Customer Adoption and Business Performance”
Background
The Indian retail industry is one of the most dynamic and fast-paced industry sectors. The retail sector contributes 10% to the GDP and 8% to employment. India is the third-largest country in the retail sector. The traditional cash payment method is now gradually changing in the retail sector in India. Automatic payment machines have now been introduced in many places. Youngsters are welcoming this technology. It has also made money transfer and money management much easier. Despite this, this technology is not easily accessible to all customers. Lack of digital literacy is one of the main challenges to implementing automatic payment machines in the retail sector. Therefore, the ultimate goal of this research is to identify the key factors that influence the adoption rate of automatic payment machines and recommend some strategic frameworks to develop this technology successfully and enhance business growth in the future. 
Aim 
To explore factors that influence the customer adoption of the Automatic Payment Machine in Indian retail industries, and develop a strategic framework to enhance the customer adoption rate and improve business growth for the future. 
Research Objectives
	RO1. To identify the factors that influence the adoption rate of automatic payment machines among customers and industries in India.
	RO2. To develop a strategic framework that helps to enhance the adoption rate and successful implementation of the automatic payment machines in the Indian retail industry.
Research Questions
	RQ1. What customer, technical, and organizational factors influence the adoption rate of automatic payment machines in the Indian retail industry?
	RQ2. What strategic framework can support the adoption rate and successful implementation of automatic payment machines in the Indian retail industry?
Theoretical framework
Stakeholder Theory
[bookmark: _GoBack]Stakeholder theory was developed by R. Edward Freeman in 1984. This theory argues that organizations not only focus on the shareholders but also balance the needs of all the stakeholders affected by their work. Stakeholder-focused environments are focused on employee satisfaction, community engagement, and customer relationships. This theory helps to examine how the different groups influence and are affected by the acceptance of the automatic payment machine. 
