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AI Acknowledgement  
Examples of statements If you have not used AI
I confirm that I have not presented any AI generated materials as my own work. 
I confirm that I have copies of my drafts, notes, and other resources I used, which I may be asked to provide in evidence.
Examples of AI statements if you have used AI
Example 1: 
I acknowledge the use of Grammarly (https://www.grammarly.com/) on Date to check my work using the prompt(s): 
1. Please check the following text for readability, grammar and syntax. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 2: 
I acknowledge the use of SciSpace (https://typeset.io/) on 7 March 2024 to support my research using the prompt(s): 
1. Please provide me with materials on the biology of the liver. 
2. Please provide me with materials on liver cells. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 3: 
I acknowledge the use of ChatGPT (https://chatgpt.com/) on 13 April 2024 to write my notes into submission format using the prompt(s): 
1. Please write up these bullet points as an essay paragraph at university level. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
Example 4 - acknowledgement of the use of multiple AI tools: 
I acknowledge the use of SciSpace (https://typeset.io/) on 28 June 2024 to support my research using the prompt(s): 
1. Please provide me with materials on the American Civil War. 
2. Please provide me with materials on the reception of Gone with the Wind. 
I confirm that I have not presented any AI generated text as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before, and after the use of AI tools which I may be asked to provide in evidence. 
I acknowledge the use of Adobe Express (https://www.adobe.com/express/) on 24 June 2024 to edit photographic material: 
1. Remove background from Figure 1. 
I confirm that I have not presented any AI generated materials as my own work. I confirm that I have copies of my drafts, notes, and other resources I used before and after the use of AI tools which I may be asked to provide in evidence. 





















Market Research and Website Development Project

1. Introduction
The goal of this project was to assess the market demand and preferences for a new carwash service—CDGC’s 360 Laser Touchless Carwash—and develop a business strategy, website, and marketing materials based on primary market research. Using a structured questionnaire, data was gathered to understand carwash habits, preferences, pricing expectations, and potential customer interest. This report explores key findings, explores audience segmentation, applies SEO strategies, and explains how the insights shaped the final business concept and promotional content.
2. Questionnaire Overview
A 13-question survey was put together using Google Forms and shared among potential consumers. The we had a group of 15 participants. Questions ranged from multiple choice to open-ended, focusing on frequency of use, preferred carwash type, pricing, values, and interest in new technologies. The form collected both quantitative and qualitative responses.
3. Data Analysis and Key Key Takeaways
Among the 13 questions, four yielded particularly valuable insights that strongly influenced the business idea and creative direction:
3.1 Frequency of Carwash Use (Q1)
Monthly car washes were most common (7 responses), followed by “Only when necessary” (4 responses). Only 2 respondents washed their car weekly or fortnightly.
Key Takeaway: Most respondents do not wash their cars frequently, indicating the service must offer compelling value or incentives to increase customer retention and frequency.
Our Approach: Develop a loyalty programme and subscription packages to encourage repeat visits and increase frequency.
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3.2 Preferred Type of Carwash (Q2)
Manual hand wash was the dominant choice (10 out of 15). Touchless options (automatic or laser) had no existing users among respondents.
Key Takeaway: Despite zero current use, consumers overwhelmingly favour quality and safety (see Q5). This shows a potential market gap and education opportunity for touchless technology.
Our Approach: Position the 360 Laser Touchless Carwash as a safer, brushless alternative that delivers hand-wash-level results without scratches or damage.
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3.3 What Customers Value Most (Q5)
Top responses:
- Affordable pricing (12),
- High-quality clean (11),
- Fast service (8),
- No scratches/brush damage (6)
Key Takeaway: Customers prioritize affordability and quality. Concerns about brush damage validate the business focus on touchless technology.
Our Approach: The marketing message will emphasise these core values: affordability, speed, quality, and safety. These keywords are also integrated into SEO content.
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3.4 Interest in New Service (Q8 & Q9)
12 out of 15 expressed interest (Definitely or Probably) in trying a 360 Laser Touchless Carwash. £9–£12 was the most accepted price range (8 respondents).
Key Takeaway: There is clear openness to innovation, and customers are willing to pay a premium for a quality touchless service.
Our Approach: The business will price the basic touchless wash at £9, with multi-wash discounts and loyalty incentives to encourage adoption.
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4. Business Idea Development
Based on these insights, the refined business idea includes:
Service Offering: High-quality, touchless laser carwash using advanced 360-degree cleaning technology.
Target Price Point: £9 per wash, with subscription and loyalty pricing tiers.
Incentives: Free wash after 5 visits, multi-wash bundle discounts, and monthly memberships.
Brand Promise: “Premium Clean. Touchless Care. Always Fast. Always Safe.”
5. Website Development
The website was developed using Weebly and includes two key pages:
Home Page: Highlights the key features (touchless, premium quality, no scratches) with bold CTA buttons like “Book Now” and “Get First Wash Free”.
Pricing & Offers Page: Lists all pricing options, discounts, and loyalty rewards. Includes an FAQ on touchless technology.
How Research Shaped the Design:
- Bright, clean colour scheme (white, blue, silver) to reinforce hygiene and technology.
- Testimonials and educational content about touchless washing to build trust.
- Responsive mobile design for users who prefer app-based interaction (Q10).
Boosting Online Visibility:
- Keyword phrases: “touchless carwash,” “premium carwash,” “no scratch carwash near me.”
- On-page SEO: Proper meta descriptions, image alt-tags, keyword-rich H1 and H2 tags.
- Google My Business listing and schema markup for local SEO enhancement.
Fig. 1,2 and 3

6. Marketing Materials via Canva
Marketing visuals were created to align with user preferences and insights:
- Instagram/Facebook Ads: Showcase fast service, pricing, and first-wash free offers.
- Flyers: Distributed digitally with QR codes linking to booking site.
- Loyalty Card Design: “Wash 5, Get 1 Free” theme with brand colours and tagline.
Tone of Voice: Friendly, trustworthy, tech-savvy. Appeals to the consumer’s desire for convenience and quality.
Fig.4
7. Audience Segmentation
Based on survey responses, the target market was segmented into:
- Value Seekers – Price-conscious consumers who want quality without paying a premium.
- Quality-Driven Professionals – Likely to use services monthly and appreciate fast, damage-free, premium cleans.
- Eco-Curious Explorers – While a small segment (only 1 respondent), this group could grow with environmental messaging in the future.
We crafted messaging suited to each group, emphasizing pricing bundles, speed, and non-contact safety respectively.
8. Conclusions and Recommendations
The market research identified a clear gap between current habits and latent demand for a premium, brushless carwash. Even though few people knew about it of touchless carwash options, a significant portion of people showed interest when presented with the benefits. Pricing expectations, convenience, and quality concerns influenced every part of the business model—from service design to marketing tone.
Recommendations:
- Launch with aggressive first-time offers to build initial trust and trial.
- Keep gathering feedback from customers post-launch to refine services.
- Educate the audience through video content on the website and social media.
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Financial Projection & Excel in Business – CDGC Car Wash
Introduction
In today’s digital era, Microsoft Excel has become a vital tool for small businesses to manage and project financial performance. This document includes a one-year financial projection for CDGC Car Wash based on realistic pricing and operations. It also features a detailed discussion on the importance of Excel in business decision-making, especially for a 24-hour premium car wash.
Embedded Financial Spreadsheet
The following spreadsheet presents monthly income, expenses, and profits based on
	
	Basic Wash
	Deluxe Wash
	Ultimate Wash
	Interior Vacuuming
	Tyre Shine
	Fragrance Spray
	Ceramic Sealant
	Total Income
	Utilities
	Cleaning Supplies
	Marketing
	Maintenance
	Total Expenses
	Profit

	Jan
	£2.061,00
	£1.656,00
	£1.590,00
	£680,00
	£294,00
	£218,00
	£432,00
	£6.931,00
	£311,00
	£304,00
	£190,00
	£131,00
	£936,00
	£5.995,00

	Feb
	£1.890,00
	£1.836,00
	£1.530,00
	£600,00
	£318,00
	£206,00
	£426,00
	£6.806,00
	£328,00
	£305,00
	£179,00
	£141,00
	£953,00
	£5.853,00

	Mar
	£1.971,00
	£1.752,00
	£1.665,00
	£695,00
	£357,00
	£198,00
	£342,00
	£6.980,00
	£323,00
	£279,00
	£214,00
	£149,00
	£965,00
	£6.015,00

	Apr
	£1.773,00
	£1.884,00
	£1.350,00
	£640,00
	£285,00
	£182,00
	£408,00
	£6.522,00
	£295,00
	£277,00
	£145,00
	£119,00
	£836,00
	£5.686,00

	May
	£1.971,00
	£2.016,00
	£1.395,00
	£585,00
	£357,00
	£168,00
	£372,00
	£6.864,00
	£284,00
	£296,00
	£185,00
	£125,00
	£890,00
	£5.974,00

	Jun
	£2.106,00
	£1.656,00
	£1.560,00
	£620,00
	£348,00
	£166,00
	£390,00
	£6.846,00
	£289,00
	£291,00
	£189,00
	£160,00
	£929,00
	£5.917,00

	Jul
	£2.259,00
	£2.160,00
	£1.560,00
	£615,00
	£333,00
	£174,00
	£348,00
	£7.449,00
	£315,00
	£301,00
	£154,00
	£157,00
	£927,00
	£6.522,00

	Aug
	£2.178,00
	£1.632,00
	£1.350,00
	£585,00
	£330,00
	£172,00
	£426,00
	£6.673,00
	£299,00
	£304,00
	£179,00
	£159,00
	£941,00
	£5.732,00

	Sep
	£2.124,00
	£1.944,00
	£1.575,00
	£615,00
	£372,00
	£216,00
	£354,00
	£7.200,00
	£324,00
	£308,00
	£199,00
	£143,00
	£974,00
	£6.226,00

	Oct
	£1.692,00
	£1.644,00
	£1.275,00
	£560,00
	£336,00
	£176,00
	£336,00
	£6.019,00
	£284,00
	£304,00
	£187,00
	£144,00
	£919,00
	£5.100,00

	Nov
	£1.944,00
	£1.872,00
	£1.635,00
	£570,00
	£342,00
	£186,00
	£360,00
	£6.909,00
	£304,00
	£263,00
	£206,00
	£152,00
	£925,00
	£5.984,00

	Dec
	£1.881,00
	£1.824,00
	£1.515,00
	£700,00
	£303,00
	£210,00
	£432,00
	£6.865,00
	£315,00
	£293,00
	£185,00
	£124,00
	£917,00
	£5.948,00




Exel
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The Importance of Excel in the Digital Era
Microsoft Excel remains one of the most powerful and versatile tools in the digital age, particularly for entrepreneurs and small business owners. From budgeting and forecasting to tracking customer trends and managing daily operations, Excel offers a level of flexibility that few other platforms can match.

One of Excel’s greatest strengths lies in its ability to organize, calculate, and visualize data efficiently. For CDGC Car Wash, operating 24 hours a day and offering multiple service tiers, Excel allows for seamless tracking of income across different wash packages—Basic, Deluxe, and Ultimate—as well as income from optional add-ons like vacuuming, tyre shine, and ceramic sealant. With accurate monthly projections, the business can anticipate high and low seasons, prepare marketing budgets accordingly, and assess profitability in real-time.

Excel’s built-in formulas and functions enable fast calculations and error-checking. The car wash can automatically compute total income, total expenses, and profit/loss each month. Conditional formatting and color-coded tables further enhance data readability, helping managers and stakeholders make quick, informed decisions. Bar charts and trend lines generated in Excel can show financial performance over time, providing insight into growth patterns and areas that may need attention.

Another benefit of Excel is its support for scalability. As CDGC Car Wash grows—perhaps adding locations, staff, or services—Excel spreadsheets can be expanded with minimal restructuring. Features like pivot tables and data validation simplify the process of sorting and filtering large amounts of customer or financial data.

In the context of customer engagement, Excel can also track customer preferences and behaviors, such as the popularity of service packages or demand for specific add-ons. It can manage loyalty programs, track how many customers use app-based bookings, or measure the impact of promotions. All of this supports data-driven marketing efforts.

Furthermore, Excel ensures continuity and accountability. All entries can be timestamped, formulas audited, and versions tracked, which is essential for financial transparency and compliance. It can also integrate easily with other platforms like accounting software or CRM tools, making it a cornerstone of digital operations.

In conclusion, Excel is not just a number-crunching tool; it is a strategic asset for any business. For CDGC Car Wash, it supports daily operations, long-term planning, and continuous improvement, helping the business maintain a competitive edge in a growing market.
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