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« Label: Independently
 Distributor: AWAL

« Producers: Patch Boshell and Esther Cole
» Studio: Larkhill Studios

* Mixed: James Glover

 Mastered: James Glover -
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LOVE ME OR
HATE ME

ESTHER COLE




Track Listing

1. | Wish | Could — 3mins 48secs. Writer: Esther Cole. Composer: Deborah Abraham.
Producer: Patch Boshell

2. st True - 3mins 33secs. Writer: Esther Cole. Composer: Deborah Abraham

3. Love Me or Hate Me — 3mins 58secs. Writer: Esther Cole. Producers: Esther Cole and
Patch Boshell.

4. My Man - 4mins 8secs. Writer: Esther Cole. Composer: Deborah Abraham. Producer:
Patch Boshell

5.  The Inside - 3mins 15secs. Writer: Esther Cole. Composer: Deborah Abraham.
Producer: Patch Boshell

6. ge’rhYﬁ Man - 3mins 41secs. Writer: Esther Cole. Producers: Esther Cole and Patch
oshell.

7. Make Me Your One and Only - 3mins 55secs. Writer: Esther Cole. Producers: Esther
Cole and Patch Boshell.

8.  You Should Have Loved ME - 3mins. Writer: Esther Cole. Composer:. Deborah Abraham
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 Deborah Ab er and Pianist from
ACM - |
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- James Grover - Producer from Tileyard ¢

« Tonesound - Photgrapher, Videographer and Film Editor
Tileyard :
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They have all successtully worked vx>i’rh me In the past on other
projects and are either freegomaifordable.
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Age: 16-34
Gender: Female
Location: South East, South, East and North LDN
Culture: Feminism, Women Empowerment,
Black Girls Matter, elc.




Team

« _Manager:. Michaela Cole (Agents, Publicists, Radio Trackers,
Publishers)

« Radio Plugger. Yinka Bokkini
« Distributor: AWAL
. Street Team: Volunteers and Family

«  Administrator for all things concerning the album release:
Esther Cole



duction { . *
Begin the bro mMing ¢ -ost s¢ Jrcing.

Media usic and plans to mags.

d 1 month ahead of single release — Create
a hype for digital single release and , up single distribufion with AL.
4 — 3 months ahead — organise CD’s and Vinyl. '?/
4 — 3 months ahead — set up distribution.
3 -2 months ahead — Online Media and Radio. *
3 — 2 months ahead — Digital single release. N
2 — 1 month ahead — Create hype for smglé release and single release party.
3 weeks ahead — Media and r W up
2 weeks ahead — University radios. 3 ?
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e Local cafes, bars, live

youth centres and scl

« AWAL Support
e Social Media

* Press Release — Blogs,
partnerships.
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. DAZED AND CONFUSH "+ SOUTH LONDON PRESS
+ ECHOES . _+ SOUTHWARK NEWS
. LIVE UK : ~ + CROYDON ADVERTISER
+ SONGLINES « WALTHAM FOREST
. THE WIRE . GUARDIAN
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- Premier Gospel
- Vibe FM | : \
- ACM Radio 'Sy
- GNTV \ ,

- BBC Radio -
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- Sticke ons/Badges \ .

» T-shirts and other clothing merchandise (K
clothing), Baloons, banners. d b

e Street Team \

sranded
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- YouTube, Vimeo, Vevo. : \
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Music videos “have also set themselves free
from the television set” (Aufderheide, 1986). This
empowered the idea of making music a video
because they have the power to highlight skills,

messagesiandibuild a fan base.
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ALBUM CAMPAIGN EXPENSES

Iltem Amount
- |

Album Production 4
Video Production £480.00
CD and Vinyl Press £800.00

motional Reso ‘ nners, Fl

oons, Posters, B rs
Gifts and Prizes for subscription and KIWE events £200.00

1 for rele /

Sessional Musicians £300.00

Travel Expenses £200.00



PERCENTAGE OF INCOME SPENT

Vg £5000

SUMMARY £4000

Total Monthly Income £5,000.00
£3000

Total Monthly Expenses £5,464.00

- £2000
T - ! " £1000
i

£0

.

BALANCE

£5,000.00

Income

£5,464.00

Expenses



Usic Vide K of the
wnication, 36 (1), pp. 57-78.
5.1986

9

117
e

w 1 U

Petchers, B. (2012). The Branding Power of Todﬁ's Music
Videos, Forbes.com. Available from: _,
https://www .forbes.com/sites/brianpetchers/2012/09/2
5/the-branding-power-of-todaysmusic-
videos/#6t3e2a801c 1t |éccessed 1 August 2018].
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