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EXECUTIVE SUMMARY

The purpose of the report is to critically assess the macro & micro-economics performance of an international company. IKEA was chosen because of its global interaction. This report will show reviews of all the development of IKEA and the strategies deployed to be placed as one of the top furniture retailers despite major marketing mix by its competitors. The success of IKEA came after overcoming number of challenges like specifications and the general despise of the product. 

IKEA is a low cost worldwide furniture company that targets families with or without children and price sensitive consumers. This report is aimed at analyzing the importance of micro and macro-economic conditions of IKEA. To critically assess the actual, potential factors, the performance & competition of the business.
A PESTEL analysis shows that IKEA has made good decisions in entering the emerging markets and with the help of technology supports its direct foreign investments. SWOT analysis designate that with their competencies and business strategies in designing their products makes them a strong competitor.
The report concludes by looking at the present & future position of IKEA and recommendations in their strategy and increasing in its market share.
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INTRODUCTION

IKEA is recognized worldwide as the leading home furnishing seller. It all started in 1943 by Ingvar Kampard. It’s mainstream products flat-pack. Ikea is offering a complete range of over 9,500 products of complete range of home and office furnishings, equipment, lighting and accessories.
The macroeconomics is responsible to estimate the productivity of IKEA in many countries by collecting data of the number of employees and the actual labour where the productivity is affected by the power of the money from another country.

Macroeconomics studies and examines the structure of the economy in the form of the level of inflation, price indexes, national income, rate of market growth and unemployment (Dilts. D, 2004). Macroeconomic health of an economy can be assessed by different standard of goals. The most important macroeconomic goals are the following; Economic Growth, Low Inflation, Low Unemployment and Low Interest rate. These policies can be pursued through monetary policy and fiscal policy.

According to (The annual report, 2018), IKEA has measured by its product and velocity in development, excellent sales growth and financial stability position. Many countries are faced with challenges of higher tax rate, price increases of raw material and fluctuation in the financial sector so consumers are more conscious about the cost-effectiveness of any product.  This makes IKEA very popular.

(Dilts. D, 2004), Microeconomics is one of the branches of economics which studies and the behavior of firms, individual consumers and the market for decision making and interpretation. It also studies the interaction between the customer and the producer to determine the prices and output in the market.
In economics, the health of microeconomics decisions of Ikea will be influenced by the macroeconomic performance i.e. if the overall economy is growing. The macro-economy depends on the decisions of the micro-economy made by household individuals and businesses.

PRICE & MARKET STRUCTURE
Ikea is attributes in monopolistic competition of the market structure. There are many producers that sells the similar products but not substitutable as from location, branding and the quality. Ikea produce the DIY ready to assemble furnishings but other companies produce the complete furnishings. Producers have total control over the market price. There are no major entry or exit barriers to this industry.
Ikea has several competitors. The main competitors are Argos, John Lewis, B&Q, etc. These are all specialized in Nordic furniture design as well as Ikea but their difference is Ikea is operating on low prices whereas theirs is higher. According to Kotler, P.(2003) product is defined as anything that can afforded to satisfy any want or need. IKEA has huge range of products at value for money. IKEA pursues its marketing mix for success. (Armstrong & Kotler, 2006)
Changes in the business environment can create demand for new products and services (Johnson and Scholes,2003). Pricing is the main reason through which they have gained their market share amongst competitors. IKEA uses the main marketing tool of promoting products by advertising on TV, Radios, Newspaper, and online. The main source of promotion is the IKEA’s catalogue which attracts most of their customers. 
To make the price reduction strategy sustainable, IKEA has made plans to keep its custom built properties as well as develop new retail stores, adopted frugal spending towards their operating activities. IKEA has planned to increase the value of production and ensure the reduction in production and raw materials cost. 

IKEA has also planned to develop a more efficient supply chain protocol. Effective and prompt decision making and also adapt to the different culture for growth strategy.

Price reduction would have been ineffective if IKEA’s products failed to meet customer’s needs. IKEA believes that low prices are possible even with high product quality. This combination became IKEA’s veritable strategy and drive for its sustainable business growth. 
MACROECONOMICS OF IKEA
IKEA’s revenues are indirectly affected by inflation rate in countries it operates and are directly affected by exchange rate fluctuations between USD, EUR and other major currencies. Other economic factors that can affect IKEA are interest rates, tax rates and the level of unemployment (IKEA Group Report, 2017). 

The success and profitability of IKEA can be significant if influence of the exchange rate therefore the understanding of foreign market is essential. Exchange rate can also affect the competitive positive of IKEA because it’s unpredictable this is why IKEA disperse production in different locations. 

According to (Business News, 2017) (‘IKEA hikes UK prices as Sterling slump drives inflation’). An IKEA spokesman said there has been a price increase of 3% because IKEA imports most of its products it sell so a fall in the pound increases the costs for their business. IKEA raises prices in Britain to compensate for the slump in sterling after the BREXIT decision which has increased the import cost (Stockholm, Reuter, 2017).

CNN Business, (2018) states that the Swedish holding group Ingka Group which operates most of IKEA’s stores said in the next few years a lay-off of 7500 employees will be made that is 5% of its global force and will build 30 smaller stores in major cities around the world.

EFFECTS OF DEMAND & SUPPLY - IKEA

If the price of the goods increases is the law of demand. The quantity of demand will decrease. The price and quantity demanded will show a denial relationship between the two and consumers will buy more if the price decreases which will cause a slope in the demand curve. The price of substitute goods is the first determinant of demand. When the 
prices of substitute decreases, the demand of other goods will decrease For e.g. The everyday low price BOB’s Discount Furniture store is one of IKEA’s biggest competitor so if for instance they provide offers member’s card  or promotion, buyers will get more products in lower prices so the demand of IKEA will decrease.  Ikea is not influence by the Government so will need to strengthen its unique qualities to compete with its competitors. 

Another determinant of demand is income. The cause of economic depression is the reduction of consumer’s spending and disposable income. According to the SWOT analysis report this is one of threat of Ikea. When consumer spending and disposable income reduces the demand for IKEA’s products will decrease and the demand curve will shift to the left because consumers will choose to buy inferior and affordable goods (Sloman, J. 2012). 
The two factors that will affect the supply of IKEA are personal skill and limited resources. IKEA is a large furniture company that requires professional and experience employees like interior designers. IKEA focuses on the potential and ability of their employees so that their operational will run smoothly with innovation and creative ideas. The supply of IKEA will increase and will cause the supply curve to shift to the right if there is adequate talent.
Ikea operates with the policy of recycling and promoting the environment but will always in the use of one of its resources like plank. The cost of production will increase because of the price increase of plank. Resources are limited but human desire is infinite. In future, the price of the resources will be a problem for IKEA. When there is a shortage of plank, the production of furniture will decrease thus the supply of IKEA will decrease and the supply curve will shift to the left (Sloman, J. 2012).
In analyzing the future of IKEA I have used the important factors of present time – PESTEL analysis tool (Aguilar, 1967) which will explain the opportunities to strengthen the business’s competitive advantage by Porter, M. (1985). 
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PESTEL ANALYSIS
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Political Factors

The revenue of IKEA is subject to the political situation in the market and the government attitude towards the political stability and brand.  Import restriction and in the market and the level of bureaucracy can affect IKEA’s business. IKEA operates all around the world and each country has their own political and legal factors so IKEA will have to follow them differently. 
According to (‘IKEA dismantles plans for stores in India, 2009’) Ikea cannot compromise its policies in India because in India their current policy is IKEA can own and establish a business with 100% of (FDI) Foreign Direct Investment and flatten its plan to open a store in India.

Economic Factors

The situation of macroeconomic and consumer spending is one of the most important economic factors that will affect IKEA’s performance or any organization. (Scherer, 2003) Growth of the country reflects by its economic climate which will hold expectation. IKEA is the biggest furniture store in the world but most of its stores are in Europe. People with low incomes in Europe can afford to buy from IKEA whereas due to the strong and cheap market in china it was hard for IKEA to sell its products (“Facts and Figures”, n.d.). Due to the global scale of business operations, IKEA’s revenues are indirectly affected by inflation rate in countries it operates and are directly affected by exchange rate fluctuations between USD, EUR and other major currencies. Other economic factors that can affect IKEA are interest rates, tax rates and the level of unemployment (IKEA Group Report, 2017). 

The success and profitability of IKEA can be significant if influence of the exchange rate therefore the understanding of foreign market is essential. Exchange rate can also affect the competitive positive of IKEA because it’s unpredictable this is why IKEA disperse production in different locations. 

According to (Business News, 2017) (‘IKEA hikes UK prices as Sterling slump drives inflation’). An IKEA spokesman said there has been a price increase of 3% because IKEA imports most of its products it sell so a fall in the pound increases the costs for their business. IKEA raises prices in Britain to compensate for the slump in sterling after the BREXIT decision which has increased the import cost (Stockholm, Reuter, 2017).
CNN Business, (2018) states that the Swedish holding group Ingka Group which operates most of IKEA’s stores said in the next few years a lay-off of 7500 employees will be made that is 5% of its global force and will build 30 smaller stores in major cities around the world.

Social Factors
(Oztop et al., 2009) To achieve a particular lifestyle is primarily based on consumer’s preference for furniture and the important factors include comfort, durability and cost. In result for companies to boost their own economy most countries around the world have changed or modified their policies (Pan, 2007). IKEA took advantage and open its first store in Shanghai as they are one of the fast and strong economies. IKEA used their cheap labour by changing its policy to adapt and provide its product with fully assembled product and free delivery as the DIY did not work. 
Technology Factors

Technology is a vital factor for every establishment in the current competitive world of technology. The use of technology can reduce cost for IKEA develop new products and saves time. IKEA has introduced online shopping so that it will be easier for their customers to browse through their product range and can buy at any time or place. (“InteractiveIKEA Catalog iPhone App Launched”, n.d.) IKEA has launched its catalog for iPhone technology to attract more customers.
IKEA has been investing in online pickup services and has bought Task Rabbit for gig workers (CNN Business, 2018)
Environmental Factors

IKEA is an environmental responsible company but it can be a big barrier as most of its furniture is made from wood. IKEA’s products are eco-friendly and also offering energy saving bulbs which uses less power (IKEA’S Environmental practices, n.d.). The use of toxic chemicals in the production process is another environmental factor impacting the furniture companies. According to (politicalaffairs.net, 2007), these toxic are not only to end users, such as consumers, but also impact the local communities and environments.
Legal

As the EU is a major market for retail furniture, there are number of EU legal rulings in terms of safety laws of products, environmental obligations, carbon emission standards and the conditions of working employees (The Daily Mail, 2009). ChinaStakes, (2009), there are protectionist laws in regional market like India and China which include legal rulings associated with the protection of import tariffs and intellectual property which generates barriers for western furniture manufacturers like IKEA.
Competitive Strategy of IKEA using Porter’s five forces
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Threat of New Entrants

It is difficult for entrants with unknown products to win viable market share as customer loyalty exists with existing firm (Pass, S & W. 1994). IKEA’s customer’s loyalty is because they adopt new technology to develop new smarter products at a lower cost. The new entrants will have to look for somewhere like small towns where there no IKEA as it will be hard for the new entrants to provide the number of products Ikea does. Regional entrants may find it easier to enter the market by differentiating products and focus on consumer’s tastes and trends (Furniture Today, 2008).
Purchasing Power of Buyers

(IKEA Analysis, 2017), the uniqueness of IKEA’s products makes their product limited amongst their rivals. IKEA is one of the top furniture Company because of their actual benefit of durability and low cost products. They also have many competitors.
The power of Supplier

IKEA has many suppliers in over 50 countries and they have good control and relationships with their suppliers. IKEA’s strategy is that all of their suppliers are given their product design for the same product so this doesn’t give any space of manipulation of their supplier and it gives IKEA the buyer’s power. Most furniture manufacturers use timber as their major raw material. The global timber markets have powers to determine and maintain prices. The timber industry has exposure to multiple external factors and general changes in macroeconomics conditions can impact the timber industry. This allows for flexibility in lead times.

The Degree of Competitive Rivalry

The competition in the retail furniture is relatively tough and major companies are offering similar design and styles. Due to the global economic downturn has resulted in some smaller furniture going down. 

The Threat of Substitutes

With the help of technology IKEA makes their product special by providing new styles designs as per the latest trends. There is little or no threat to retail furniture as it is an essential household consumer item. The threat of substituting timber and wood as the major raw material may impact the future of the industry (Mintel, 2010). 
Internal Influences – SWOT Analysis
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Strengths of IKEA

According to (Spiegel Online, 2009) IKEA has a significant consumer loyalty, with globally brand name and affordable high quality products with a strong following from young couples with/without children. IKEA is eco-friendly and uses its raw material in a smarter way. They have long term relation with their suppliers and can negotiate with their prices with a consistent business with the company. 

IKEA’s designers are always looking at their customers’ needs and the latest market trade. Their unique concept of flat-pack and DIY makes them different from their competitors. 
Weakness

IKEA has major markets in Asia & US with the exposition to significant fluctuation of currency exchange rates (Friedberg et al, 2008). Chinese suppliers can offer the exact products as IKEA at a reasonable price. Due to IKEA given all their suppliers the same product to produce can be issues on quality management.

Decision making of changes or new strategies will be difficult to make as IKEA is a big organization. The global presence of IKEA exposes them to regional economic trends and allows the company’s distribution channels to stretch. 
Opportunities

China has been a representative in the market for IKEA with the preference of Chinese consumers for major western brand names.

IKEA can provide rear shopping experience for customers and can develop e-commerce.

They can capitalize on their strategy of using sustainable forest plantations to source its social welfare and wood in developing nations and by opening of new stores in strategic areas (BBC, 2017). 

Threats

The style and design of Scandinavian are not accepted by everyone around the world so IKEA have to make different designs and style in each country.
The economic downturn reduces the consumer purchasing power. 

The company’s products are unlawfully copied and imitated. IKEA being exposed to regional player who specialized in the taste of consumers and can offer more competitive pricing e.g. Pottery Barn in the US market (Mintel, 2010). 
Conclusion & Recommendations
IKEA is a furniture company and because of its quality and affordable prices, it is important in the society. They have a long term prospect because of their profitability and responsibility. IKEA could continue their beliefs and continue to produce good quality products to give people assurance. The elasticity of demand can help IKEA stay in an efficiency market because competition will make market become more efficiency. It is important to understand the limitations of economic theory and follow the major indicators like the Gross Domestic Product, unemployment and inflation. The study of macroeconomics statistic can help IKEA to make a better decision and pinned out turning points.
 Analyzing IKEA’s report shows their strong position, PESTEL analyses showed how IKEA achieve the success in the market with the different external factors around the world. IKEA has about 80% of the business in Europe but a proper attention is needed with economic issue of BREXIT. 
Porter’s five forces analysis shows the uniqueness and cutting edge on their suppliers and customers. IKEA strengthen their global position and makes it harder for new entrants. IKEA has more buying power so they offer their customers with competitive prices. 

SWOT Analysis reveals how the implementation of modern design will help promote IKEA and to get rid of the old style Scandinavian design which is not accepted all over the world .IKEA has implemented new technology and environmental friendly concepts before their competitors does. IKEA is using its strategies in developing low cost quality products and increasing their share in the market.
The company is exposed to the fluctuation of global economy exchange rates with its reliance in the US and other emerging markets outside the EU. The recession of global economy has significantly decreases in first time buyer which has affected the demand for the industry in the future. IKEA’s low price is appealing to customers in tough financial times. IKEA should ensure that they comply with their lowest pricing strategy in the future. 
Since IKEA is a large company they should enjoy the economies of scale and also target the middle class to reduce average cost in the long run and better use of technology and more experienced & specialized managers. Economies of scale give business a competitive edge if the customers enjoyed the savings cost. 

IKEA has faced with number of challenges like cultural and markets specifics in Asian markets like China & India so a more cultural promotional approach is needed in the market. 
According to Meyersohn, N. (2018) IKEA is adding to its strategy by attracting younger, urban shoppers who may want to shop but lives in rural areas. IKEA had already started with Brooklyn and around Manhattan. They are conscious in making effort to be where people expected them to be (Neil Sanders, Global Data Retail, 2018).

[image: image5.jpg]Positioning

=X

et

(EA COMPETENCES AND PEOPLE

Suggested Positioning Statement

“IKEA s a leading intemational retailer of a wide
assortment of well-designed, economical, and practical
home furnishings to fit any style or budget.”

= The above positioning statement incorporates the original
IKEA business idea which has successfully positioned the
brand as a leader in value-priced, practical design.

= Additional verbiage identifies an intemational customer
focus driven by localized style and taste.

Brand Mantra
“To create a better everyday life for the many people”

This message is the essence of the IKEA brand and does not
need to be further refined.





COMMENTS ON ONE OF IMF’S CHALLENGES – ‘Possible growth in the trade barriers as trade war looms between the USA and China’.
According to Renwick (2017) Free trade is good for consumers. It increases competitions, reduces prices and it eliminate tariffs. This will make goods and services cheaper.

In contracts, protectionism increase costs and can lead to destructive trade war because each side will want to protect their economy.  It makes the country and its industries less competitive in international trade (Freidman, 2017).
(George, 2015) delved into the relationship between trade and specialisation, showing how trade increases specialisation, which increases overall wealth.  According to George, We don’t trade because we are wealthy; we are wealthy because we trade.
China & U.S. argued that markets that are not restricted, where foreign goods can pass the borders of this and foreign countries without the fear of onerous tariffs, are the best bet for the global economy. Trump has imposed stiff tariffs essentially taxes on foreign goods imported in this country – and threatens to impose more BBC (2018).  

(BBC, 2018) IMF warned that the US Trade war would make the world poorer and more dangerous unless an improvement and togetherness of world leaders to reduce inequality. The IMF has lowered their forecast for global growth because of the remarkable cut in the economy. Polities remain unsettled in several countries which reflect on trade policy. The US-China trade war will lower the global economic growth expected by IMF for 2018/2019 by 0.2% (IMF, 2018). A rapid increase of trade tariffs expected to hit growth in the US & China. 

(Independent News Paper, 2018), China’s Li Keqiang said that ‘No one will win by fighting a trade war’ and a tariff has been impose on US by Beijing in dispute over technology. 

The confidence, investment & borrowing cost of IKEA will be affected. In the worst scenario US economy will drop ad china’s economic growth will also 1.2% compared to the current prediction. (The Economic Times, 2018), Peter Betzel said IKEA is committed in creating the best possible value for its customers across the world. Trade barriers such as import duties will affect the success of IKEA’s emerging markets. 
Assuming UK is unable to negotiate a free trade deal with EU before BREXIT is finalized.  EU is a customs union, leaving it may lead to higher import tariff on EU exports which will affect the operations of IKEA. Consumer welfare will suffer in the other hand there will be low profits for businesses (BBC, 2018)

EU workers have helped overcome shortage in skills in various sectors so there will be a decline in many UK firms. Leaving the single market will allow the UK‘s economy to limit its net migration but it will allow the UK to make many free trade arrangements with other nations.

Free trade can add to GDP growth and also deals with fast growing merging economies. IKEA already comply with EU regulations so it will have less red paper to deal with, but can also delays its products across borders which will cause problem in lead times.
 Concluding comments 
According to (UK Parliament Research Briefings, 2018) the UK had an overall trade deficit of -£67 billion with the EU in 2017. A surplus of £28 billion on trade in services was outweighed by deficit of -£95 billion on trade in goods. 
Free trade brings mutual gains in welfare. Most economists believe that the UK would be better in the single market but Europe & China are our biggest trade partners. The best trade deal is very vital. The economy has been doing quite well since BREXIT vote with lower unemployment rate but inflation is now higher because of the fall in sterling. 
Many businesses will have to adjust their supply chain and some will relocate their investment. IKEA will be in a good position because they already operate in Europe and will continue to emerge in China, India and possibly Africa. The tariffs will also hinder the US tax code because the increased tax burden would fall heavily on the low and middle income households. 
Bibliography & References

IKEA Group company website (2017). http://www.ikea-group.ikea.com/
Reuters (2009). IKEA CEO-elect: sales growth slowing amid downturn. 24 April 2009.     http://www.reuters.com/article/earningsSeason/idUSLO52283420090424.

Fielding, D. and Bleane, M. (2000). Monetary discipline and inflation in developing countries: the role of the exchange rate regime. Oxford Economic Papers, 52(3), pp.521-538.
European Commission (2009). EU Russian summit. 25 Dec, 2009. http://ec.europa.eu/news/external_relations/090525_en.htm.

BBC News (2017). US interest rates slashed to 1%. 30 October 2017. http://news.bbc.co.uk/1/hi/business/7696766.stm.

Oxlearn.com. (2016). PESTLE - Macro Environmental Analysis. [online] Available at: http://www.oxlearn.com/arg_Marketing-Resources-PESTLE---Macro-Environmental-Analysis_11_31 [Accessed 10 Jun. 2016].
 Gulf News (2008). IKEA fears impact of economic downturn. 14 April 2008. http://www.gulfnews.com/business/Industry/10205336.html.

 European Commission (2008). ICT and e-Business Impact in the Furniture Industry. A sectoral e-Business watch study by Databank. September 2008. http://www.ebusiness-watch.org/studies/sectors/furniture/furniture.htm.
The Natural Step (2009). IKEA: A natural Step case study. http://www.naturalstep.org/en/usa/ikea.

The Daily Mail (2015). EU law that gives consumers a two-year guarantee on goods is a well kept secret among retailers. 25 May 2015. http://www.dailymail.co.uk/news/article-1187190/EU-law-gives-consumers-year-guarantee-goods-kept-secret-retailers.html.

ChinaStakes (2009). China’s Restriction on Foreign Express Delivery Service in Postal Law Labeled Protectionism. 26 April 2009. http://www.chinastakes.com/Article.aspx?id=1165.

Furniture Today (2008). Furniture retailer Pottery Barn to open PBteen store. 27 October 2008. http://www.furnituretoday.com/article/48961-Furniture_retailer_Pottery_Barn_to_open_PBteen_store.php?q=Pottery+Barn.

World Furniture Online (2008). The furniture industry in the United States and Canada. November 2008. http://www.worldfurnitureonline.com/showPage.php?template=reports&id=705.

Small Business Notes (2009). Business Image. http://www.smallbusinessnotes.com/operating/marketing/businessimage.html.

       Businesscasestudies.co.uk. 2017. Conclusion - Building a sustainable supply chain - IKEA | IKEA case studies and information | The Times 100. [online] Available at:http://businesscasestudies.co.uk/ikea/building-a-sustainable-supply-chain/conclusion.html#axzz2idr3lxKX [Accessed: 25 Oct 2017].
Spiegel Online International (2009). The Swedish feeding trough. http://www.spiegel.de/international/0,1518,392850,00.html.

De Wit, Bob and Meyer, Ron (2005) Strategy Synthesis. Second edition. London: Thomson Learning. Print ISBN 1 86152 965 1.

Johnson, Gerry; Scholes, Kevan; and Whittington, Richard (2005) Exploring Corporate Strategy. 7th edition. Harlow, Essex: Pearson Education. Print ISBN 0 273 68734 4. Available through Voyager (UH LIS main catalogue) as an electronic resource.

Mintzberg, Henry; Ahlstrand, Bruce; and Lampel, Joseph (1998) Strategy Safari: The Complete Guide Through the Wilds of Strategic Management. Harlow, Essex: Pearson Education. Print ISBN 0 273 65636 8.

Porter, Michael E (1979) How Competitive Forces Shape Strategy. Harvard Business Review, March/ April, Volume 57, Issue 2.

Fredberg, T., Beer, M., Eisenstat, R., Foote, N., Norrgen, F. Embracing Commitment and Performance: CEOs and practices used to manage paradox. Harvard Business School working paper. January 2008.

Chapman, A. (2017, 02 07). Pest Market Analysis Tool . Retrieved from Buisness Balls: 

Elver, Y. (2015, 04 30). Yağız Elver - 

Fehrenbacher, J. (2005, 10 24). IKEA GOES GREEN. Retrieved from inhabitat: http://inhabitat.com/ikea-goes-green/
 Harapiak, C. (2013). IKEA's International Expansion . International Journal of Buisness Knowledge and Innocation in Practice , 25-51. How does IKEA benefit from Economies of Scale? 

Howarth, D. (2015, 02 09). "IKEA works in a very different way to everyone else" says head of design. Retrieved from dezeen: https://www.dezeen.com/2015/02/09/ikea-design-manager-marcus-engman-interview-product-development-process-cost/ 

IKEA . (2017, 01 27). Secrets of a Stylist: Make a fresh window display the expert way.

IKEA. (2012, 10). People & Planet Positve IKEA Group Sustainability Strategy for 2020. Retrieved from http://www.ikea.com/gb/en/doc/generaldocument/ikea-download-sustainability-strategy-people-planet-positive-pdf__1364308485625.pdf 

IKEA. (2016). Sustainability Report FY16. Rotterdam: IKEA Group. 

IKEA. (2017, 02 07). Company Information . Retrieved from IKEA: http://www.ikea.com/ms/en_CA/this-is-ikea/about-the-ikea-group/index.html
 European Commission, Enterprise and Industry (2009). http://ec.europa.eu/enterprise/furniture/index_en.htm.
worldfurnitureonline.com (2008). The furniture industry in the United States and Canada. November 2008. http://www.worldfurnitureonline.com/showPage.php?template=reports&id=705#related_reports.

Oztop, H., Erkal, S., Gunay, G. Factors influential in consumers’ furniture selection and their preferences regarding product features. The International Journal of Interdisciplinary Social Sciences, 23-34, 3 (6), 2009.
Furniture Today (2008). Aging populations, migration and urbanisation will impact furniture marketing. 22 August 2008.
European Commission (2008). Innovative and sustainable forest-based industries in the EU. 27 February 2008. http://ec.europa.eu/enterprise/forest_based/com2008_113_en.html.

Politicalaffairs.net(2007).Environment-friendly furniture. http://www.politicalaffairs.net/article/view/6229/1/299/.

kerelanext.com (2009). IKEA drops investment plans in India worth US$1 billion. 11 June, 2009

https://www.bloomberg.com/news/articles/2018-04-10/ikea-prepares-for-future-of-mega-cities-and-thin-wallets
https://edition.cnn.com/2018/12/03/business/ikea-new-york-retail/index.html
 https://uk.reuters.com/article/uk-ikea-britain/ikea-hikes-uk-prices-as-sterling-slump- drives-inflation-idUKKBN1CL121
