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Slide 1: Future Economic Impact – Speaker Notes
This slide is about how AI could affect the economy in the future. Basically, AI can make businesses more efficient because it can handle a lot of routine tasks much faster than humans. This means companies could save money and improve productivity at the same time. Because of that, a lot of predictions suggest AI could help grow the economy over time. That said, these changes won’t happen straight away. It’ll probably take a while before we really see the full impact, and some industries will benefit more quickly than others.

Slide 2: Future Impact on Employment – Speaker Notes
Here I’m looking at how AI might change jobs. A lot of routine tasks are already starting to be automated, and that trend is likely to continue. But it doesn’t necessarily mean jobs will just disappear. In many cases, roles will just change and people will need to adapt. That’s why digital and AI-related skills are going to become more important. At the same time, skills like creativity, decision-making, and problem-solving are still really valuable because AI can’t fully replace those human abilities.

Slide 3: Future Risks and Challenges – Speaker Notes
This slide covers some of the risks we need to think about. One big issue is privacy, because AI systems often rely on large amounts of data. There’s also the risk of misinformation, where AI could be used to create or spread false information more easily. Another concern is inequality, because not everyone may benefit from AI in the same way. And finally, if people rely too much on AI, there’s a chance that some human skills could weaken over time.

Slide 4: AI Washing and Future Expectations – Speaker Notes
This slide is about AI washing, which is when companies overplay how much they actually use AI or what it can do. The problem with this is that it creates unrealistic expectations. People might start believing AI is more advanced than it really is, which can lead to disappointment and a loss of trust. Because of this, companies are being pushed to be more transparent. Recent research also shows that investors and consumers are becoming more careful about these kinds of claims.

Slide 5: Conclusion – Speaker Notes
To finish, AI clearly has a lot of potential and could bring major benefits like innovation, growth, and better efficiency. But at the same time, we need to be realistic about what it can actually do. The key point is that we should focus on evidence, not hype. If organisations are honest and responsible in how they use and explain AI, then it has a much better chance of creating long-term positive impact.





200 words al critical analsis 
For this task, I used AI (ChatGPT) to help me understand the topic and check I was on the right track. I mainly used it to get a simple explanation of what “AI washing” means and to help me figure out how to structure my work. It helped make the topic clearer when I wasn’t fully sure where to start.
The AI was useful because it explained in a straightforward way and gave a few basic examples, which helped me understand the idea better.
However, I didn’t rely on it too much. the answer was quite general, I had to add my own detail looked into the hwb library and found books to fit my assignment on ai which ai would not be able to help with.

Overall, it was helpful as a support tool, but I still did the actual thinking and writing myself from the sources i found. It was more useful for quick clarification to put me in the right direction rather than look for ai to give me the whole answer.
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+ Al offers major opportunities
for innovation and growth.

* The future impact of Al
should be assessed using
evidence rather than hype.

+ Organisations must
communicate Al capabilities
honestly.

* Responsible implementation
will determine whether Al
delivers lasting benefits.
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what is ai washing

Fast answer

Al washing is the practice of marketing a product, service, or company as using artificial
intelligence more extensively or more effectively than it actually does.

It's similar to greenwashing (making exaggerated environmental claims). With Al
washing, organizations may:

* Label ordinary software features as "Al-powered" when they use simple rules or
automation.

* Overstate how much Al contributes to their product's performance.

e Claim cutting-edge Al capabilities that are still experimental or not deployed.

® Rebrand existing products as Al products to attract customers, investors, or media
attention.
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- Exaggerated claims may damage
trust.

- Investors and consumers are
becoming more cautious.

- Transparency will be essential for
long-term success.
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FUTURE ECONOMIC
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- Al has the potential to increase productivity and
efficiency.

- Businesses may reduce costs through automation.
- Some forecasts predict significant economic
growth.

- However, the benefits may take time to fully

develop.
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.Routine tasks may become

increasingly automated.

Many jobs are likely to
change rather than disappear.

Workers will need new digital
and Al-related skills.

. Human creativity and
judgement will remain
important.





