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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Website load very quick. Because of the fast internet connection.
It is a common phenomenon for a user to enter a website and, due to its slow loading speed time, abandon the website and return to the search engines’ results pages to find other websites with faster loading content. ( Christina Xilogianni, Filippos-Rafail Doukas, Ioannis C. Drivas ORCID, Dimitrios KouisORCID, 2022)


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
Yes. they have few subpages. In lot of cases most of the website not created properly, when design website and subpages need to concentrate three important sections, they are content, Design, and Procedural or technical. An appendix, made up of examples to illustrate most of the points, was distributed with the paper copy of the standards. (McClements, 1996), Hollywood bowl website clearly demonstrated there subpages and it is easier to use.

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes anyone from web browser can book online. Strong booking website will create more business, customer feedback, preplan for the business. In addition to ensuring appointments are easily booked and managed booking. It generate more leads and new client base, operational efficiency and save money to use a booking website. (Cousins, 2025)


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Hollywood bowl colour represent there website and the purpose A good, designed website always reflect the company and look good, works effortlessly. When UX is optimized, businesses gets more hit, bouncing rates will lower, search rankings gets on top, and increased the engagement. (Ltd, 2026)


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website look pleasant and fast. The colour scheme is excellent. Perfactly present the website. Mobile version is bit slower than pc.A consumer survey with 78 participants evaluated 50 mobile phone designs based on visual and sensory qualities like attractiveness, simplicity, and texture. Using regression analysis, the study found that users’ impressions were strongly influenced by the phone’s design features and usability, such as shape, surface texture, and responsiveness. It also identified key design elements important to customers and proposed statistical methods to help designers focus on features that most impact user perception, which could be applied to other consumer products as well. (Myung Hwan Yun,Sung H Han,Sang W Hong, 2010)


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Hollywood website image are fit for purpose and resulation gives perfact viewing. I could not find any video or link of video.The study explores web design principles such as balance, rhythm, emphasis, and unity, and examines how colors and layout affect user experience. Using eye-tracking technology and surveys, six similar e-commerce clothing websites were tested with variations in colors and imagery. The findings show that users prefer natural background colors and websites that use human models to display products. The study aims to identify effective design patterns, including optimal element placement and visual choices for better user engagement. (Aro, 2014)


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: Hollywood bowl does not have any online chat on their website. But they do have contact tab at the top which is very clear and professional.The study highlights that while many UK businesses are online, poor website quality is causing missed marketing opportunities, especially for small firms. A large survey found major issues with search engine visibility, with many sites not registered and thus hard to find. The problem stems from limited experience among designers and managers, with too much focus on technology rather than usability and business goals. It concludes that designers, managers, and educators must improve their approach to website design and evaluation to fully benefit from online opportunities. (Thelwall, 2000)


	Question 2d – How effective are the social media links on the website?


	Answer: Hollywood bowl have around 24k follower on instragram, Tiktok also around 34K followers, where Facebook has more than 100k followers and showed regular status updated by given new information. I would say very effective way promoting the business.
Social networks enable companies to build stronger relationships with customers and support the development of a recognizable brand identity. This paper places particular emphasis on examining how Macedonian companies perceive the impact of websites and social media marketing in strengthening consumer relationships and improving the effectiveness of e-commerce. (Blazheska Daliborka, Ristovska Natasha, Gramatnikovski Sashko, 2022)

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Hollywood Bowl customers service through online it is very clear. They have button called Game where it shows exactly what customer needed. Complete customer satisfaction is essential for building strong customer loyalty and achieving long-term financial success, especially in highly competitive markets. There is a significant difference between customers who are merely satisfied and those who are completely satisfied—fully satisfied customers are far more loyal. Even a small drop in satisfaction can lead to a large decline in loyalty. This is true across industries, including those with low profit margins, where improving satisfaction can yield high returns and even differentiate products from competitors. Therefore, achieving total customer satisfaction should be a top priority for businesses. (Thomas O. Jones, W. Earl Sasser, Jr, 2009)

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Trustpilot given rating to Hollywood bowl EXCELLENT rating. The Hollywood Bowl offers a fun and lively atmosphere for bowling, with generally positive reviews highlighting friendly staff, cleanliness, and enjoyable experiences, though some locations have received criticism for service and food quality.Consumer reviews significantly increase the likelihood of purchase, with conversion rates rising sharply as reviews grow—especially from the first few reviews. However, the impact decreases over time, and higher-priced products benefit more from reviews than lower-priced ones. (Georgios Askalidis, Edward C. Malthouse, 2016)

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 

	Answer: Commercial friendships between service providers and clients are important marketing relationships. They balance business and personal goals and lead to higher satisfaction, loyalty, and positive word-of-mouth. (Linda L. Price, Eric J. Arnould, 1999)

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: When you press on game button they clearly mentioned the price and also they have special tab for offer which is attract more customer to the business. Perceived price has little effect on service quality in most cases, except in mixed services. Reliability matters for all services, while tangibles and empathy vary by type. Overall, price mainly influences quality in quasi-manufacturing services. (Injazz J. Chen, Atul Gupta; Walter Rom, 1994)


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Hollywod bowl

	
	2. Gaming

	
	3.    Hollywood bowl review

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Yes it does. Although on mobile version it varies, It may be because of filtering or spending money for top rating.The study evaluates website usability of INC. 500 companies based on design guidelines like clarity and consistency. It finds that most websites follow only about half of the recommended practices, with major improvements needed in navigation, link design, and usability features like search boxes. (James J. Cappel, Zhenyu Huang, 2016)

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: Businesses in the UK are missing online marketing opportunities because many websites are poorly designed and not visible on search engines. Designers focus too much on technical aspects, while managers lack experience in evaluating website quality. To improve, both better design practices and stronger education for future designers and managers are needed. (Thelwall, 2000)


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: E-commerce success depends on effective website design. Important factors include fast loading speed, good content, easy navigation, security, and customer focus, based on research and user feedback. (D. Gehrke; E. Turban, 1999)
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