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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website doesn’t use heavy video background or excessive third party scripts. The website is on a high speed connection under 2.5 seconds. Since over 75% yoga related traffic now come from mobile devices, this site is built mobile fast.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
[image: ]
Yes, the website contains few sub-pages, when you click on Event, it gives you dates and the activities programmed for each day. It also has the Courses and under it has the beginners, introduction up to 65 hours pregnancy yoga mother and baby. On the same page you can also find out about the company which talks about the Techers, pricing and how to contact them. 

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer:   Yes, there is an option on the site for customers to book appointment via the webpage. It is very visible and bold on the page. This is also self manageable.
[image: ]

	Question 1d - What improvements could be made to the usability of the website?


	Answer: I notice the only way to contact the site is to call their telephone line or send an email which I can tell that only is not enough, the site needs to have a live  online  chart tool which customers can also use to ask simple and quick questions and make quarries even when the place is close.



	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a simple design, creating a professional appearance that aligns with a wellness brand. The difference on appearance is that on a mobile phone, layouts are appropriately adjusted but will require more scrolling due to longer sections. While on the computer appearance are larger section and will require less scrolling. Visually, the website is pleasant and professional but could benefit from a more modern and engaging design.

 

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: The website has a limited use of photos and videos. Colours are soft and calming, which reflects the yoga theme effectively. However, the lack of lively visuals reduces engagement. Increasing the use of high-quality images and videos could make the website more appealing and interactive. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website has not got any online chat tool. They needs chart tools to allow the site run effectively.



	Question 2d – How effective are the social media links on the website?


	Answer:  The website has not got social media links, due to that it has low medium on social media.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer. The service offered are clearly presented in sections such as classes, membership, and timetable pages. Each service includes descriptions that help customers understand what is available. This structured presentation makes it easy for users to identity suitable options based on their needs.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Customers reviews are not displayed on the website. This limits the ability of potential customers to assess the experience of others. The updated reviews or testimonials would improve credibility and help users feel more confident in choosing the service.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer:  The service is presented as quality through its professional layout, detailed classes descriptions, and variety of offerings. The  inclusion of experienced instructors and flexible options adds to its appeal. Customers may choose or recommend the service due to its accessibility, variety, and focus on wellbeing. 


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are clearly displayed on the website, allowing customers to understand costs before booking. The pricing structure reflects the range and quality of service offered, including both in-person and online classes. However, the variety of pricing options may be slightly overwhelming for new users.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.Yoga 

	
	2.Class

	
	3. Reading

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer:  When these search terms are used, the yoga reading website is likely to appear within top results. This indicate that the website has a reasonable level of search engine visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer:  Website remain highly relevant in UK business as they serve as a primary source of information for customers. They allow businesses to showcase information pertaining to the services, provide contact details, and enable online transactions. Despite the rise of social media, website offer grater control over branding and content, making them essential for professionalism and credibility. 


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One key recommendation would be to improve the visual design by adding more images and videos. This would make the website more engaging and help communicate the experience of attending classes. A more  visually appealing website could attract a stronger emotional connection with users. 
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