
Dissertation Proposal.

The use of social media to promote organisations within the care sector.
Review of the company PCAS.






Author: Milen Enchev
Student Number: 1908493
Module: Dissertation
Module Code: LCBB6000
Tutor: Mary March



Contents
Section 1:	3
Introduction	3
Rationale of the study	3
Aims	4
Objectives	4
Questions	4
Section 2: Literature Review	4
Section 3:	5
Research Methods and Methodology	5
Research philosophy	5
Research approach	5
Research strategy	6
Research Sampling Methods	6
Research techniques	6
Data Collection Methods	7
Analysis of data	7
Research ethics and privacy	7
Research Expenditure	8
Gantt Chart	8
References	9













[bookmark: _Toc102508462]Section 1:
[bookmark: _Toc102508463]Introduction
The global economy has been impacted by the social media tremendously, especially using digital marketing. Before the social media era arrived, business was paying for advertisements and commercials in order to catch the attention of the buyer. Nowadays social media collects information on customers interests and needs by analysing theirs likes and posts, identify them and match their interest with products advertised online they might like. What is more, social media boost the global economy by generating new jobs, democratising data and promoting brands beyond the limits of the countries they originated from (Alavi & Ahuja, 2019). Having online presence in this day and age may cause grand impact on the business. Establishing strong online platforms such as website, Facebook page, LinkedIn and Instagram for example could result in higher recognition for the brand and increasing the revenue. What is more, for some consumers the lack of social media presence means lack of credibility and legitimacy. The majority of the customers would prefer to get familiar with the product or service the company provides before to take a decision to make a purchase (Dlamini & Johnston, 2018).
The rules, regulations and requirements in the care sectors change rapidly. Therefore, the care companies must accommodate them. There are various types of care provided, but generally is divided into 3 sections – care for elderlies, care for individuals under 18 years of age ad care for people who do not have the mental capacity to live their life independently. The majority of the care companies offers the same service, arguably the prices are very similar as well (Miraldo, et al., 2019). Therefore, it could be stated that having an appropriate online platform would bring awareness to the work of the organisation and make it stand out amongst other companies to potential customers and future employees. Many care companies are sharing updates about service-users achievements and their growth since joined the organisation and staff achievements. Also, they publish informative post where they discuss future projects and all new innovations, they have implemented in order to accommodate and satisfy the needs and want of their clients (Farsi, 2021). PKAS company will be reviewed in this paper and the value and benefits that social media bring to the organisation will be investigated.
[bookmark: _Toc102508464]Rationale of the study
The subject of investigation of this paper appears to be crucial element of the success of the care organisations for the past couple of years. A study issued by the UK government states that the competition between care companies has increased since 2011.Thus, care companies work hard to stay current and use all the tools they have to attract clients (Gov.uk, 2017). Considering all that, this research paper will investigate how social media help care providers to stay current and satisfy the demand amongst customers, how make them noticeable amongst the competition, what’s are the benefits and does it help the company – consumer communication and vice versa.



[bookmark: _Toc102508465]Aims 
This research paper aims to examine the value and benefits that social media bring to the organisation and whether it is well integrated within the care sector. Also, closer attention will be paid to the consumer and what is their perspective when purchasing care services. The impact of social media on PKAS company will be considered as important researching agenda as well.
[bookmark: _Toc102508466]Objectives
1. Analysing the care companies social media presence.
2. Identifying how well integrated social media is within the care sector.
3. Identifying the value social media add to a care company.
4. Analysing the impact of social media on Pkas company.
[bookmark: _Toc102508467]Questions
1. How well integrated social media is within the care sector.
2. What value social media add to a care company and does it worth it?
3. What value social media brings to PKAS?
[bookmark: _Toc102508468]Section 2: Literature Review 
[bookmark: _Hlk102507552]A literature review is a piece of academic writing representing knowledge and understanding of the academic literature on a specific topic placed in context.  A literature review also contains a critical evaluation of the material (Ridley, 2012).
What Value social media brings to the organizations?
The rapid growth social media in general has undoubtedly transformed and modernized the ways in which people share content material and interact in various previously unreachable and globally distributed social communities and networks (Singaraju, et al., 2016). Furthermore, newly developed methods for collecting, monitoring, analysing, and visualising social media-related conversations and interactions have created new research opportunities and challenges, opening up a world of possibilities for companies looking to transform their businesses or develop new products and services based on social media data. (Mayer-Schönberger & Cukier, 2013). Advanced social media analytics tools and analysis techniques, for example, have enabled businesses to gain real-time access to data, which can then be utilised to extract relevant patterns and insight about customer behaviour. (Fan & Yan, 2015).
What Value Social Medial Brings to the care sectors?
A number of health care organizations have already established a social media presence, the majority of the care companies have implemented the Social Media factor in their business. Using social media help the companies who provide care to promote and advertise their services. So, by using social media they will attract potential clients. There is a variety of care homes. There are facilities for elderly people, facilities for people with learning disabilities and mental challenges and facilities who provide support strictly for positive behaviour support clients. From the client or their legal guardian perspective it could argued that social media serves very favourable contribution to their life choice. The clients could make a reasonable selection of facilities suitable for them only by going through companies social media. The organisations usually provide detailed information of the services and support they offer. What is more, a lot of the companies have on their websites reports from the Care Quality Commission of UK, which would give a satisfactory scale of information regarding the hygiene, training, professionalism & knowledge, clients engagement, promoting independence, etc (Eckler, et al., 2010).
The companies usually publish photos and videos of the clients they are already supporting, the purpose of which is to demonstrate the high standards of care and support they have established. The other crucial reason why they are doing it is to show the growth of the clients, and how much they have progressed under the care of the company. Establishing adequate social media presence is very important for the care companies these days due to the fact that this is the main arena they compete for attracting more and more clients as well as building and maintaining a reputation (Gamache-O’Leary & Grand, 2017).
[bookmark: _Toc102508469]Section 3:
[bookmark: _Toc102508470]Research Methods and Methodology
Research Methodology covers in detail the research methodologies, approaches, and designs employed throughout the study, justifying the author's choice by outlining the benefits and drawbacks of each approach and design in light of their practical applicability to our research. (Mackenzie & Knipe, 2006).
[bookmark: _Toc102508471]Research philosophy
This paper will be utilizing interpretivism research philosophy. Interpretivism lends itself well to studies that possess a lot of grey areas like society, understanding why or how a person feels or behaves. It requires in-depth assessment of words, actions and behaviour. An interpretivist researcher concentrates on the meanings people bring to situations and behaviours and the ways they use this to interpret the world (Saunders, et al., 2009). This philosophy research will assist this paper to evaluate the reliability of social media in regard to the care companies, to assess the cost & value that social media add to the company and evaluate the benefits that social media brings to the organisation.

[bookmark: _Toc102508472]Research approach 
A mix of deductive and inductive research approach will be applied for this research project. The deductive research approach aims to apply theories to specific phenomena, and the data will approve or disapprove these theories. Both of the outcomes are valuable. The researcher should begin by reviewing social theory and based on that theory a hypothesis should be formed. Then the hypothesis will be tested with empirical data, which would lead to either confirmation or refutation based on the analyses of that data. When the inductive research is being applied, the research onion works in the opposite way of the deductive method (Kumar, 2002). 
A various frameworks, social theories and social media metrics will be used in this project, so the contribution of the social media to the care organization and the value that social media bring can be established accurately. For instance, Maslow’s Hierarchy of Needs could be used to understand the customer’s needs and then recognize them to produce effective social media campaigns (Sethi, 2022). 

[bookmark: _Toc102508473]Research strategy
This paper will use survey research strategy. The term "survey research" refers to the process of gathering data from a group of people by asking them questions. This type of study allows for a wide range of ways for recruiting participants, collecting data, and using various instrumentation techniques (Singh, 2020). Information will be collected from the targeted research area and the perception of the consumer will be addressed and evaluated in regard to promoting care companies on social media; advantages and disadvantages; compare Before and After using social media in order to establish value and benefits.

[bookmark: _Toc102508474]Research Sampling Methods
When performing research on a group of people, it is rare to be able to obtain data from each individual in the group. Instead, a sample, which is a group of people who will really engage in the research, should be organised. Probability and non-probability sampling are the two types of sampling methodologies. (Tayie, 2005).
Probability sampling methods – every member of the target population has a chance to be selected for the sample. There are four types of probability sampling: Simple random sampling, Systematic sampling, Stratified sampling and Clustered sampling and four non-probability sampling: Convenience sampling, Quota sampling, Purposive Sampling and Snowball sampling (Tayie, 2005).A  probability sample is selected according to mathematical guidelines whereby the chance for selection of each unit is known. A non-probability sample does not follow the criteria of mathematical probability (Tayie, 2005). 
Purposive sampling is sampling technique in which researchers select various individuals from the general population to participate in their surveys based on their own judgement. To achieve their objectives, researchers may choose an implicitly "representative" sample or individuals with specified characteristics (Barratt & Shantikumar, 2017).
Purposive sampling will be conducted in this research papers. The representative sample will be health care managers and team leaders, employed by PKAS. The employees will be participating in the sample and generate data on the impact of social media on the company – positive and negative characteristics will be displayed.

[bookmark: _Toc102508475]Research techniques
Qualitative research entails gathering information and understanding about a particular situation or problem. It's an unstructured exploratory research strategy for studying extremely complicated phenomena that quantitative research can't explain. It's a type of research in which the researcher gives the participants' opinions more weight. Case study, grounded theory, ethnography, historical and phenomenology are the types of qualitative research. On the other hand, Quantitative research is a form of research that relies on the methods of natural science which produce numerical data and hard facts. The information gathered by the researcher can be organised into categories, ranked, or measured in terms of units of measurement. Quantitative research can be used to create raw data graphs and tables, so the researcher will analyse the results easier. (Bryman, 2006).
This paper will predominantly collect data not based on numerical value; therefore, qualitative research technique would be appropriate. The research will be developed by using mono method, therefore only qualitative research will be applied.
[bookmark: _Toc102508476]Data Collection Methods
Primary research is described as a practise that researchers exploit to collect data directly rather than relying on data from established existing studies. On the other hand, Secondary research is present when researchers operate with existing data, sometimes known as secondary data. The existing data is then being summarised and organised in order to improve the research's overall efficacy. This technique of research implies gathering information from the internet, government websites or documents, online libraries, and other previously done research, among other sources (Rabianski, 2003). The data provided in the literature review, could be identified as secondary research. It reveals what research has been produced by other authors about this paper topic.
As a part of the primary research semi- structured focussed group interview with the managers of PKAS will be conducted. The focussed group interview will take place at PKAS head office in Faversham, Kent. Between 10 and 15 managers will participate. The main subjects of discussion will how social media affects the company, which social media platforms the company currently using, the cost of maintaining social media platforms professionally and what value social media add to the organisation.

[bookmark: _Toc102508477]Analysis of data

Data analysis is the most significant aspect of any research. The data analysis process summarises the information gathered. It entails the use of analytical and logical interpretation of the data in order to identify patterns, correlations, and styles (Seers, 2012). This research paper will follow survey and interview technique and qualitative data analysis approach will be presented by the researcher. The collected data will be assessed and analysed; appropriate generalization will be concluded.

[bookmark: _Toc102508478]Research ethics and privacy

Research ethics could be identified as a moral mode that assist in leading the researcher in managing, controlling and directing the research documents without negatively affecting the individuals (purposefully or accidentally) that agreed to participate in the project (Kumar, 2018).
The volunteer participants in the data collection processes will be presented with consent form to guarantee their privacy and confidentiality. Also, the research will retain unbiased attitude towards the participants in order to judge fairly the results.





[bookmark: _Toc102508479]Research Expenditure

	Activities
	Planned budget

	Purchasing books/ online articles
	£ 30-50

	Survey/interview expenses
	£ 10-20

	Travel expenses
	£ 20

	Data analysis process and data management in both hard and soft copy
	£5-10

	Total
	£ 65-100



Table 1. Source: Milen Enchev,2022
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Table 2: Source: Milen Enchev, 2022
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