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The term digital safety refers to the act of staying safe while working or surfing on online channels (Tomczyk, 2020). The particular aspect of Internet safety is highly important in the workplace. Otherwise, breaching of digital data can take place which at large can lead an individual to land in endless legal issues. The measures that can be used for basic digital safety are also discussed as follows. 
[bookmark: _i36k2c9ezdqh][bookmark: _Toc162539086]Basic Digital Safety information
A few measures are adhering to which one employee can avoid digital breaching and maintain digital safety while working are as follows:
· Getting the latest version of antivirus and also the firewall software can help to protect against online threats. 
· Updating the internet browser with the latest versions can also help in the same. 
· Moreover, creating and maintaining a strong, easy-to-remember password can also help in avoiding online digital threats. 
· Changing the passwords of personal laptops or personal computers can also protect them from online threats (Li and Liu, 2021).
· The employees, especially those working in an organisation must change their passwords regularly and must not share those, to maintain digital safety. 
· On the other hand, one must not allow the browser to remember their passwords; maintaining this can also help decrease the threat of digital crimes. 
· Moreover, fraudsters are very dangerous and they can use the paper statements used by the employees to commit fraud (Zwilling et al., 2022). 
· Thus, in this situation, the employees after finishing their paper works must destroy those to reduce the chances of digital threats. 
· Finally, the employees need to learn to identify the fake emails and websites that impose threats on the data of the organisations. They also need to learn how to identify and avoid phishing-related calls or emails. 
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The application of basic data safety tools is necessary to be implemented within an organisation to reduce the chances of digital breaches of cybercrime. The Data Protection Act, of 2018, of the UK ensures the protection of digital data and also ensures that the data is used transparently and lawfully in the working environment (Gov, 2024). For this purpose, proper data backup software such as Firewalls can be used in organisations. Apart from that, Network security plays an important role in the protection of sensitive data. Cloud security systems are also capable of reducing the chances of digital threats as this is employed in cloud environments. The application of cloud security helps in protecting the data from “distributed denial of service attacks”. Also, it protects the data from malware, hackers, and even from unauthorised access which harms the digital safety of the organisations (Rupra and Omamo, 2020). 
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To conclude the discussion, it can be said that the workplaces as well as the employees need to remain cautious regarding the fraud that is taking place in the digital world of technologies. Training and development of staff with the application of data protection software on a large scale can protect organisations from phishing-related acts. 
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The customer base is important for any business organisation to expand the business and develop a wider view of the market. The distribution and communication have been organised by the brands in different forms of media to reach the customers. The main focus of the study is related to the role of digital media in terms of increasing the customer base and developing business growth. The modern world of technology has created a wider platform to use digital technology and its marketing to expand the business. The enhancement of social media has enabled it to reach the young generation more easily and helps to increase its customer base. The peripherals of social and digital media will be discussed along with certain issues that the organisation may face in terms of customer engagement. 
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Digital media has been an important way to develop business in the modern world. The integration of social and digital media helps to enhance the marketing process and communication to reach a wider range of customers (Kushwaha et al., 2020). It helps the brand to be more specific in targeting the customers with unique products. The parameters of social media have enabled the way to increase customer engagement and a transparent way to develop the interaction process. The process of communication with the help of multimedia techniques helps the brands to sell the products and to get quick customer feedback. The essence of brand loyalty and the building of trust for the customers in the brand can be done more reliably with the use of social media tools (Ebrahim, 2020). The main advantage of social media is to attract new customers in different regions. The young generation has a higher rate of engagement with social media and has the habit of trying different products. It provides opportunities for the business brands to explore the platform and to offer the customer more segmented products. The enhancement in the marketing and the visual identity develops and can increase customer satisfaction. 
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The essence of social media marketing strategies helps to build the criteria for expanding the business in the digital platform and to enhance digital skills. Different types of social media marketing help to build the product reach and gain brand image in the market. Influencer marketing is one of the developed ways of using social media with the method of collaborating with different individuals in terms of brand exposure. There has been a congruent relationship with in between social media influencers, products, and customers (Belanche et al., 2021). Popular social media influencers collaborate with the brands to promote the products and the fan followers get the attention on the details of the product. A high range of credibility and trust can be developed on the customer preferences and it helps to build the brand image. The connection between the brands and the customer increases and it affects the customer acquisition. 
[bookmark: _v4xwtpu4l1s9][bookmark: _Toc162539093]Advantages of Social Media Tools for customer engagement 
Before writing about the advantages of social media tools for customer engagement it is necessary to know about some social media tools that contribute a lot to engaging customers and some of those are Instagram, Facebook, Reddit, LinkedIn, Twitter, and many more. The advantages of using social media tools to engage customers on behalf of an organisation are as follows: 
· Firstly, social media tools, especially, social media advertisements attract the customer to peep into the product of an organisation at large and help in the development of brand awareness (de Oliveira Santini et al., 2020).
· Secondly, improved customer engagement towards an organisation is another advantage of using social media tools. 
· Organisations can segment their products based on the customer insights that they get through social media platforms, which at large can enhance the sales rate. 
· On the other hand, for the development of customer services social media tools can also be used. The tools like Sprout can be used for tracking the response of the consumers and also to respond to their queries. 
· Moreover, social media tools can also help in tracking the insights of social media ROI which is used to analyse the particular campaign on the part of an organisation that is engaging the most customers and driving the most positive results (de Oliveira Santini et al., 2020). 
· The use of social media tools can also be fruitful in engaging potential donors, by telling the story of the organisation on social media platforms. 
· Building relationships with consumers can be executed at its best with the help of social media tools as on social media platforms organisations can regularly stay connected with their consumers. 
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Social media tools have some disadvantages in the field of customer engagement simply the advantages and disadvantages are described below: 
· First of all, time and the need for monetary resources are the most disadvantageous part of social media marketing or customer engagement through social media, as a lot of money and time are needed to develop social media content (Agnihotri, 2020).
· Especially, when some influencer marketing takes place, in that situation to gather influencers and publishing the content created by the influencer takes a lot of time and capital. 
· Apart from that, the negative feedback from the customers on the websites can create a negative brand image for the customers visiting any organisational website for the first time. 
· Most importantly, security-related concerns play another disadvantageous role in social media engagement, as there are high chances of data breaches in the case of social media marketing (Agnihotri, 2020). 
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To conclude the report, it can be said that social media tools are a very important tool for customer engagement for any of the organisations in today's world. Social media has become an inseparable tool for the population and thus, it has become a tool for customer engagement for many organisations. In the above-conducted report, the importance of social media tools along with their advantage and disadvantages in consumer engagement has been effectively discussed. 
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