Marketing assignment 2 information criteria and notes


· Campaign proposal
· AIM: Produce and organise effectively and efficiently marketing outputs that meet key strategic opportunities identified by the business
· 2000 word report
· Due 15th may

TASK

The subscription meal box company you are working for (the fictional organisation from your first assignment) is looking to expand it’s service offering to include a vegan cooking box and are planning to launch this new service in six months time. You have a budget of £500,000 to run a 6 month promotional campaign with the aim to sign up 50,000 new members. Write a campaign proposal and include: • Which communication channels you will be using and details of how you will use them • Campaign ideas (messaging/offers) • Budget splits • How you will be measuring the campaign performance Your proposal will be in the form of a 2000-word report

Guidance
· a wide level of reading from sources such as textbooks, academic journals and academic-based websites.
·  A minimum of 20 references is required in total. Please use Harvard referencing style.
· The goal of this assignment is to demonstrate understanding of media channels and the ability to develop a realistic and effective campaign. You will need to detail the channels you would like to use as well as any tactics you intend to employ.
· You will need to consider the campaign objective and budget when creating your report. You will also need to show how you intend to target a specific audience

· You will need to provide effective messages which focus on the customer’s needs whilst supporting the aims of the campaign.

· 

