
Brexit & beyond…  
The future of UK travel

Julia Ogiehor
Senior Public Affairs Executive



Content

• About ABTA and the Public Affairs team

• EU-UK travel - travel flows and value of travel 

 What UK travellers mean for the UK economy 

 What UK travellers mean for the EU economy 

• Brexit – update on what’s happened since the referendum 

 the political and economic outlook

 Travel flows after Brexit

• Industry priorities – what do we want from the future relationship

 Priority areas - Deal/no-deal outcomes

 The no-deal scenario for consumers

• Looking beyond the B word – ABTA reports

 Holiday habits 2019

 ABTA travel trends 2018



About ABTA
• ABTA is the largest travel trade association in the 

UK.

• Established more than 60 years ago.

• 74% Consumer brand recognition, making it the 
UK’s most recognised travel trade association

• Based in London but with regional representatives 
across the UK.

• A key part of ABTA’s role is influencing 
Government policy and the perception of tourism



Represent 
Members’ interests

Share ABTA’s
expertise

Build 
trust/recognition  
with policymakers

Achieve policy 
outcomes in line 
with ABTA’s key 

strategic  objectives

ABTA Public Affairs Team



EU-UK travel - travel flows and value 
of travel 



• Launching 
spring 2019

• Sent to all 650 
UK MPs

• 3-yearly 
research that 
counters 
narrative of 
“tourism 
deficit”

• Supports 
lobbying work 
around APD, 
aviation 
capacity and 
other issues



Travelling together: The value of UK outbound 
tourism to the EU27

Launched in November 2017 – www.abta.com/Brexit

http://www.abta.com/Brexit


Travel between the UK & EU

• The UK’s largest outbound travel market for both leisure and business
• The UK is the largest source market for many EU countries, especially for 

leisure travel 

• Around 75% of trips by UK nationals were to EU destinations 
• UK tourists spent around £52bn in the EU last year (56.8% of all 

spending by outbound travel)

Top 5 EU Travel Destinations for Brits?

Spain
16 million

France
9 million

Italy
4 million

Portugal
2 million

Greece
2 million



Overview - UK outbound tourism 



‘Sunshine Seven’

• Spain, France, Italy, Portugal, Greece, Cyprus, Malta

• 34 million UK trips taken to these countries in 2016

• Sustaining 329,000 businesses

• Supporting 540,000 jobs

• Generating €28 billion in aggregate GVA contribution

• Greatest GDP contributions (6.2% Malta; 2.8% Cyprus)



BREXIT – update on what’s happened since 
the referendum



Political outlook: where are we now? 

• UK & EU negotiators aiming for deal in autumn 
(November/December)

• A deal will secure a transition period until 31 December 
2020 (at least – possibly 2021);

• Both sides want a deal, but equally both have issued no-
deal contingency papers;



The economic outlook
• UK economy in growth – but, low, and slowing since referendum

• Consumer confidence shaky – in positive territory - just

• Currency remains weak – not recovered since referendum.



UK-EU travel – the bigger picture

75% of all outbound trips – 54.7m (up 3%)

79% of all holiday visits – 36.7m (up 4%)

• The EU remains the UK’s largest outbound travel market for both 
leisure and business

• The UK is the largest source market for many EU countries, 
especially for leisure travel.

Top 5 European Destinations for Brits - 2017

1. Spain – 16m travellers; £9bn
2. France – 9m; £4bn
3. Italy - 4.1m; 2.4bn
4. Portugal - 2.8m; 1.6bn
5. Greece – 2.4m; 1.7bn65% of all outbound business visits – 4.4m 

(down 12%)



BREXIT – industry priorities and the 
no-deal scenario



1. Transport links

Since 1990s the EU has developed a single market across all transport modes, especially 
in aviation – 185% growth since 1993. UK had 284m passengers in 2017. 

• No WTO fall-back exists for aviation 
• Right to operate many routes tied into EU bilateral Air Service Agreements –

including to the US
• Safety and ownership rules 

Deal or (No-deal) – what is possible? 

• Aviation – UK-EU air service agreement (bare-bones deal - UK airlines seeking EU 
licenses)

• Coach operators – access, but limited cabotage (sub-contracting)
• Rail – access (bilateral deals)
• Cruise/Ferry – most access not impacted as International Maritime Law



2. Employment rules
• Posted Workers Directive 

• Around 20,000 staff posted overseas by UK tour operators
• In addition, operators also hire hundreds of UK nationals locally 

• Directly hiring UK staff in EU

• Hiring of EU workers in the UK

No-deal – what might happen?

• Significant disruption to posted workers in resort
• Work permits and national labour laws will dictate approach
• Immigration Bill will shed light on UK approach, but expect 

• Mobility framework 
• Youth workers scheme



3. Visas and borders

• The industry wants minimal changes to UK-EU border/customs arrangements

 UK/EEA/EU queues and e-passport gate usage
 UK border target set at 25 minutes

• The EU is introducing a visa waiver scheme (ETIAS)

 €7 multi-entry electronic waiver
 Lasts for 3 years
 Likely to come in 2020-2021

Where do we appear to be heading? 

• No desire to lessen usage of e-borders technology within UK government
• UK waiver scheme also remains on the table
• Immigration and Customs Bills will be published in the next parliamentary term



4. Tax and customs cooperation 

 VAT – Tour Operators Margins Scheme

- Enables VAT to be accounted for in home Member State

 Single tax area and Customs Union

- Ensures seamless operations at ports

Where do we appear to be heading? 

• Chequers deal seeks “common rulebook” and a “customs agreement”
• Services are not covered by majority of provisions



5. Consumer issues
• There are a number of important and valued consumer protections tied into the UK’s 

EU Membership:

 Reciprocal healthcare (EHIC)
- 26 million in circulation 

 Package Travel protection
- 16 million protected arrangements sold in 2015

 Air Passenger Rights
- Millions paid out annually

 Roaming Fees
- Abolished from this summer

Where do we appear to be heading? 

• Consumer rights are popular with voters and customers
• UK government wants a deal on enforcing cross-border disputes
• Reciprocal healthcare Bill due – UK has agreements with non-EU countries



No-deal scenario: consumer impacts



Looking beyond the B word – what’s 
happening in UK travel 2018/19



• Launched at ABTA 
Convention in Seville –
October 2018

• Looks at consumer trends 
for travel in 2019

• Survey of 2,000 
consumers

• In 8th year

Beyond Brexit – ABTA reports on 
trends and consumer booking plans



Holiday Habits 2018



Beyond Brexit – Travel Trends 2018

12 Destinations to watch 

2018 Travel Trends

1. Responsible tourism 
2. Alternative destinations
3. Package holidays for pricing certainty
4. Growth of low-cost long-haul
5. Luxury meets escapism

26 November – ABTA Travel Trends 2019 Launch 
https://www.abta.com/events/travel-trends-2019

https://www.abta.com/events/travel-trends-2019


ABTA Internship

• Applications are open now for the internship

• Essays are submitted

• 1 Month paid internship starting in the summer 
(LLW)

• Working in ABTA’s Team

• Selection process – 4 candidates shortlisted. Rail 
costs to London covered by ABTA.

• Amy Edmonds from Plymouth successful in 2015 –
now works for TUI Travel (Thomson)



ABTA Internship



ABTA Interns



takeoffintravel.co.uk

http://www.takeoffintravel.co.uk/


Take off in Travel 



Thank you
Julia Ogiehor

Senior Public Affairs Executive
E: jogiehor@abta.co.uk

T: 020 3117 0586

www.abta.com – download our reports

mailto:jogiehor@abta.co.uk
http://www.abta.com/

